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Introduction 


HIS is Consumers Union's second Annual Buying Guide. 

Included in the pages that follow are ratings of over 2,000 
products (about a third more than were rated last year) along 
with highly condensed versions of many of the articles that 
have appeared in the Reports and much new material. Since 
original publication in the Reports or in the 1937 Buying 
Guide, numerous ratings have been revised as the result of 
new tests or because of model changes. The listings given 
here supersede listings given both in the 1937 Buying Guide 
and in issues of the Reports prior to March, 1938. 

The page size of this year’s Buying Guide has been enlarged 
slightly and the number of pages increased. A tougher, thin- 
ner paper stock has been used, however, to keep thickness 
down; and this year’s edition will fit into a pocket or « hand- 
bag as did last year’s. The Buying Guide is not intended 
for the bookshelf. It is designed to be carried and used while 
you are shopping. A full index of subjects and brand names 
is included to permit quick reference. 

We urge all members to read the Introduction carefully. 
It contains information explaining and clarifying beth the 
nature and the use of the book. 


Why the Buying Guide Is Confidential 


The Buying Guide, unlike the monthly Reports which mem- 
bers may give or lend to anyone, is issued confidentially for 
the use of members and their families only. This is done 
for legal reasons arising from the fact that the Buying Guide 
is limited largely to listings of products. There is no space 
—as in the Reports—for explanation of the methods of test 
employed, or for discussion of the numerous factors on which 
ratings are based. - 


What the Ratings Mean 

In general, the rating of a product as “Best Buy” or “Also 
Acceptable” is based on both the quality and the price of 
the product as compared with the quality and price of com- 
peting products. The quality of a product rated “Also Ac- 
ceptable” may be better than that of a product rated “Best 
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Buy,” but the “Best Buy” will normally give greater return 
per dollar. With many products, however, first and second- 
highest quality regardless of price have been noted. 

In most cases a product is rated “Not Acceptable” only 
when it is not worth buying at any price, either because of 
inferior quality or because it is potentially harmful. In a few 
instances, products not. necessarily harmful in themselves 
have been rated “Not Acceptable” if wholly unsatisfactory 
or possibly harmful when used for the purpose advertised. 


How Accurate Are the Ratings? 


This question was answered in the first issue of Consumers 
Union Reports (May, 1936) and the enswer is reprinted 
here: 

The ratings of products represent the best judgment of the 
technicians on the staff of Consumers Union or of consultants 
whose technical competence and freedom from commercial 
bias make their opinions of value to consumers. Ratings are 
based on laboratory tests, on carefully controlled tests under 
conditiens of use, on the experience of a large number of 
persons with the products being studied, or on a combina- 
tion of these factors. 

It should be understood, however, that the ratings, even 
when based on laboratory tests, represent in large measure 
opirions and not simply a compilation of scientific data. 
While, it is possible, for example, to state with a fairly 
high degree of certainty that one bottle of milk contains more 
butterfat than another bottle, with most products judgments 
are not so simple. Thus, stockings may be carefully tested 
in the laboratory, but experts are far from being in agree- 
ment as to the value of such tests in determining how well 
a pair of stockings will wear. 

There is, too, the possibility of errors of technical finding 
and of fact. Such errors are made even in the most pains- 
taking scientific work, and are unavoidable in the regular 
technical work of Consumers Union, which involves the han- 
dling of great masses of material in diverse fields. The tech- 
nical staff gives its assurance to members of Consumers 
Union, however, that it will exercise the greatest care in test- 
ing and judging products, in checking data, and in preparing 
ratings. Where errors are found, corrections will be promptly 
made. 

Doubts may arise as to the value of advice which can be 
given only with such qualifications. Yet it is a far better 








guide to intelligent purchasing than any other ordinarily 
available to the consumer; it gives him far greater chance 
of getting good value for his money; it substitutes the best 
technical knowledge that can be made available for haphaz- 
ard guessing; and it does give the consumer the satisfaction 
of having his buying choices determined by technical tests 
rather than by the cleverness of an advertising copy writer 
or the ingenuity of a manufacturer in making a shoddy 
product look like a good one. 


Products Not Listed 


It is, of course, impossible to cover all the hundreds of 
thousands of different brands of consumer goods available. 
Tests must necessarily be confined to products which are 
widely distributed. CU has endeavored to cover the brands 
generally available in different parts of the country, but in- 
evitably some important brands have been missed. If you 
know of a brand not covered which is widely distributed in 
your section of the country (not simply in one city) please 
write Consumers Union about it. An effort will be made to 
include it in future tests.. 


Retesting of Products 


Ratings of a number of products, based on tests made in 
1936, have been carried over from the 1937 Buying Guide 
(all such ratings are identified in the text). In some in- 
stances partial retesting has provided additional information 
which has been included along with the original data. In most 
cases the current availability of the models tested has been 
checked. 

Eventually CU hopes to retest all the more important con- 
sumer goods from season to season. But to date the pressure 
of new projects has made this impossible, except for those 
products which are made obsolete each year by the intro- 
duction of new models (radio sets, refrigerators, etc.). Mean- 
while, there is good reason for carrying over ratings. The 
products rated are frequently to be found on sale or at spe- 
cial discounts which may make them excellent buys. 


Quality Changes 
Remember that the quality of a product, whether it is a 
small private brand or a major nationally advertised brand, 
may change, and without any notification to the buyer. New 
yearly models may completely alter relative ratings. Before 
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ily | | making an important purchase on the basis of Buying Guide 
| gatings, make sure that there are no more recent ratings of 
| the product in the monthly Reports. 


The prices given in the following pages are, in the ma- 
jority of cases, those at which the samples tested were pur- 
_ chased. In some cases, however, particularly with mail-order 
items, it has been possible to give prices current during the 
preparation of this Guide (winter °37-’38). Where this has 
been done, it has been so noted. Since prices of many prod- 
ucts vary both from month to month and from one area to 
‘another, the prices given should be considered only as an 
approximate guide. 


Mail-Order Buying 

Some members have complained of the attention given to 
mail-order products. The explanation is simply that mail-order 
products are available everywhere and that good buys are 
frequently to be found in the mail-order catalogs. Especially 
in the case of large purchases it is often worth while to take 
the trouble to order by mail. Members are urged to get Sears 
Roebuck and Montgomery Ward (both of Chicago) catalogs 
and to use them in buying when products of these companies 
are listed as outstanding buys. 

It is by no means true, however, that mail-order products 
are always worth buying. In a number of cases the mail- 
order products have been among the poorest tested. 

In many cases products listed in the catalogs are not sold 
in the retail stores of the mail-order companies. Unless the 
salesman can prove that the product sold in the store is the 
; same as the product you are locking for, insist on his order- 
> ing it for you by mail. 


Buying Suggestions 

A number of suggestions are offered for simple tests that 
members can perform themselves, either in the store at the 
time of selecting a product or at home. A few formulas are 
also given by means of which members can make products 
of their own or have them made. Members must evaluate 
the usefulness or convenience of such material in terms of 
their own individual needs. It is intended primarily for those 
members who have the time and the facilities and the eco- 
nomic need to control their buying as rigidly as possible. 
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Back Copies 
A stock of back copies of the monthly Reports (from May, 
1936 on) is maintained at the Consumers Union offices. They 
are available at 25c a copy. If possible, remittances for single 
copies should be made in postage stamps. 
A complete index of the Reports from May, 1936 through 
December, 1937 appeared in the February, 1938 issue. 


Special Reports 

CU publishes occasional special reports available for a 
small charge. The following are in stock: 

“Wines and Liquors,” 72 pages, rating over 400 brands, 50c. 

“Prophylactics and Feminine Hygiene,” available to married 
members of CU, 25c. 

“Communications-Type Receivers” (1938), 25c. 

“Custom-Built Radios” (1937), 25c. 

“Truck Tires” (1936), 25c. 

“Coughs and Colds,” Se. 


Life Insurance 
The series of articles on life insurance which started in 
the November, 1937 issue of the Reports is not of a nature 
to permit condensation in the Buying Guide. Members seek- 
ing buying information on life insurance are urged to con- 
sult the Reports articles, which have been written to cover 


as many of the common insurance problems as possible. For | 
members with special questions, or with inquiries about their | 


own policies, an advisory service has been established. 
Since no member of CU’s staff is equipped to handle such 


matters, questions requiring individual analysis are referred | 


to a consultant. The following scale of fees, averaging about 
one-fifth of the lowest fees generally prevailing for insurance 
counsel, has been worked out: 


General insurance counsel (what kind of policies to 

buy, comparisons of companies, etc.)............. $2.00 
Specific recommendations and analysis (including ad- 

vice on any necessary changes in the insurance pro- 

gram) of: 


EEE SOE 0 EE ere oe eee 3.00 
Over $5,000, up to $10,000..............0cceeeeee 5.00 
Over $10,000, up to $15,000. ............ccccnuee 7.50 | 
Over $15,000, up to $20,000..............0ccceeee 10.00 
Over $20,000, up to $25,000..............00ceeee 12.50 


Over $25,000, 50 cents for each additional thousand. 
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Fees are payable in advance. If policies are submitted for 
examination, they should be sent by registered mail, with 
postage enclosed for their return. 

Members wishing this service should send for a question- 
naire, covering such information as the following (all infor- 
mation is kept confidential): (1) amount of outside invest- 
ments, outside savings; (2) home rented or owned, amount 
of mortgage if any; (3) loans other than insurance; (4) 
monthly income your family would require at your death; 
(5) present state of health, date of last examination, details 
of any rejections. 


Government Publications 


Government publications which are free can be obtained 
from the department issuing them. Publications for which 
there is a charge are obtained from the Superintendent of 
Documents, Government Printing Office, Washington, D. C. 
Remittance may be made by check, money order, document 
coupons, or currency (at sender’s risk), but not by postage 
stamps. The most convenient method is to keep on hand a 
supply of 5S-cent document coupons, which may be bought 
from the Superintendent of Documents, 20 for $1. 


Labor Notes 


Labor conditions under which many products are manu- 
factured are described in the Reports in supplementary notes. 
Because of the detailed information and numerous qualifica- 
tions usually necessary to a fair picture of labor relations 
in a given industry or plant, labor notes are not included in 
the Buying Guide. In addition, the very swift changes con- 
tinually taking place in labor relations make it impossible 
to include in an annual publication, labor data that would 
remain up to date and reliable. 

Ratings which were accompanied by labor notes when they 
originally appeared in the Reports carry a reference line 
indicating the fact. Members are urged to consult these notes 
for general labor information but should remember that they 
are specifically applicable only to conditions prevailing at 
the time of writing. 


Sources of Supply 


The information given parenthetically after brand names in 
the ratings varies somewhat according to the nature of the 





product rated. As a rule, where the product is widely available, 
the name and address of the manufacturer or sole distributor 
are given. With products sold only or predominantly through 
one outlet, the name of that outlet—abbreviated—appears 
(e. g., Woolworth’s, Grand’s, Sears’, Ward’s, Macy's). In some 
few cases, where accurate distribution data are lacking, refer- 
ence is made only to the name of the stores where the samples 
were purchased. 

Members are urged to write the manufacturer or the dis- 
tributor for information relating to sources of supply for prod- 
ucts rated as good buys. Street addresses are not given; the 
name of the city is sufficient. 


Note 


The Buying Guide this year—representing many months of 
painstaking work by the technical and editorial staffs of Con- 
sumers Union—contains about a third more material than last 
year’s edition, Well over 2,000 products are rated. 

Endless care has been expended to insure the accuracy of 
these ratings. Nevertheless, it is not at all unlikely that addi- 
tional investigations or new data may bring to light some 
errors of fact or judgment. If and when such errors are dis- 
closed, they will be corrected promptly in the Reports. 

On behalf of its members, Consumers Union expresses its 
gratitude to the more than two hundred technical consul- 
tants in university, government, and private laboratories who 
contributed to the investigations and aided in the prepara- 
tion of the material on which the Buying Guide is based. 

To Vernon Smith of the CU staff the editors of the Buying 
Guide would like to express appreciation for his special 
assistance, particularly in the compilation of the index. 
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Foods 


BAKING POWDER 


Baking powder functions by liberating carbon dioxide. 
This is usually accomplished with one of three types of com- 
pounds: tartrates, phosphates, or alum. The question of the 
toxicity of aluminum remains controversial, but the sale of 
alum-type baking powder is forbidden in several countries. 
In view of these facts, no alum baking powder is recom- 
mended—other types are available at low cost. 

The amount of carbon dioxide formed when the baking 
powder comes into contact with moisture and heat deter- 
mines its effectiveness. The ratings of cost were made, there- 
fore, on cost. per ounce of carbon dioxide formed. Ratings and 
prices based on 1936 tests, with the exception noted. 

Ref.: CU Reports, November °36. 


Best Buy 
Ann Page (A&P). 8 oz., 10c. 8.1c¢ per oz. Phosphate type. 


Also Acceptable 
Dr. Price’s (Standard Brands, NYC). 4 oz., 8c. 13.9¢ per 
oz. Phosphate type. 

Rumford (Rumford Chemical Works, Rumford, R. 1). 12 
oz., 29c. 20.le per oz. Phosphate type. (Tested in 1937.) 
Macy’s Lily White (Macy's, NYC). 6 oz., 16c 20.3c per oz 

Tartrate type. 
Royal (Standard Brands). 6 oz., 18. 22.9¢ per oz. Tartrate 


type. 
Schilling (A. Schilling & Co., San Francisco). 6 oz, 18c. 
23.8c per oz. Tartrate type. 


Not Acceptable 
Contained sodium aluminum sulfate (alum): 
Clabber Girl (Hulman & Co.). 
K-C (Jaques Mfg. Co.). 
Davis (R. B. Davis Co.). 
Calumet (Calumet Baking Powder Co.). 
Watkins (J. R. Watkins Co.). 
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WHITE BREAD 


White bread is made of flour which has had removed from 
it most of the minerals and vitamins. Commercial methods 
of production make of white bread a less wholesome and 
desirable product than it should be. Its only value is as a 
cheap source of energy. Buy it mainly on the bases of taste 
and cost per pound (not per loaf). 

Ref.: CU Reports, August °36. 


BUTTER 


Most of the butter that reaches the grocer is classified, but 
the consumer seldom has access to the grade stamp. Butter 
score is a numerical quality rating based largely on appear- 
ance and flavor. If it is possible to buy officially graded but- 
ter, creamery butter of Special or Extra (score of 92 or over) 
or Standard (score of 90 to 91) Grade is recommended for 
home use. Butter scoring 92 or above may bear a govern- 
ment certificate of quality. Such butter has excellent keep- 
ing characteristics. 

Buying well known brand names is not a reliable assur- 
ance of good quality. The federal Food and Drug Administra- 
tion has seized shipments of Swift's, Armour’s, and Clover- 
leajf butter because they failed to comply with standards of 
quality or purity. 

In purchasing butter, flavor and odor are the most impor- 
tant considerations, In addition, the butter should be firm 
and waxy. Color is not necessarily an indication of quality, 
since certain types of artificial coloring may be added and 
need not be declared on the label. 

No more than a week’s supply of butter should be pur- 
chased at one time, since, even with good refrigeration, but- 
ter of average quality deteriorates. In addition, butter ab- 
sorbs foreign odors. 


CANNED FRUITS AND VEGETABLES 


The ratings that follow are based on U. S. Government 
official gradings of samples bought at retail by CU's pur- 
chasers in various cities throughout the country, Where prices 
and qualities of a brand varied consistently in different parts 
of the country, separate sectional ratings are given. 
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CANNED FRUITS AND VEGETABLES 13 


The quality ratings refer only to such characteristics as ten- 
derness, flavor, absence of defects, etc., and not to nutritive 
quality. Prices are given only for products tested within the 
last year. These prices should be considered as no more than 
a rough guide because of variations and changes. 

An average of the grades found for different samples of 
each brand is used for rating. Considerable variation between 
different samples of the same brand is indicated in footnotes. 
With the exception of the listings of canned corn, which are 
divided into quality groups, the brands of each commodity 


are listed alphabetically. 
Of the brands listed, the following are sold in only one 
store or chain of stores: 


Branp Strore Loca.ity 

A&P A&P National 

Ann Page A&P National 

Asco American East 

Butler James Butler East 

Clover Farm Clover Farm Middle West 

Co-op Co-op Stores East and Middle 
West 

Country Club Kroger Middle West 

Ecco Economy East 

Fi-na-st First National East 

Freshpak Grand Union East 

Grand Union Grand Union East 

IGA Independent National 

Grocers Alliance 

Iona A&P National 

Lily White Macy’s NYC (sells by 
mail) 

Red Label S. S. Pierce Boston (sells by 
mail) 

Reeves Daniel Reeves NYC 

Reliable A&P National 

Sultana A&P National 


The approximate capacity of #2 can is I lb., 4 oz. of 
#2\% can, 1 lb., 13 to 14 oz. 


CANNED FRUITS 


APRICOTS 


Quality is based on government score for color and con- 
dition of fruit and syrup, and the flavor of the fruit. Sugar 
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content of syrup, which is part of government grades, is 
listed separately. Except for Royal Scarlet and Premier, 
whole and halved apricots within a brand were approxi- 
mately alike as to quality. 

Ref.: CU Reports, October 36. 


QuALITY Sucar 
Brand RATING CONTENT 
East 
Del Monte Good High 
Exquisite Good . High 
Freshpak Fair Low 
Grand Union Good Medium 
Iona Good Very low 
Lily White Good High 
Premier (whole) Good Medium 
Premier (halved) Fair Medium 
Rose-Dale Fair Very low 
Royal Scarlet (whole) Good Medium 
Royal Scarlet (halved) Fair Medium 
S&W Good High 
White Rose Good Medium 
South 

Del Monte Good Medium 

+P Substandard Medium 
Premier Fair High 


Middle West 
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CHERRIES (ROYAL ANNE) 





Ref.: CU Reports, March '37. 


QuaLity QuaLiry 

BranpD RATING Branp Ratinc 
Briardale Good Premier Good 
Brimfull Good Raycrest Poor 
Clover Farm Fair Red & White Fair 
Country Club Good Red Label Good 
Del Monte Good Richelieu Good 
F &P Fair Rock Dell Fair 
Hermitage Good Rose-Dale Poor 
IGA Fair Royal Scarlet Good 
Libby’s Fair Sacramento Poor 
Lily White Good Solitaire Fair 
Monarch Good White Rose Good 





GRAPEFRUIT JUICE 


All of the brands listed below were sweetened, except 
Kemp’s and Sun-Dine. 


QuaLity QuALity 
Branp RATING Branp RatTiInc 
Del Monte Good Libby’s Good 
Dromedary Poor! Monarch Good 
Florida Gold Good Red & White Poor 
Kemp’s Sunbeam Good 
Sun-Rayed Good | Sun-Dine Good 
PEACHES 
Ref.: CU Reports, June °37. 
QuaALity Cost 
Branb RatiInc # 2% Can 
A&P Fair! 4 18¢ 
Argo Poor 17e 
Avondale Fair 17e 
Blue & White Fair 18¢ 
Brimfull Poor* 18¢ 
Certified Fair‘ 19¢ 


1 Quality varies between two grades. 
*One or more cans substandard because of slack Gill. 


(Cont'd next page) 





Oj the cans tested, 83% were substandard because of slack 
filling: 
Ref.: CU Reports, November °37. 


Cost 
Branp #214 Can 
A&P 2le 


be varies between two grades. 

s lity varies widely. 

®One can substandard because of poor quality. 
“One or more cans substandard b we of slack fill. 
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QuaLity Cost 
Branp Ratinc #2% Can 
Argo Fair 19¢ 
Blue & White Fair! 23c 
Brimfull Fair 20c 
Co-op Red Label Fair 2le 
Co-op Blue Label Fair 19¢ 
Country Club Fair 29e 
Del Monte Fair? 22c 
Exquisite Good 20c 
Freshpak Fair 19¢ 
Hermitage Good 25e 
IGA Good . 27¢ 
Iona Fair 19¢ 
Krasdale Good 23c 
Libby’s Good! 23c 
Lily White Fair 26c 
Monarch Good! 25e 
P&G Good 25c 
Premier Fair 23c 
Red & White Good 25c 
Richelieu Fair! 34e 
Rose-Dale Fair 23c 
Royal Scarlet Good 23c¢ 
S&W Fair 29e 
Solitaire Good Zle 
Stokely’s Good 22¢ 
Sweet Girl Good 23c 
White Rose De Luxe Good 3le 
White Rose Poor 23e 


CANNED VEGETABLES 


ASPARAGUS 


Quality should not vary greatly with different types under 
the same brand name. Prices, however, will vary according 
to the cost of packing; i.e., soup cuts should be cheaper than 
tips, spears ungraded for size cheaper than graded spears, 
and unpeeled cheaper than peeled. 


Ref.: CU Reports, March °37. 


1 Quality varies between two grades, 
* Quality varies widely. 
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BRAND 


Country Club 
Del Monte 
Ecco 
Fi-Na-St 
Grand Union 
IGA 


Lily White 


Argo 

Bonny Lass 
Del Monte 
Hermitage 
Hills-Dale 


Argo 
Briardale 
Brimfull 
Clever Farm 
Del Monte 
Hills-Dale 
IGA 

Libby’s 


Amocat 
Bayside 
Cal-best 
Century 
Del Monte 
Five Bros. 
Hills-Dale 
IGA 
Libby’s 
Mission 





ASPARAGUS 


i 
2 gualtty varies eee, oe grades. 





QUALITY 
RATING Branp 
East 
Good Monarch 
Good Premier 
Good! | Red Label 
Good Richelieu 
Good Royal Scarlet 
Good S&W 
Good Sunbeam 
Good White Rose 
Fair 
South 
Poor Ladoga 
Poor Libby’s 
Good Monarch 
Good Premier 
Fair' Sacramento 
Middle West 
Good Marco 
Poor Monarch 
Poor P&G 
Poor? Premier 
Fair Red & White 
Good Richelieu 
Good Sacramento 
Good! | Solitaire 
West 
Fair Monarch 
Poor RC 
Poor Red & White 
Poor Rock Dell 
Fair! S&W 
Poor Snow Peak 
Poor T&M 
Fair Trupak 
Poor Valley Belt 
Good 











of poor quality. 
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BAKED BEANS 
Ref.: CU Reports, December ’37. 





QuaLity QUALITY 
Branp Ratinc Branpb RATING 
WITH TOMATO SAUCE 
Ann Page Good* Monarch Fair! 4 
Armour’s Good Phillips Fair? 
Blue & White Good Premier Good 
Campbell's Good Red & White Good 
Heinz Good! 4 | Ritter Good 
Libby’s Good? 4 | Royal Scarlet Good 
Libby’s Deep Brown Van Camp’s Good! 4 
Good White Rose Good‘ 
WITH PLAIN SAUCE 
B&M Good Heinz Fair 
Bean Hole Good Libby’s Fair 
Co-op Good Lily White Good* 
Friend’s Good Monarch Fair 
Red & White Good* 
CORN 


The following varieties of canned corn were tested: Coun- 
try Gentleman, Sweet, Golden Bantam, Tiny Kernel, Crosby, 
Sugar, Golden, Deloro Bantam, Baby Bantam, White, Shoe 
Peg. Not all varieties, however, were tested in each brand. 
Listings are in order of average score. 


Ref.: CU Reports, March °38. 


CREAM STYLE 

Cost Cost 

#2 Can #2 Can 
Branp ¢ Branpb ¢ 
Excellent Quality 

American Beauty 10 Scott Co. 10 
Eleo 15 A&P 12 
Avondale 9 Monarch 15 
B&aM ll White Rose 15 
Freshpak 13 





1 Quality varies between two grades. 
* Quality varies widely. 
*One or more cans substandard because of slack fill. 











Branp 


Kuner’s 

Del Monte 
Rose-Dale! 
Cayuga 
Fi-Na-St 
Reeves’ Best 
Solitaire 

Red & White 
Del Maiz 


Ferndell 
Gerbro 


Sweet Girl 


National 
Co-op! 
Brimfull' 4 


Premier 


Cost 
# 2 Can 
¢ Branp 


Good Quality 


14 Country Club 


14 IGA 

14 S&W 

ll Geneva 
13 Exquisite 


15 Richelieu! 
15 Baby Stuart 


16 Blue & White 


12 Libby’s! 
(17 oz.) | Sunbeam 

25 Krasdale 

10 
(11 oz.) | Iona 


14 Royal Scarlet 


Fair Qualiiy 


15 Big M 
‘14 Phillips 
14 


Poor Quality 





13 May-Field (Field 


(16 oz.) Corn) 


WHOLE KERNEL 


Branp 


A&P 

Reeves’ Best 
Co-op 
Ferndell 
Kuner’s 


Cost 
#2 Can 
(per Oz. 
DRAINED 
Weicat) Branp 


Excellent Quality 


0.7 Libby’s 


0.9 Red & White! 


Ll Exquisite 
1.9 S&W! 
0.9 Solitaire 


1 Quality varies between two Fay 


of 





*One or more cans 








- - 2 2 — ee et 


eee 


/ — at rete ee rt et 


slack Gill. 








AN 


») 





CORN, PEAS 21 


Cost Cost 
#2 Can #2 Can 
(per Oz. (Per Oz. 
DRAINED DRAINED 
Branp WEIcuT) Branp Weicat) 
Excellent Quality—Cont’d 
Brimfull! 0.9 Premier 1.0 
Royal Scarlet 0.8 P&G ll 
Elco 1.0 Richelieu 1.4 
Del Monte 0.9 
Good Quality 
Cayuga 0.8 Country Club 1.0 
Niblets 0.9 IGA 1.0 
Geneva 1.0 Jack Sprat 1.0 
Fi-Na-St! 1.0 Monarch! 1.0 
Marco 0.9 
Fair Quality 
Krasdale! + 1.0 Grand Union 1.0 
White Rose 1.3 Rose-Dale 1.0 
B&M 1.0 
PEAS 
Ref.: CU Reports, October °36 
QuaLity QuaLity 
BRAND RATING BRAND RATING 
East 
A&P Good | Minnesota Valley Good 
Del Monte Good | Phillips Poor 
Ecco Good | Princess Royal Good 
Grand Union Good | Reliable air 
Green Giant Good | Royal Scarlet Good 
Iona Fair S&W Good 
Libby’s Good | Snider Good 
Lily of the Valley Good | Webster's Poor 
Lily White Good | White Rose Good 








1 Quality varies between two grades. 


*Ome or more cans substandard because of slack fill. 
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Quaity QuaLity 
Branp RatTInc Branp RATING 
South 
A&P Poor Phillips Substandard 
Del Monte Fair Reliable Fair 
Green Giant Substandard | Stokely’s Good 
Middle West 
Big M Fair Marco Fair 
Brimfull Fair Monarch Fair 
Del Monte Fair Red & White Fair 
Green Giant Fair . Richelieu Fair 
IGA Fair Solitaire Poor 
Iona Substandard | Stokely’s Good 
Kuner’s Fair 
W est 
Blue & White Fair Monarch Fair 
Del Monte Good | Red & White Fair 
IGA . Fair S&W Good 
"s Good | Stokely’s Fair 
Mission Fair 
SAUERKRAUT 


The following brands were all of satisfactory quality 
(Grade A). Purchase should be made on basis of price. 


Iona Premier 
"s Red & White 
Monarch | White Rose 


TOMATO JUICE 
Samples were of tomato juice, not tomato juice cocktail. 


Ref.: CU Reports, December °36. 


Quarry QuaLity 

Branp RATING BRranp RATING 

Ann Page Good Lily White Excellent 
Beech Nut Good Phillips Poor 

Butler Good Red & White Excellent 

Campbell's Good Richelieu Excellent 
College Inn Excellent | Ritter Good 


Del Monte Poor Stokely’s Good 
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QuaLity QUALITY 
Branp RATING Branp RATING 
Heinz Good Van Camp Good 
Iona Good Webster Good 
Kemp’s Sun- Welch Good 
Rayed Excellent | White Rose Poor 
Libby’s Poor! 
CANNED TOMATOES 
Ref.: CU Reports, June °37. Cost 
QuaLity #2 Can 
Branp RATING ¢ 
A&P Good? 13 
Amocat Good 14 
Avondale Good 10 
Big M Good 10 
Briardale Fair 18 
Clover Farm Substandard 15 
Co-op Blue Label Good 10 
Co-op Hand Packed Red Label Fair 12 
Country Club Fair 19 
Del Monte Fair! 3 14 
Ecco Fair 13 
Fairmont Fair 10 
Fairway Fair 14 
Fi-Na-St Poor 13 
Grand Union Poor 13 
Happy Vale Substandard 10 
Iona Poor! 9 
Jack Sprat Fair 13 
Krasdale Good 13 
Kuner’s Good ll 
Libby’s Fair! 3 13 
Lily of the Valley Fair 15 
Lily White Fair 14 
Monarch Fair? 17 
None-Such Good 14 
Phillips Poor® 9 
Premier Fair 13 
Red Label Good 15 








1 Quality varies between two grades. 
* Quality varies widely. 
*One can substandard because of poor quality. 


(Cont'd next page) 
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Cost 
QUALITY #2 Can 
Branp RatTING ¢ 

Red & White Fair 15 
Reeves’ Best Good 13 
Richelieu Good! 16 
Rose-Dale Good 10 
Royal Scarlet Poor 15 
S&W Poor 19 
Silver Dale Poor 9 
Stokely’s Fair! 3 12 
White Rose Fair! 13 
Winners Poor 9 
Yellowstone Fair 14 


CANNED SALMON 


Five generally recognized varieties of salmon are sold: 
Chinook (King or Spring); Red (Blueback or Sockeye) : 
Coho (Medium Red or Silver); Pink; Chum (Keta). These 
varieties are listed in the approximate order of quality, 
Chinook being best, but there is much overlapping because 
each type has several gradations. A Selected Pink salmon, 
for example, may be better than a Medium Red. Only an 
expert can identify all of the species. 

A good can of salmon should be free of all waste ma- 
terial, and there should not be more than two or three pieces 
of fish in the container. Proper cooking is indicated by a soft 
and easily crumbled bone. The flavor should be good and 
the taste slightly salty. It is also important that there be 
enough oil to provide a fine, moist product. 

There have been numerous seizures of canned salmon by 
the Food and Drug Administration, but it was thought un- 
wise to include consideration of past seizures in the present 
ratings. 

It will be noted that the same varieties of several brands 
are listed under two classifications. These include Libby's 
Red Chinook, Rose-Dale Medium Red, Libby's Fancy Red 
Alaska, Del Monte Alaska Red Sockeye, Sultana Red. So 
far as the buyer can tell, they are differentiated only by size 
of can. But with all except Libby's Red Chinook, the smaller 
size had a higher rating. 

Ref.: CU Reports, December °37. 


1 Quality varies between two grades. 
*One can substandard because of poor quality. 
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Grade A (Good) 


Icey Point Pink (Skinner & Eddy 
Corp.) 
Cold Stream Alaska Pink (A&P) 
Old Judge Fancy Red (R. C. Wil- 
liams) 
Shurfine Red Alaska Sockeye 
(National Grocers) ....................... 
Libby’s Red Chinook (Libby, 
McNeill & Libby)... 
Rose-Dale Medium Red “(Libby, 
McNeill & Libby) 
Libby’s Fancy Red Alaska... 
Del Monte Alaska Red Sockeye 
(Calif. Pack. Corp.) ................ 
Sweet Girl Red (Sterling Food 
Prod.) 
A&P Columbia River Royal 
Chinook (A&P) 
Sultana Red (A&P)... 
Macy’s Lily White Fancy Chi- 
nook (Macy’s) 
Crescent (R. C. Williams)... 
Royal Scarlet Columbia River 
(R. C. Williams) 
Kinney’s Columbia River Salmon 
Steak (Columbia River Pack- 
ers) 
Bumble Bee Columbia River 
(Columbia River Packers) 
White Rose Columbia River Chi- 
nook (Seeman Bros.)................ 
White Rose Blue Back. ad 
Savoy Fanciest Red (Steele- 
Wedeles Co.) 
Holly Columbia River (Columbia 
River Packers) 


*® Below labeled weight. 



































Cost 
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Cost 


Wert. oF PER 
per Can CONTENTS LB. 


Oz. 


¢ 
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Grade B (Fair) 


North Bay Pink (Wesco Foods 
ORD. cnntitininneuntnteeaelk 
Golden Shore Alaska Chum 
(Whitey & Co.) 0... 
Deming’s Pink (Pacific Ameri- 
ean Fisheries) —..... ibanez 
Rose-Dale Medium Red... - Sie 
Sultana Red . eee 
Clove Pink (Pacific American 
ee RE ee oe 
Some Strike Alaska Medium 
Red (Nakat Packing Corp.).... 
McGovern’s Best Fancy Alaska 
Pink (McGovern & McGovern) 
Del Monte Alaska Red Sockeye... 
Libby’s Alaska Sockeye. 
American Home (National Tea 
Co.) a 
Argo Red (Alaska Packers Ass’n) 
Jack Frost Red Alaska Sockeye 
(Red Salmon Canning Co.) _. 
Oh-Boy Fancy Red Alaska Sock- 
eye (Karasik Bros. Co.)... 

Red Feather Alaska Red Sockeye 
(Pacific American Fisheries)... 
Iris Fancy Red Alaska Sockeye 

(Haas, Baruch & Co.) 4 
Red & White Alaska Red Sock- 
eye (Red & White Corp.) 
Libby’s Fancy Red Alaska... 
Macy’s Lily White Alaska Red... 
Premier Fancy Blue Back can 
cis H. Leggett & Co.)... =A 








Grade C (Poor) 


Perfect Strike Alaska Chum 
(A&P) 


* Below labeled weight. 





Cost 
peR CAN CONTENTS LB. 


¢ 


12 








Cost 
Wer. oF PER 
oz. ¢ 
E 
16 13 
( 
16 13 I 
16 14 1 
16 19 1 
16 20 
16 21 
| 
16 23 
16 23 | 
16 24 | 
16 23 
16 25 
16 25 
16 25 
16 25* 
16 25 
16 27 
16 28 
16 28 
16 29 
7% 47.5 
16 12 
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Cost 

Cost Wert.oFr PER 

per CaN CONTENTS LB. 
¢ oz. 


Grade C (Poor )—Cont’d 
Repeater Select Alaska (P. E. 














Harris) 12 16 12 
Cold Stream Pink... . 13 16 13 
Happy Vale Pink (Emery “Food 

Co.) 13 16 13 
Lily Pink (Alaska Packers Ass’n) 13 16 13 
Black Top Select Pink (Kelley- 

Clarke Co.) ...... 13 16 13 
Bonnie Best Pink (Younglove 

EES AEA 13 15% 13.4 
Fighting (R. C. Williams) —...... 15 16 15 


Country Club Fancy Alaska Red 
(Kroger Groc. and Baking 





Co.) «ine BS 16 25 
Co-op Red Alaska (Central Co- 
operative Wholesale) —....... 27 16 27 


Silver Crest Ocean Caught Cohoe 
(Columbia River Packers 





Ass’n) 31 15% 32° 
Unica (P. E. Harris)... 23 8 46 
Libby’s Red Chinook... 25 8 50 


TOMATO CATSUP (KETCHUP) 


All of the samples of tomato catsup tested conformed to 
the requirements for U. S. Department of Agriculture Grade 
A. The scores of the brands varied only from 91 to 93 out 
of a possible 100 points. Criteria of judgment were color, 
consistency, flavor, and absence of defects. 

Bottles should be kept closed, and in a cool place. 

Ratings are based on 1936 tests and are on the basis of 
cost—at 1936 prices—for a 14-02. bottle. 


Best Buys 
Ann Page Grade A (A&P). 13c., 


Snider (Snider Packing Corp., Rochester, N. Y.). 12c. 
Graded slightly below average in flavor. 


* Below labeled weight. 
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Also Acceptable 


Van Camp’s (Van Camp’s, Indianapolis). 15c. 

Stokely’s (Stokely Bros. & Co., Indianapolis). 15c. 

Macy’s Lily White (Macy's). 17c. 

Beech-Nut (Beech-Nut Packing Co., Canajoharie, N. Y.). 
19¢. 

Heinz (H. J. Heinz Co., Pittsburgh). 19c. 


BREAKFAST CEREALS 


Breakfast cereals are 65% to 90% carbohydrate and, hence, 
essentially a cheap energy food. They are far from the indis- 


pensable items of diet that their advertising makes them out 
to be. 


The whole-grain cereals are preferable to refined products, 
such as farina and polished rice, since they retain appreciable 
amounts of phosphorus, iron, and vitamin B. Information is 
insufficient as to the effect on the vitamin content of the 
various manufacturing processes. Protein content varies from 
about 17% in oats to as little as 6% in rice and corn. 


Bran, widely advertised for its laxative qualities, is un- 
necessary for normal individuals and definitely dangerous to 
many. Even the cereals with added bran should be avoided 
by most persons (see pages 90 and 91). 


The accompanying table gives comparative costs of various 
brands based on a survey made in December °37. Prices, 
except those of the cooperatives’ products, were obtained in 
New York City chain stores. 

Prices are for the smallest packages available. Savings 
can often be made by buying cereals in the larger-sized pack- 
ages if the product will be used up before it begins to turn 
rancid and if it can be stored safe from rodents and insects 
(for example, in closed glass jars). Whole-grain cereals spoil 
more readily than refined ones. 

Both the prices of packages and the quantities in the pack- 
ages vary with date and locality, but seldom enough to affect 
the comparisons between different types of cereals. Relative 
cheapness, of different brands within the same type may vary, 
however. In using the table for shopping, check prices and 
net weights against those in your local stores. 

Ref.: CU Reports, October °37. 
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Cost per Pxc. CALonies 



































Tyre ann Branp Pxc. Oz. rer ¢ 
WHOLE WHEAT CEREALS 
Steamed, rolled whole wheat?.. .27 80 2951 
Milkwheato® 25 32 1351 
Kellogg’s Krumbles a 08 9 120 
Pettijohn’s 19 22 115! 
Ralston -23 24 1101 
Shredded Wheat 13 12 105 
Kellogg’s Shredded Wheat... 13 12 105 
Shredded Ralston —..... . 14 12 100 
Wheatena -23 22 1001 
Force 12 9 - 8 
Huskies 13 10 85 
Wheaties itis aD 8 75 
Kellogg’s Wheat Krispies 

with Rice an ae 814 75 
Grape-Nuts 19 12 70 
Grape-Nuts Flakes 0... .11 7 70 
Quaker Puffed Wheat... -08 3% 50 
REFINED WHEAT CEREALS (Farinas) 
Mello-Wheat (A&P) —....... .19 28 1551 
Pillsbury’s Farina 2... 10 14 140! 
Cream of Wheat 14 14 1051 
Hecker’s Cream Farina... 14 14 1051 


OAT CEREALS 








Steamed Rolled Oats? . &§ 80 3701 
Sunnyfield Rolled Oats (A&P) .07 20 3301 
Co-op Rolled Oats*......._.__.. .08 20 2901 
Quick Quaker Oats .08 20 2901 
H-O Oats 12 20 19901 
Three Minute Oat Flakes... .09 14 1801 
Milkoato* -22 32 1701 








Does not include cost of cooking. 

2 Eastern States Farmers’ Exchange, Springfield, Mass. (agencies in New 
England states, Del., Md., and Pa.). 

* Contains added dried skim milk. Distributed by Cooperative Grange 

Federation, Ithaca, N. Y. (agencies throughout N. Y. State); also 

by tern Cooperative Wholesale and Cooperative Distributors, NYC. 

* Central Cooperative Wholesale, Superior, Wis.; also Eastern Cooperative 
Wholesale, NYG. 
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Cost per Pkxc. CaLorigs 

Tyre anp Branp Pxc. Oz. PER ¢ 
CORN CEREALS 
Corn Mea? oo 21 80 3801 
Quaker Corn Meal... 09 24 2701 
Co-op Corn Flakes*.. — 13 145 
Milkorno® a 32 1401 
Sunnyfield Corn Flakes (A&P) . 8 125 
Kellogg’s Corn Flakes... ‘os 8 110 
Post Toasties 2. .08 8 110 
RICE AND RICE CEREALS 
Reeves Whole Head Rice .10 16 160! 
Comet White Rice... «08 12 150! 
Comet Brown Rice. 10 12 1201 
Heinz Rice Flakes... 12 6% 55 
Kellogg’s Rice Krispies......_._ .12 6 55 
Quaker Puffed Rice... 11 4 40 
PART BRAN CEREALS 
Co-op 40% Bran Flakes*...... .10 10 105 
Kellogg’s Pep 11 10 100 
Post’s 40% Bran Flakes... “— 10 90 
ALL BRAN CEREALS 

Cost PER 

La. in ¢ 
Pillsbury’s Wheat Bran. 18 20 14.4 
Kellogg’s All Bran... « 22 18 19.8 


COFFEE 


uality of a cup of coffee depends upon roast, blend, 
oe. i Doshecbe, and method of preparation. In communi- 
ties where there is a good source of fresh coffee, it should 





1 Does not include cost of cooking. 
2 Eastern States 1g 4 Exchange, Springfield, Mass. (agencies in New 
= states, Del., Mo., and Pa.). 

Contains added dried a. milk. Distributed by Cooperative Grange 
a Federation, Ithaca, N. Y. (agencies throughout N. Y. State); also 
by, Eastern Cooperative Wholesale and Cooperative Distributors, NYC. 

— re Wholesale, Superior, Wis.; also Eastern Cooperative 


Wholesale, NY 
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be bought loose, in the bean, and ground at home just be- 
fore each preparation (or, less desirable, ground at the store 
on purchase). Where this is not possible, or where the loose 
coffee blend available does not suit the taste, it is best to 
purchase coffee in vacuum tins—remembering, however, that 
this method of packing adds about 4 cents to the cost of a 
pound. Coffee flavor deteriorates very rapidly after roasting 
or after opening the vacuum tin. Tests indicate that coffee 
may retain its freshness longer when kept in a tight con- 
tainer in a refrigerator. For best flavor with a given amount 
of coffee, it should be ground about as fine as granulated 
sugar. For methods of preparation, see page 153. 


Varieties of coffee range from the comparatively light San- 
tos and Milds to the heavier-bodied Bogota. Selection depends 
entirely upon individual preference. But the quality of each 
type can be determined, and it is upon this, plus cup tests 
to determine flavor, that the following ratings are 
Since freshness is probably the most important single factor, 
the ratings are significant only for samples which are equally 
fresh. The section of the country noted after each brand in- 
dicates where the samples were bought. 


Ref.: CU Reports, March '38. 


Good Qualitg 


Ben Hur (Coffee Products of America, Los Angeles). West 
Coast. 1-lb. vacuum tin, 28c, Good, smooth flavor. 

Edwards Dependable (Dwight Edwards Co., San Fran- 
cisco). West. Coast. 1-lb. vacuum tin, 26c. Good favor, 
smooth body. 

Fit for a King (Hill Grocery Co., Birmingham, Ala.). South. 
Santos and Milds. 1-lb. bag, 23c. Flavor good. 

Hills Bros. (Hills Bros., San Francisco). West Coast. 1-lb. 
vacuum tin, 28c. Smooth, pleasant flavor. 

Red Star (Macy's). East. Milds. 1-lb. tin, 29c. Very good 
flavor. 

Martinson’s (Martinson, NYC). East. 1-lb. vacuum tin, 45e. 
Rather heavy blend containing some excellent aged coffees. 
Flavor excellent, full-bodied, smooth. 

Red A (Independent Grocers Alliance, Chicago). Midwest. 
Santos and Milds. 1-lb. bag, 22c. Flavor light but pleasant. 

Red Circle (A&P). South and East. Santos and Milds. 1-Ib. 
bag, 2lc. Flavor good. 

(Cont'd next page) 
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Good Quality—Cont’d 


Royal Jewel (Jewel Food Stores, Chicago). Midwest. San- 
tos and Milds. 1-Ilb. bag, 25c. Flavor good. 

Royal Scarlet (R. C. Williams & Co., NYC). East. 1-Ib. 
vacuum tin, 30c. Flavor good. 

S&W (Sussman, Wormser & Co., San Francisco). East, and 
West Coast. 1-lb. vacuum tin, 28c. Light, but smooth with 
good flavor. 

Santos Royale (Brothers stores, Decatur, Ala.). South. San- 
tos. 1-lb. bag, 19c. Flavor light but pleasant. 


Fair Quality 


Berma (Grand Union). East. 1-lb. tin, 25c. Flavor fair, 
light. 

Bokar (A&P). South and East. Milds and Santos. 1-lb. tin, 
24c. Flavor variable from fair to good. 

Chase and Sanborn (Standard Brands, NYC). East, and 
West Coast. 1-lb. paper bag, 26c. Flavor extremely variable 
from good to flat and rather acid taste. Light. 

Co-op (Central Cooperative Wholesale, Superior, Wis.). Mid- 
west. 1-lb. vacuum tin, 35c. Light flavor. 

Dinner Club (Brothers stores). South. Santos and Milds. 
l-lb. paper bag, 22¢. Flavor: fair. 

Ehlers’ Grade A (Albert Ehlers, NYC). East. %4-lb. vacuum 
tin, 20c. Light flavor. 

Folger’s (J. A. Folger & Co., San Francisco). West Coast. 
1-lb. vacuum tin, 28c. Light flavor. 

Krasdale (Krasne’s). East. 1-lb. vacuum tin, 25c. Very light 
flavor. 

Maxwell House (General Foods Corp., NYC). East, Mid- 
west, South. 1-lb. vacuum tin, 30c. Quality extremely va- 
riable from excellent to poor. 

Hills Bros. Red Can Brand (Hills Bros.). Midwest. 1-hb. 
vacuum tin, 33c. Light flavor. 

Silver Moon (Oliver-Finnie Co., Memphis, Tenn.). South. 
Milds and Santos. 1-Ib. paper bag, 28c. Flavor fair to good. 

Stanbi (Standard Brands, NYC; Woolworth’s). East. 1-lb. 
paper bag, 20c. Flavor very light. 

White Rose (Seeman Bros., NYC). East. 1-lb. vacuum tin, 

27c. Flavor light. 
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Poor Quality 


Beech-Nut (Beech-Nut Packing Co., Canajoharie, N. Y.). 
East. 1-lb. vacuum tin, 3lc. Poor, muddy flavor. Some sam- 
ples fair. 

Del Monte (California Packing Corp., San Francisco). East 
and West Coast. 1-lb. vacuum tin, 27c. Variable from fair 
to flat taste. 

Eight O’Clock (A&P). South, East, Midwest. Santos. 1-lb. 
paper bag, 19c. Quality extremely variable since, due to 
the very large amounts sold, it is impossible to obtain an 
adequate supply of high-grade coffee. 

Golden Bear (Golden Bear Coffee Co., Los Angeles). West 
Coast. 1-lb. vacuum tin, 26c. Poor flavor. 

Hill’s Royal Blend (Hill Grocery Co.). South. Santos. 1-Ib. 
paper bag, 20c. Light flavor. Somewhat harsh. 

Jungle Queen (Jitney-Jungle Stores, Jackson, Miss.). South. 
Poor-grade Santos. 1-lb. paper bag, 19c. 

McLaughlin’s Manor House (W. F. McLaughlin & Co. 
Chicago). Midwest. 1-lb. vacuum jar, 32c. Flavor light, 


sharp. 

Old Gold (Alabama Coffee Co., Sheffield, Ala.). South. 1-Ib. 
paper bag, 25c. Flavor poor. 

Our Breakfast (National Tea Co., Chicago). Midwest. San- 
tos. 1-lb. paper bag, 2lc. Flavor poor, sour. 

Stewart's Private Blend (Stewart & Ashby Coffee Co., Chi- 
cago). Midwest. 1-lb. vacuum tin, 39c. Flavor poor, flat. 

Yuban (Paton Corp., NYC). East. 1-lb. vacuum tin, 33c. 
At one time an excellent coffee, this brand has undergone 
noticeable deterioration in quality since a change in man- 
agement. Varied in taste from fair to poor; muddy after- 
taste. 


‘ 


SPECIAL TYPES OF COFFEE 
Samples were purchased in the East. 


Cafe Rico Puerto Rican (Paton Corp.). 13-0z. vacuum tin, 
53c. Advertised for demi-tasse use. Very dark (French) 
roast; it is probable that the flavor would not appeal to 
most people accustomed to the lighter American roasts. 

G. Washington Instant Coffee (G. Washington Coffee Re- 
fining Co.). 39c for 14g oz. Powdered coffee extract, for 
use without a coffee-making device. Undoubtedly conve- 
nient, but flat in taste and lacking in aroma. 

(Cont'd next page) 
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Kaffee Hag; Sanka (General Foods Corp.). 39c a lb. Most 
of the caffeine is removed from these coffees by chemical 
treatment. Slightly off flavor, and rather weak unless much 
more than average amounts are used. 


EGGS 


Standards for the quality of eggs have been established 
by the federal Bureau of Agricultural Economics, and are 
in use in 15 states; 20 other states have similar egg stand- 
ards. At least 24 states define the sizes of the eggs sold. In 
only 10 states is egg grading compulsory. 

There are few federal-graded eggs on the market (the date 
of inspection of these must be given on the carton). Federal 
Grade AA (Special) eggs are the highest quality, but very 
few are produced. For all practical purposes, Grade A (Extra) 
eggs are the best, suitable for poaching, soft boiling, and 
eggnogs. Since food value does not vary with the quality of 
the egg, Grade B (Standard) eggs, considerably cheaper than 
Grade A, are quite satisfactory for cooking. Grade C (Trade) 
eggs frequently have a distinct off flavor. 

Eggs are an excellent source of vitamins A and G and of 
proteins, a good source of vitamin B and minerals, and a fair 
source of fats. Their protein is the type found in meat and 
fish, and eggs can therefore be substituted for these. Eggs are 
one of the few good food sources of vitamin D, but the 
amount varies widely in different seasons. 

In buying eggs be sure to consider both quality and ounces 
per dozen. Grade labeling can have no significance unless 
the date of grading has been stamped on the carton and un- 
less the eggs are kept in the refrigerator both at the grocery 
and after purchasing. Storage at room temperature rapidly 
lowers quality. 


References: 

“Consumers Look at Eggs.” (Consumers’ Project, Depart- 
ment of Labor, Washington, D. C., May °37.) 

“Handbook of Official United States Standards for Indi- 
vidual Eggs.” (Bureau of Agricultural Economics, Washing- 
ton, D. C., June °35.) 

“Do You Know Your Egg Laws?” Consumers’ Guide, Feb. 
36. (Consumers’ Counsel, AAA, Washington, D. C.) 
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FLOUR 


The general or family white flours which are now widely 
sold are usually blends of hard and soft wheat flour. Such a 
mixture is very satisfactory for biscuits, hot breads, and the 
heavier pastries, but for bread a hard wheat flour is pref- 
erable (the listings below do not cover special bread flours; 
of the family flours listed, Hecker’s and Pride of St. Louis 
are relatively satisfactory for bread). Four grades of wheat 
flour are marketed: patent (the highest grade), straight, clear, 
and low-grade. 

After it has been opened, flour should be stored in a cov- 
ered container in a cool, dry place. White flour is seldom 
attacked by weevils. 

Ref.: CU Reports, March °37. (Labor notes included.) 

The cost per lb. given is the cost per pound of dry flour. 


FAMILY FLOURS 


Best Buy 
Sunnyfield (A&P). 3% lb., 17c. 5.5¢ per lb. 


Also Acceptable 
Gold Medal (General Mills, Minneapolis). 31% lb., 2lc. 6.7 
per lb. 
Hecker’s Superlative (Standard Milling Co. NYC). 3% 
lb., 23. 7.5¢ per lb. 
Pillsbury’s Best (Pillsbury Flour Mills, Minneapolis). 3', 
lb., 23. 7.5¢ per lb. 


Net Acceptable 


Pride of St. Louis (James Butler Grocery Co., NYC). 3'% 
Ib., 19c. 6.2c per lb. Poor mill grade. 


CAKE FLOURS 
Cake flours are not satisfactory for making yeast-raise:| 
goods. 


Best Buys 
Co-op Delicake (Distributed in east by Eastern Cooperative 
Wholesale, NYC, which can supply addresses of retailers). 
3% lb., 27c. 8.8c per lb. 
Softacilk (General Mills, Minneapolis). 2% lb., 27c. ll.le 
per Ib. 
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Alse Acceptable 
Macy’s Lily White (Macy's). 2 lb., 24c. 13.5¢ per lb. 
Swans Down (General Foods, NYC). 2% lb., 3le. 12.9 
per lb. Coarse texture. 
Co-op Cake and Pastry Flour. 344 lb., 2lce. 6.8c. per |b. 
Excellent for biscuits, pies, etc., but not satisfactory where 
a fine texture is desired. May be substituted for a family 


flour except where yeast is to be used. 
Sno-Sheen (Pillsbury). 2% lb., 29c. 12.0c per Ib. 


SELF-RISING CAKE FLOUR 


This is cake flour to which baking powder has been added, 
so that no leavening agent is required. The type is not ac- 
ceptable, particularly since the added baking powder is 
almost invariably of the alum type (see “Baking Powder,” 
page 11). In addition, these flours generally deteriorate upon 
standing, become musty and acquire a stale odor. 


Net Acceptable 


Presto (Hecker-HO Co.). 234 lb., 29c. 12.0c per lb. Slight 
excess of baking powder. 


PREPARED BISCUIT FLOURS 

These flours consist generally of flour, sugar, skim-milk 
powder, shortening, baking powder, and salt, requiring only 
milk or water to make a biscuit dough. From the health 
standpoint it would be desirable to limit their use, because 
the baking powder is generally of the alum type and the 
shortening is generally cottonseed oil hardened by treatment 
with hydrogen. Such shortening helps protect the flour against 
deterioration, but it can cause digestive difficulties, 

Acceptable 

Minitmix (Pillsbury). 24% lb., 27c. 11.7c¢ per lb. dry mix. 


Not Acceptable 
Bisquick (General Mills). 24% lb., 3le. 13.7c¢ per lb. dry 


mix. Poor all around as compared to Minitmix. 


PANCAKE FLOURS 
Best Buy 
Sunny field. 114 \b., 8c. 7.le per lb. Very light buckwheat. 
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Alse Acceptable 


CD Buckwheat (Cooperative Distributors, NYC). 5 lb., 42c 
(9.5e per lb.) plus postage. Excellent flavor; good texture. 

Pillsbury’s. 14% \b., 10c. 8.8c per lb. Good texture; flavor 
fair. 

Macy’s Lily White Buckwheat. 3 lb., 44c. 16.4c per lb. 
Strong buckwheat flavor and good texture. 


Net Acceptable 


Aunt Jemima (Quaker Oats Co.). 144 lb., lle. 9.7e per Ib. 
Flavor flat; texture loose and porous. 


DRIED FRUITS 


Dried peaches, apricots, apples, pears (and sometimes other 
fruits) are commonly treated with sulfur dioxide to preserve 


‘them, to keep them from darkening, and to increase their 


moisture content. Examine the labels on dried fruit packages 
carefully. Added sulfur dioxide is supposed to be indicated. 
The words “moisture added” on a label usually mean simply 
that you will get less for your money. If you buy dried fruits 
in bulk, look for such statements on the box or “arton ‘a 
which the grocer keeps them. 

All dried fruits should be inspected carefully beforz pur- 
chasing, to see that they are clean. Dirty, moldy, and insect- 
infested dried fruits are all too commonly encountered on 
the market. 

There is a sharp division of opinion as to whether sulfur 
dioxide in the amounts commonly present in dried fruits is 
harmful. Certainly, its safety has not been proved. But the 
federal Food and Drug Administration’s nominal limit of 350 
parts by weight of sulfur dioxide in a million parts of dried 
fruit remains unenforced. Much of the dried fruit now on 
the market contains from 500 to several thousand parts per 
million of sulfur dioxide. 

Claims that sulfuring the fruit preserves its vitamin C con- 
tent, while probably true, are of little importance, since the 
same process partly or completely destroys vitamin B, and 
much vitamin C is destroyed anyway in cooking. 

Until such time as the average sulfur content of dried fruit 
has been considerably lowered or entirely eliminated, or the 
amounts now present have been proved to be safe, we advise 
consumers to limit the amount of this food in their diet. 














FRESH MILK 


Most of the milk supplied to consumers in the larger cities 
is pasteurized, and this fact has done much to cut down the 
occurrence of the milk-borne diseases. Unpasteurized milk is 
not safe to drink. 

There is no universal system of grading throughout the 
United States, but many of the large cities sell milk as Grade 
A and Grade B. In practically all communities and states 
these are differentiated by the number of bacteria per cc. 
allowable in the milk. 

Examinations of large numbers of milk samples in New 
York City showed that actually there is no appreciable differ- 
ence in either butterfat or bacteria count between these two 
grades. On the basis of these tests, the difference in price be- 
tween Grade A and Grade B appears unjustified. And there 
is reason to believe that the same situation exists in other 
parts of the country. 

Ref.: CU Reports, May °36. 


CANNED MILK 
EVAPORATED MILK 


Evaporated milk is fresh milk from which about half the 
water has been removed. It should be substituted for fresh 
milk if wholesome pasteurized fresh milk cannot be obtained 
(particularly on trips, picnics, etc.). Since evaporated milk 
is usually cheaper than fresh milk, it ean advantageously be 
substituted for the latter if the food budget is limited. To 
compare the prices of evaporated and fresh milk, consider 
16 ounces of evaporated milk the approximate equivalent of 
a quart of fresh milk. 

Although evaporated milk does not have the same food 
value as cream, many people find that, undiluted, it is a sat- 
isfactory substitute for use with coffee, cereals, or fruit. Di- 
luted with an equal amount of water, evaporated milk is 
comparable in nutritional value with fresh milk, except for 
the vitamin C content, some of which is lost in the heat 
sterilization process. The loss is of no great importance, how- 
ever, since even fresh milk is an undependable source of 
thie vitamin. 

Much of the canned evaporated milk now sold is irradiated, 
but such milk is not to be relied upon for the prevention or 
cure of rickets. 
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CONDENSED MILK 


Condensed milk is somewhat more concentrated than evapor- 
ated milk, and sweetened with large amounts of sugar. Since 
it is preserved by the added sugar, and not by heating to 
high temperatures, it may retain more of the original vitamin 
C than does evaporated milk. Although it is satisfactory for 
some uses (cooking, etc.), the unsweetened evaporated milk 
is preferred for infant feeding. 


FROZEN FOODS 


“Quick Frozen” fresh fruits, vegetables, and meats are be- 
coming increasingly popular. The processes used for quick- 
freezing are quite new, and there is still considerable con- 
troversy as to the amounts of vitamins lost by them. Current 
opinion, mostly from the industry, indicates that a high per- 
centage is retained. 

In flavor, the frozen products are very similar to fresh 
foods. The price is generally higher than for the fresh foods 
in season, but frequently lower than for the same foods out 
of season. 

Care should be taken to keep frozen foods in the refrig- 
erator, preferably in the freezing compartment, until they are 
ready to be used, since they are not free from bacteria and 
spoil easily once they are thawed. They must be used im- 
mediately after thawing. 


ICE CREAM 


Tests of ice cream made by CU in New York City indi- 
cate that it is more economical if bought in bulk, but likely 
to be safer from bacterial contamination if bought in pack- 
ages. 

It is the usual practice of manufacturers to whip air into 
ice cream, since it is generally sold by volume. The air may 
improve the palatability slightly, but consumers should buy 
by weight wherever possible; otherwise compare et home 
the weights of different brands. 18 ounces per quart (44%, 
pounds per gallon) should be considered the minimum. CU 
found the average weight of a quart of bulk ice cream was 
32 ounces; of packaged ice cream, 20 ounces. 

The low temperature at which ice cream is kept does not 
ensure its freedom from bacterial contamination. Most com- 
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munities which have regulations regarding the permissible 
bacteria count of ice cream set the upper limit at 100,000 
colonies per gram—which seems high in view of the fact 
that Grade B milk is permitted only 50,000 colonies. 

The U. S, Government requires a minimum of 12% butter- 
fat in the ice cream which it purchases. No national stand- 
ards have been set up, although practically all of the states 
have minimum requirements ranging from 8% to 14%. 

It is good practice to avoid the dark varieties of ice cream 
such as chocolate, since they are more likely to be made 
of reworked stock. 

Products such as frozen custard, not ‘actually labeled “ice 
cream,” may be exempt from whatever standards do exist 
and are therefore apt to be of especially low quality. 

Ref.: CU Reports, Aug.-Sept. '37. (Ratings of ice creams 
available in New York City are given in this report.) 


MAPLE SYRUP 


Pure maple syrup is more expensive than blends of maple 
and cane. The flavor of the blends is, however, satisfying to 
many people. A blend can be made at home easily and will 
cost less than any of the mixtures on the market (directions 
are given below). 

An entirely synthetic syrup can be made from Mapleine 
flavor at a cost less than one-fifth that of pure maple syrup. 
This syrup has been found satisfactory by many who have 
tasted it, and indistinguishable from real maple syrup by 
some. 


Ratings and prices based on 1936 tests. 
Ref.: CU Reports, Jan.-Feb., °37. 


100% MAPLE SYRUPS 


White Rose (Seeman Bros., NYC). 12 fi. oz., 25ce. 2.le per 
fl. oz. 


Also Acceptable 

- Co-op (Vermont Maple Cooperative, Essex Junction, Vt.). 
Y pt., 2le. 2.6c per fi. oz. 

Ann Page (A&P stores). 14 pt., 2lc. 2.6c per fl. oz. 

Macy's Lily White (Macy's). 16 fi. oz., 42c. 2.6c per fi. oz. 
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PART CANE AND IMITATION MAPLE 
Acceptable 

Mapleine (Crescent Mfg. Co., Seattle). Syrup is made by 
adding 4 cups of sugar and 1 teaspoonful of Mapleine 
(imitation maple flavor) to 2 cups of boiling water. Cost 
per qt., 12c; per fl. oz., 0.4c. 

Compound syrup made from % pt. maple syrup, 1% cups 
water, 3 cups cane sugar. Boil the sugar and water to- 
gether, then add the maple syrup. Cost per fi. oz. about 
0.8c. 

Vermont Maid (Penick & Ford, NYC). 25% maple, 75% 
cane. 12 fi. oz., 2lc. 1.7e per fi. oz. 

Log Cabin (General Foods Corp., NYC). 25% maple, 75% 
cane. 12 fi. oz., 23c. 1.9¢ per fi. oz. 


MEAT, FISH, POULTRY 
MEAT 


About two thirds of the meat sold today is government- 
inspected. It is stamped with a round purple stamp, bearing 
the label “U. S. INSP’D & P’S’D.” This label is not an assur- 
ance of quality, but simply the government's guarantee that 
the carcasses were not diseased. 

The U.S. Department of Agriculture has established defi- 
nite grade standards for meat; but at present, although there 
has been ¢ great deal of consumer interest in the subject, 
very little graded meat is available on the retail market. 

Government-graded meat can be recognized by the ribbon 
grading stamp, which runs the entire length of the carcass 
so that each cut the consumer receives will bear the grade 
mark. Consumers should demand graded meat, and should 
buy it when it is available. For most meats, the best grade 
is Prime, followed by Choice, Good, Medium, and Common. 
Prime meat is quite rare, and only about one twentieth of 
the meat that reaches the market is Choice. About half is 
Good or Medium. Most persons find meat graded “Good” sat- 
isfactory, but they should not, as so often happens, be com- 
pelled to pay higher-grade prices for it. 

Beef. The exposed surface of good beef should be cherry 
red, and firm and fine-grained in texture, with little visible 
connective tissue. The bones should be pinkish white and 
porous. If the animal is old or its meat of poor quality, the 
bones are flinty and white, and the flesh soft, dark, and coarse- 
grained. 
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The fat should be evenly distributed over the outer sur- 
faces of the cuts, and should be brittle, creamy white, and 
flaky. There should also be fat between the muscles, and 
along the connective tissue. A fine network of fat (marbling) 
should appear throughout the meat. 


Veal. Good-quality veal should have flesh that is light 
pink, firm, moist, and fine-grained. Lighter meat is generally 
more tender. The fat, which should be white and smooth 
and not brittle, should be in a thin layer over the exterior 
of the meat. Within the meat, the fat should be pink. Veal, 
unlike beef, shows no marbling. Bones should be red, and 
soft enough to be easily sawed or cut without splintering. 


Lamb and Mutton. Lamb has pink flesh, which becomes 
dull red when it reaches the mutton stage. The fat of the 
young lamb is pink, but becomes white as the animal grows 
older. Bones give another important sign of age. They are soft 
and red in young animals. Other characteristics, such as firm, 
fine-grained flesh and smooth, even covering of fat, are the 
same as those which indicate good quality in other meats. 


Pork. Pork is more apt to have consistent quality than 
any other meat. The flesh should be firm and well marbled, 
and the color grayish pink. Hams should be short and plump; 
their skins smooth, thin, and free from hair pores. Plump, 
well proportioned pieces are the best quality. The grades of 
pork are No. 1 (best), No. 2, and No. 3. 

Pork is frequently infested with parasites called trichinae. 

There is no government inspection for these parasites, 
which have been responsible for innumerable cases of the 
dread disease, trichinosis. All pork should be cooked thoroughly 
to destroy trichinae. 


FISH 


Although the federal Bureau of Fisheries some years ago 
attempted to establish quality grading for fish, no system has 
yet been set up. 

The following rules may be found helpful in selecting fish: 
eyes should be bright, clear, and full. 
flesh should be firm and elastic. 
gills should be bright and fresh in color, not gray. 
should cling to the skin and have a char- 


be fresh, not tainted or stale. If there 
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is even a suspicion of taint, the fish should not be purchased. 
Lobsters, crabs, clams, and oysters should be alive when 
cooked. The eyes of live lobsters and crabs are bright; the 
shells of live oysters and clams are tightly closed all around. 
Shrimps are sold fresh without their heads, and have a 
pearly gray color until they are cooked. If purchased raw, 
they should be cooked immediately upon delivery. 


POULTRY 


Poultry comes to the market in one of four ways: (1) 
shipped live; (2) fresh-dressed (has not been chilled or 
frozen); (3) fresh-hard-chilled (has been chilled only enough 
to carry it in good condition to the market); (4) frozen 
(has been frozen solid and held in refrigerated storage). 

Most butchers carry frozen birds and, after thawing, sell 
them as fresh-dressed. A carefully handled frozen fowl may 
have excellent quality, but it must be remembered that poul- 
try deteriorates much more rapidly after thawing than when 
it is fresh. 

Dressed poultry graded by government graders is sold in 
a few places. U.S. grades are as follows: U.S. Special, or 
Grade AA; U.S. Prime, or Grade A; U.S. Choice, or Grade 
B; U.S. Commercial, or Grade C. If the last grade is pur- 
chased at all, its price should be very low. 

Turkeys graded and tagged by the government for the re- 
tail market are classified as “young” and “old.” There are 
two grades, Prime and Choice. 

The following general rules may be helpful in the pur- 
chase of poultry: 

1. See that the breast is broad and plump, and the thigh, 
back, and bones are covered with a thick layer of flesh. There 
should be streaks of fat along the back, thighs, and breast. 

2. Young birds have breast bones with flexible tips, have 
sharp claws, and soft, smooth skin and feet. This is not true 
of older birds, which have brittle, rough breast bones, coarse 
skin, and claws which have become worn. Long hairs are 
another indication of age. 

3. Well dressed birds have clean bodies and feet, no food 
in the crop, and practically no pin feathers. There should 
be no bruises, broken skin, or discoloration of the wings and 
tail. 

4. Fowl dressed by dry-picking or slack-scalding keeps 
longer than that which has been scalded with very hot water 
to remove the feathers. 
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5. Poultry generally begins to deteriorate under the wings. 
Lift the wings and note whether the odor is sour or rancid, 
or if there is any sign of stickiness. If any of these signs 
appear, decomposition has begun. 


COMMERCIAL PASTRIES 


Poor-quality ingredients and artificial coloring are fre- 
quently used in the preparation of commercial bakers’ goods. 
Because of these, the flavor seldom approximates that of a 
good homebaked product. 


Commercial custard- and cream-filled pasfries are often 
dangerous because of the possibility of bacterial contamina- 
tion. Hundreds of cases of poisoning, many of them fatal, 
have been traced to this source. Because of this danger, many 
communities have passed laws to regulate the manufacture 
of this type of pastry, and some have even forbidden the 
sale of custard-filled pastries during the summer, when the 
danger from bacterial contamination is greatest. 


SALT 


The range of normal tolerance in regard to salt appears 
to be high, and, except in unusual cases, the amount taken 
into the body is adequately regulated by taste. 

Iodized salt has been introduced on the theory that the 
iodine in it should make up for the deficiency of this element 
in the diets of many people living in the “goiter belts.” And 
recent reports show that the general use of iodized salt in 
such areas has greatly reduced the occurrence of goiter. At 
the same time it has been held responsible for constitutional 
disturbances in individuals having a tendency toward an over- 
active thyroid gland. 

Anyone with a goiter or symptoms of an overactive thyroid 
gland—weakness, loss of weight, nervousness—should seek 
medical advice before taking iodine in any form. 

The ratings here were compiled on the basis of examina- 
tions by the North Dakota Regulatory Department. 

Ref.: “Iodized Table Salt.” (North Dakota Regulatory De- 
partment, Bismarck, N. D., February °38.) 
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Acceptable 

For use in areas where there is inadequate iodine in the 
diet: 
Diamond Crystal (Diamond Crystal Salt Co., St. Clair, 

Mich.). 
18 K (Winston & Newell Co., Minneapolis). 
Right & Ready (Ruggles & Rademaker, Manistee, Mich). 
Red & White (Red & White Corp., Chicago). 
Morton’s (Morton Salt Co. Chicago). ° 


Not Acceptable 
The following brands contained less than the stated amount 
(0.2% to 0.23%) of potassium iodide: 
Worcester (Worcester Salt Co.). 
E-Z Flow (E-Z Flow Salt Co.). 
Manistee (Manistee Salt Works). 
Our Family (Nash Finch Co.). 


The following was variable, with iodide content from 0.12% 


to 0.93%: 
IGA (Independent Grocers Alliance). 











Toilet Goods 


ASTRINGENTS AND FACE LOTIONS 


None of these products’ is of any value in “refining en- 
larged pores,” “removing wrinkles,” or performing other 
advertised miracles. Most of them are simply mixtures of 
alcohol and water, with a little perfume and coloring matter. 
These are generally harmless, although they have a tendency 
to dry the skin. Some contain harmful ingredients, such as 
carbolic acid, which may cause serious irritation. 

The temporary “shrinking” of the pore openings which 
these astringents produce can be obtained much less expen- 
sively with ice, cold water, or such inexpensive alcohol solu- 
tions as witch hazel, bay rum, or lavender water. The actual 
cost of the ingredients in a bottle of astringent selling for 
as much as $1 is generally not more than 2 or 3 cents. 


Not Acceptable 


Most commercial brands of astringents or face lotions, on 
the grounds of their exorbitant prices and false claims. 
The following contained carbolic acid: 

Ambrosia (Hinze Ambrosia). 

Deborah Munroe Deep Pore Cleanser (T. Noonan & 
Sons). 

Dr. Marshall’s Face Lotion (T. Noonan & Sons). 

Nancy Lee Skin Freshener (Spooner). 

Pond’s Skin Freshener (Pond’s Extract Co.). 

Dr. Ellis Balm (Dr. Ellis’ Sales Co.). 

Farel Destin Acne Lotion (Hyman & Hyman). 

Harper Special Acne Lotion (Harper Method, Inc.). Con- 
tained mercury as well as carbolic acid. 

Kew-Pee Antiseptic Lotion (Quality Products Co.). Con- 
tained mercury as well as carbolic acid. 


CREAMS 


Face creams may be divided into two classes: (1) cold 
or cleansing creams (there is no longer any distinction be- 
tween them); and (2) special-purpose creams. The function 
of both is simply to remove dirt particles from the skin me- 
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chanically, and to give a slight lubricating effect. They do 
not serve as a satisfactory substitute for soap and water for 
cleaning the normal skin. They are helpful, however, in 
softening skin which tends to dry. 

Special-purpose creams include those products claiming 
particular virtues for themselves as skin treatments, skin 
nourishers, wrinkle eradicators, “vitamin creams,” “hormone 
creams,” “all-purpose creams,” and so on. Claims of such 
products may without exception be uniformly discounted. At 
best they function as ordinary cold creams or lubricants, 
stepped up in price. 

Many creams contain excessive amounts of water; for this 
reason cost per ounce dry weight is given in the ratings. 

Ref.: CU Reports, April °37. 


COLD AND CLEANSING CREAMS 
Best Buys 

Belle Fleur (House of Hollywood, Los Angeles). 25¢. 2.4c 
per oz. Perfume fair. 

Hollywood Extra Theatrical (Rabin Co., Hollywood; 
Grand’s and other stores). 20c. 3.7¢ per oz. Perfume fair. 

CD (Cooperative Distributors, NYC). 45c (7.2c per oz.) plus 
postage. Perfume fair. 


Also Acceptable 
(in order of cost per oz. dry weight) 
Charmona (United Perfume Co., Boston). 39c. 3.6c per 
oz. Perfume poor. 
Olive Oil Cream (Lander Co., NYC). 10c. 6.4c per oz., Per- 
fume fair. Slightly alkaline. 
Gladys Glad (Gladys Glad, NYC). 10c. 6.7¢ per oz. Perfume 


poor. 

Macy’s (Macy's). 49c. 7.7¢ per oz. Perfume fair. Slightly 
alkaline. 

Max Factor’s Theatrical (Max Factor, Hollywood), SOc. 
9.4c per oz. Perfume poor. 

Parke-Davis (Parke, Davis & Co., Detroit). 50c. 16.4c per 
oz. Perfume fair. 

Embassy (A. A. Vantine Corp., NYC). 20c. 16.7¢ per oz. Per- 
fume fair. Slightly alkaline. 

Lady Esther (Lady Esther Co., Evanston, Ill.). 75c. 18.lc 
per oz. Perfume fair. 

Armand (Armand Co., Des Moines). 50c. 18.2c per oz. 
Perfume good. 


(Cont'd next page) 
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Also Acceptable—Cont’d 


Cashmere Bouquet (Colgate-Palmolive-Peet, Jersey City, 
N. J.). 10c. 19.6e per oz. Perfume fair. 

Elmo (Elmo, Philadelphia). 56c. 22.3c per oz. Perfume fair. 

Pond’s (Pond’s Extract Co., NYC). 55. 22.4c per oz. Per- 
fume poor. 

Daggett & Ramsdell (Daggett & Ramsdell, NYC). 65c. 
23.9¢ per oz. Perfume fair. 

Princess Pat (Princess Pat, Chicago). 50c. 24.0c per oz. 
Perfume poor. Slightly alkaline. 

Woodbury’s (John H. Woodbury, Cincinnati). 50c. 24.4c 
per oz. Perfume poor. 

Squibb (E. R. Squibb & Sons, NYC). 50c. 24.5¢ per oz. 
Perfume good. 

Phillips’ Milk of Magnesia Cream (Chas. H. Phillips Chem- 
ical Co., NYC). 60c. 26.5e per oz. Perfume fair. 

Jonteel (Langlois, NYC). 50c. 27.4c per oz. Perfume fair. 

Boncilla (Boncilla Laboratories, Indianapolis). 50c. 28.1c 
per oz. Perfume fair. 

Marvelous (Richard Hudnut, NYC). 55c. 3l.le per oz. Per- 
fume 

Outdoor Girl Olive Oil Cream (Crystal Laboratories, NYC). 
$1. 31.2c per oz. One sample was rancid. Contained lanolin. 

Creme Roselle (Talbot Laboratories, Kew Gardens, N. Y.). 
55c. 31.8c per oz. Perfume poor. Contained lanolin. 

Mystic Peach (Rubbersan Products, NYC). 65c. 33.7 per 
oz. Perfume good. 

Luxuria (Harriet Hubbard Ayer, NYC.) 85c. 33.7¢ per oz. 
Perfume excellent. Contained lanolin. 

Coty (Coty, NYC). $1. 34.7c per oz. Perfume good. 

Harriet Hubbard Ayer. 55c. 34.8c per oz. Perfume good. 

Dorothy Gray (Dorothy Gray Salons, NYC). $1. 35.5¢ per 
oz. Perfume fair. Contained lanolin. 

Salon (Dorothy Gray). $1. 36.2c per oz. Perfume good. 

Three Flowers (Richard Hudnut). 55c, 38.2c per oz. Per- 
fume fair. 

Johnson’s Baby Cream (Johnson & Johnson, New Bruns- 
wick, N. J.). 50c. 41.3c per oz. Perfume fair. 

Cara Nome (Langlois). $1. 43.5c per oz. Perfume fair, Con- 
tained lanolin. 

Ephraim (Jerome W. Ephraim, NYC). $1.25. 43.7c¢ per oz 

Perfume excellent. 
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Also Acceptable—Cont’d 
Yardley (Yardley, London, Eng.). $1. 46.8c per oz. Per- 
fume excellent. Slightly alkaline. 


Barbara Gould (Barbara Gould, NYC). $1. 47.2c per oz 
Perfume fair. Contained lanolin. 


Edna Wallace Hopper’s (Edna Wallace Hopper, NYC). 
50c. 51.6c per oz. Perfume fair. Contained lanolin. 


Venetian (Elizabeth Arden, NYC). $1.41. 55.7c¢ per oz. Per- 


fume fair. 


Pasteurized (Helena Rubinstein, NYC). $1. 57.5¢ per oz 
Odor, lanolin. Contained lanolin. 


SPECIAL-PURPOSE CREAMS 


Since these are offered for stated purposes, and in no in- 
stance justify their claims even remotely, none can be recom- 
mended. 


Net Acceptable 
Junis Facial (Pepsodent Co.). 65c. 15ce per oz 


Ingram’s Milkweed (Bristol-Myers Co.). $1. 29c¢ per oz. 
Contained excessive free alkali, and bismuth, which acts as 
a skin bleach. 

Edna Wallace Hopper’s Special Restorative. $1. 35c 
per oz. 

Colonial Dames All Purpose (Colonial Damesy. $1. 38c 
per oz 

Dioxogen (Oakland Chemical Co.). 75c. 36c per oz. Con- 
tained some free hydrogen peroxide, which may act as a 
bleach. 

Mercolized Wax (Dearborn Supply Co.). $1. 47c per oz. 


Nadinola (National Toilet Co.). 50c. 5le per oz. Contained 
large amount of bismuth. 


Ardena Velva (Elizabeth Arden). $1.41. 58e per oz. 
DuBarry Special Skin (Richard Hudnut). $2.50. 70c per oz. 


Vita-Ray (Vita Ray Corp.). $3. 80c per oz. Has been cited 
by Federal Trade Commission for false advertising. 


Barbara Gould Irradiated Skin. $2.25. 83c per oz. 
Phillips’ Milk of Magnesia Texture. 60c. 92c per oz. 
Elorda Revitalizer (Daggett & Ramsdell). %3.50. $1.53 


per oz. 
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CUTICLE REMOVERS 


Cuticle removers consist of a strong alkali dissolved in 
glycerin and water, to which perfume may be added to make 
the product more appealing. Since the manufacturing proc- 
esses are not always carefully controlled, commercial brands 
may at one time or another contain an excess of alkali, which 
may permanently damage the fingernails. Their use always 
involves some risk, and care must be taken to apply cor- 
rectly and remove completely after treatment. 

Samples of Cutex contained 1.8% potassium hydroxide, 
which is considered within the limit of safety for such prod- 
ucts when carefully used. 


DENTIFRICES 


The federal Bureau of Standards has found in recent tests 
of 25 widely sold toothpastes that 10 failed to meet the stand- 
ards for abrasiveness which the government has adopted for 
its own purchases of toothpaste, and 11 failed to meet gov- 
ernment standards in other respects. In recent tests for abra- 
siveness, following the Bureau of Standards method, CU found 
almost an equal proportion which were too abrasive. Pre- 
vious ratings have been changed on the basis of these new 
tests. 

No toothpaste or powder can prevent decay, cure pyorrhea, 
whiten the teeth, disinfect the mouth, cure halitosis, or pre- 
vent “pink toothbrush.” The use of dentifrices for the pur- 
pose of removing “film” from the teeth is neither necessary 
nor desirable. Some “films” may actually protect the teeth. 
(This statement should not be taken to mean that ordinary 
food residues should not be removed.) 

A toothpaste or powder may make brushing more pleasant 
and serve as a slight mechanical aid to the toothbrush in re- 
moving food particles from the teeth. But no toothpaste safe 
for daily use on the teeth can do more than this. 

Powders are generally cheaper than pastes, and there is 
no essential difference between their cleansing properties. 

The following ingredients which have been found in den- 
tifrices are undesirable for daily use: sodium perborate, 
sugar, starch, potassium chlorate, acids, borax, betanaphthol, 
fluorides, orris root, and pumice or other harsh abrasives. 
Abrasive dentifrices, or over-vigorous brushing, are likely to 
be especially harmful to older persons and others having poor 
contact betweer teeth and gum-margins. In such people the 
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cementum (softest part of the tooth’s surface) may be ex- 
posed. 

Special medicines or mouthwashes for the gums or teeth 
and pyorrhea “cures” should be used, if at all, only on a 
dentist’s prescription. 

Chewing gums, including special ones “for the teeth,” such 
as Beech-Nut Oralgene, are of no proven value to the teeth or 
gums. 

Prices are those of 1936. Ratings are on the bases of 1936 
tests and the results of recent tests for abrasiveness. 


Ref.: CU Reports, October °36. 


Additional Ref.: “Doctor, What Dentifrice Do You Rece- 
ommend?” (American Dental Association, Chicago. Free.) 


TOOTH POWDERS 


Best Buys 


Salt or baking soda. Dissolve 4% teaspoon of either or both 
in half a glass of warm water, and dip ‘brush into solution. 
Don’t use salt crystals directly on the brush. 


Precipitated chalk, U.S.P., the finest obtainable. Purchase in 
pound lots at drug stores, 25¢c to 35c a lb. Cost per oz., 
about 2c. Use as an ordinary tooth powder. If flavor is de- 
sired, mix in a few drops of oil of peppermint or oil of 
wintergreen (3 to 6 drops for each 4 oz. of chalk). Some 
samples tested were much too abrasive, probably due to 
small quantities of impurities present. Purex (United Drug 
Co.) and Purepac (Purepac Corp., NYC) were — sat- 
isfactory. 


Dentifricium N. F. VI, a standard formula nin A 
by the American Dental Association, can be made to order 
by most pharmacists. Use only the finest precipitated chalk 
(see above). Smoother and more pleasant-tasting than the 
flavored chalk listed above. Cost varies, but should be about 
85c a Ib. Ask price in advance. 

Pebeco (Lehn & Fink, Bloomfield, N. J.). 4%4-0z. can, 2le. 
4.9¢ per oz. Differs from Pebeco toothpaste in that it con- 
tains no potassium chlorate. See Pebeco and New Pebeco, 
under Toothpastes. 

Colgate (Colgate-Palniolive-Peet, Saeeey City, N. J.). 444-02. 

can, 29c. 6.4c per oz. 
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Also Acceptable 


(In order of cost) 
Dentray (Dentray Co., NYC). 414-02. can, 29c. 6.4c per oz. 
Squibb (E. R. Squibb & Sons, NYC). 4%%-oz. can, 33c. 7.3c 
per oz. 
Dr. Lyon’s (R. L. Watkins Co., NYC). 444-02. can, 39c. 8.7c 
per on 
Listerine (Lambert Pharmacal Co., St. Louis). Somewhat 


abrasive. 


Not Acceptable 


Ward's. Refillable 344-02. can, 17¢ (5c per oz.) plus postage. 
Excessively abrasive. 

Pepsodent (Pepsodent Co.). Excessively acid; might injure 
enamel. 

Forhan’s (Forhan Co.). Not beneficial to gums as claimed. 
Price high. 


Albodon (William R. Warner & Co.). Company made false — 


claims of composition in advertising. 

Pyrozide (Dentinol and Pyrozide Co.). Contained medical 
ingredients of doubtful value. Excessively abrasive. 

Foresite Dental Preparation (Foresite Mfg. Co.). Con- 
tained 28% pumice, extremely destructive to tooth enamel. 

Lavita (Lavita Co.). Contained 84% pumice. Very harmful. 

Sodium perborate, or any preparation claiming to contain it, 
or claiming to release oxygen bubbles in the mouth. 

Sodibor (Sodibor Laboratories). 98% sodium perborate. 
Also contained phenol (carbolic acid) and phenolphthalein. 
Claims objectionable. 

Calox (McKesson & Robbins). Contained sodium perborate. 
Expensive. 

Zincora (Park Laboratories). Comments under Calox apply. 
Somewhat abrasive. 

Macy’s Tooth Powder with Sodium Perborate. Contained 
11.7% sugar,.as well as 12.45% sodium perborate. Both 
objectionable. 

O. H. (Oral Hygiene Laboratories). Contained medical in- 
gredients of doubtful value. 

Vince (Vince Laboratories). Sodium perborate, colored and 
flavored, sold at a great markup. 

Astring-O-Sol (Frederick Stearns & Co.). Contained sodium 


perborate. 
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TOOTHPASTES 


The cost per oz. given is the cost per ounce dry weight. 


Best Buys 

Milk of Magnesia Toothpaste (J. R. Brundage, NYC; 
Grand’s and other stores). 10c a tube. 9.4c per oz. 

CD (Cooperative Distributors, NYC). 2le (10.le per oz.) 
plus postage. 

Also Acceptable 

lodent No. 1; lodent No. 2 (lodent Chemical Co., Detroit). 
39c per tube, each. Cost per oz.: No. 1, 15.2c; No. 2, 15.8c. 
Both somewhat abrasive. 

Ward's Milk of Magnesia Toothpaste. Somewhat abrasive. 


Not Acceptable 

Listerine Toothpaste (Lambert). Excessively abrasive. 

Milk-I-Dent (Woolworth’s). Formerly rated as a “Best Buy,” 
but numerous complaints have recently been received that 
this product hardens in the tube before it is all used. Some- 
what abrasive. 

W rigley’s Spearmint (Wrigley Pharmaceutical Co.). Exces- 
sively abrasive. 

Pepsodent. Excessively acid. There is some indication that 
this toothpaste may have harmful solvent action on the 
tooth enamel. 

Kolynos (Kolynos Co.). Will not whiten teeth as claimed. 
Price excessive. 

Ipana (Bristol-Myers Co.). Contained betanaphthol, a sub- 
stance likely to irritate gums. Price excessive. 

Dr. McArthur’s Dental Massage (Professional Research 
Laboratories). Price prohibitive. 

Kramer’s Original Charcoal Dental Cream (Modern Prod- 
ucts). Charcoal content valueless and potentially harmful. 

S. T. 37 (Sharp & Dohme). Contained a small amount of 
hexylresorcinol (a much overrated antiseptic) which is of 
no value in this use. Several cases of acute inflammation 
of the lips and mouth have been traced to this toothpaste. 

Forhan’s. Not beneficial to gums as claimed. Excessively 
abrasive. 

Squibb Dental Cream. Rejected by American Dental Asso- 
ciation for misleading claims. 

Worcester Salt Toothpaste (Worcester Salt Co.). Exag- 
gerated claims regarding benefits of salt objectionable. 

(Cont'd next page) 
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Not Acceptable—Cont’d 


Silica Products Co. has purchased a patent (U.S. No. 1,943,- 





856) for a dentifrice containing a fluoride, a highly poi- | 


sonous substance. We recommend that no dentifrice sold 
by this company be purchased without a written guarantee 
from it, that no fluoride is present. 


The following tcothpastes contained potassium chlorate, a | 


poison: Pebeco; New Pebeco. 


The following toothpastes contained starch, which may pro- | 


mote decay: 

Bost (Wasey Products). 

Dr. West's (Weco Products Co.). 

Craig-Martin Milk of Magnesia Toothpaste (Craig-Mar- 
tin). Also too abrasive. 

Colgate Ribbon Dental Cream. Also somewhat abrasive. 

Phillips’ Magnesia Toothpaste (Charles H. Phillips). Some- 
what abrasive. 

Sears’ Milk of Maynesia Toothpaste. 

Pep-R-Mint Milk of Magnesia Toothpaste (Redd Chem- 
ical Co.). 

New Mix (Gilmer Products Co.). 


The following toothpastes were sold in lead tubes, which 
break easily, turn the contents black and may involve dan- 
ger of poisoning: Royal Blue Milk of Magnesia; Sheray 
Milk of Magnesia; Dr. Sachs Milk of Magnesia; 
D. D. S.; Vogue. 


CLEANERS FOR ARTIFICIAL TEETH 


A good toilet soap, chalk, or baking soda and a suitable 
brush are the best equipment for this job. Special cleansers 
for artificial dentures may contain harmful abrasives or alka- 
line detergents which are injurious to some denture materials. 


TOOTH BLEACHES AND 
STAIN REMOVERS 


No preparation can safely whiten teeth. Some preparations 
which are not safe may whiten teeth, but even one applica- 
tion can cause irreparable damage to the tooth enamel. 

No preparation can safely remove tartar; it can be re- 
moved only by a dentist with the use of special instruments. 
Beware of preparations claiming to be especially effective in 
removing stains from the teeth. 
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Not Acceptable 
Bleachodent; Elkay; Ex-Tartar; Tartaroff; Snovy- 
White; Taxi; Ransom & Randolph’s; Ex-cel; Weth- 
erill Prophylaxis. 


TOOTHACHE WAXES AND DROPS 

These preparations commonly contain a corrosive poison 
such as phenol (carbolic acid). At léast one death from the 
use of such a product has been reported. Furthermore, such 
preparations are likely to lead the user to postpone needed 
dental attention, with possible damaging consequences to 
teeth and health. 

If it is impossible to reach a dentist immediately, tempo- 
rary relief may be had by applying to the cavity a bit of cot- 
ton dipped in oil of cloves. 


Not Acceptable 


Poloris Dental Poultice (Poloris Co.). Rejected by Ameri- 
can Dental Association as “irrational, unscientific, need- 
lessly complex, ineffective and highly expensive.” Consists 
mainly of ground hops. 


DENTURE FASTENERS 


These powders, intended for holding false teeth in place, 
consist usually of vegetable gums, with or without “antisep- 
tics” and flavoring materials. According to the American Den- 
tal Association, they should be used only temporarily, if at 
all, because the patient who usés them is less likely to build 
up a system of habits necessary for the successful wearing 
of an artificial denture. In addition, the continuous use of 
adherents may encourage the user to prolong the wearing of 
a denture which no longer fits correctly. This may result in 
serious irritation. 


DEODORANTS 


Deodorants cover up or destroy the unpleasant odor of 
perspiration, but do not check the perspiring. (See Perspira- 
tion Suppressors, page 68.) The occurrence and seriousness of 
human “body odor” has been exaggerated by the makers of 
such products as Lifebuoy. In most cases regular bathing with 
a toilet soap gives adequate protection. 

. (Cont'd next page) 
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Best Buys 
Boric Acid, powdered. May be used with perfumed talcum 
powder if desired. : 
Solution of baking soda in warm water. Use about 2 or 
3 teaspoonfuls to a glass. 


Also Acceptable 


Amolin (Norwich Pharmacal Co., Norwich, N. Y.). 2-oz. can, 
32c. Consisted of perfumed boric acid. 


Not Acceptable 
Lifebuoy Soap. (See page 81.) 


EYELASH AND EYEBROW 
PREPARATIONS 


No dye should ever be used on the eyelashes or eyebrows. 
Loss of sight and even death has resulted from the use of 
a liquid eyelash preparation containing an aniline dye. Many 
widely sold hair and eyelash dyes have been found to con- 
tain either aniline dyes or pyrogallol and silver nitrate, also 
dangerous. 

Mascara or eyebrow pencils, which are essentially finely 
divided carbon in a fatty or waxy base, are relatively safe, 
although even these may cause irritation if some of the par- 
ticles get into the eyes. 


Acceptable 

The following mascaras and eyebrow pencils were reported 
to be harmless: 
Delicia Brow (stick black, liquid black, and liquid brown). 
Elise White Mascaro (stick black). 
Liquid Lash Lux (black). 
Masque (stick black). 
Maybelline (stick brown). 
Tangee (stick brown). 


Not Acceptable 
Roux Lash and Brow Tint (black). 
Ey-Tec. Contained a silver salt and pyrogallol. 
Perma-Coleur. Has caused poisoning. 
Winx. Contained iron oxide in a resin base. 
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Not Acceptable—Cont’d 

The following contained aniline dyes: Lash-Lure, Phan- 
tom Brow (liquid brown) ,:Andre, Di-Lash, Loris, Louise 
Norris. 

The following contained silver nitrate: Dark Eyes, Co- 
loura (black). 

Sale of the two following preparations was prohibited in 
New Hampshire by the State Board of Health: Luxury Lash 
and Brow Coloring, Hollywood Lash Dye. 


EYELASH “GROWERS” 


All “eyelash growers” are fakes; no known substance or 
preparation can make hair grow. 


Not Acceptable 


Ardena Eyelash Grower. 

Elizabeth Arden’s Venetian Eyelash Grower. 
Frances Denney’s Eyelash Grower. 

H. M. Eyelash and Eyebrow Crower. 
Kurlene Eyelash Grower. Contained mercury. 
Lur-Eye Lash Developer. 

Maybelline Eyelash Tonic Cream, 


HAIR DYES 


There is no way to restore the natural color to hair which 
has become gray. Products advertised to do this are usually 
dyes which impart the same color to all hair, regardless of 
the original shade. 

Unfortunately, none of the really effective hair dyes is com- 
pletely safe, and the safe ones are not effective. If a hair dye 
must be used, the aniline ones described below are considered 
the most satisfactory, provided a skin test is performed bejore 
each application, to see whether the individual is sensitive to 
the dye to i.e applied. 

Several general types of hair coloring are in common use: 

1. Metallic Dyes (containing compounds of lead, silver, bis- 
muth, or other metals)—Fairly effective for some shades, but 
all of them are potentially dangerous. 

2. Aniline Dyes—Effective, and harmful to comparatively 
few people. However, to those people sensitive to this type of 
dye, the consequences of use can be disastrous. Since sensi- 
tivity to a dye may develop even after it has been used for 
some time without noticeable harmful results, it is essential 








58 HAIR DYES 


to have a skin test made before each application. Never use 
the dye while there is any cut or eruption on the scalp. 

3. Vegetable Dyes with the exception of pyrogallol (pyro- 
gallic acid)—Generally safe. Henna is the only one which 
has achieved great popularity, and it is able to produce only 
auburn shades. Many of the hair “tints” on the market are 
made with vegetable base, but their effectiveness is limited 
by their lack of covering ability, and they wash out with 
water. 

4. Bleaches—Able to remove color from the hair, thus pro- 
ducing various blond shades. Their continued use may make 
the hair dry and brittle. 


Acceptabie 
Henna. A vegetable dye harmless to most people. Produces 
auburn tints only. Many commercial hennas contain added 
copper or iron salts, which may be harmful. 
Henna San (Lehn & Fink, NYC). A pure henna dye. 
Progressive Clairol. Essentially harmless but only temporary. 
The following aniline dyes are acceptable only if the pre- 
cautions stated above are carefully observed: Eau Sublime, 
Empress, Inecto, Instant Clairol, Nesteen, Paragon, 
Rapidol, Simplex. 


Not Acceptable 
Mrs. Potter’s Walnut Tint Hair Stain. Not made from 
walnuts, but contained paraphenylenediamine, an aniline 
dye. 

Tests conducted by government and other agencies over 
the last several years have shown the following brands to 
contain harmful substances. No evidence has been received of 
changes in their composition, and we therefore recommend 
that they be avoided. 

Mrs, S. A. Allen’s World’s Hair Color Restorer. Con- 
tained lead. 

Barbo Compound. Contained lead. 

Bay Roma. Contained lead. 

Brownatone. Contained pyrogallol, copper and iron. 

Canute Water. Contained silver. 

Coffelt’s Hair Coloring. Contained lead. 

Farr’s Gray Hair Restorer. Contained silver. 

Goldman’s Hair Color Restorer. Contained silver. 

Mary T. Goldman’s Quick Hair Color. Contained silver 

and pyrogallol. 
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Not Acceptable—Cont’d 

Grayban. Contained bismuth. 
Hay’s Hair Health. Contained lead. 
Hess Hair Milk. Contained lead. 
Instantaneous Hair Colorine. Contained pyrogallol and 

copper. 
Kolor-Bak. Contained lead. 
La Creole Hair Dressing. Contained lead. 
La Creole Hair Color Restorer. Contained silver. 
Lea’s Hair Tonic. Contained lead. 
Mystic Lotion Hair Restorer. Contained lead. 
Nada-Mas. Contained lead. 
Nourishine. Contained lead. 
Odell. Contained lead. 
Orlex Compound. Contained pyrogallol and copper. 
Parker’s Hair Balsam. Contained lead. 
Q-Ban Hair Color Restorer. Contained lead. 
Reva. Contained lead. 
Royal Hair Restorer. Contained silver. 
Walnutta. Contained pyrogallol, copper, and iron. 
Well’s Hair Balsam. Contained lead. 


HAIR REMOVERS 


Only electrolysis (killing hair roots one by one with an 
electric needle) can permanently remove unwanted hair safely. 
Electrolysis is, however, expensive, tedious, somewhat pain- 
ful, and if not skillfully handled may disfigure the skin. 

X-ray treatment is dangerous and should never be used. 
Special “systems” or treatments advertised as methods for 
permanent hair removal sometimes involve x-rays without so 
stating. ° 

Most depilatory creams or powders contain an alkaline 
sulfide, which dissolves the hair but unfortunately tends to 
dissolve the skin also and may seriously harm the skin. Sul- 
fide preparations should be used, if at all, with great care; 
they are not recommended. (They can be recognized by their 
rotten-egg odor even though perfume is usually added in an 
attempt to disguise this odor.) 

No depilatory cream of unknown composition should ever 
be used, as it may contain exceedingly poisonous thallium 
compounds. No depilatory should ever be used on the eye- 
brows. If it touches the eyeball it may cause loss of sight. 

Pulling hair out with wax or rubbing it away with abra- 
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sives (pumice, etc.) may cause irritation and inflammation, 
especially in persons with delicate and sensitive skin. “Tweez- 
ing”’—pulling the hairs out one by one—accomplishes the 
same effect as do the waxes. It may lead to infection unless 
care is taken to disinfect both the instrument and the site 
from which the hairs are to be removed. 

Unwanted hair, if dark, can be rendered less conspicuous 
by bleaching with hydrogen peroxide. Add a few drops of 
household ammonia to an ounce of fresh 3% hydrogen 
peroxide, and apply. 

Ref.: CU Reports, March °38. 


Not Acceptable 
SULFIDE DEPILATORIES 
Anita. Neet Cream. 
Colonial Dames. Tis-Gon Powder. 
Del-A-T one. X-Bazin Cream. 
Del-A-Tone Snow-White. X-Bazin Powder. 
De Miracle. Zip Cream. 
De Wans. Zip Powder. 


Evans’ Depilatory Outfit. 
W AX-TYPE DEPILATORIES 


Croxon Plastik. Rahnee Wonder Waxstik. 

Dawson’s Cream. Zip Facial Hair Remover. 
ABRASIVES 

Baby Touch. Hollywood Mitt. 


HAIR TREATMENTS 


There is no known cure for baldness, nor any sure pre- 
ventive. Dermatologists believe, however, that some types of 
baldness can be traced to dandruff, for which some drugs are 
known to be effective cures. 

Some proprietary hair tonics contain harmful substances, 
among them arsenic; others are merely combinations of alco- 
hol and water which can have no beneficial effect on the 
hair or scalp. 

If the hair is too dry, a small amount of mineral oil (liquid 
petrolatum or Vaseline) or a vegetable oil such as olive or 
castor oil may be applied with the palms of the hands, and 
spread by brushing. Stimulate circulation by frequent brush- 
ing, but do not wet the hair too often with water. 

Excessive oiliness of the hair may be relieved by alcoho! 
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rubs and by using alcoholic soap solutions (such as tincture 
of green soap) for the shampoo. In extreme cases a phy- 
sician should be consulted, since constitutional treatment or 
change in diet may be necessary. 


Acceptable 

For Dandruff, shampoo the hair once a week, or oftener if 
hair is not too dry. If hair is oily, use tincture of green soap, 
U.S.P., as a shampoo. Rinse hair thoroughly with water. 

The following formula is recommended for dandruff by the 
magazine Health and Hygiene (it can be prepared by any 
pharmacist, and should cost from 60 to 70 cents—no more): 

Resorcinol, 2 drams (if hair is blond, resorcinol monoace- 
tate may be substituted to avoid discoloration; this will in- 
crease price of the preparation) 

Betanaphthol, 10 grains 

Olive oil, 3 drams 

Ethyl alcohol (70%), 8 ounces (rubbing alcohol will do). 

Apply each morning and night for at least one month, 
thoroughly moistening scalp and rubbing in with fingertips. 
(Take care not to get the lotion in the eyes.) Do not be 
alarmed if a temporary increase in falling hair results. If 
too drying to heir, apply olive oil. But if the scalp becomes 
irritated (as evidenced by burning, redness, soreness, or 
swelling), use of the lotion should be discontinued at once. 


Not Acceptable 


Xervac (Crosley Radio Corp.). Operates on the theory that 
continued application of alternate vacuum and pressure 
will so stimulate the blood vessels of the scalp that new 
hair will grow. In a recent report, the A.M.A. states that 
this machine is not acceptable since the claims made for 
it have not been substantiated by experimental evidence. 

Cel-O-Ray (Cel-O-Ray Institute). Infra-red headgear, oper- 
ating on the theory that heat waves will cure baldness. 
Worthless. 

The following are but a few of the innumerable hair tonics 
and treatments which have been falsely advertised or were 
found to be potentially dangerous: 

Formula 37 (Miogenic Laboratory, Department of Derma- 
tology, Box 3003, Stanford University, Cal.). $15 for 32 oz. 
An outrageously priced fake trying to masquerade under 
the name of Stanford University, with which it has no 
¢ ynnection. 

(Cont'd next page) 
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Not Acceptable—Cont’d 

The Thomas’. Grossly overpriced “system” with “scientific” 
pretensions. Worthless. 

Ultrasol (Post Institute). Said to contain pituitary gland ex- 
tract. Fraudulent. 

Tarola (Paula). Cited by Federal Trade Commission for 
false advertising. 

Harper Method Tonique (Martha Matilda Harper). Un- 
justified advertising claims. 

Pro-Ker (Pro-Ker Laboratories). Unjustified advertising 
claims. 

Japanese Oil (National Remedy Co.). Unjustified advertis- 
ing claims. 

Vitalis (Bristol Myers Co.). Cited by FTC for false adver- 
tising. 

Glover’s Imperial Saroptic Mange Medicine (H. Clay 
Glover Co.). Cited by FTC for false advertising. 

Danderine. Dandruff-dissolving claims unwarranted. 

Dander-Off. Contained arsenic. 

Glover’s Imperial Mange Medicine. Contained creosote. 

Herpicide. Contained carbolic and salicylic acids. 

Kreml Hair Tonic (R. B. Semler). Mainly alcohol, oil, and 
water. 

Liquid Arvon (R. L. Watkins Co.). Contained arsenic, which 
was no doubt responsible for the many cases of derma- 
titis (skin inflammation) resulting from its use. 

Wildroot Hair Tonic (Wildroot Co.). Contained arsenic. 

Listerine (Lambert Pharmacal Co.). Claims to cure dandruff 
unwarranted. 


Fitch’s (F. W. Sitch). Claims to cure dandruff unwarranted. 


HAND LOTIONS 


Most proprietary hand lotions are harmless. A few, how- 
ever, contain carbolic acid or chemically related substances, 
and these should be avoided. It is less expensive and just as 
beneficial to use lanolin, cold cream, or a vegetable oil such 
as olive oil. 

Ratings and prices are based on tests made in 1936. 
Ref.: CU Reports, Jan.-Feb. 37 and correction, March °37. 
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Best Buys 


Lanolin, hydrous. Odor objectionable. (Proprietary products 
such as Squibb’s Toilet Lanolin are perfumed and less 
objectionable.). Apply on the wet skin. 

Olive oil. 

Cold cream (see page 46). 


Also Acceptable 
(In order of increasing cost per fluid ounce) 
oe (Martha Adams, NYC). 16 fi. oz. 29c. 1.8c per 


Lander’s Almond Benzoin (Lander Co., NYC). 4 fi. oz., 
10c. 2.5¢ per fi. oz. 

Macy's Almond (Macy's). 11.9 fi. oz., 59c. Se per fi. oz. 

CD (Cooperative Distributors, NYC). 6% fi. oz. 35e (5.2c 
per fi. oz.) plus postage. 

Cashmere Bouquet (Colgate-Palmolive-Peet, Jersey City, 
N. J.). 15 fi. oz. 10c. 6.7c per fi. oz. 

Mystic (Mystic Laboratories, NYC). 2% fi. oz. 25¢. 9.le 
per fl. oz 

Ambrosia (Hinze Ambrosia, NYC). 1 fi. oz, 10c; 0c per 
fl. oz.: 3% fi. y tone 21.4c per fi. oz. 

Hinds Honey aaa ream (Lehn & Fink, Bloom- 
field, N. J.). 4 fi. 9 = 0.8 fl. oz., 10c, 12.5¢ per fi. oz. 

Barbara Gould (Barbara Gould, NYC). 3% fl. oz, 50c. 
13.3¢ per fi. oz. 

Chamberlain’s (Chamberlain Laboratories, Des Moines). 
3% fl. oz., 10c; 334 fi. on, S0c. 13.3c per fi. oz. 

Squibb (E. R. Squibb & Sons, NYC). 3% ff. oz. SOc. 14.3c 
per fl. oz. 

Frostilla (Frostilla Co., Elmira, N. Y.). 3% fi. oz., 50c; 14.3c 
per fi. oz.: .65 fi. oz., 10e; 15.4c per fi. oz. 

Coty (Coty, NYC). 3.8 fi. oz. 75c. 19.7 per fl. oz 

Harriet Hubbard Ayer (Harriet Hubbard Ayer, NYC). 6 fi. 
oz., $1.19. 19.8c per fi. oz. 

Harriet Hubbard Ayer Almond Honey Cucumber. 4 fi. 
oz., 85¢, 21.le per fl. oz. 

Valaze (Helena Rubinstein, NYC). 4 fi. oz. $l: 25 per 
fl 


. OZ. 
Dorothy Gray (Dorothy Gray, NYC). 3.9 fl. oz, $1. 25.6c 
per fi. oz. 
Hand-o-Tonik (Elizabeth Arden, NYC), 3.5 fi. oz, §1. 
28.6c per fi. oz. 
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Not Acceptable 

Woodbury’s Almond-Rose Cream (John H. Woodbury). 
Contained salicylic acid, which, when applied to the skin, 
may cause local irritation. 

Jergens (Andrew Jergens Co.). Contained resorcinol, which 
may have an irritating action on the skin. 

Hess Witch Hazel Cream (E. E. Hess Co.). Contained 
salicylic acid. 

Nepto (E. L. Patch Co.). Contained salicylic acid. 

Campana’s Italian Balm (Campana Corp.). Contained car- 
bolic acid, which may cause severe skin irritation. 


LIPSTICKS 


Most of the lipsticks sold today contain bromo acid, an 
indelible dye. The various shades are produced by the addi- 
tion of other dyes, which may wear off before the bromo acid 
does, leaving only the latter’s characteristic violet-red tone. 

Bromo acid has a tendency to dry the lips, but it is not 
nearly so detrimental in this respect as are temperature, dry- 








ness, and wind. It may be irritating to people whose lips are | 


sensitive to sunburn, since it appears to exert a photosensitiz- 
ing effect. In addition, castor oil is frequently used as a sol- 
vent for the bromo acid, and the chemical reaction between 
them may produce an irritating substance. If any sensitivity 
is noted from the use of an indelible lipstick, change to one 
which does not contain bromo acid (noted in the listings). 

Perfumes are another potential source of irritation in lip- 
sticks, but individuals differ so in sensitivity to the various 
types that it is not possible to give specific advice. If irri- 
tation appears after application, substitute one of the brands 
sold as “non-allergic.” There is actually no such thing, but 
some manufacturers have made efforts to remove the commun 
allergens. If irritation persists after changing, consult a derma- 
tologist, who can make tests to determine the source of the 
trouble. 

Marks made on cotton fabric with some lipsticks were 
still clearly visible, even after severe laundering. Be particu- 
larly careful to remove these brands (noted in the ratings) 
with cleansing tissue rather than with a towel. 

No lipstick should be composed of waxes so soft that the 
stick gets soft on a warm summer day. Those having this 
characteristic were rated “Not Acceptable.” 

Ref.: CU Reports, December °37. 
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Best Buys 

Irresistible. 10c. 5c per gram. “Medium.” Convenient swivel 
container. 

Flame Glo (small). 10c. 6c per gram. Three tested: “Rasp- 
berry,” “Flame,” “Light.” Rather dry. 

Park & Tilford. 10c. 6c per gram. “Medium.” Greasy. 

Rejuvia. 10c. 7c per gram. “Titian.” Dry. 

Cashmere Bouquet. 10c. 7c per gram. “Medium.” Greasy. 

Flame Glo (large). 20c. 8c per gram. “Medium.” Conve- 
nient “automatic” container. Rather dry. 

Embassy. 20c. 9c per gram. “Medium.” Container well con- 
structed. Dry. 

Princess Pat. 10c. 9c per gram. “Medium.” Container rather 
inconvenient. Dry. 


Also Acceptable 


CD (Cooperative Distributors). 25c. 12c per gram. “Medium.” 
Soft, greasy. : 

Outdoor Girl. 10c. 13c per gram. “Boulevard.” Consistency 
medium. 

Savage. 20c. 14c per gram. “Natural.” Rather dry; tended 
to streak on application. 

Woodbury. 10c. 15e per gram: “Raspberry.” Container rather 
difficult to operate. Somewhat dry. 

Cheramy. 10c. 15c per gram. “Medium.” Contained no in- 
delible dye. Dry. 

Richard Hudnut (Marvelous). 55e, 16c per gram. “Car- 
meen.” Dry. 

Cutex. 10c. 19c per gram. “Ruby.” Dry. 

Pompeian,. 50c. 20c per gram. “Raspberry.” Greasy. 

Harriet Hubbard Ayer. 5Sc. 24c per gram. “Medium.” Dry. 

Evening in Paris. 55c. 26c per gram. “Medium.” Perma- 
nently stained co-ton fabric. Greasy. 

Armand, 50c. 3lc per gram. Has been advertised as non- 
allergic. Greasy. 

Tangee. 10c. 3lc per gram. “Natural.” Container very small, 
without device for regulating stick length. Waxy. Changed 
color from light orange to violet-red on application. 

Tangee Theatrical. 10c. 32c per gram. Container same as 
for Tangee Natural. Dry. 

Max Factor. 50c. 32c per gram. “Medium.” Consistency hard. 

Seventeen. $1. 33c per gram. “Raspberry.” Has been adver- 
tised as non-allergic. Very soft; greasy. 

(Cont'd next page) 
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Also Acceptable—Cont’d 


Elmo. 50c. 33c per gram. “Natural.” Greasy. 

Coty. 55e. 37c per gram. “Medium.” Greasy. 

Charles of the Ritz. $1. 44c per gram. “Raspberry.” Con- 
sistency medium. 

Primrose House. $1. 45c per gram. “Dark.” Permanently 
stained cotton fabric. Consistency medium. 

Daggett & Ramsedell. $1. 45c per gram. “Medium.” Con- 
sistency medium. 

Max Factor. $1. 49c per gram. “Super Indelible Carmine.” 


Lentheric. $1. Sic per gram. “Indelible Brune Satine.” 
“Streamlined” container, somewhat complicated te handle. 
Greasy. 

Barbara Gould. $1. 53c per gram. “Medium.” Greasy. Per- 
manently stained cotton fabric. 

Houbigant. $1. 54c per gram. “Ruby.” Bakelite container, 
_ rather bulky and stiff. Contained no indelible dye. Con- 
sistency medium. 

Frances Denney. $1. 54c per gram. “Medium.” Greasy. 

Almay. $1.10. 54c per gram. Has been advertised as non- 
allergic. Consistency medium. 

Yardley. $1.10. 55c per gram. “Medium.” Consistency me- 
dium. Permanently stained cotton fabric. 

Elizabeth Arden. $1.50. 80c per gram. “Victoire.” Rather 
dry. 

Not Acceptable 


The following had sojténing points which would tend to 
make them inconvenient on warm. days: Varady of Vienna, 
Cariota, Lady Esther, Kissproof, Tattoo, Colonial 
Dames, Angelus Rouge Incarnat, Dorothy Gray, Prince 
Matchabelli. 


The following was irritating to the lips of a large number 
of the people who used it: Helena Rubinstein. 


: MOUTHWASHES 


No mouthwash can disinfect the mouth except very par- 
tially and temporarily. Nor can any cure “halitosis,” prevent 
colds, or do the other miracles advertised. For a short time, 
mouthwashes can mask mouth odors by covering them with 
their own odor. 
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Chronic unpleasant breath may be a symptom of several 
disease conditions, some of them serious, which should be 
treated by a dentist or a physician. 

If it is desired to use a mouthwash, a solution made by 
adding a quarter-teaspoonful of salt to half a glass of warm 
water is harmless, inexpensive, and as useful as any of the 
commercial preparations. If there is much mucus present, 
add a quarter-teaspoonful of baking soda to the mixture. Or 
“alkaline aromatic solution, N.F.,” a pleasant mouthwash or 
gargle, may be purchased from your druggist. Sodium per- 
borate, or preparations containing it, should be used only 
upon the advice of a dentist, as frequent or careless use can 
cause severe injury to the mucus membrane of the mouth. 


Not Acceptable 
Astring-O-Sol Zonite 
Lavoris Pepsodent 
Listerine Vince 


Hexylresorcinol Solution S8.T. 37 


NAIL POLISHES 


Two types of nail polish are in common use—liquid and 
powder. Of these, the liquids, known otherwise as lacquer 
polishes, have gained the widest acceptance. They consist 
generally of nitrated cellulose dissolved in one of several 
lacquer solvents. To prevent drying of the cuticle, it is ad- 
visable to remove polish (see Polish Removers, page 68) the 
evening before another coat is to be applied, and to massage 
into the base of the nails a lubricant such as toilet lanolin 
or castor oil, allowing it to stay on overnight. 

To improve the adherence of the polish, two precautions 
are necessary: (1) make sure the nail surface is free from 
any film of grease, moisture, or soap, by wiping the nails 
with cotton which has been wet with polish remover, and 
allowing to dry before the application of the polish; (2) 
apply the polish on a dry day if possible; otherwise the cool- 
ing effect caused by the evaporation of the solvent causes 
precipitation of moisture from the air and clouding of the 
film. 

Powder polishes depend upon buffing with a finely pow- 
dered abrasive to achieve a lustrous effect. They require more 
effort than do the lacquers, and the finish is not so brilliant. 
The color, too, is limited by the skin tone of the user. 
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Cream and wax bases have also been used as an aid to 
buffing, but they do not impart the gloss obtainable with 
powder, and are seldom used alone. They may be used be- 
fore the powder application, since they are often tinted and 
may impart a slight pink shade to light-appearing nails. 


NAIL POLISH REMOVERS 


Commercial polish removers consist mainly of ethyl ace- 
‘ate or acetone. Enticingly bottled, they are sold at prices 
«4 much as a hundred times the cost of the ingredients. Either 
ethyl acetate or acetone, purchased as such st a drug store 
for about 15c for 2 oz., is just as satisfactory. If these solvents 
are too drying, a little castor oil (not more than 4%), may 
be added, and the mixture stirred or shaken. 


PERSPIRATION SUPPRESSORS 


Most commercial perspiration suppressors are solutions of 
aluminum chloride, This may cause irritation to the skin, 
especially in concentrations greater than 25%; a 10% or 
15% solution is generally satisfactory. Care should be taken 
to permit the solution to dry completely, since aluminum 
chloride is harmful to fabrics. 

Do not apply any perspiration suppressor to the skin within 
two days after removing hair. 

A 2% solution of formaldehyde is just as effective as the 
commercial brands, and much cheaper. 

See also Deodorants, page 55. 


Best Buy 
Formaldehyde, 2% Solution (drug stores). 402. bottle, 
about 20c. Sponge on affected parts, wipe dry, and apply 
ordinary tale. If this solution is found irritating, discon- 
tinue use, and try the aluminum chloride solution below. 


Also Aeceptable 
Aluminum Chloride, 15% Solution (drug stores). 402. 
bottle, about 25c. Apply to affected parts and let dry be- 
fore allowing to touch clothing. If found irritating, dilute 
with water, or stop using. If not irritating but not effective, 
a 20% or 25% solution can be tried. 
The following contained aluminum chloride in less than 
25% solution: 
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Also Acceptable—Cont’d 
Instant Dew Deodorant (Marion Lambert, St. Louis). 
Hush Liquid Deodorant (Hush Co., Philadelphia). 
Instant Odorono (Odorono Co., NYC). 


Not Acceptable 
Ultra Dew Deodorant (Marion Lambert). Contained more 
than 25% aluminum chloride. 
Heck Deodorant (Heck-Conard Co.). Contained 50% alu- 
minum chloride. 
Non-Spi (Nonspi Co.). Contained 3 powerful astringents. 
Effective, but not considered entirely safe. Claims were 


false and misleading. 
Regular Odorono. Contained more than 25% aluminum 


chloride. 
FACE POWDERS 


Most of the offending ingredients formerly found in face 
powders are no longer used. The only undesirable material 
in any of the brands tested was starch, which has a tendency 
to dry the skin and is irritating to some people. Inasmuch 
as satisfactory brands are readily available, all powders con- 
taining starch were rated “Not Acceptable.” 

The powders which were free of starch were all acceptable, 
although there were variations in their adhering and cover- 
ing properties. The major difference, however, is price. 

The following ratings and prices are based on tests made 
in 1936. 

Ref.: CU Reports, March °37. 


Best Buys 

Embassy (A. A. Vantine Corp., NYC). 20c. 11.6c per oz. 

- Excellent adherence and coverage. 

Cashmere Bouquet (Colgate-Palmolive-Peet, Jersey City). 
50c. 12.2c per oz. Small size, 10c. 14.le per oz. Excellent 
adherence; coverage good. 

CD (Cooperative Distributors, NYC). 50c. 13.2c per oz. Ad- 
herénce and coverage good. The 1938 catalog lists a new 


price of 45c. 
Also Acceptable 
(In order of increasing cost; but note comments) 
Bourjois Poudre Java (Bourjois, NYC). 50c, 17.3¢ per oz. 
Lady Esther (Lady Esther Co., Evanston, Ill). 50c. 18.2c 
per oz. Small size, 10c. 27.8c per oz. Excellent coverage. 
(Cont'd next page) 
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Also Acceptable—Cont’d 


Kissproof (Kissproof, NYC). 10c. 18.9¢ per oz. Excellent | 


adherence. 
Luxor (Luxor, NYC). 50c. 19.4c per oz. Excellent adherence. 
Marvelous (Richard Hudnut, NYC). 55c. 20.7c per oz. Ex 
cellent adherence. 
Woodbury’s (John H. Woodbury, Cincinnati). 50c. 20.8c 
per oz. Small size, 10c. 23.2c per oz. Excellent coverage. 
Cheramy Poudre Joli Soir (Cheramy, NYC). 20c. 21.0c 
per oz. 

Luxuria (Harriet Hubbard Ayer, NYC). $1. -24.6c per oz. 
Excellent adherence. 

Armand Cold Cream (Armand Co., Des Moines). $1. 25.2c 
per oz. Excellent coverage. 


Ybry (Ybry, Paris). 25c. 26.3c per oz. Good coverage and ' 


adherence. 

Max Factor (Max Factor & Co., Hollywood). $1. 26.5¢ per 
oz. Excellent coverage and good adherence. 

Edna Wallace Hopper (Edna Wallace Hopper, NYC). 10c. 
28.6c per oz. Excellent adherence. 

April Showers (Cheramy). 75c. 30.4c per oz. Small size, 
10c. 35.2c per oz. 

Outdoor Girl Olive Oil (Crystal Corp., NYC). 25¢. 30.9% 


per oz. 
Tangee (George W. Luft Co., NYC). $1. 31.2c per oz. Small 
size, 10c. 31.2c per oz. Excellent adherence and coverage. 
Daggett & Ramsdell (Daggett & Ramsdell, NYC). $1. 32.2c 
per oz. 
Princess Pat (Princess Pat, Chicago). $1. 33.3c per oz. 
Small size, 10c. 37.7e per oz. Unusually good coverage. 
Dorothy Gray Salon (Dorothy Gray, NYC). $1. 33.3¢ per 
oz. Poor coverage and adherence. 

Pompeian Beauty (Pompeian Co., Bloomfield, N. J.). 55e. 
34.0c per oz. Poor adherence. 

Chiffon (Primrose House, NYC). $1, 34.le per oz Small 
size, 10c. 27.2c per oz. Excellent coverage and adherence. 

Coty Poudre de Beaute (Coty, NYC). $1. 35.9¢ per oz. 
Small size, 10c. 49.3c per oz. Excellent coverage. 

Drezsma (Drezma, NYC). 0c. 40.0c per oz. 

Barbara Gould (Barbara Gould, NYC). $1. 42.le per oz. 
Excellent coverage. 

Houbigant Quelques Fleurs (Houbigant, NYC). $1. 42.2c 

per oz. 
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Also Acceptable—Cont’d 
Yardley (Yardley, London, Eng.). $1. 43.6c per oz. Excel- 


lent adherence. 

Evening in Paris (Bourjois, NYC). $1.10. 44.0c per oz. 
Excellent coverage. 

Du Barry (Richard Hudnut). $2. 57.4c per oz. Excellent 
coverage. 

Prince Matchabelli (Prince Matchabelli, NYC). $2.50. 67.5c 
per oz. Excellent adherence. 


Not Acceptable 


The following brands contained starch: 
Irresistible Face Lure. Contained corn starch. 
Gladys Glad. Contained rice starch. 
Pond’s. Contained rice starch. 
Djer Kiss. Contained corn starch. 
Helena Rubinstein. Contained rice starch. 
Poudre d’Illusion (Elizabeth Arden). Contained corn starch. 


TALCUM POWDER 


Finely ground tale is the chief ingredient of good talcum 
powder. Zine stearate, boric acid, perfumes, and other sub- 
stances may also be present. Talcum applied to the body 
helps to protect it from irritation caused by perspiration and 
the rubbing of clothing. 

In applying powders to infants, care should be taken to 
prevent them from breathing the dust, and the powder can 
should never be left within the infant’s reach. Several deaths 
have been reported as a result of inhalation of the powder 
particles. 


GILLETTE-TYPE RAZOR BLADES 


The quality of most brands of razor blades varies over a 
wide range. Good and bad blades are found in the same car- 
ton; even the two edges of the same blade may differ widely 
in sharpness. Probably no brand can be relied on to be of 
consistently high quality. But CU's tests indicate that the 
chance of getting a good blade is at present better among 
the higher-rated brands listed below. Tests are continuing 
and further findings will be covered in the Reports. 

Careful preparation of the face and the proper shaving 
stroke are important for a good shave. The face should be 
washed with soap and warm water before lathering, and the 
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lather should be given time to soften the beard. The direc- 
tien of motion of the razor should not be at right angles 
to the edge of the blade, but at such an angle as will give 
a partly slicing stroke. 

The ratings below are based on sharpness tests and shav- 
ing tests extending over several months. 

All blades except those rated as “Not Acceptable” are listed 
roughly in order of quality without regard to price. 

Ref.: CU Reports, March °38. (Labor notes included.) 


Best Buys 

Cadet (Woolworth’s). 2c. 

Blue Diamond (Ardell Razor Blade Corp, NYC; Hearn’s, 
NYC). 2.9¢. 

Ardell.* 3c. 

Ward's Supreme Cat. No. —3239, spring-summer ‘38. 1.8c 
plus postage. 

Marlin (sold by Marlin Firearms Co., New Haven, Conn.). 
- 1\4ec; 20 for 25ce. Somewhat variable, but low in price. 


Also Acceptable 
Thin-Flex (General Blade Co., NYC). 3.5c each in small 
quantities; 100 for $3. 
Macy (Macy's). 1.8c. 
Ward's Super-Thin Cat. No. —3523, spring-summer °38. 
3.5¢ plus postage. 
Moredge (Penney’s). 1.9c. 
Barbasol (Barbasol Co., Indianapolis). 3c. 
Gillette (Gillette Safety Razor Co., Boston). Sc. Grossly over- 
priced. 
Tuxedo (Colton Razor Blade Co., Boston). 2c. 
Myco (Myco Razor Blade Co., Pittsburgh). 2c. 
Sears’ S-R Cat. No. —6388, spring-summer °38. 0.8c plus 
postage. 
Not Acceptable 


Darwin (Darwin's, Ltd.). 13c. Extremely variable, but very 
good blades sometimes found. 

Probak Jr. (Gillette Safety Razor Co.). 2.5c. 

Sears’ Elite. 1.6c plus postage. 

Red Cap (Woolworth’s). Ic. 

Dublekeen (General Blade Co.). 3c. Fair initial sharpness, 

poor durability. 


* Now being sold at 2c by Cooperative Distributors, 114 E. 16th St.. NYC 
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Not Acceptable—Cont’d 
Dart (Kress’s). 1.7c. Fair initial sharpness, poor durability. 
Cooper (Cooper Products Corp.). 4c or 5c. 
Sears’ Sta-Sharp De Luxe. 3.3c plus postage. 


ROUGE 


Most of the rouges on the market today are harmless ex- 
cept to the few people sensitive to the dyes used in them. 
The best procedure is simply to select a rouge not too high 
in price and satisfactory as to color. There is no reason to 
believe that the use of rouge tends to “clog the pores,” pro- 
vided the rouge is removed and the skin carefully cleansed 
after its use. 


SANITARY NAPKINS 


Average-size napkins with moderate total absorption and 
with moisture-proof backing ave rated highest. Prices on some 
brands may now be higher, due to price-fixing, than the prices 
given below. 

Ref.: CU Reports, June °37. 


Best Buys 

Veldown (Veldown Co., NYC). 12 for 19c. 50 for 65c. Mois- 
ture-proofed back and sides. 

Belfair (Seabury, NYC). 12 for 12c. Moisture-proofed back. 

Modess (Modess Corp., NYC). 12 for 18c. Moisture-proofed 
back. 

CD (Cooperative Distributors, NYC). 24 for 33c or 48 for 
62c, plus postage. Moisture-proofed back. 


Also Acceptable 
(In estimated order of merit) 


Lotus (Woolworth’s). 6 for 10c. Moisture-proofed back. 

Gauszets (Liggett’s). 12 for 23c. Rubber-sheet backing. 

Kez (1. B. Kleinert Rubber Co., NYC). 12 for 35c. Moisture- 
proofed back. 

Venida-Nap (Rieser Co., NYC). 12 for 13c. Not moisture- 
proofed, but small, soft, and absorbent. 

Penimaid (Penney's). 12 for 15c. Construction similar to 
Venida-Nap. 

Venus (Venus Corp., NYC). Small size (8 inch), 12 for 85c. 
Good-grade cotton. Bulky but soft and very 

(Cont'd next page} 
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Also Acceptable—Cont’d 


Kotex Wondersoft, Regular, Junior, Super (International 
Cellucotton Products Co., Chicago). 12 for 19c. The 
“equalizer” will not prevent moisture from coming through. 
Moisture-proofed only on sides. Super Kotex is more ab- 
sorbent than Regular or Junior Kotex. 


Not Acceptable 


The following have neither special absorptiveness nor mois- 
ture-proofng. For moderate or heavy flow similar-priced 
brands rated above are superior. 


Cashmere (Woolworth’s). 10 for 10c. 
Nu-vel (Walgreen’s). 12 for 13c. 

Iris (Woolworth’s). 12 for 15c. 

La Grande (Grand’s). 12 for 15c. 
San-neat (Grand’s). 8 for 10c. 
Sanoval (Kress’s). 8 for 10c. 
San-nap-pak (Grand’s). 12 for 17c. 
Dixie Belle (Woolworth’s). 6 for 10c. 


TAMPONS 


The use of tampons (tightly packed cotton rolls for inser- 
tion directly into the vagina) is not without danger. Several 
physicians and hospitals have reported infections of the uterus 
and tubes, presumably as a direct consequence of their use. 
Nevertheless, many women have found tampons satisfactory 
and harmless. The danger of infection can be reduced by 
confining their use to the latter part of the period, when the 
flow is lighter and the likelihood of the blood’s being dammed 
up and forced back into the uterus and tubes is therefore 
less. Tampons cannot be used by a woman whose hymen is 
intact, and they should never be used in case of inflamed 
or otherwise irritated vagina. 

The most popular tampons on the market are listed below 
in order of price and quality (as determined by absorbency 
and absence of irritation). In view of the potential harm from 
their use, their listing should not be considered as signifying 
approval. 


Holly-Pax (Holly-Pax, Hollywood). 4 for 10c or 12 for 25c. 
Absorption fair. 

Tampax (Tampax, New Brunswick, N. J.). 10 for 35e. Card- 
board applicator. Absorption good. 

Cashay (Cashay, NYC). 12 for 35c. Uncompressed cotton 

“puff.” Absorption very good. 
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Wix (Wix Co., Minneapolis). 12 for 50c. May be irritating. 
Absorption fair. 

Fibs (International Cellucotton Products ©o.). 12 for 25c. 
Very poor absorption. Likely to be irritating. 


SHAMPOOS 


Tests on shampoos are now under way and results will 
appear in an early issue of the Reports. 


ELECTRIC SHAVERS 


Satisfactory electric shavers are expensive, and it may 
take considerahle time and practice to learn to use them. 
The best of those tested did not shave so closely as a good 
safety razor, and many were irritating to tender skin. 

Remember before buying any shaver that you will need 
a convenient electric outlet within 4 or 5 feet of your shav- 
ing mirror. All of the shavers operated on both a-c and d-c, 
and most were advertised in special models for voltages other 
than the usual 110-120. 

They are noisy to use, and all those tested produced very 
bad radio interference. 

Ratings are based on shaving ability and tendency to irri- 
tate in both masculine and feminine use, and on ease of 
cleaning, durability of design, and carefulness of construc- 
tion. 


Ref.: CU Reports, December °37. 
Best Buy 
Schick (Schick Dry Shaver, Stamford, Conn.). $15. Shaved 
satisfactorily with little irritation. 
Also Acceptable 


Remington Rand (General Shaver div. of Remington Rand, 
Bridgeport, Conn.). $16. Similar to Schick in design and 
shaving satisfaction. 

Velvet (Nicholl, Los Angeles). $1750. Similar to Schick, 
but has two cutting faces: one for close shaving, the other 
for lighter shaving, as for feminine use. 


Not Acceptable 
Miracle (Miracle Dry Shaver Corp.). $10. Opinion varied 


as to closeness of shave and amount of irritation. Liked 
by female users. Construction and workmanship only fair. 
Hanley Clipshave (Clipshave). $10. Shaved fairly well; irri- 
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Not Acceptable—Cont’d 
tated some users. Not durable in design or construction. 
Cord skimped. 

Sears’ Champion Cat. No. —6335, fall-winter °37. $9.89 plus 
postage. Shave, poor to fair; irritated some users. Me- 
chanical construction satisfactory, but weak head design. 

Macy’s Saybrooke. $9.94. Very similar to Champion in de- 
sign and construction. 

Motoshaver. $12.50. Poor shave; irritated some users. Liked 
by female users. General construction fair. 

Packard Lektro-Shaver (Progress Corp.). $15. Fair to poor 
shave with excessive irritation. Durably constructed. 

Majestic (Electric Razor Corp.). $7.50. Shaved very poorly. 
Design poor, construction poor, workmanship sloppy. 


SHAVING CREAMS, SOAPS, 
AND LOTIONS 


The ratings below are based primarily on economy (excep- 
tions are noted), as tests did not show any appreciable dif- 
ference in the quality of shave obtained with the various 
brands. 

The lathering-type cream is definitely cheaper to use than 
the brushless. Cake soaps are cheapest of all. 

Ratings and prices are based on 1936 tests. 

Ref.: CU Reports, Jan.-Feb. '37. 


LATHERING CREAMS 
Cost per oz. is given in terms of dry soap. 
Best Buy 
Latherall Bay Rum (Woolworth’s; not carried by all Wool- 
worth stores—if necessary ask the manager to order it). 
20c a tube. 11.5¢ per oz. 
Also Acceptable 
(In order of increasing cost) 
Colgate Rapid-Shave (Colgate-Palmolive-Peet, Jersey City, 
N. J.). “40c tube,” 34c. 15.7¢ per oz. Small tube, 23.6c 


per oz. . 
Squibb (E. R. Squibb & Sons, NYC). 19¢ a tube. 17.1c 


per oz. 
Lifebuoy (Lever Bros. Co., Cambridge, Mass). 2le a tube. 
17.2c per oz. 
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Also Acceptable—Cont’d 


Sears’ Velvo Bay Rum Cat. No. —4902, spring-summer °38. 
l7e a tube (17.5c per oz.) plus postage. 

Palmolive (Colgate-Palmolive-Peet). “Giant size tube,” 34c. 
18.5¢ per oz. Small tube, 27.2c per oz. 

Mennen Lather Shave “plain” and “Menthol Iced” (Mennen 
Co., Newark, N. J.). 35c a tube. 19.7¢ per oz 

Listerine (Lambert Pharmacal Co., St. Louis). 19¢ a tube. 
20.8¢ per oz. 

Williams Luxury (J. B. Williams Co., Glastonbury, Conn.). 
“Double size” tube, 36c. 24.2c per oz. “Large size” tube, 
26.8c per oz. 

Ingram’s Concentrated (Bristol-Myers Co. NYC). 29¢ a 
tube. 29c per on 


Not Acceptable 


Vaniva (Vaniva Products Co.). 50c a tube. 60c per oz. Short 
weight. Price exorbitant. 


BRUSHLESS CREAMS 


Cost per oz. is given in terms of dry weight. 


Best Buy 


Latherless Bay Rum (Woolworth’s; not carried by all Wool- 
worth stores—if necessary ask the manager to order it). 
10c a tube. 10c per oz 


Also Acceptable 
(In order of increasing cost) 

CD (Cooperative Distributors, NYC). 8-oz. jar, 27¢ (15 per 
oz.) plus postage. 

Colgate. “40c tube,” 33c. 17.3c per oz. But 29 per oz. in 
the 25e tube. 

Palmolive. “Giant 40c tube,” 33c. 17.7¢ per oz. But 27.8 
per oz. in the 25e tube. 

Barbasol (Barbasol Co., Indianapolis). 8-oz. jar, 47c. 18.le 
per oz. But 22.2c per oz. in the “SOc tube,” selling for 36c, 
and 31.8¢ per oz in the 25¢ tube. 

Molle (Mollé Co., Bedford, Ohio). 8-oz. jar, 53c. 19.7¢ per 
oz. But 29¢ per oz. in the “giant tube” at 39c. 

Williams Glider. “Double size tube,” 39c. 24.le per oz. 

Burma-Shave (Burma-Vita Co., Minneapolis). Pound jar, 
Tic. 24.4c per oz. But 31.4¢ per oz. in the “35e tube” selling 
for 29c. 








78 SHAVING SOAPS, LOTIONS 


TABLET OR CAKE SOAPS 


Best Buys 

Sears’ Supreme Cat. No. —4915, spring-summer °38. 8 cakes, 
25c (1.95¢ per oz. net weight) plus postage. 

Williams Barber Bars (Ward’s Cat. No. —4090, spring-sum- 
mer °38). 10 bars, 40c (2.45c per oz. net weight) plus 
postage. (May be available elsewhere.) 

Each of the following 3 brands cost 5c, and each had the 
same net weight, 1.69 oz., making the cost per oz. 2.96c. 
Colgate Cup Soap. 

Palmolive Shave Tablet. 

Williams Mug Shaving Soap. 


Not Acceptable 
W ard’s Tablet Cat. No. —4248, spring-summer '38. Contained 
excessive filler. 


WOODEN SHAVING BOWLS 

Shaving soap purchased in this type of package costs from 
4 to 13 times as much as ordinary cake shaving soap. 
Ward's. Contained excessive filler. 


LIQUID SHAVING SOAPS 
Conti Liquid Shave (Conti Products Corp.). Contained free 
alkali. 


AFTER-SHAVE LOTIONS 


Best Buys 
Witch Hazel. 4-0z. bottle, 10c. Essentially a 14% solution 
of alcohol in water, with characteristic odor. 
Bay Rum. 4o0z. bottle, 10c. Essentially a 60% solution of 
alcohol in water, with characteristic odor. 


Not Acceptable 
Preparations such as Aqua Velva, Mennen’s Skin Bracer, 
Colgate After-Shave Lotion, Palmolive Lotion, while 
not harmful, are generally of no value except for the tem- 
porary tingling or cooling effect they produce. Considerably 
more expensive than witch hazel or bay rum. 


RAZORLESS SHAVING PRE PARATIONS 
(DEPILATORIES ) 


Such preparations are almost certain to harm the skin. 
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Not Acceptable 
Magic Shaving Powder (Humania Hair and Specialty Mfg. 
Co.). The seller was ordered by the Federal Trade Com- 
mission to cease representing that this product is harmless 
to the skin. 


SKIN BLEACHES AND FRECKLE 
REMOVERS 


Many preparations sold as skin bleaches contain ammoni- 
ated mercury, which may permanently damage the skin and 
possibly cause mercury poisoning. Some mild surface bleach, 
such as hydrogen peroxide, while not so effective, is much 
safer. 

Ref.: CU Reports, August ‘36. 


Not Acceptable 


The following were listed in the New York City Black List 
as containing mercury: Berry’s Freckle Ointment, Black 
& White Ointment, Clear-Tone, CGouraud Oriental 
Cream, Hubert’s Malvina, Kingsbery’s Freckle Lotion, 
Kintho Beauty Cream, Mr. McCorrison’s Famous Dia- 
mond Lotion, Othine Freckle Cream, Palmer's Skin 
Whitener, Stillman’s Freckle Cream, Ruppert’s Face 


Bleach. 
TOILET SOAPS 


Do not buy transparent soaps, medicated, “health,” or 
“antiseptic” soaps, tar soaps, or any soap costing more than 
10¢ for a cake of average size or claiming to contain special 
ingredients such as glycerin, buttermilk, oatmeal, milk of mag- 
nesia, vitamin D, or “vitamin F.” Soap cannot be improved or 
made more beneficial by the addition of such ingredients. 

Economy can be furthered by allowing soap to dry out for 
several weeks or months before use (do aot try to dry with 
heat, however), An open wire soap dish which permits the 
soap to dry rapidly after use will make it last longer—and 
more pleasant to use, as well. Suitable soap dishes ean be pur- 
chased at 5-and-10-cent stores. 

Certain soaps of high purity may nevertheless be irritat- 
ing to specially sensitive persons. If this is the case, “Best 
Buy” and “Also Acceptable” brands should be tried until one 
is found which is not irritating. Soap can often be purchased 
advantageously in quantity at special sales, The “hard-water” 
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soaps often sold at such sales may in some cases be good 
buys for other reasons, but they usually do not have any 
special merit for use with hard water. 

Cost per lb. is given in terms of dry soap. Note, however, 
that some of the “Also Acceptable” milled (non-floating, 
hard, well compressed) soaps may be more economical under 
some conditions of use than floating soaps whose price per 
Ib. (dry) is lower, because a milled soap is more resistant 
to “washing away.” Since the relative importance of this fac- 
tor depends largely on conditions of use, it would be difficult 
to cover it in the ratings. 

Ratings are based on tests made in 1936; some prices are 
current. New tests are planned for this year and will be cov- 
ered in the Reports. 

Ref.: CU Reports, May °36. 


Best Buys 


Gondola Floating (Woolworth’s). 5c a cake. l6c per lb. 
Of high purity, and cheapest of all soaps tested, but may 
lather poorly and develop cracks under certain conditions 
of use. 

CD White Floating (Cooperative Distributors, NYC). Cat. 
No, 5721, 5 4\%4-0z. cakes, 17c¢; Cat. No. 5722, 5 10-oz. cakes, 
39e (l6c per lb.) plus postage. Not a “Best Buy” if postage 
becomes a major item. 

Colgate’s Big Bath (Colgate-Palmolive-Peet, Jersey City, 
N. J.). 2 cakes, lle. 2le per Ib. 


Also Acceptable 
(In order of cost per lb. dry soap) 


Williams Mt. Horob (J. B. Williams Co., Glastonbury, 
Conn.). 5c a cake. 22c per lb. 

CD Milled Cat. No. 5711. 12 4-oz. cakes, 58¢ (22.8c per lb.) 
plus postage. 

Ivory Floating (Procter & Gamble, Cincinnati). Medium- 
size cake, 6c; large size, 10c. 23c per lb. 

Charmis (Colgate-Palmolive-Peet). 2 cakes, lle. 24¢ per Ib. 

Orchis (Colgate-Palmolive-Peet). 2 cakes, lle. 24c per Ib. 

Colgate’s Gardenia. 2 cakes, llc. 25c per lb. 

Colgate’s Old Colonial Lavender. 2 cakes, llc. 25c per |b. 

Palmolive (Colgate-Palmolive-Peet). 2 cakes, llc. 26c per lb. 

Lux (Lever Bros. Co., Cambridge, Mass.). 6c a cake. 26c 
per lb. 

Camay (Procter & Gamble). 2 cakes, lle. 3lc per Ib. 
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Also Acceptable—Cont’d 
Guest Ivory. Sc a cake. 3lc per Ib. 
Cashmere Bouquet (Colgate-Palmolive-Peet). 3 cakes, 25c. 
39e per lb. 
Jap Rose (Procter & Gamble). 10c a cake. 47c per Ib. 


Not Acceptable 


Samples of the following soaps failed to meet one or more 

federal specifications: 

Lifebuoy (Lever Bros, Co.). 

La Gloria Cold Cream (Woolworth's). 

Princess Cologne (J. H. Stanley Co.). 

Fairy Floating (Gold Dust Corp.). 

Jergens Violet (Andrew Jergens Co.). 

Sweetheart (Manhattan Soap Co.). Quality has varied from 
very good to very bad. An undependable product. 

Woodbury’s Facial (John H. Woodbury). 

Cologne Bovquet (James Kirk & Co.). 
The following soaps were not tested but are “Not Ac- 

ceptable” for the reason stated: 

Cuticura (Potter Drug & Chem. Co.). Medicinal claims un- 
warranted. 

Rexall Medicated (United Drug Co.). Contains mercuric 
chloride, a poison which has no place in soap. 

Packer’s Tar (Packer Mfg. Co.). Contains possibly irritat- 
ing “antiseptic” ingredients which have no place in soap. 
Costs nearly $1.50 per pound of dry soap. 


“CASTILE” SOAPS 
Most “Castile” soaps on the market today are not genuine, 
and the purchase of even genuine Castile soaps is in general 
unnecessary and uneconomical. The following “Castile” soaps 
were tested and found to meet specifications for milled toilet 
soaps, but CU has not tested them to see if they are genuine 
Castile: 
Milano Floating Castile (Woolworth’s). 5c a cake. 18c 
per lb. 
Woodbury’s Castile. 0c a cake. 68c per |b. 
Conti Castile (Conti Products Corp.). 10c a cake. 87c per lb. 


SUNBURN PREVENTIVES 


Ratings give comparative protective strengths as found by 
exposure tests made on people with various types of skin. 
Effectiveness of any preparation depends on (1) concentra- 









































82 SUNBURN PREVENTIVES 





tion and effectiveness of the chemical “filter” used, (2) 
amount of preventive applied to skin, (3) length of expo- 
sure, (4) quality of the sun’s rays at time of exposure, (5) 
* sensitivity of the individual skin. If possible, it is best to 
acquire a tan by short exposures at the beginning of the sea- 
son followed by gradually longer ones, whether or not a sun- 
burn preventive is used. Over-exposure to sunshine is dan- 
gerous, and should be avoided. 
Ref.: CU Reports, July °37. 


Acceptable 
(In approximate order of cost within each group) 
Best protection for sensitive skin: 


Salol Ointment (prepared by druggist). Should cost about 
65¢ for 3% ounces. Formula: 10 grams Salol; dissolve in 
least possible amount of liquid petrolatum or albolene; 
make up to 100 grams of ointment in anhydrous lanolin. 
Very greasy. Odor objectionable. 

Good protection for “normal” skin; should keep sensitive 
people from blistering: 

Mulsitan (R. L. Watkins Co., NYC). 45c for 2 ff. oz. 

Skol (Skol Co., NYC). 50c for 2 fi. oz. Invisible. Alcoholic | 
solution. May irritate a sensitive skin. 

Dorothy Gray Sunburn Cream (Dorothy Gray Salons, 
NYC). $1 for 4 fi. oz. Invisible. 

Partial protection; ‘should prevent blistering but results 
vary with different users: 

CD Sunburn Lotion (Cooperative Distributors, NYC). 50c 
for 8 oz. Not greasy. Slightly tannish film. 

Gaby Greaseless Suntan Lotion (Gaby, Philadelphia). 50c _ 
for 4 fi. oz. Invisible. 

Gypsy Sun Tan Cream (Liggett’s). 60c for 4 fi. oz. Not 
greasy. (Liquid Gypsy Tan is “Not Acceptable.”) 

Samoa Oil (Whelan’s). 33c for 2 fi. oz. Greasy. | 

Ardena Sun-pruf Cream (Elizabeth Arden, NYC). $1 for 


3 oz. Invisible. 
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Not Acceptable 


Gave only fair results on some skins; not consistently re- 
liable. A few gave no protection at all. 
Miami Tan Sun Oil (Hampden Sales Assn.). 
Bo-kay Solidified Sun Tan Oil (Bo-kay Laboratories). 
Mystic Non-oily Suntan Lotion (Mystic Laboratories). 
Mystic De Luxe Suntan Oil. 
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Not Acceptable—Cont’d 
Noburn Sun Tan Lotion (Chemical Specialties Co.). 


* Plat-Num Sun Tan Oil (Plat-Num Laboratories). 


Gypsy Tan. 

Saybrooke Sun Oil (Macy's). 

Sunfoe Lotion (Schieffelin & Co.). 

Conti Beach-Tan Oil (Conti). 

Noxzsema Suntan Oil (Noxzema Chemical Co.). 
Helena Rubinstein Sun-Tonic (Helena Rubinstein). | 
Norwich Sun Tan Oil (Norwich Pharmacal Co.). 
Helena Rubinstein Sunproof Cream. 


TOOTHBRUSHES 


A well designed toothbrush should have a straight handle 
and a small head, preferably with 3 rows of bristles and 
about 6 tufts to the row. The tufts should be uniform in 
height, at least half an inch long, and well fastened in the 
head of the brush. Bristles should be moderately stiff, but 
not so stiff as to scratch the gums. Brushes meeting these re- 
quirements can be bought cheaply. For best service purchase 
2 brushes and use alternately. Let each brush dry 24 hours 
after use, in a well ventilated place, preferably not in the 
same holder with brushes used by others. 

Ratings are based on tests made in 1936. So far as we have 
been able to check, the brands listed are currently available 
at the prices given. 

Ref.: CU Reports, May '36, 

Best Buys 
Ward's De Luxe Quality, Dentist’s Style, Cat. No. —3940, 

spring-summer ‘38. 19c plus postage. 
Masso (Prophylactic Brush Co., Florence, Mass.). 25c. Bet- 
ter design than the tufted Prophylactic, and half the price. 
Takamine De Luxe (Takamine Corp., NYC). 2 for 49c at 
drug stores. Bamboo handle. Bristles not well anchored, 
but fairly durable when 2 brushes are used alternately. 


Apparently identical brushes were sold under the name 
Takamine Interdental at 2 for 38c by Macy’s. 
Also Acceptable 
(In approximate order of merit) 

CD Cat. Nos. 6303; 6306 (Cooperative Distributors, NYC). 
30c, 3 for 85c, plus postage. 3 rows of unbleached bristles, 
“hard” or “medium” widely spaced. Straight handle. 

(Cont'd next page) 
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Alse Acceptable—Cont’d 


Kleen-rite (Robert E. Miller, NYC. Woolworth’s and other 
stores). Refill type. 20c, refill 10c. Brush head somewhat 
short. Only 2 rows of bristles. 

Sears’ Approved, Professional Style, Cat. No. —5004, spring- 
summer ‘38. 29c plus postage. Brush head somewhat short. 

Dr. Butler's Peridental (John O. Butler Co., Chicago). 50c. 
Only 2 rows of bristles. May be purchased with unbleached 
bristles, which are durable but may be too hard. 

CD Cat. Nos. 6302; 6305. 26c. Only 2 rows of bristles, “hard” 
or “medium.” 

Pycope (Pycopé, Joplin, Mo.). 50c. Only 2 rows of bristles. 

Scientific 1005 (Kress’s). 10c. Only 2 rows of bristles. 

Takamine Certified. 2 for 30c at chain drug stores. Not 
so well designed as Takamine De Luxe. Bristles short, tufts 
close together. Apparently identical brushes have been sold 
under the names Takamine and Takamine Scientific at 
Macy’s and elsewhere. 

Ward’s Economy Cat. No. —4619, spring-summer °38. 5 for 
28¢ plus postage. Bamboo handle. Bristles poorly anchored, 
but fairly durable when 2 brushes are used alternately. 
Bristles short, tufts rather close together. 

Tefra (Tefra Co., Indianapolis). Refill type. 25c, refills 15c. 
Brush head narrow. 

Clean-Be-Tween (Clean-Be-Tween Tooth Brush Co., NYC). 
Refill type. 60c, refills 25c. Brush head short. 


Not Acceptable 
Tek (Johnson & Johnson). 39c. Head too large and bristles 
too close together. 
Fuller (Fuller Brush Co.). 45c or 3 for 99c. Head too long. 
Dr. West’s (Western Co.). 50c. Unsatisfactory shape. Head 
too large. 
Prophylactic Tufted. 50c. Head much too large. 


MECHANICAL TOOTHBRUSHES 
CU's dental consultants do not recommend the use of any 
mechanical or electric toothbrush, believing that such instru- 


ments involve possible serious hazard to the teeth and gums. 
Ref.: CU Reports, December °37. 


Not Acceptable 


Motodent. 
Electro-Massage. Zerbee. 











Drug and Medical 


ANTISEPTICS 


The perfect antiseptic has not yet been discovered. Thor- 
ough cleansing with gauze soaked in soap and water will 
effectively remove virulent germs and should be done before 
the application of any antiseptic. Cuts should be treated by 
immersing the wounded part in running cold water, cleans- 
ing the area adjacent to the wound with toilet soap or tine- 
ture of green soap, and applying an antiseptic. The wound 
should then be covered with sterile gauze bandage. Deep cuts 
require surgical treatment. Tetanus antitoxin must be admin- 
istered by a physician if there is a perforating or deep wound. 

Mild tincture of iodine (344%) and compound solution of 
iodine U.S.P. are superior to all other antiseptics on the mar- 
ket and are effective even when diluted 2 to 3 times with 
water. One application of either is sufficient. Repeated applica- 
tion does not give additional protection, and may cause a burn. 

Tincture of merphenyl borate is an excellent antiseptic 
recently introduced on the market. For application to open 
wounds it may be diluted with 2 parts of tap water before 
using, to avoid irritation. The aqueous solution of merphenyl 
nitrate may also be used. 

Pure ethyl or grain alcohol, in a 60% solution, and rub- 
bing alcohol are moderately efficient. 

Aqueous solution of mercurochrome is a very poor anti- 
septic. The alcoholic solution is efficient largely by virtue 
of the alcohol it contains. 

Tincture of merthiolate and tincture of metaphen are gen- 
erally regarded as having limited effectiveness. 

Hydrogen peroxide has only slight effectiveness, depend- 
ing chiefly upon the mechanical cleansing action of the foam. 

Hexylresorcinol, Absorbine Jr., Pepsodent, and Listerine 
have negligible antiseptic properties. 

Zonite is a solution containing chlorine. It is not a good 
antiseptic, and in full strength it may cause injury to the 
tissues. A more suitable chlorine solution for use on wounds 
is Diluted Solution of Sodium Hypochlorite, U.S.P. 

See also Mouthwashes, page 66. 
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BURNS 


First-degree burns, in which the skin is red but not broken, 
should be treated by first immersing the injured part in cold 
water to relieve the pain and then applying a compress soaked 
in a solution of bicarbonate of soda in water (1 tablespoon- 
ful to a half-glass of water). Any oily substance such as cold 
cream, vaseline, or olive oil will also soothe. 

Second-degree burns, in which the skin is broken and 
blistered, must be treated as open wounds, and by a phy- 
sician, because of the danger of infection. First-aid treat- 
ment is the same as for first-degree burns except that any 
oily or greasy substance should not be used, since it might 
carry in germs, There are several non-greasy ointments on 
the market which contain tannic acid and are useful for first- 
aid. These include Amertan (Eli Lilly & Co.) and Metanic 
Jelly (Abbott Laboratories). 

Tannic-acid solution has replaced other preparations in 
the emergency treatment of severe third-degree burns. It 
should be prepared just before use by dissolving 4 teaspoon- 
fuls of the powder in a glass of water. Sterile gauze soaked 
in this solution should be laid over the burned area. In the 
absence of tannic-acid powder, use cool, very strong tea 
(2 tablespoonfuls of tea steeped for 15 minutes in a cup ol 
boiling water). 

_ Extensive burns should, if ide, be treated in a hospital. 


COLDS 


Although the common cold is now generally considered to 
be caused by an ultramicroscopic virus, there is not yet avail- 
able any effective means of prevention or cure. All “cold rem- 
edies” must be appraised in the light of this. The best prophy- 
lactic measure known is simply to avoid those people suffering 
from colds. 

“Cold vaccines” are suspensions of dead bacteria. Injec- 
tions of them by physicians seem to be effective in a small 
percentage of cases in reducing the severity and duration of 
colds but not their frequency. Cold vaccines taken by mouth 
are altogether worthless. 

Aside from local discomfort, a cold is a potentially serious 
ailment, capable of causing many complications; it should 
therefore be treated by rest in bed for a day or so. When 
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there is fever, rest in bed is imperative. All other remedies 
can at best only relieve the local discomfort. Most remedies 
are worthless, some are injurious, and a few are actually 
dangerous. 

If rest in bed is necessary for the average common cold, 
itis imperative when the patient is a child or an adult suf- 
fering from a chronic ailment such as diabetes, rheumatism, 
etc. In the latter cases, a physician’s advice may make the 
difference between a short acute infection and a prolonged, 
complicated, serious infection, 


Pills—The most widely used pill is aspirin. Bayer’s par- 
ticularly has been extensively advertised for this purpose. 
Actually, aspirin is of value only in diminishing the aches 
and pains that sometimes accompany colds, and for this pur- 
pose, although aspirin causes reactions in some people (see 
Pain, page 101), it is safer to use than are many of the other 
analgesics (pain relievers). Grove’s Laxative Bromo Quinine 
contains acetanilid—a substance which lowers fevers and which 
can produce serious reactions, especially if taken repeatedly 
or over long periods. A number of deaths have been traced 
to its use. Other cold pills generally contain aspirin, acetanilid, 
or other related drugs, sometimes in combination with laxa- 
tives. 

Nose Drops—There is a serious hazard connected with the 
use of nose drops. Those containing mineral oil have been 
shown to be a contributing factor in numerous recorded cases 
of lipoid pneumonia resulting in the death of many children. 
See CU Reports for December '36 and March and May °37 
for a full discussion of this subject. 


Some of the nose-drop preparations give temporary relief, 
but none of them will either prevent a cold or shorten its 
duration. In fact, the indiscriminate use of nasal oils, solu- 
tions, and jellies may favor the spread of infection to the 
sinuses and ears. 

Neosynephrin 4% or ephedrine 1% in watery solutions 
are safest for relieving nasal congestion. 2 or 3 drops every 
3 or 4 hours may be instilled. The effect, however, is brief and 
may be followed by increased congestion. Neosynephrin or 
ephedrine jellies are the most effective of the jellies. Forceful 
sniffing of the jelly must be avoided to prevent spread of in- 
fection to ears and sinuses. 

Silver preparations such as argyrol or neosilvol do not re- 
lieve colds. They are frequently destructive to tissue and if 
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used too often may cause argyrism (a permanent blue dis 
coloration of the skin and other tissues). 

Inhalants—Benzedrine is the most recently developed of 
the inhalant drugs. While it is effective in shrinking the 
mucous membrane of the nose, it can also cause toxic symp- 
toms unless the directions on the tube are scrupulously dol- 
lowed. 


oF _ 


Mouthwashes—See page 66. 

Ointments—Neither Vick’s Vaporub nor any other oint- 
ment applied to the skin can prevent or cure colds. Such oint- 
ments cannot “penetrate the skin.” They may diminish a sense 
of soreness in the chest. 

Alkalies—The notion that colds are either caused or accom- T 
panied by increased acidity has led to the recommendation 
of various alkalies for their relief. Increased acidity of the 
blood and tissues occurs only in serious conditions such as 
diabetes and nephritis. Alkalies have no influence whatever  P 
on the course of a cold. | 

Vitamins—If the diet is adequate, vitamin preparations will | 
not help in the prevention or treatment of colds. ' 

Laxatives—Since laxatives have been advertised for almost | A 
every other purpose, it is not surprising that they should be | 
applied to the treatment of colds. Clinical studies have shown | 
that they have no value for this purpose, either before or | 
during a cold. 

Miscellaneous Treatments—Soaps, tonics, special foods, and ( 
sun lamps have been advertised for the prevention or the 
cure of colds. They are worthless for this purpose. 

Ref.: CU Reports, Jan.-Feb. °37. 


Acceptable 
For temporary relie{ of nasal congestion. 
Neosynephrin Solution Benzedrine Inhalant. 
“4%. Ephedrine Solution 1%. 
Neosynephrin Jelly. Ephedrine Jelly. 


Not Acceptable 


The products listed below are a few of the better-known 
ones offered for the treatment of colds. They are rated “Not 
Acceptable” on the basis of their advertising claims, which 
are misleading, and their effectiveness in curing or prevent- 
ing a cold, which is nil. 
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Not Acceptable—Cont’d 


PILLS 
Bayer Aspirin. 
Grove’s Laxative Bromo Quinine. 
NOSE DROPS 
Pineoleum. Campho Lyptus. 
Rexall Nasal Spray. Hill’s Nose Drops. 
Silver Col. Mistol. 
Vick’s Va-Tro-Nol. 
INHALANTS 
Thermohale. Venida Menthokerchie/. 
Vapex. 
OINTMENTS 
Penetro. Musterole. 
Vick’s Vaporub. Mentholatum. 
ALKALIES 
Alka-Seltzer. Alka Zane. 
Citrocarbonates. 
LAXATIVES 
Ex-Lax. Sal Hepatica. 


Grove’s Laxative Bromo Quinine. 


CONSTIPATION 


An extended series of articles on constipation and its treat- 
ment appeared in CU Reports, May through November, 1937. 
A very brief digest of the series is offered here. 

A bowel movement every day is not essential to good health. 
Many people in perfect health have an evacuation no oftener 
than once every 2 or 3 days without the slightest ill effects. 

If true constipation actually exists and evacuation is dif- 
ficult, incomplete, or painful, a rational treatment can be 
prescribed only after careful examination has determined 
whether the condition is organic or functional. Constipation 
caused by ulcers, inflammation, tumors, or other organic dis 
eases can be relieved only by curing the underlying disorder. 
Medical investigation is particularly important with those 
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adults who, after having had regular and satisfactory evacua- 
tions, begin to experience a persistent change in the char- 
acter and frequency of bowel movement. 

If the constipation is of the functional variety, attention 
to a few rules of hygiene may be all that is necessary. If laxa- 
tives or cathartics are being taken, in many instances relief 
will be obtained simply by discontinuing them. During the 
period of re-establishment of good habits it may be useful 
to take one or two tablespoonfuls of liquid petrolatum daily, 
so that the stool is kept soft. 

Whenever the call to stool is felt it should be obeyed. The 
best time to condition the bowels to proper performance is 
after breakfast. Sufficient time (10 to 20 minutes) should be 
given so that the evacuation is complete; the use of a foot- 
stool about 9 inches lower than the toilet seat will help. Avoid 
excessive straining, since it places a burden upon the heart 
and blood vessels and may lead to injury in middle-aged or 
elderly people or in those with heart trouble. Straining also 
tends to aggravate hemorrhoids. 

Exercises and sports are of value chiefly by conferring the 
sense of relaxation necessary to the proper performance of 
any natural function. Drinking several glasses of water daily 
is healthful but will not as a rule relieve constipation. Addi- 
tion of more fruits and vegetables to the diet may be help- 
ful, but colic, gas, and other evidences of irritation may be 
caused by roughage in the foods. Bran is an irritant to the 
stomach, colon, and rectum and should be avoided. In spas- 
tic constipation, a diet relatively free of roughage food is de- 
sirable. 

Laxatives for the relief of chronic constipation should be 
used only as a crutch until good habits replace bad ones. 
For some people, an effective and harmless laxative consists 
of salt water prepared by dissolving 4 teaspoonful of table 
salt to each glass of water. Two or three glasses may be taker 
every morning before breakfast. 

When the stools are hard and small and straining is nec- 
essary, a “lubricating” mineral oil may be helpful. One to two 
tablespoonfuls may be taken every night before retiring. 

Agar is the least harmful of all the bulk-producing laxa- 
tives. Cascara sagrada may also be used to advantage. After 
a few weeks the dose should be reduced to the smallest 
amount necessary for a satisfactory evacuation. Then gradu- 
ally lengthen the interval between doses until use is no longer 
necessary. 
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Enemas, like laxatives, should be used only as transitory 
aids in the re-establishment of good function. The least irri- 
tating solution is warm salt water—one teaspoonful of salt 
to a pint of water. 

Children should rarely be given laxatives or cathartics. 
Chronic constipation in children is usually a personality prob- 
lem and may require the services of a competent physician 
or child psychiatrist. When there is abdominal pain in child 
or adult, laxatives and enemas must be avoided, since the 
pain may be a symptom of acute appendicitis. Taking a laxa- 
tive may cause rupture of the appendix and possibly death. 
Habitual use of laxatives and “roughage” is also frequently 
responsible for hemorrhoids. 

Temporary constipation in children requires no treatment. 
In adults occasional constipation will cause no harm, but if 
a mild laxative is desired it may be chosen from any one 
of the following: 

Doses are for adults. 


Acceptable 

For temporary constipation: 

Milk of Magnesia, U.S.P. 1 to 2 tablespoonfuls. 

Aromatic Fluid Extract of Cascara Sagrada, U.S.P. 1 to 
2 teaspoonfuls. 

Seidlitz Powders, U.S.P. 1 or 2 pairs of powders. 

Effervescent Sodium Phosphate, U.S.P. 1 tablespoonful. 
For habitual constipation: ~ 

Heavy Liquid Petrolatum (mineral oil), U.S.P. 1 to 2 
tablespoonfuls. 

Emulsion of Liquid Petrolatum, U.S.P. 2 to 3 tablespoon- 
fuls. 

Agar-agar or agar granules. | to 2 heaping teaspootfuls. 


Not Acceptable 
BULK-PRODUCING, OTHER THAN AGAR 


Bran-O-Lax* Psyllium Seed 
Carasyl Rosdex 
Edro-lax Saraka 
Hood-lax Serutan 
Inner-Clean Swiss-Kriss 


Kiomin 





* These prepafations are listed under more than one heading, because 
they contain several active ingredients. 


(Cont'd next page) 
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Not Acceptable—Cont’d 
MINERAL OIL EMULSIONS FE 
Haley’s M-O Petrolagar with Phenol- I 
Petro-Syllium phthalein : 
SALINE CATHARTICS ? 
Adler-i-ka* Pluto Water I 
Crazy Crystals Sal Hepatica 
Eno Salts Sleepy Brand Salts 
Fruitola Texas Mineral Crystals 
Health Crystals Warm Springs Crystal 
Jad Salts Compound 
Kruschen Salts Wonder Crystals | 
Occy-Crystine | 
CASCARA SAGRADA 
Boals-Rolls* Nature’s Remedy (NR)* 
ALOES 
Because of irritant effects: 
Adler-i-ka* Grove’s Laxative Brome- 
Alophen Quinine 


Carter's Little Liver Pills Lapactic Pills 
Dr. Edwards Olive Tablets Nature’s Remedy (NR)* 


Gly-Cas Pursang Laxative Pills 
SENNA ; 
Because of irritant effects: 

Boals-Rolls* Compound Licorice 

Caldwell’s Syrup Pepsin Powder 

Castoria Herb Teas 

Inner-Clean 
PHENOLPHTHALEIN 


Because it is an irritant and frequently responsible for 
marked stomach and intestinal disturbances and because it 
may be responsible, in sensitive people, for ulcers of the 
mouth and skin eruptions: 


Agarol Bran-O-Lax* 
Acper Lax Cascarets 
Boals-Rolls* Dilaxin 


* These preparations are listed under more than one heading, because 
they contain several active ingredients. 
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Not Acceptable—Cont’d 


Ex-Lax PDQ Chewing Laxative 
Feen-A-Mint Phenobilin 

Hints Phenolax 

Hylax Prunoids 

Norol-Agar Regs 

Nutlax Veracolate 


COUGHS 


A cough may be a symptom of any one of 35 or more ail- 
ments. In infants and children and in adults with chronic 
ailments, a cough should be considered a serious matter re- 
quiring treatment by a physician. A cough accompanied by 
fever or indigestion, or one that persists longer than three 
weeks, also requires medical aid. A cough accompanying or 
following a common cold will usually subside in one or two 


Practically all proprietary remedies attempt to give relief 
by suppressing the cough. But in many instances the cough 
is necessary to remove foreign material from the respiratory 
tract, and its suppression may be dangerous. 

A short, dry cough, such as sometimes accompanies a cold, 
may be relieved somewhat by sucking cough drops or any other 
candy drops. These are valuable not because of medication 
they may contain, but because the sugar of which they are 
made stimulates secretions and soothes the mucous mem- 
brane. 


For the dry cough in which secretions are brought up with 
great difficulty, drinking large amounts of water or fruit 
juice is helpful. Steam, inhaled at intervals (for periods of 
about 5 minutes every 2 hours), is one of the most useful 
methods of easing a cough. Tincture of Benzoin Compound 
U.S.P.—a teaspoonful to a quart of water—makes the steam 
more helpful. 


EYES 


There is no necessity for washing healthy eyes regularly. 
If an eyewash is desired, a solution of boric acid (1 tea- 
spoonful dissolved in a glass of boiling water and allowed 
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to cool, is as satisfactory as any of the high-priced eyewashes 
sold in drug stores. An eye cup may be used, care being taken 
to sterilize it frequently in boiling water. 

One can treat a sty at home by applying to the eye a small 
cloth or thick gauze wrung out in hot boric-acid solution 
(1 teaspoonful to 1 glass of boiled water). If the collection 
of pus does not spontaneously discharge itself, medical aid 
should be sought. Recurring sties require the attention of a 
physician. 


FEET 


Improper care of the feet is responsible for many dis- 
turbances in other parts of the body. Numerous instances of 
so-called “arthritis” of the bones, hips and sacro-iliac joints, 
and of spinal disease have been found to be caused by foot 
disorders. (See page 124 for a discussion of shoes.) 

Bunions—Can be cured only by operation. Advertised rem- 
edies—pads and specially built shoes—may give temporary 
relief if properly fitted and applied, but improperly fitted 
ones are worthless and may damage muscles and bones in 
the foot. 

Hard Corns—Are produced by the pressure of badly fitted 
shoes. It is esvential first to get a properly fitting shoe and 
thus ease the pressure. Then use the following treatment: 
soak the feet in warm water about 15 minutes; dry thor- 
oughly, and apply to the surface of the corn 1 or 2 drops of 
10% salicylic acid in collodion (proprietary corn removers 
are usually of similar composition) ; wear a corn plaster over 
this. If the corn does not lift out after a few days of such 
treatment, a podiatrist or physician should be consulted. Be- 
cause of the risk of infection, corns should never be removed 
by cutting. 

Soft Corns—Are frequently associated with athlete’s foot 
infections and do not, as a rule, yield to simple home meth- 
ods. The services of a physician are generally necessary. 

Perspiring Feet—Perspiration may be diminished by wash- 
ing the feet about twice daily and liberally sprinkling them, 
especially between the toes, with a dusting powder (bismuth 
formic iodide or zinc stearate powder). In severe cases, the 
feet may be swabbed with a 15% solution of aluminum 
chloride in water. Sometimes the condition is due to a dis- 
turbance in circulation and it may be advantageous to sock 
medical help. 
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“Athlete's Foot”—is a ringworm infection on the skin of 
the feet. It is caused by a microscopic fungus, and is trans- 
missible from one person to another. 

In many schools and colleges infections have been pre- 
vented, to a large extent, by requiring pupils to step into a 
freshly prepared 1% solution of sodium hypochlorite (changed 
every 3 days) on their way to and from the swimming pool 
and gymnasium. Cleanliness of the feet and dryness, particu- 
lary between the toes, is essential to any treatment. For early, 
mild cases where there is slight scaling and oozing, washing 
the toes twice daily with cotton soaked in Lugol’s Solution 
or tincture of merphenyl borate may help. These solutions 
may cause burns on sensitive skins. Chronic and severe cases 
and those in which the toe nails and finger nails are in- 
volved require medical care. 

Treatment should be kept up for some time after cure has 
apparently been obtained, since the organisms will often stay 
in the skin cells and cause another outbreak. It is essential 
that socks which come into contact with the infected areas 
be sterilized by boiling, so that the wearer does not re-infect 
himself. The inside of shoes may be disinfected with a for- 
maldehyde solution (1 part 40% formaldehyde to 5 parts 
water). After this treatment, they should be aired well for 
at least a day before use. 


Not Acceptable 


The following and other commercial preparations adver- 
tised for the cure of “athlete’s foot” either are ineffective 
or may cause considerable irritation: Absorbine Jr.; Black 
& White Ointment; Dr. Scholl’s Solvex; Listerine; 
Pepsodent Antiseptic. 


“FEMININE HYGIENE" 


No commercial preparations—liquids, powders, foams, tab- 
lets, suppositories, or jellies—can by themselves be relied 
upon for the “feminine hygiene” (meaning, actually, contra- 
ception) for which they are advertised. Many of them, such 
as Lysol and Zonite, are injurious; the former is known to 
have caused several deaths. 

There are, furthermore, no medical preparations which in 
themselves have any value in the treatment of leucorrhea 
(a white vaginal discharge). Leucorrhea is not a disease, but 
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a symptom, the cause of which must be known before any 
effective form of treatment can be prescribed. 

The douche preparations advertised for their “cleansing” 
value should certainly not be bought. Regular washing of the 
vaginal canal is not only unnecessary, but may be harmful. 
A douche should be employed only for the treatment of a 
specific condition, the determination of which should be left 
to a doctor. 

“Daintiness” depends on sufficiently frequent bathing and 
clean clothing, not on douching. 

For a fuller discussion of this subject, see CU Special 
Report on Prophylactics and Feminine Hygiene. 25c. 


INDIGESTION 


The term indigestion covers innumerable symptoms which 
have different causes and therefore require different treatment. 

Indigestion may be caused by organic disease of some part 
of the digestive tract (stomach ulcer, appendicitis, disease 
of the gall blader) or by some disease entirely outside the 
digestive tract (scarlet fever, cold, tuberculosis). A tem- 
porary poisoning, such as may result from excessive quan- 
tities of alcohol, may be another cause. 

Fear, pain, anger, and the like can have a profound in- 
fluence on the digestive tract. Foods which are perfectly di- 
gestible under ordinary conditions can cause severe indi- 
gestion when eaten under emotional stress. Spastic constipation 
may be associated with this type of nervous indigestion. 
When this condition exists, roughage must be avoided and 


a smooth diet followed. The removal of the nervous stress _ 


is generally necessary for successful treatment. 

Although roughage may be of use in correcting constipa- 
tion in some people, the mechanical irritation it produces 
causes distressing and sometimes serious symptoms in others. 

Indigestion may result from faulty diet, as with an excess 
of starches, There is no foundation for the belief that cer- 
tain food combinations (e.g., starches and meats, or even 
pickles and ice cream) are responsible for indigestion. Foods 
that can be eaten alone without discomfort can be eaten in 
combination with each other. 

Some people are hypersensitive to specific foods—milk, 
eggs, or berries, for example—and eating even small quan- 
tities of them may bring on symptoms of severe indigestion. 
A doctor can determine the cause of this type of indigestion 
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by placing the patient on an “elimination diet” to find the 
particular food to blame. 

“Acid indigestion” is an unscientific term created by drug 
manufacturers to sell proprietary combinations having alka- 
line properties. Heartburn and acid regurgitation are symp- 
toms occurring in many organic and functional disorders 
of the digestive tract. Treating the symptom only is danger-- 
ous: habitual taking of such so-called alkalizers as Phillips’ 
Milk of Magnesia or Bisodol can lead to more harm than 
the conditions they are intended to correct. 

For occasional mild heartburn or belching, drinking a mix- 
ture of a half-teaspoonful of baking soda in a half-glass of 
water may give relief. A drop of essence of peppermint may 
be added to the solution to give it a more pleasant taste. 
Medical aid should be sought if no relief is obtained or if 
the symptoms recur. 

Many proprietary indigestion remedies contain an anal- 
gesic. They should never be used, since some of the drugs 
they contain are dangerous or habit-forming or may even 
aggravate the indigestion. Laxatives and cathartics should 
never be taken for an attack of “acute indigestion.” The 
attack may be due to acute appendicitis, in which case a 
laxative or cathartic could cause rupture of the appendix 
and peritonitis. 


Not Acceptable 


The following products cannot be relied upon in cases of 
indigestion, and in some cases their repeated use may be 


harmful: 

Alka Zane. Bisodol. 

Alka-Seltzer. Sal Hepatica. 

Bromo Seltzer. Phillips’ Milk of Mag- 
Tums. nesia. 

Citrocarbonates. Phillips’ Milk of Mag- 
Crotzer’s Bromo Mint. nesia Tablets. 


INSOMNIA 


Insomnia (sleeplessness) accompanies many ailments. 
Chronic maladies such as arteriosclerosis (hardening of the 
arteries) and heart disease cause insomnia because not 
enough blood is carried to the brain. Toxic insomnia results 
from excessive indulgence in or unusual sensitivity to coffee, 
alcohol, or tobacco. Coffee, tea, or Coca-Cola should not be 
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drunk by those readily affected for 4 or 5 hours before going 
to bed. 

Insomnia due to physical illness responds to treatment of 
the underlying disease. Temporary nervous insomnia is re- 
lieved by physical and mental relaxation. A warm bath or a 
hot drink may have a sedative effect and promote sleep. Oval- 
tine and other food nostrums are of value only as hot drinks, 
and money spent on them is largely wasted. Drugs to induce 
sleep should never be taken without the advice of a physician, 
because, although they are often effective, they may also be 
habit-forming or poisonous. 


Not Acceptable 
Because of presence of aminopyrine. See pages 101, 102. 


Allonal. Sedobrol. 
Sedormid. Peralga. 


MEDICINE CABINET 


The following items should be sufficient for the average 
household medicine chest: 

Tincture of iodine. 344% solution; keep in a glass- or rub- 
ber-stoppered l-oz. bottle for not more than 1 year. An 
alternative is compound solution of iodine, U.S.P. (Lugol’s 
Solution). 

Boric acid powder. Make up solution as needed (1 teaspoon- 
ful to a glass of boiled water). 

Rubbing alcohol. 

Tannic-acid powder, 4 oz. 

Petrolatum (Vaseline), 1 jar. 

Baking soda (cheapest at grocery). 

Mineral oil. Liquid Petrolatum U-.S.P. 

Aspirin. 

Aromatic spirits of ammonia, 1 oz. Keep not over 1 year. 

Syrup of ipecac. 

Clinical thermometer. 

Hot-water bottle with syringe attachments. 

First-aid dressings: 

Adhesive bandage (such as Band-Aid). 
Gauze bandage. 


Absorbent cotton. 
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Scissors. 
Tweezers. 
Dental floss. 


The medicine chest should be kept out of the reach of 
children. All bottles in it should be tightly stoppered and 
carefully labeled, not only as to contents, but as to use and 
dosage of the medicines they contain. The chest should be 
given frequent and thorough going-over. Old prescriptions 
should be discarded promptly when their use is discontinued. 

The following references are both informative and reliable 
on the subject of the medicine chest and its contents: 

“The Home Medicine Cabinet.” By Rachel Lynn Palmer. 
(Consumers’ Project, U. S. Dep’t of Labor, Washington, 
D. C. Free.) 

“The Family Medicine Chest” (except for the inclusion of 
mercurochrome and castor oil in list of suggested supplies). 
By Mary E. Stebbins. (Missouri Agric. Exp. Service Cireu- 
lar 230, Univ. of Missouri, Columbia, Mo. Free.) 


OBESITY CURES 


Stoutness is considered a predisposing factor to many se- 
rious illnesses. But the products offered under the general 
heading of obesity cures represent no remedy for the con- 
dition. Some are effective, but are invariably dangerous to 
use; others are of themselves without effect but depend upon 
a rigid diet which they prescribe to accomplish their end. 

Thyroid Compounds—Thyroid can be effective. It can also 
have very dangerous consequences. Even so, medicine manu- 
facturers have not hesitated to place products containing it 
on the market for self-medication. Several deaths have been 
reported from overdoses of such remedies, and they can do 
serious damage even in ordinary doses. 

Dinitrophenol and Dinitrocresol—These drugs have the 
effect of increasing the rate of metabolism so that excess 
fat is literally burned off. They are even more dangerous 
than thyroid extract, and are used by physicians only rarely. 
Many instances of blindness and of death have been traced 
to the use of dinitrophenol and dinitrocresol. 

Laxatives and Cathartics—Obesity cures of this type re- 
quire that the user take large doses, a procedure that not 
only interferes with the absorption of food, but eventually 
so upsets the digestive system that it refuses to accept food 
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at all. The desired weight reduction may be one result; se- 
rious nutritional disturbance and damage to the digestive 
system may be another. 

Food Nostrums—Food products advertised as cures for 
obesity are uniformly valueless for this purpose. As the direc- 
tions accompanying them make clear, rigid diets must be 
followed to achieve the desire! effect. And these diets are 
necessarily designed without thought of their effect upon the 
individual user. Many instances of malnutrition, vitamin de- 
ficiency, and general physical breakdown have resulted from 
the application of unscientific diet schemes. 

Mechanical Appliances—Rubber belts and brassieres will! 
not cause loss of fat. Electric vibrators are also futile. Row- 
ing and other exercising machines are of value only when 
used in combination with a suitable diet. Exercise routines 
must be suited to individual requirements. 

External Applications—No substance applied to the skin 
surface can possibly be effective in the treatment of obesity. 
Nostrums advertised to do this depend, like the food nos- 
trums, upon the maintenance of a rigid diet combined with 
exercise to achieve any effectiveness. 

Obesity is a condition which requires competent medical 
treatment. The physician can, after physical examination, pre- 
scribe a routine of exercise and diet that will generally re- 
duce weight and not leave the patient exhausted and subject 
continuously to @ starved sensation or a prey to other dis- 
eases. The success of such treatment, however, requires the 
full cooperation of the patient. Many persons unwilling to 
go through with long and rigid treatment turn to dangerous 
patent medicines, hoping for an easy cure. 


Not Acceptable 


LAXATIVES 
Jad Salts. Figuroids. 
Kruschen Salts. Bon Kora. 


Slends Reducing Gum. 


THYROID COMPOUNDS 
Marmola. Re-Duce-Oids. 
Faid. Rengo Fruit. 
Silph Chewing Gum. 


DINITROPHENOL AND DINITROCRESOL 
All preparations containing these drugs are extremely dan- 
gerous and should be avoided. 
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Not Acceptable—Cont’d 
FOOD NOSTRUMS 


Stardom’s Hollywood Welch Grape Juice. 
Diet. Ry-Krisp. 
Sylvette. 
EXTERNAL APPLICATIONS 
Fayro. Arden’s Slenderline 
Lesser Slim Figure Bath. Reducer. 


Reducing belts and brassieres. 


PAIN 


Pain is a symptom of a disease or a disorder. Effective 
relief of pain demands treatment of the ailment causing it. 

Simple measures for the relief of pain which may be ap- 
plied at home include, first of all, rest. Hot or cold appli- 
cations and massage are also helpful in many instances (see 
Physical Therapy, page 103). 

Of the drugs advertised for the relief of pain, aspirin is 
probably the safest. There are, however, some people hyper- 
sensitive to aspirin (as indicated by nausea, vomiting, heart- 
burn, skin eruptions, hives, swelling of the lips and face, 
and other symptoms). Any of these symptoms after aspirin 
has been taken indicate that its use must be discontinued 
at once. Persons suffering from. asthma, hay fever, hives, or 
eczema should take aspirin with caution and only when abso- 
lutely necessary, since its use has been reported to have 
caused severe and even fatal reactions. It would be wise not 
to take more than one tablet at a time, and then to be on 
guard against reaction symptoms. 

For the average person, one or two 5-grain tablets every 
three or four hours may have a relieving effect. Larger doses 
should be taken only at the direction of a physician. 

Almost all brands of aspirin are alike. The cheap varie- 
ties are as effective as the expensive, provided they meet 
U.S.P. specifications for strength and purity. There is no 
additional! value in the “quick solubility” feature advertised 
by some brands. 

Analgesic (pain-killing) compounds often contain amino- 
pyrine, acetanilid, phenacetin, cinchophen, or similar drugs. 
Many persons are sensitive to these drugs, and severe reac- 
tions and even death have resulted from their use. See CU 
Reports, April '37. They should never be used except upon 


a physician’s prescription. And a physician should, of course, 
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be consulted in the event of any severe or protracted pain. 
Aminopyrine is responsible for a blood disease known as 
agranulocytosis, which has caused hundreds of deaths. 
Headache—a symptom of many diseases, some of them se- 
rious. Occasional headaches, due to temporary conditions 
such as fatigue or a “cold,” may be relieved somewhat with 
aspirin—l or 2 tablets every 4 hours. An ice cap placed on 
the head may be helpful, but rest is the best treatment. 
Dysmenorrhea—mild menstrual pains are frequently re- 
lieved by rest, a warm bath (see page 103), and application 
of a hot-water bottle or ice bag (whichever proves better) 
to the lower abdomen. One or two aspirin tablets every two 
to three hours may be helpful. Avoid aminopyrine. Agranulocy- 
tosis is more likely to' occur if aminopyrine is taken just be- 
fore or during the period than if it is taken at other times. 
Toothache—requires immediate dental attention, but until 
this is available some relief can be obtained. Rinse the mouth 
with warm water and apply to the tooth a small wad of 
absorbent cotton soaked in oil of cloves, A hot-water bottle 
may also be applied to the cheek, and one or two aspirin 
tablets taken. (See Toothache Waxes, page 55.) 
Earache—requires immediate medical care, since it may 








be a symptom of pus in the middle ear or of mastoiditis. Con- _ 


siderable relief from pain may often be obtained from a 
hot-water bottle or a heat lamp (see page 103). No ear drops 
should ever be used unless prescribed. 


Not Acceptable 


Contained acetanilid or similar compounds: 


Ammonal Tablets. Capudine. 

Anacin. Felsol. 

B. C. for Headaches and Feminex. 
Neuralgia. Kohler’s Antidote. 

Bromo Seltzer. Yum for Headache. 
Contained aminopyrine: 

Amidol. Neurodyne. 

Hexin. Pyramidon. 

Kalms. Pyraminal. 

Lydia Pinkham’s Tablets. Seequit. 

Midol. Yeast Vite. 
Contained cinchophen: 

Atophan Tablets. W eldona. 


Farastan. Renton’s Hydrocine. 
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PHYSICAL THERAPY 


Physical therapy is of value in many ailments, acute and 
chronic. But expensive electrical and light equipment is use- 
ful only under expert medical supervision. Massage, exercises, 
water, air, heat, and sunlight are other means of physical 
therapy which can be effectively used. 


INFRA-RED RAYS AND HEAT 


Infra-red rays are nothing more or less than heat rays. In 
the devices used, this may or may not be accompanied by the 
production of light. Heat may be obtained as well from the 
more familiar and ‘ess expensive hot-water bottle, hot wet 
packs, poultices, ana hot-water baths. The type used depends 
upon whether local or general application is desired. 

Hot baths are valuable for the relief of muscular pain 
which follows prolonged exposure or unaccustomed exercise, 
or for painful menstruation (hot tub baths are not harmful 
during menstruation). The temperature of the bath should 
not be above 105° F., and the duration not more than 20 min- 
utes. It is frequently advisable to place a cold wet towel 
around the head during a hot bath. Prolonged hot baths 
should not be taken by elderly people or by those with heart 
trouble, except under a doctor’s supervision. 

Local applications of heat are valuable in the treatment 
of arthritis, backache, bruises, and sprains of joints or 
muscles. There are no special virtues in expensive “infra-red 
machines.” An inexpensive heat lamp is good enough. And 
a hot-water bottle or electric pad is an effective source of 
heat for direct application. 


DIATHERMY 


The heat produced in the use of diathermy is generated 
within the body by the application of high-frequency electric 
current. Because of the depth of penetration, it is used by 
physicians for treatment of pain and certain other condi- 
tions in deep-seated structures of the body. The application 
of diathermy has many inherent dangers, and it must never 
be used for self-treatment. Do not buy or rent diathermy 
apparatus for use at home. 


ULTRA-VIOLET RAYS 


The number of ailments for which ultra-violet radiation 
may be used with benefit is not nearly so great as is fre- 
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quently supposed. It is definitely known that ultra-violet ray 
exposure will not (1) permanently lower blood pressure, 
(2) prevent or relieve colds, (3) cure anemia, (4) prevent 
or cure baldness, (5) increase mental activity. 

Ultra-violet may be beneficial for the cure and prevention 
of rickets, the treatment of some particular types of tubercu- 
losis, and the healing of sluggish wounds. /t must, how- 
ever, be applied under medical supervision. Even very short 
exposure to ultra-violet rays may produce, in some people, 
severe burns and conjunctivitis (inflammation of the eye). 
Repeated exposure may lead to degenerative changes or even 
to cancer of the skin. Kidney damage has also been reported 
following excessive exposure. Uncontrolled ultra-violet radia- 
tion is particularly dangerous in pulmonary tuberculosis, cer- 
tain skin disorders, and in most infections accompanied by 
fever. 

Since home treatment of rickets should not be attempted 
by the layman, sun lamps which are safe to use at home 
should be considered useful only in tanning the skin. And 
since it is not known that a tanned skin is any healthier than 
an untanned one, the ultimate value of such lamps seems 
to depend on whether one finds a tanned skin attractive 
enough to warrant spending the money necessary to buy a 
good lamp. 

The American Medical Association has accepted the fol- 
lowing lamps for home use: 

Eveready Table Model Carbon Are Lamp, Type M-1 (Na- 
tional Carbon Co., Cleveland). 
G. E. Mazda Sunlight Lamps, Types S-1 and S-2 (General 

Electric Co., Cleveland). 

Hanovia Home Model Alpine Sun Lamp (Hanovia Chemical 

& Mfg. Co., Newark, N. J.). 

Westinghouse Mazda Sunlight Lamps, Types S-1 and S-2 

(Westinghouse Lamp Co., NYC). 


SKIN DISORDERS 
ACNE 


Acne is a skin disorder occurring chiefly in adolescence. 
Its exact cause is not known. Mild cases may be benefited 
by frequent use of hot water and mild soap and application 
twice daily of a simple lotion such as Lotio Alba (obtain- 
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able at any drug store). Severe cases require the care of a 
dermatologist. 


ATHLETE’S FOOT 
See page 95. 


ECZEMA 


The term “eczema” has been used to cover a multitude of 
skin disorders. It is actually a disease of the skin having 
many causes and manifesting itself in the form of red, itch- 
ing, and discharging sores, spread over large areas. 


The condition is a serious one, and in most cases can be 
successfully treated only by a competent dermatologist. Eczema 
may be aggravated or made chronic by wrong treatment, espe- 
cially when patent medicines constitute the treatment. For 
temporary relief of the itching, a solution of boric acid or 
calamine lotion may be dabbed on. 


POISON IVY AND POISON OAK 


The best measure for the prevention of ivy poisoning con- 
sists in learning to recognize the plant, so that it can be 
avoided. In the early fall, when the danger of poisoning is 
greatest, the poison-ivy vine has characteristic shiny, dark- 
green leaves with three leaflets, white berries, and reddish 
stems. Poison oak is very similar to poison ivy. 


Use of a yellow laundry soap (e.g., Fels-Naptha or Kirk- 
man’s Borax) under a shower immediately after exposure 
will frequently remove the poison before inflammation sets 
in. Ordinary toilet soap is less effective. If the poison has 
penetrated the skin, the application of calamine lotion or wet 
boric-acid dressings will relieve the itching somewhat. Some 
doctors have had success with the use of hypodermic injec- 
tions of concentrated poison-ivy extract, for both prevention 
and treatment. 


Ref.: CU Reports, June °37. 


SORE THROAT 


A child who has a sore throat should, whenever possible, 
be attended by a physician, since the soreness may be caused 
by a serious infection such as diphtheria, scarlet fever, or 
rheumatic fever. 
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The pain of an inflamed throat can be relieved consider- 
ably by taking hot drinks frequently. Either milk or tea may 
be used; the addition of butter or honey confers no addi- 
tional virtue. An ice collar or a cold wet compress may be 
kept around the neck. A hot salt-water gargle (half teaspoon- 
ful of salt to a glass cf hot water) every hour or so may give 
comfort. “Antiseptic” gargles are of practically no value. 

Inexpert swabbing of the throat with argyrol or other prepa- 
rations is not only useless, but frequently harmful, since it 
may spread infection. If sore throat is accompanied by fever, 
rest in bed is imperative. 


TONICS 


Physicians prescribe tonics only as supplements to other 
treatment. Proprietary tonics are either worthless or harm- 
ful. If they have any effect, they either mask the symptoms 
and give a false sense of security to the patient, or cause 
irritation of the stomach and intestines. There are no known 
tonics specific for the ailments of women. 


Not Acceptable 
Bradfield’s Female Regu- Peruna. 


lator. Prunidia. 
Cardin. Shapeley’s Vegetable Pre- 
Fleischmann’s Yeast. scription. 
Tronized Yeast. Tall’s Female Tonic. 
Lydia Pinkham’s Vege- Tanlac. 

table Compound. Tastyeast. 


VENEREAL DISEASES 


No proprietary medicines should be used in an attempt 
to treat either gonorrhea or syphilis. 

A 33% calomel ointment is recognized as an effective 
prophylactic against syphilis, but not against gonorrhea. Pro- 
prietary ointments of approximately this composition include 
Andron, Sanitube, and Squibb. Information about details of 
effective prophylaxis against venereal disease may be obtained 
from a physician. The U. S. Public Health Service publishes 
a useful booklet on means of preventing venereal infection. 

Ref.: CU Special Report on Prophylactics and Feminine 
Hygiene. 25c. 
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Clothing and Textiles 


BATHING SUITS AND TRUNKS 


A knit wool bathing suit of good quality is superior in 
durability and service to rubber, satin lastex, or the cotton 
or rayon dressmaker types. A good suit should have rela- 
tively soft wool, strong two-ply yarn construction, a tight 
knit, good resiliency, dyes fast to sun and water, and good 
cut and fit. If your skin is sensitive to wool, buy a suit with 
a cotton lining. 

Do not depend on marked sizes. Know your own dimen- 
sions and be sure the suit will stretch sufficiently and be re- 
silient enough to fit comfortably. 

Buy a dark color if the suit must last more than one sea- 
son; light colors are in general more susceptible to fading. 

The Shepherd, selling then at $3.95, was the “Best Buy” 
and highest in quality of the women’s suits tested in 1937; 
the Wikies, at the same price, was “Best Buy” and highest 
quality of the men’s trunks. The other women’s suits in the 
test were models of: Nautical Togs, $2.98; Gantner, $3.95; 
Catalina Carol Hughes, $5; Jantzen Sun Burst Mio, $4.95. 
The other men’s trunks were styles of: Catalina Mickey Riley, 
$4 (second in quality rating); Spalding, $2.95; Jantzen 
Streamliner, $3.95; B.V.D., $2.95. These all rated “Also Ac- 
ceptable.” 

Ref.: CU Reports, July ’37. (Labor notes included.) 


ALL-WOOL BLANKETS 


When comparing prices of blankets, be sure to take weight, 
wool content, and size into consideration. Part-wool blankets 
which contain less than 25% wool are probably not appre- 
ciably warmer than all-cotton blankets of the same weight. 

A well made part-wool blanket with strong cotton-warp 
yarns may be a better buy than a poor all-wool blanket. Ask 
for tensile strength figures on both types for comparison. 

A well napped blanket is desirable for warmth, but guard 
against uneven thickness and over-napping. Hold the blanket 
to the light to look for thin spots, and examine the weave 
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to see that it is close and tight for durability Pinch the nap 
between the thumb and forefinger and lift the blanket. If the 
nap pulls out easily, the blanket has been over-napped and 
will not wear well. 

Because of the increase in the price of wool during the 
past year, all blanket prices have gone up. This year’s prices 
are given in the listings but no blankets have been tested 
since 1936. Blankets from the American Woolen Co., “Not 
Acceptable” last year, are not listed; we are informed by 
the manufacturer that the Gramercy has been discontinued 
and the construction of the Sylvania has been changed. 

Ref.: CU Reports, December "36. 


Best Buy 


El Dorado (California Wool Growers Ass’n, San Francisco). 
$10.95 plus postage. Sixe 72x84. Tensile strength excel- 
lent. Very fine wool. Price given is for over-stitched ends. 
Satin binding is 50c extra. Highest quality. 


Also Acceptable 


Kenwood Arondac (Kenwood Mills, Albany, N. Y.). $8.95. 
Size 72x84. Tensile strength fair, but none too uniform. 
Second-highest quality. 

Mariposa Winmoor (Shuler and Benninghofen, Hamilton, 
Ohio). $8.98. Size 72x84. Tensile strength good. Low heat 


retention. 


Not Acceptable 


Sears’ Slumbersound Cat. No. —7517, spring-summer °38. 
$7.59 plus postage. Size 72x84. Tensile strength low. Not 
very uniform; a few thin places. Considerable shrinkage. 


CHILDREN’S SLEEPING GARMENTS 


The first requisite of a sleeping garment is that it shall 
not bind the child. Make sure that the armholes of fitted 
sleeves are large enough; raglan sleeves are preferable. Crotch 
and seat should be roomy, and the suit should be amply 
long from neck to crotch. If the garment has feet, feet and 
legs and the entire suit must be long enough so that the child 
“is not cramped and has room for movement and growth. 

Look for strong material, good reinforcements, well stitched 
seams and buttonholes. Rubber buttons do not break and 
cut threads, but they are somewhat difficult for small chil- 
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dren to manipulate. Double thicknesses of material are de- 
sirable in feet and crotch. 

No sleeping garments were tested in the 1937-8 season. 
Tests in 1936 showed Do Self and Me Do to be the “Best 
Buys,” and Arnold, Dr. Denton, and Nazareth were “Also 
Acceptable.” 


CHILDREN'S SNOWSUITS 


A child’s snowsuit should keep him warm and dry and still 
be loose and flexible to permit freedom of movement. Check 
for the following features before buying: (1) a flexible, all- 
wool, closely woven or knit fabric (look for an “all-wool” 
label); (2) fast dyes (look for guarantee)—bright colors, 
if fast, are desirable in that they can most easily be seen 
by motorists; (3) large patch reinforcements for knees and 
inner legs; (4) knit neck-bands, wristlets and anklets; (5) 
raglan sleeves; (6) roominess; (7) shank attachments for 
buttons (tape instead of thread) and strongly sewn button- 
holes—or preferably a smoothly working zipper; (8) two- 
piece design with adjustable suspenders to allow for growth, 
although one-piece suits are better for very small childrea 
because less bulky; (9) no unnecessary ornaments. 

Weight alone is no indication of the warmth of a fabric. 
Look for closely woven materials. Smooth-surfaced, all-wool 
fabric is the best choice for protection against moisture. 
Water-repellent surfacing, such as the Nevewet and Cravenette 
processes, are more effective on cotton or rayon garments 
than on wool. 

No snowsuits were tested in the 1937-8 season. Tests in 
1936 showed the McKem Snow Snug suit and a Kenwood 
suit to be of good quality, although the latter was very ex- 
pensive ($15). 

Ref.: CU Reports, December °36. 


CHILDREN'S UNDERWEAR 


Many child specialists believe that cotton undergarments 
rather than wool or part-wool should be worn in the winter 
time, especially by children who spend much of their time 
in heated buildings. Slight irritations and rashes from 
woolen undergarments occur more frequently than is gen- 
erally realized. 

See that the suit you buy is elastic and fairly snug. But- 












110 CHILDREN’S UNDERWEAR, MATTRESSES 


tons, which are best attached by tapes, should not be too 
small for easy handling. The “self-help” suit, with no but- 
tons at all, is desirable except for thin children. 

Children’s underwear was not tested in the 1937-8 season. 
Me Do was a “Best Buy” and the highest-quality of the suits 
tested in 1936. Ward's Comfy Tog was rated a “Best Buy” 
by virtue of its low price. 

“Also Acceptable” were CD, E-Z, Carter's, Quickees Tu 
Way Stretch, Vanta, and Sears’ Handy-wear. 

The suits were all-cotton, winter-weight. 

Ref.: CU Reports, Jan.-Feb. °37. 


MATTRESSES 


Only New York and Pennsylvania have passed laws for- 
bidding the use of secondhand materials in bedding. Where 
there is no guarantee printed on a tag fastened to the mattress, 
consumers should demand a written guarantee from the dealer 
that the contents are new and clean. 

A good-grade cotton felt mattress is the best buy under $20. 
Do not buy unfelted cotton. Grades of cotton felt depend on 
the lengths of the cotton fibers which are felted together and 
the amount of impurities (sand, grit, grease, etc.) present. 

A cheap hair mattress is not a good buy. The highest grade 
and most expensive hair filling is made of long curled white 
mane drawings imported from South America. Chief adulter- 
ants used with the long curled horsehair are cattle hair (from 
which it is difficult to remove the odor) and hog hair, which 
is short and stiff. Be sure to get a guarantee of the per cent 
or weight of each kind of hair present, and a statement that 
the hair has been properly sterilized. Good-grade hair mat- 
tresses are both comfortable and durable, but expensive. 

Innerspring mattresses are in high demand for their soft 
comfort. Cheap ones, however, selling below $20 to $25, are 
seldom worth buying. Poor grades of wire and poor assem- 
blages of the coils will make them noisy and uneven in a very 
short time. Well constructed innerspring units are well tem- 
pered and enameled to prevent early rusting, and are so as- 
sembled that the springs cannot easily get out of line. Inner- 
spring mattresses may be padded with cotton felt or hair. 

The most durable tickings are 8-ounce ACA blue-and-white 
striped drills. Avoid raw cotton tufts. Tape handles (made of 
several thicknesses of ticking) or rope handles are satisfactory 
when well attached. 
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A few of the many brands and types of innerspring mat- 
tresses are rated. Ratings are based chiefly on the durability 
of the innerspring units used. Prices given are for the double- 
bed size. Mattresses of other than standard sizes properly 
warrant extra charges. 

Ref.: CU Reports, April °38. 


Best Buy 
Spring-Air (Spring-Air, Holland, Mich.). $24.50 to $45. Guar- 
anteed for 5 to 15 years, depending upon the price. 


Also Acceptable 


Stearns & Foster Co., Cincinnati. One of the better makers of 
“promotional” and “special sale” bedding. Sells under pri- 
vate brand names (e.g., Lady Fair). 

Quali-Rest (Quality Mattress Co., Rochester, N. Y.). $42.50. 
Removable ticking and pads. 

Honor-Bilt (Honor-Bilt Products, Philadelphia). 


Not Acceptable 


Beautyrest (Simmons Co.). $39.50. Comfortable when new, 
but poor durability. 

Palmer Quilted (Palmer Bros. Co.). $39.50. These mattresses 
all have the same patented quilted top but are made on a 
variety of spring units and cannot, therefore, be consistently 
recommended. 

The following brands contained poorly assembled spring 
units: 

Imperial (Englander Spring Bed Co.). $39.50. 

Slumber King (Simmons Co.). $24.50. 

Deepsleep (Simmons Co.). $29. 


MEN'S HATS 


In fur-felt hats, rabbit is the hair most commonly used. 
Beaver is restricted to the highest-quality, most expensive 
hats. Some very cheap hats are made of wool felt, rather 
than fur; they are definitely inferior in firmness, appearance, 
and ability to hold shape. 

The most attractive linings are of very fine satin—silk on 
the face, with cotton or rayon filling threads. Acetate rayon 
linings are superior to viscose rayon, and both yellow with 
age less than silk does. 

The outside ribbon of a hat often becomes stained by 
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perspiration, which reaches the ribbon first through the 
threads by which it is fastened to the hat. Various devices 
are used to prevent this, but few are effective. 

The ratings which follow are based on laboratory tests, 
Emphasis has been given especially to ability to hold shape 
after wetting, fuzzing up from handling in the test, and gen- 
eral quality of materials and construction. All hats listed 
were of rabbit-fur felt. 

Ref.: CU Reports, November °37. 


Best Buys 


Mallory No. 468534 (Mallory Hat Co., Danbury, Conn.). $5. 
Cravenette-processed. 

Adam No. A26 (Adam Hat stores). $2.95. Inferior in qual- 
ity to all of the more expensive hats, but the best of the 
cheaper brands. 


Also Acceptable 
(In estimated order of merit) 


Knox Luxor No. D 55224 (Knox Hat Co., NYC). $7.50. 
Highest quality of all tested. 

Dobbs Berwick No. D 92476 (Crofut & Knapp Co., East 
Norwalk, Conn.). $7.50. 

Dobbs Cross Country No. D 63467. $5.50. A lightweight fall 
or spring hat. 

Stylepark No. 1000 (Stylepark Hats, NYC). $5. 

Dunlap No, C 72297 (Knox Hat Co.). $5.50. 

Penn-Craft No. E 828127 (Penn-Craft Hat Co.). $5. 

Lee Water-Bloc No. F7-310 (Frank H. Lee Co., Danbury, 
Conn.). $5. 

Schoble Cambridge No. G 511 (Schoble Hats, Philadel- 
phia). $5. 

Stetson Standard No. E 831055 (Jno. B. Stetson Co., Phila- 
delphia). $7.50. Judged poorer in quality than others at 
the same price. Rated highest in colorfastness to sunlight. 

Melton-Mellow No. D 2411 (Melton Hat Co., NYC). $3.85. 

Truly Warner Mayfair (Truly Warner stores). $2.95. 


Not Acceptable 


Penney’s Marathon No. 36603 (Penney’s). $2.98. Tended 
to crack in flexing test. 

Kaufman Deerskin No. 91276 (Kaufman Hat stores). $2.95. 

Lining cemented to crown (linings of all other hats tested 

were sewed to crown). Tended to crack in flexing test. 
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MEN'S SHIRTS 


In buying shirts, note firmness of weave (high thread count 
gives finer appearance and, usually, greater durability) and 
fineness and neatness of stitching. Quality of buttons is often 
a good indication of quality of the whole shirt. The collar 
may be large when new, but should be guaranteed not to 
shrink below marked size. It is frequently possible to get bet- 
ter buys in private-brand shirts than in those nationally adver- 
tised. Colored shirts selling at the same price as white broad- 
cloth shirts may be made of poorer fabrics to make up for 
the extra cost of dyeing. 

No shirts have been retested since the publication of the 
1937 Buying Guide. At that time Fruit of the Loom and Sears’ 
Pima shirts rated as “Best Buys.” Lord Pepperell, Arrow, and 
Van Heusen were “Acceptable,” as were some from Coopera- 
tive Distributors, J. C. Penney, the New Process Co., and 
R. H. Macy. A new survey of shirts is scheduled for the sum- 
mer of 1938. 

Ref.: CU Reports, October °36 and April °37. (Labor notes 
in April.) 


MEN'S UNDERSHIRTS AND SHORTS 


Ratings of the shorts are based chiefly on tensile strength 
of the fabrics and fit after laundering. Two pairs of each 
brand were tested. Inconsistencies found are noted. 

Shirts were rated mainly on bursting strength and size. 
Weight of the fabric was not counted as a factor. 

Ref.: CU Reports, January °38. 

SHORTS 
Best Buys 
Arrow Stride; Arrow Grad (Cluett, Peabody & Co., NYC). 
65c. Good fabric and dimensions. Highest quality of all 
tested. 
Kress (Kress’s). 25c. Fabrics variable. Shrank below stand- 
ard dimensions. Choose a tight weave and generous size. 


Also Acceptable 
(In approximate order of merit) 
Penney’s (Penney’s). 39c. Fabrics variable. Good dimen- 
sions. Choose a tight weave. 
Manhattan (Robert Reis & Co., NYC). 3 for $1. Fabrics 
variable. Fair dimensions. Choose a tight weave. 
(Cont'd next page) 
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Also Acceptable—Cont’d 


Reis Jimpant (Robert Reis & Co.). 55c. Fabrics and di- 
mensions both variable. Of four shorts tested, fabrics were 
generally fair and dimensions good. 

Varsity (Varsity Underwear Co., Baltimore). 55c. Good fab- 
ric, but shrank below standard dimensions. 

Wilson Super Shorts (Wilson Bros., NYC). 55¢e and 69c. 
Good fabrics, and fair dimensions. 

Mansco (Manhattan Shirt Co., NYC). 55c. Fair fabric and 
dimensions. 

Short-eez (Superior Underwear Co., Piqua, Ohio). 69c, Good 
fabrics, but shrank below standard size. Buy generous size. 

Macy’s “7 Points of Quality” (Macy's). 33c. Good dimen- 
sions, but low tensile strength. 

Grand’s (Grand’s). 25c. Good fabrics, but shrank exces- 
sively below standard size. Buy a size large. 


Not Acceptable ) 
B.V.D. SSe. Shrank excessively below standard size. Fairly 
low tensile strength. 
B.V.D. 3 for $1. Low tensile strength. Shrank excessively 
below standard size. 
W oolworth’s “Special 7 Feature.” 25c. Fair material. Very 
skimpily cut. 


UNDERSHIRTS 


The two “Best Buys” were the highest quality of the shirts 
tested except for Reis Jimshirt at 69c, which was comparable. 


Best Buys 
CD Cat. No. D-2232 (Cooperative Distributors, NYC). 30c 
or 3 for 84c plus postage. Good bursting strength, but 
fairly heavy. 
Penney’s Perfect-Fitting. 39c. Two-ply mercerized yarns. 
Geod bursting strength. Medium weight. 


Also Acceptable 
(In approximate order of merit) 
Beau Brummel (Kress’s). 25c. Good bursting strength, but 
very heavy. 
Wiltshire (Grand’s). 25c. Fair bursting strength. Medium 
weight. 
Macy’s. 33c. Good bursting strength. Medium weight. 
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Also Acceptable—Cont’d 
Manhattan. 3 for $1. Fair bursting strength, and very heavy. 
B.V.D. 3 for $1. Fair bursting strength. Medium weight. 
B.V.D. Velvet Down. 55c. Too short. Very high bursting 

strength, but material heavy. 

Varsity. 55c. Dimensions generally small. Good bursting 
strength. Medium weight. 

Mansco. 55c. Very long. Fair bursting strength, and rather 
heavy. 

Reis Jimshirt. 55c. Too short. Good bursting strength. 
Medium weight. 

Reis Jimshirt. 69c. Two-ply, mercerized yarns. Good burst- 
ing strength. Medium weight. Quality at least as high 
as the “Best Buys,” but expensive. 

Arrow Stride. SOc. Fair bursting strength. Medium weight. 

Shirt-eez (Superior). 55c. Low bursting strength and rather 
heavy. 


Not Acceptable 


Le Savoy (Woolworth’s). 25c. Badly skimped in both length 
and width. Lightweight material with lowest bursting 
strength of all. 


MEN'S SUITS 


Men’s suits in the $35-$40 class are not generally made of 
more durable fabric than those at around $20. Their su- 
periority lies rather in more careful cut and workman- 
ship, with more hand tailoring, which gives them improved 
“drape” and makes them keep their shape better. “Findings” 
may be of higher grade. 

Suits in the $10-$12 class, on the other hand, are usually 
inferior in material as well as in workmanship. 

Acetate rayon linings are considered more durable than 
viscose rayon. Minimum thread count for satisfactory linings 
is 120x68 threads per inch. 

The brands below are listed in order of estimated value per 
dollar found in comparable samples tested in December °36. 
Prices given are those paid for the suits; they have fluctuated 
somewhat since this survey. Further tests have not as yet 
been undertaken (but see note following listings), so there 
is no way of knowing to what extent changes may have oc- 
curred in quality as well as in price. 

Ref.: CU Reports, Jan-Feb. ’37. (Labor notes included.) 
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Acceptable 
LOW-PRICED SUITS 
Richman (Richman Bros. Co., Cleveland). $22.50. 
Howard (Howard Clothes, Brooklyn). $19.75. 
Crawford (Crawford Clothes, NYC). $18.75. 
Bond (Bond Clothing stores, NYC). $25 with 2 pairs of 
trousers. 


MEDIUM-PRICED SUITS 
Worsted Tex (Cohen, Goldman & Co., NYC). $37.50. 
Parkleigh (H. Daroff & Son, Philadelphia). $39 with 2 pairs 
of trousers. 
GGG (William P. Goldman & Bros., NYC). $37.50. 
New Yorker (Michaels, Stern & Co., Rochester, N. Y.). $38. 
Society Brand (Alfred Decker & Cohn, Chicago). $40. 
Hart Schaffner & Marx (Hart Schaffner & Marx, Chicago). 
$40. 


Since the work on the ten suits included in the survey, 
CU has obtained information on three other brands which 
are not included in order in the table inasmuch as our in- 
formation on them is not complete. 


Acceptable 
LOW -PRICED SUITS 
Greytest (Fintex Corp., Detroit). 


MEDIUM-PRICED SUITS 


Middishade (Middishade Co., Philadelphia). 
Fashion Park (Fashion Park, Rochester, N. Y.). 


MEN'S SOCKS 


In buying socks check for: (1) adequate reinforcements 
in toe, foot, heel, and where the back of the shoe rubs the 
ankle; (2) a leg length of at least 14% inches, a foot length 
\% inch longer than your foot (1 inch longer in wool socks), 
and full-size heel pocket; (3) a 7-inch stretch across instep; 
(4) absence of long loose ends of colored threads inside pat- 
terned socks; (5) proper attachment of top ribbing to leg 
(pull to make sure all loops are caught). 

Cheap socks and those “on sale” are particularly likely to 
have defects not apparent at time of purchase: poor dyes; 
improper knitting of the top ribbing, resulting in a loose, 
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sloppy top after washing; yarn defects; false sizes achieved 
by stretching over forms. 

Wool is warm, elastic, and absorbs more moisture than 
any other common fiber before it feels damp. Cotton rein- 
forcements should increase the durability of an otherwise 
all-wool sock. Silk is a strong fiber and very elastic. Cotton 
has satisfactory strength but less elasticity, and rayon is both 
weak and inelastic. All-rayon feet are unsatisfactory because 
rayon weakens and abrades badly when moist. 

However, socks are made from all grades of each fiber— 
and in all grades of construction—and a well made rayon 
sock, with no weak spots and adequate cotton reinforcing, 
is preferable to a poor silk sock made of low-grade, uneven 
filaments. Very few rayon or silk socks have good colorfast- 
ness to washing. 

No tests on socks have been made since publication of the 
1937 Buying Guide. At that time, /nterwoven part-wool socks 
and some all-wool socks from J. C. Penney and Florsheim 
Shoe stores were found to be of good quality. Ward's Cat. 
No. —438 all-wool work socks were the “Best Buy” of this 
type. 

Ref.: CU Reports, January-February °37. (Labor notes in- 
cluded. ), 


PILE RUGS 


Carpets and rugs are classified by weave. The most com- 
mon weaves of those rugs with cut-pile surfaces are the Wil- 
ton, the Axminster, and the Velvet (the term “Wilton-Velvet” 
is a misnomer). Of these the Wilton is the most expensive, 
the Axminster next, and the Velvet least. But a good-quality 
Velvet weave is more desirable than a poor Axminster, and 
similarly, a good Axminster is superior to a poor Wilton. The 
Tapestry weave has a loop pile, and is generally cheaper than 
cut-pile rugs. 

According to tests made by the federal Bureau of Stand- 
ards, density of pile has greater effect on the durability of 
a rug than any other one factor. Relative density can be 
determined by counting the number of tufts per square inch 
on the back of the rug. Rare Orientals may have as many 
as 500 tufts per square inch; good Wiltons have about 120, 
and medium Wiltons, about 90; good Axminsters and Vel- 
vets, about 80; medium Axminsters and Velvets, about 60. 
Poor rugs of any weave may have as low as 25. 
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Broadloom may be made up in any quality of any weave. 
The term is correctly applied to any rug woven 54 inches 
or wider, and is in no way confined to a single quality or 
a single weave. 

A pile made of worsted (combed) yarns will wear better 
and is more expensive than pile made of woolen (uncombed) 
yarns. Twisted yarns of 2 or more ply will also give extra 
wear for the same number of tufts per square inch. Occa- 
sionally, rayon pile is used in cheap Oriental reproductions. 
It gives the rug a sheen but does not wear well. 

A “washed” rug is one which is given a simulated luster 
of old Orientals by a chemical treatment. If carefully done 
this does no harm, but it may injure the colors and in some 
cases even impair wearing qualities. 

Heavy linen and cotton yarns are used for the backing of 
a rug. Jute and twisted paper are also used, but these are 
less desirable and unsatisfactory if there is any danger of 
their getting wet. When wet they deteriorate rapidly. 

A pad underneath the rug will add t the life of a rug 
and is relatively inexpensive. Pads increase the durability of 
rugs with short pile more than those with long pile. 

References: 

“Floors and Floor Coverings.” (Farmers’ Bulletin No. 1219, 
Se from Sup’t of Documents.) 

“Wear of Carpets.” Bureau of Standards Research Paper 
RP640. Se from Sup’t of Documents.) 

“Better Buymanship No. 10, Floor Coverings.” (House- 
hold Finance Corp., Chicago. 3c.) 


PILLOWS 


Down (the soft undercoating of the adult water fowl) is 
very soft, light, and resilient, and the most expensive kind 
of pillow stuffing. Goose feathers, second in order of de- 
sirability, are broad and soft, with curled shafts which give 
them, too, unusual resilience. Duck feathers are similar to 
goose, but narrower and less resilient. Because they add body, 
use of 25% goose or duck feathers with down makes a bet- 
ter pillow to support the head than one containing down 
alone. Chicken and turkey feathers are heavy and flat, and 
least desirable. Since the cheaper stuffings are heavier, light- 
ness may be used as a fair indication of the desirability of 
a pillow. Insufficient stuffing is indicated if the ends of the 
pillow sag when it is supported on the palm of one hand. 
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Many states have laws requiring labels on pillows stating 
their contents. Look for such labels. 

The most common adulterant of down is the feather fiber 
which has been stripped from the shafts of chicken and tur- 
key feathers. This should be labeled “feather fiber” rather 
than “feathers.” 

Ticking must be tightly woven to prevent feathers or down 
from working through. Good ticking should weigh at least 
8 ounces per square yard. 

Be sure to notice if any odor is present. “Slaughter house” 
chicken feathers quite often have offensive odors, even after 
washing and steam sterilization. 

Inexpensive decorative pillows are stuffed with kapok, cot- 
ton, or cotton linters—all vegetable fibers, which will get 
lumpy and hard in a short time. 


RAINCOATS 


Only coats made of completely waterproofed fabrics are 
listed. Gabardine coats, which are closely woven, are treated 
by “Cravenette” or similar processes so that they will repel 
water, but they will soak through in heavy or prolonged 
rain. If a completely waterproof garment is desired, make 
sure that the fabric itself is waterproof, and then see that 
the seams are taped and cemented. 

Men’s rubberized silks, oiled cottons, and rubberized cot- 
tons were tested. Silk is used in expensive lightweight coats; 
oiled cotton withstands exposure to light best; but a strong, 
well cut rubberized cotton with taped seams is cheaper and 
satisfactory for ordinary use, especially when the rubber is 
on the inside of the coat so that it is protected from sunlight. 

Women’s oiled silk coats, “Pliofilm” coats, and rubber 
capes all tear easily. When buying an oiled silk, choose one 
that fits well and has sufficient skirt overlap; very little dif- 
ference was found in the quality of the fabrics tested. Do 
not pay more than $3 except for a very good fit and extra 
style or convenience features. The “Pliofilm” type, which 
looks like cellophane, was much less durable than the oiled 
silk. 

Active outdoor women will find heavier coats of the types 
given in the men’s ratings more durable than those listed for 
women. 

Keep all raincoats away from excessive heat. Breaks in 
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lightweight coats should be mended immediately, preferably 
by applying a piece of the coat fabric underneath the tear 
with rubber cement. 


Ref.: CU Reports, Aug.Sept. °37. 


MEN’S RAINCOATS 


Best Buy 


Raynster So Lite No. MA 611 (U. S. Rubber Products, Pas- 
saic, N. J.). $5.50. Cotton fabric with rubber back. Water- 
proof. Weight, 23 oz. 


Also Acceptabie 

Top Hat (fabric by du Pont; coat by Spatz Bros. NYC). 
$7.95. Rubber with silk back. Waterproof. Weight, 18 oz. 
Fabric deteriorated somewhat in sunlight. 

Gooseskin Raingard Style 050 (Arrow Importing Co., Cleve- 
land). $9.75. Fabric similar to that in Top Hat. Water- 
proof. Weight, 20 oz. Deteriorated some in sun. 

Mansbrooke Horco-Silk (Hodgman Rubber Co., Framing- 
ham, Mass.). $12.50. Rubber impregnated silk. Waterproof. 
Weight, 12 oz. Lowest tensile strength and tore most easily 
of all coats tested. Well cut. 

Goodyear (Goodyear Rubber Mfg. Co., NYC). $4.95. Rub- 
ber with cotton back. Waterproof. Weight, 27 oz Tensile 
strength uneven, and rather low in filling. 

Ward’s Cat. No. —5302, spring-summer °38. $1.79 plus 
postage. Heavy rubber, with cotton back. Weight, 38 oz. 
Resistance to tearing higher than that of lighter coats. 
Rubber surface cracked in creases. Waterproof. Not well 
cut. “Acceptable” because of price. 

Alligator Featherweight (Alligator Co., St. Louis). $13.75. 
Oiled cotton. Fabric waterproof, but water penetrated seams. 
Weight, 23 oz. Good tensile strength but, once ripped, tore 
easily. Generously cut. Heavier Alligator oiled cotton coats 
available for as low as $5.50. 


Topcoat style, heavier and hence not entirely comparable: 
Sears’ Rain-O-Shine Cat. No. —8460, spring-summer ‘38. 
$3.89 plus postage. Cotton face and back, cemented to- 
gether with rubber. Shoulder seams double-stitched but 
rain seeped through them. Weight, 51 oz. Somewhat skimped 
dimensions. Very strong material which did not tear easily. 
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WOMEN’S RAINCOATS 
All coats weighed less than 7 ounces and were packed in 
small bags. 


Best Buy 


Shequa Model No. 502 (Southport Mfg. Co., NYC). $2.95. 
Oiled silk. 


Alse Acceptable 


Reigning Beauty (Polan, Katz & Co., Baltimore). $3.95. 
Oiled silk. Somewhat more generous cut than the coat 
above. 

Rain-Bo-Film No. 730 (General Felts Products, NYC). 
$3.99. Oiled silk, with figured printed design. 

CD Cat. No. D 1816 (Cooperative Distributors, NYC). $4.25 
plus postage. Oiled silk. 


Not Acceptable 
Sheer-O-Sheen (Richard, Boggs, and King). $1.95. “Plio- 
film.” Cracked and tore easily. Deteriorated quickly in sun. 


RUBBER FOOTWEAR 


In general, all-rubber uppers were found to be superior 
to the cloth-lined type. They resisted tearing somewhat bet- 
ter, were lighter, and fit the shoe more snugly. Also, the in- 
sides of all-rubber uppers can be kept cleaner than insides 
of the cloth-lined type. 

Ratings are based on tests made in 1936, Prices are current. 

Ref.: CU Reports, September °36. 


MEN’S RUBBERS 


Best Buy 
Ball-Band Arie] Sandal (Mishawaka Rubber & Woolen Mfg. 
Co., Mishawaka, Ind. Macy's and other stores). $1.49. All- 
rubber. Black, dull finish. Very high wear-resistance. Highest 
quality of those tested. 


Also Acceptable 


Goodrich (B. F. Goodrich Co., Akron, Ohio). $1.50. All- 
rubber. Shiny black. Construction and appearance excellent. 
Second-highest quality. 

(Cont'd next page) 
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Also Acceptable—Cont’d 

Hood Rubalastic (Hood Rubber Co., Watertown, Mass. A. S. 
Beck and other stores). $1.25. All-rubber. Dull black. Shell 
type. Quality good. 

Converse (Converse Rubber Co., Malden, Mass. Grand’s and 
other stores). 89c. Toe, all-rubber; rest of upper, cloth- 
lined. Shiny black. Quality fair. 

U.S. (United States Rubber Producis, Passaic, N. J. Regal 
and other stores). $1.25. Dull black. All-rubber. Quality 
fair. 

Not Acceptable 
Quality unsatisfactory: 

Penco (Penney’s). 98c. Toe, all-rubber; rest of upper, cloth- 
lined. 

Goodyear’s Glove (Goodyear’s Glove Rubber Footwear Div., 
United States Rubber Products). $1.19. Cloth-lined. 


WOMEN’S RUBBERS 


Best Buys 
Ball-Band. $1.27. All-rubber. Moire, black, dull. Strength, 
appearance, and construction excellent. Highest quality of 
those tested. 
Penco. 98c. All-rubber. Black, dull finish. Strength, appear- 
ance, and construction excellent, Second-highest quality. 


Alse Acceptable 
(In order of merit) 


Goodrich. $1.19. All-rubber. Moire, black. Cuban heel. Iden- 
tical in construction and appearance with Penco, above, 
but higher-priced. 

Goodyear’s Glove. $1.19. All-rubber. Black, dull finish. Mili- 
tary heel. 

U.S. $1.15. All-rubber. Similar to Goodyear’s above, but rated 
lower in test. 

Hood Rubalastic. 98c. Ali-rubber. Dull black. High heel; 
tongue style. 


Not Acceptable 
Quality unsatisfactory: 
Converse. 89c. Cloth-lined. Shiny black. 


Ward’s Cat. No. —4738, spring-summer 38. 79c plus postage. 
Cloth-lined. Shiny black. 
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MUSLIN SHEETS 


Ratings are based on late 1936 test data except for Penco 
and Pepperell, which were retested in October, 1937. 

Current list prices are giveh so far as possible. But prices 
of the nationally advertised sheets vary considerably, One 
manufacturer states that between 65% and 70% of his goods 
are sold, not at list price, but at special sale prices. How- 
ever, a Penco sheet at $1.39 is still a better buy than a Lady 
Pepperell at $1.61 reduced from $1.98. 

Labeled sizes are given for torn (not hemmed) length. A 
99-in. sheet is the minimum length for satisfactory service on 
a 72-in. mattress, after deduction for hemming and shrinkage 
has been made. A 108-in. sheet is even better. 

Where possible, buy on the basis of labeled thread count, 
tensile strength, and guaranteed minimum shrinkage. Sheets 
are here classified as having “high” or “low” thread count. 
High count means that the sheet was woven with about 72x72 
threads per in.; low count signifies about 64x64. Most manu- 
facturers make both grades. Sale prices of nationally adver- 
tised sheets average about $1.60 for high-count sheets and 
$1.30 for low-count. 

Tensile strength should be approximately even in both di- 
rections. Specifications for U. S. Government purchases (which 
must be the “high-count” grade) require a minimum of 70 Ib. 
each way. 

Prices quoted are regular list prices where they were avail- 
able, and are for 81x108 in. size. 

Ref.: CU Reports, March °37. 


Best Buys 
These two sheets were the highest quality of all tested. 
Sears’ Lady Fair. $1.08 ‘plus postage. High count. 
Penco (Penney’s). $1.39. High count. Retested, Oct. °37. 
Results slightly better than on °36 test. 


Also Acceptable 


Ward’s Treasure Chest. $1.07 plus postage. High count. 
Sheet tested in "36 had good quality except for excessive 
shrinkage. 

Fruit of the Loom (B. B. & R. Knight Corp., Providence, 
R. 1.). $1.50. High count. 

CD (Cooperative Distributors, NYC). $1.72 plus postage. 
High count. 

(Cont'd next page) 
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Also Acceptable—Cont’d 

Chatham “64” Square Specification (Chatham Mfg. Co.. 
NYC). $1.29. Low count. Excessive sizing. 

Nation Wide (Penney’s). $1.10. Low count. Excessive shrink- 
age and sizing. 

Sears’ Launderite. 99c plus postage. Low count. Excessive 
sizing. 

Pequot (Naumkeag Steam Cotton Co., Salem, Mass.). $1.98. 
High count. Good quality but expensive. 

Utica (Utica & Mohawk Cotton Mills, Utica, N. Y.). $1.98. 
High count. Good quality but expensive. 

Lady Pepperell (Pepperell Mfg. Co., Biddeford, Me.). $1.98. 
High count. Good quality but expensive. 

Mohawk (Utica & Mohawk Cotton Mills). $1.59. Low count. 

Cannon (Cannon Mills, NYC). $1.59. Low count. 

Pepperell Regular (Red Label). $1.59. Low count. For- 
merly listed as “Not Acceptable.” New tests made in Oct. ’37 
showed somewhat better tensile strength and resistance to 
abrasion, but sizing was still excessive. 


Not Acceptable 


Ward's Longwear. 8% plus postage. Low count. Excessive 
sizing. Sample tested in "36 had poor tensile strength and 
low resistance to abrasion. Higher quality specifications are 
claimed in spring-summer °38 catalog. 


SHOES 


Toes of shoes should be roomy enough to provide freedom 
for the toes, both up-and-down and sideways. The widest part 
of the shoe should come at the joint of the big toe, and the 
sole should be wide enough at this point to extend out to 
either side of the foot and not be overrun by the upper. Heels 
should fit snugly enough to prevent the foot from sliding 
within the shoe. 

When buying, test the fit while standing and while walk- 
ing. Remember that the various foot-measuring devices can 
at most give the salesman only a first guess as to the size 
to try on. Properly fitted shoes should require no painful pe- 
riod of “breaking in.” 

Heels more than two inches high and narrow toes may 
cause serious foot trouble if worn regularly. 

With children’s shoes it is especially important to make 
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careful examination for proper fit. They should fit comfortably 
at the time of purchase. A half-inch margin in length will 
allow for three or four months’ growth; a greater margin is 
not desirable. Light and flexible leathers are better for the 
feet than the more durable but heavy and stiff leathers. Shoes 
should he fastened with adjusiable laces or buckles, rather 
than buttons. Sharkskin tips on the toes are desirable to 
resist scuffing. 

Infants do not need leather shoes until they have learned 
to walk, and the first pairs should be very soft and flexible. 

Mail-order shoes should not be purchased unless you are 
willing to return them as many times as may be necessary 
to obtain a satisfactory fit. 

“Corrective” shoes, or arch supports and similar devices, 
should be bought only on the advice of a competent phy- 
sician. Even those that seem to give temporary relief may 
actually be aggravating foot disorders. Note, however, that 
a steel strip in the shank of a shoe is not an “arch support,” 
though it may be referred to as such by the salesman. Such 
strips are essential reinforcements used in most shoes to help 
them keep their shape. 

The ratings which follow are based on tests conducted in 
1936. Prices of many brands have been raised since the tests; 
and where they have not, quality may have been cheapened. 
Basis of the ratings was quality of materials and construction in 
relation to price. Fit and style were not considered, since these 
depend on individual anatomy and taste, but effort was made 
to select a similar style and design in all brands. 

New tests covering many additional brands are planned 
for 1938, and results will be presented in the Reports. 

Ref.: CU Reports, September and November °36. 


MEN’S SHOES 


Best Buys 
W. L. Douglas Model A 5584 (W. L. Douglas Shoe Co., 
Brockton, Mass.). Dress oxford. $5.50. 
A, S. Beck Model 226 (Diamond Shoe Corp., Brockton, 
Mass.). Dress oxford. $3.98. 


Also Acceptable 
(In approximate order of merit) 


Florsheim Model 3140 (Florsheim Shoe Co., Chicago). Dress 
oxford. $8.75. 


(Cont'd next page) 
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Also Acceptable—Cont’d 
Buster Brown Official Boy Scout (Brown Shoe Co., St. 
Louis). Moccasin-style oxford with “Gro-Cord” sole. $5. 
Ward’s Kangaroo Model 1657, spring-summer °38. Blucher 
dress oxford. $3.98 plus postage. (Former price, $3.75.) 
Walk-Over Broadway Model 3933 (Geo.E. Keith Co., Brock- 
ton, Mass.). Dress oxford. $6.75. 
- Indian Walk Model 126 (Foot Form Shoe Shops, NYC). 
Blucher dress oxford. $10. 


Not Acceptable 
R. H. Macy Model 211-23. Dress oxford. $3.29. 
Thom McAn Model T7649 H6 (Melville Shoe Corp.). Dress 
oxford. $3.30. 
Regal Model 4212 (Regal Shoe Co.). Dress oxford. $5.55. 
Nunn-Bush Model 2125 (Nunn-Bush Shoe Co.). Dress ox- 
ford. $7.50. 


WOMEN’S SHOES 
Best Buys 
A, S. Beck Town-mode Model 2733, One-strap street shoe. 


$3.98. 

Lady Douglas Model 6E-1815 (W. L. Douglas Shoe Co.). 
One-strap street shoe. $4.95. 

Enna Jettick Model 166 (Dunn & McCarthy, Auburn, N. Y.). 
Street oxford. $5. 

Official Cirl Scout Model 112 (Melanson Shoe Co., Brewer, 
Me.). Moccasin-type sports oxford. $5.25. 


Also Acceptable 


Red Cross Model 554 (United States Shoe Corp., Cincin- 
nati). One-strap street shoe. $6.50. 


Not Acceptable 
Thom McAn Model A 5427. One-strap street shoe, Compo 
construction. $3.30. Uppers poor. 
Walk-Over Westchester Welts Model 8498. One-strap street 
shoe. $7.50. Poor soles. 
I. Miller Model 511-656 (I. Miller & Sons). One-strap street 
shoe, Compo construction. $8.75. Quality below average. 


CHILDREN’S SHOES 


The samples tested were brown oxfords, size 10. Prices 
vary with size. 


St. 
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Best Buys 
Edwards (Jj, Edwards & Co., Philadelphia; sold in some 
stores under dealer's name; write manufacturer for nearest 
dealer). $3.50. 
Thom McAn, $1.85. 


Also Acceptable 

Indian Walk (Foot Form Shoe Shops, NYC). $5.75. 

Pediforme (Pediforme Shoe Co., NYC). $5.50. 

Buster Brown (Brown Shoe Co.). $3.50. 

Wilton Moccasin (G. H. Bass & Co., Wilton, Me.). True 
moccasin. $4, A similar shoe (Macy's Gro-Shoe) made by 
G. H. Bass is sold by R. H. Macy & Co., NYC, for $4.23. 

Pied Piper (Pied Piper Shoe Co., Wausau, Wis.) $4. 

Bonnie Laddie (International Shoe Co., Morse & Rogers, 
NYC). $3.30. Manufacturer stated that the same model is 
also carried by the Hutchinson-Winch Shoe Co., Boston, 
under the name Bob-o-link, 


Not Acceptable 

“Endicott Johnson (Endicott Johnson Corp.). $2.56. Sole not 
durable; shoe too stiff. 

Ward's Cat. No. —2900, fall-winter °37. $1.69 plus postage. 
Stitchdown construction; poor uppers. 

J. C. Penney 7160-9 (Penney’s). $1.49. Stitchdown construc- 
tion; poor leather. 

Sears’ Cat. No. —1125, spring-summer °38. $1 plus postage. 
Stitchdown construction; moccasin style; poor leather. 


TOWELS 


The listings given here are based on a consultant's rec- 
ommendations, not on tests. 

The first few launderings increase the absorbency of all 
towels. A new towel should be laundered before using, to 
remove the finishing materials. 

Imperfect towels, called “run of the mill,” are poor buys 
if the imperfection is due to irregular weaving, but may be 
economical if price reductions are based merely on uneven- 
ness of hems or irregularity in size or pattern. 


TURKISH (BATH) TOWELS 

Turkish towels should have a firm, tight ground weave 
and a dense surface of' short, thick, curly loops. Hems and 
selvages should be sturdy. Examine carefully the towels you 
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purchase, since any given brand name may be applied to 
towels of many different grades. 

Of the medium-size (22 x 44 inch) towels, those selling 
for 25c or less are almost uniformly poor buys. Good white 
towels are obtainable at 40c to 65c. The best white towels 
sell for around $1.25, more expensive ones often sacrificing 
absorbency and durability for luxurious appearance. 

Towels of satisfactory quality, colored on one side, can 
be bought at 60c to 75¢ (size 22 x 44). Strong pastels are 
preferable to light pastels, and light pastels to the dark 
colors which bleed when washed and must be laundered 
separately. 

The white and colored towels listed here are 22 x 44 inches. 
——WHITE 

Best Buys 


Firmly woven and have short, absorbent loops: 
Cannon Olympic (Cannon Mills, NYC). 50c. 
Martex Monarch (Wellington, Sears Co., NYC). 50c. 
Haynes (Cone Export & Commission Co., NYC). 50c. 
Mayflower (Macy's). 44c. 
Cannon Navy. 65c. Stronger than 50c towels. Reported as 
of the same quality as towels supplied to the U. S. Navy. 


Also Acceptable 
(Order has no significance) 
High quality but at high prices: 
Cannon Biarritz. $1. 
Superior (Macy's). $1.09. 
Martex. $1.25. 
Va-mo-co (Iselin-Jefferson Co.. NYC). $1.25. 


Not Acceptable 
Muscogee (Muscogee Mfg. Co.). 20c. Loose ground weave, 
poor selvages, and inadequate pile. 
Cannon Dryfast. 20c. Comments on Muscogee apply. 
Luxurious towels with long, fine loops selling at $1.50 or 
more are not absorbent enough to be worth the price from 
a utility standpoint. 
— COLORED 
Best Buys 
Haynes. 60c to 75c. Colored on one side only. Short, curly 
loops; fairly firm weave. 
Cannon. 60c to 75c. Comments on Haynes apply. 
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Also Acceptable 


(Order has no significance ) 
Martex. $1.50. Colored on both sides. Strong, light colors. 
Attractive and durable. 
Somerset (John Watts Sons Co., Roxboro, N. C.). $1.50. 
Comments on Martex apply. 
Va-mo-co. $1.50. Comments on Martex apply. 


Not Acceptable 


Va-mo-co. $1.35. Light pastel on both sides. Exceptionally 
fine yarn. Long loops, very soft. Not absorbent. 

Va-mo-co. $1. Colored on both sides, Attractive, but loose 
warp and long, thin loops. 

Martex. $1. Comments on Va-mo-co ($1) apply. 

Somerset. $1. Comments on Va-mo-co ($1). apply. 

Cannon. $1. Comments on Va-mo-co ($1) apply. 


ATHLETIC AND FRICTION 


Athletic towels are turkish towels woven of highly twisted, 
harsh cotton yarns. They are generally ribbed. Narrow-ribbed 
towels selling at about 60c in the Martex, Cannon, and Va- 
mo-co lines are good buys. 

Friction towels are turkish towels woven with a cotton 
ground and highly twisted linen loops. They can be obtained 
in the Martex and Va-mo-co lines at $1.85 unbleached, and 
$2.25 bleached. The unbleached are the better buys. 


FACE TOWELS 


A huck towel is more absorbent and durable than a fine, 
smooth damask towel, A good huck linen towel has full, 
long yarns without any knots, and a close, tight weave. 
Partly bleached towels may be stronger than full-bleached 
ones; they are not, of course, so white. Linen face towels 
do not lint or stain so readily as cotton. 

Prices given in the ratings are for size 18 x 32 inches, 
except as otherwise noted. 





Best Buys 
Webb Irish Linen (Hamilton Webb Co., NYC). Size 18 x 
34. 65c. All linen. Fine yarn, close weave, damask border. 
Hemstitched. 
Webb Irish Linen. 45c. All linen. Heavy yarns, tightly 
woven. Durable and absorbent. 
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Alse Acceptable 
(Order has no significance ) 

Webb Irish Linen. 40c. All linen, damask border, no hem- 
stitching. Finer yarn, but not so closely woven as 45c towel. 

Niagara (Niagara Textile Co., Lockport, N. Y.). 30c. Cot- 
ton and linen mixture, tightly woven. Absorbent and 
durable. 

Martex West Point. 20c to 25c. All cotton. Soft, heavy yarn. 
Durable. 

Boote Mills (Parker, Wilder & Co., NYC). 20 to 25c. Com- 
ments on Martex apply. 


Not Acceptable 


No linen towel will be satisfactory if it has coarse linen 
yarns, broken yarns, or a loose weave. It usually does not 
pay to buy all-linen face towels below 40c. 


DISH TOWELS 


Linen will dry faster than cotton, and stain and lint less. 
A dish towel with a firm twill weave is more absorbent than 
one with a plain weave. 


Best Buys 

Stevens (Stevens Linen Works, Boston). Size 18 x 32. 35c 
to 40c. All-linen crash, closely woven. 

Startex Wonder-dri (Tucapau Mills, Boston). Size 17 x 32. 
15e to 25c. Cotton and linen mixture. Better than a cheap 
linen. 

Imported Irish Linen (York St. Flax Spinning Co., NYC). 
Size 22 x 36. 50c to 60c. Twill weave. Too heavy for glasses. 

Imported Irish Linen (York St. Flax Spinning Co.). 50c 
to 60c. Smooth plain weave, and fine yarn. A good glass 


towel. 
Also Acceptable 


Stevens. Size 17 x 32. 18¢ to 25c. All-linen crash. Heavier 
crash and more loosely woven than 35c “Best Buy.” 


Not Acceptable 


Imported Irish Linen (York St. Flax Spinning Co.). Size 
22 x 34. 30c. Twill weave. Usually loosely woven; very 
thin after laundering. 

Loosely woven,: all-cotton dish towels. 

Linen towels below 15c. 
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WOMEN'S HOUSE DRESSES 


Try on house dresses before buying them. Raise the arms 
to make sure that shoulders and set-in sleeves do not bind. 
Sit down to see if the skirt fits properly. Look for labels with 
guarantees covering shrinkage, colorfastness to both washing 
and sunlight, and fiber content. Look and ask for laundering 
instructions. Notice workmanship, especially in seams and 
side plackets. Stitches should be small and regular. Pull 
gently against each side of a seam to determine whether there 
is bad fabric slippage. 

Bad fading, shrinking, sean slipping, and fabric imperfec- 
tions are proper causes for returning house dresses. Color 
changes caused by strong bleaching agents such as Zonite, 
Clorox, and Oxol and fabric weakening caused by the use 
of liquid perspiration suppressors are not reasonable cause 
for complaint. 

Tests made in 1937 on one model each of Sacson and Nelly 
Don, at $3, and Mayflower and Kay Dunhill, at $4, showed 
these garments to be well made of good quality fabrics. Fruit 
of the Loom and Pepperell dresses selling at $1 were satis- 
factory. Most of the mail-order dresses tested were “Not Ac- 
ceptable.” 

Ref.: CU Reports, June '37. (Labor notes included.) 


WOMEN'S SHORTS 


Warp-knit fabrics which will not run are preferable to 
fancy knits which frequently run easily at least one way, 
and to the plain knits which run both ways. A major defect 
found in most cheap garments is that the waist stitching will 
break when the fabric and elastic are fully stretched. 

All-silk fabrics are strongest. The rayons tested were all 
satisfactorily strong but they lost from 30% to 50% strength 
when wet, making it necessary to wash them carefully. 

Buy by actual rather than marked size. 

Ref.: CU Reports, March ’38, 


Best Buys 
Vanity Fair Esquette (Vanity Fair Silk Mills, Reading, 
Pa.). 79c. Non-run, acetate rayon. 
Blue Swan Celanese Tricot (Bell Knitting Corp., Sayre, Pa.) 
39c. Non-run, acetate rayon. See also “Not Acceptable” list- 
ing of Blue Swan. 
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Also Acceptable 

Munsing Wear (Munsingwear Corp., Minneapolis). $1. Non- 
run, Bemberg rayon and silk. See “Not Acceptable” listing 
for all-rayon garment. 

Vanity Fair Heigh-Ho. $1; $1.25. Non-run, Bemberg rayon. 

Luxite Fil D’or (Luxite Div. Holeproof Hosiery Co., Mil- 
waukee). $1. Cooperative Distributots, Cat. No. 1242, 95¢ 
plus postage. Non-run, viscose rayon and silk. 

Kayser Style 6806 (Julius Kayser & Co., NYC). 79c. Non- 
run, viscose rayon and silk. 

Kayser Milanese Style 5807/7. $1.50. Practically non-run, 
all-silk. Highest quality tested. 

Chanda (Macy's). $1.09. Practically non-run, Bemberg rayon. 

Vogue De Lene (Grand’s). 39c. Viscose rayon, ran some 
what in one direction. 

Kresge (Kresge’s). 25c. Marked “Tricot knit of fine du Pont 
rayon.” Not available in all Kresge stores. Zigzag knit vis- 
cose, ran somewhat in one direction. 


Net Acceptable 

All of the following garments will run easily in one or both 

directions. They are listed in approximate order of merit: 

Van Raalte Satin Riquette (Van Raalte Co.). 69c. Viscose 
rayon. 

Luxite Spun-lo. 69%¢. Cooperative Distributors, Cat. No. 1212, 
55c plus postage. Viscose rayon. 

Van Raalte Stryps. 75c. Viscose rayon. 

Kickernick Underdress No. 2550 (Winget Kickernick Co.). 
85e-89c. Viscose rayon. 

Nu Eve (Laskin Bros.). 98c; $1.29. Viscose rayon. The $1.29 
garment was somewhat better than the cheaper. 

Blue Swan. 25c; 49c. Viscose rayon. - 

Belle Undies (Kress’s). 25c. Viscose rayon. 

Blossom Briefs Style No. 280 (Woolworth’s). 25c. Viscose 
rayon. 

Penney (Penney's). 25c. Different stores sell different gar- 
ments. Both viscose and acetate garments tested. 

Kresge. 25c. Marked “Made of Chardonize rayon.” Viscose 
rayon. 

Petal Parfay (Grand’s). 39c. Viscose rayon. 

Laros Velveen (Larow Textiles Co.). 49c. Chardonize (vis- 
cose) rayon. A Chardonize garment at 59c was similar. 

Munsing Wear. 79c. Viscose rayon. 


‘ 
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WOMEN'S SLIPS 


A proper label on a slip should identify the fiber, indicate 
whether or not it is weighted, give a guaranteed minimum 
tensile strength, and include some kind of guarantee cover- 
ing shrinkage, fabric slippage, and satisfactory seam strength. 
Ask especially for guarantees against the very common de- 
fect of shifting of the fabric threads. A well made slip of 
good rayon fabric is preferable to a weighted silk, or a silk 
which does not fit properly and is poorly cut and sewed. 

Make sure the slip fits. If it does not, it will give poor 
service. If possible, try it on. Look for correct length, a 
smooth fit, material cut on the true bias or the true straight, 
and plenty of room in the hips and skirt so that the slip 
will not twist or ride up. Metal strap adjustors and elastic 
strap inserts are desirable. 

Tailored slips generally wear better than lace-trimmed 
ones; cheap lace-trimmed slips are not good buys. If a lace- 
trimmed slip is bought, be sure that the straps are securely 
fastened to the fabric, not just to the lace. Look for small 
even lock stitches, rather than the long chain stitch which 
is often used on cheap slips. Machine-made slips are in gen- 
eral more durable than the handmade at the same price. 

Ref.: CU Reports, October °37. (Labor notes included.) 


WOVEN SLIPS 
All slips are tailored and of bias cut unless otherwise noted. 


Best Buys 
Barbizon Ritemore* (Garfinkel & Ritter, NYC). $1.65. 
Viscose rayon. Highest quality. 
Barbizon Bryn Mode.* $2.98. Pure-dye silk satin. Highest 
quality. 

Seraceta (Penney's; fabric by the Viscose Co., Marcus Hook, 
Pa.). 98c. Acetate rayon taffeta. Second-highest quality. 
Barbizon Shelby.* $2.25. Pure-dye silk crepe. Second-high- 

est quality. 


Alse Acceptable 


Yolande (Lande & Miskend Co., NYC). $2.95. Pure-dye silk 
crepe. Hand-sewed. 





* Barbizon slips are available from Cooperative Distributors, 114 E. 16th 
St., NYC, at the above prices postpaid to any part of the United States. 


(Cont'd next page) 
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Also Acceptable—Cont’d 


Seamprufe (Aronson-Caplin Co.. NYC). $1.98. Weighted 
silk crepe. Plain style without panel. See “Not Acceptable” 
listing of this brand for athletic type with open panel. 

Rhythm (Patricia Petticoat Co., NYC). $1.98. Weighted silk 
crepe. 

Twin Weaves (Holland-Hessol Co., NYC). $1.95. Weighted 
silk. crepe. 

Luxite (Luxite Silk Products Co., Milwaukee). $1.09. Vis- 
cose rayon. 

Not Acceptable 

Loomcraft Taffaswish (1. Schneierson & Son). $1.09. Vis- 
cose rayon. “Acceptable” except for bad thread slippage. 

Pur’di (H. Kluger). 98c. Combination of viscose rayon and 
pure-dye silk crepe. “Acceptable” except for bad thread 
slippage. 

Seamprufe. $1.98. Weighted silk crepe. Athletic style with 
open panel would be “Acceptable” except for bad thread 
slippage. Manufacturer claims this style has been discon- 
tinued, but samples were still on the market in January, 
1938. 

Perfect Form (Woolworth’s). 75c. Viscose rayon. “Not Ac- 
ceptable” because of very low tensile strength and bad 
thread slippage. 

Loomeraft Satintone (I. Schneierson & Son). 69c. Viscose 
rayon. Similar garments found in varicus stores ranging 
in price to $1.09. “Not Acceptable” because of very low 
tensile strength. 

Princess Stride (fabric by Pepperell Mfg. Co.; slip by M. C. 
Shrank Co.). $1.19. Straight-cut viscose: rayon. “Not Ac- 
ceptable” because of very low tensile and seam strength 
and bad thread slippage. 

Kayser (Julius Kayser & Co.). $1.09. Viscose rayon. “Not 
Acceptable” because of very low tensile strength. 


KNIT SLIPS 
Best Buys 
Luxite Your Highness (Luxite Silk Products Co.) §2. Vis- 
cose rayon, and some silk. 
Miss Vanity (Vanity Fair Silk Mills, Reading, Pa.). $2. 


Cuprammonium rayon, and some silk. 
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Also Acceptable 


Van Raaise VR-Tex (Van Raalte Co., NYC). $1.95. Vis- 
cose rayon and some silk. 

Kayser No. 63i2/2 (julius Kayser & Co.). $2. Combination 
of lustrous and de-lustered viscose rayon. 

Chanda (Macy's). $1.83. Cuprammonium rayon. 

Kayser Cordials. $1.50. Viscose rayon. 


Not Acceptable 


Spun-lo (Industrial Rayon Corp.). $1. Viscose rayon. Not 
runproof. 

Munsing Wear (Munsingwear Corp.). $1.25. Viscose rayon. 
Not runproof. 


WOMEN'S STOCKINGS 


Silk has great strength and elasticity. Compared to it, 
rayon is weak and has little elasticity, Cotton has moderate 
elasticity and strength, but coarser and heavier fibers than 
silk. Cotton does not snag so badly, however, and will stand 
more abrasive wear than either silk or rayon. 


For appearance, silk is the best fiber, since a well knit silk 
fabric is clear and will cling to the leg. Rayon can be clear 
and lustrous, but it will bag and wrinkle at the knees and 
ankles. Cotton may be more or less lustrous, depending on 
the degree of mercerization, but a sheer lisle fabric will show 
an uneven, mottled appearance, and all lisles will wrinkle 
somewhat at the ankle. 

Remember the following points when buying any stockings: 

1. Buy two or more pairs at a time, so that if one stock- 
ing should become damaged, the other may be used with 
either of the second pair. 


2. The very sheer silks or lisles are not durable, no mat- 
ter how much they cost. Buy stockings according to the use 
to which they will be put. In silk stockings, the lower the 
thread number, the thinner the stocking. The higher the gauge 
number, the more silk in the fabric. A four-thread silk is 
the sheerest weight from which reasonable wear can be ex- 
pected. 

3. Be careful to get the right size, length, and stretch. 
The stocking foot should measure at ieae ¥% inch more than 
the length of the foot as it normally supports the body weight. 
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Stockings usually vary from 29 to 31 inches in length, but 
it is possible to get longer or shorter ones. Tops of silk stock- 
ings should stretch to 1144 inches, and ankles to 8% inches 
across from instep to heel. 

4. Examine for defects and check the adequacy of the re- 
inforcements. For best wear, reinforcements must be high 
enough at the toes and heels to cover the points of hardest 
wear. Silk and rayon stockings should have cotton reinforce- 
ments for durability. Look at the closeness of seam stitch- 
ing; note particularly whether the seams of mesh stockings 
are straight and smooth. 

Ref.: CU Reports, May and August "36 (silk stockings) ; 
January °38 (lisle and rayon). (Labor notes included.) 


SILK STOCKINGS 

Silk stockings were not tested in the 1937-8 season. Four- 
thread Phoenix, No Mend, stockings from Cooperative Dis- 
tributors, and three-thread Onyx were “Best Buys” in 1936. 
There is great variability in quality of silk stockings, how- 
ever, and consumers may expect unsatisfactory experiences 
with many pairs even of these brands. 


LISLE STOCKINGS 


Groups are listed in order of general satisfactoriness. The 
“sheer” lisles offer the best compromise between wear and 
appearance of any of the plain-knit stockings. The thinner 
mesh stockings do not wrinkle so badly at the ankles as the 
plain knits. 


——“SHEER” LISLE 


Best Buy 


CD Cat. No. 1007 (Cooperative Distributers, NYC). 79c or 
3 for $2.29 plus postage. 


Also Acceptable 


Bryn Mawr (Gus. Edelstein Bro. & Co., NYC). Cooperative 
Distributors Cat. No. 1005, 94c or 3 for $2.75; $1 in de- 
partment stores. 

Belle Knit (Belmont Knitting Mills, Franklin, N. H.). $1. 

Aimcee (Associated Merchandising Corp. stores). $1. 

Saks (Saks Fifth Avenue, NYC). $1.25. 
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——“MESH” LISLE 
Best Buy 


Aimcee. $1. Rather heavy, but well made and wore excep- 
tionally well. 


Also Acceptable 
Phoenix (Phoenix Hosiery Co., NYC). $1. A lighter weight 
and more open mesh than Aimcee. Less durable but at- 
tractive. 

Other mesh stockings, not tested, include: Durene (sold 
by Peck & Peck, among other stores), which comes in colors 
and is a heavy mercerized lisle being promoted for sports 
wear, Stockings sold by Lerner stores and Macy's at 89c are 
comparable with Phoenix above. Gordon etockings have a 
smaller mesh than Phoenix, and better reinforcements. 


——*MEDIUM” LISLE 
Appearance heavy, but should give very long service. 


Best Buys 
Bryn Mawr. 79c. 
Belle Knit. 79c. 
Morley (1.&R. Morley, England; imported by department 
stores). $1.25. 


“CHIFFON” LISLE 


Good appearance; very r wear. 
Bonnie Doon (English femal, $1.15. 


FULL-F ASHIONED RAYONS 


Stockings made of clear, well knit Bemberg yarns should 
be satisfactory if the feet are reinforced with cotton. Those 
at 59c which CU tested had all-rayon feet which wore very 
poorly. At 39c some viscose rayon stockings are available 
which are heavy and poorly knit. All rayon stockings will 
wrinkle at the ankle. 
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Automobiles & Supplies 


ANTI-FREEZE 


Ethylene glycol (as in Eveready Prestone) is the best 
anti-freeze for general use but should not be used in leaky 
radiators, Denatured ethyl alcohol is usually preferable for 
use in cars whose radiators are not leakproof. CU does not 
recommend the use of alcohol anti-freeze in cars equipped 
with hot-water heaters. 

Some of the alcohol solutions have non-volatile oils added 
to serve as evaporation retarders. These retarders are of lim- 
ited effectiveness, but alcohols to which they have been added 
are better buys (at about the same price) than those that 
do not have them. 

Salt solutions, honey and other sugar solutions, kerosene, 
and fuel oil should not be used in radiators. Methanol (methy! 
or wood alcohol) is too poisonous for safe use. 

Thorough cleaning of the radiator is advisable before the 
anti-freeze is added. (See CU Reports, November °37 for 
method of cleaning.) 

Tighten all hose connections and replace any worn ones. 
Tighten the water-pump and cylinder-head nuts. 

When filling a radiator containing anti-freeze keep the 
water level about one inch below opening of overflow pipe 
(two inches if the motor is cold). 

Ref.: CU Reports, November °37. 


Best Buys 


ETHYLENE-GLYCOL TYPE 


Eveready Prestone (National Carbon Co., NYC). $2.95 a 
gal. Ethylene glycol with rust inhibitor. 


DENATURED-ETHYL-ALCOHOL TYPE 


Anti-freeze solutions which are mainly denatured ethyl alco- 
hol, such as the following, are “Best Buys” for cars whose 
radiators cannot be made leakproof. 

Super Thermo (Publicker Commercial Alcohol Co., Phila- 
delphia). 20c a qt. Contained an evaporation retarder. 

Pyro (U. S. Industrial Aleohol Co., NYC). 19¢ a qt. in gal. 
lots. 
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Also Acceptable 


Super Pyro (U. S. Industrial Alcohol Go.). 25c a qt. De- 
natured alcohol with evaporation retarder. 

Thermo Royal (Publicker). 25c a qt. Denatured alcohol 
with evaporation retarder. 

Super Duratex (Publicker). 16c a qt. in gal. lot. Denatured 
alcohol. No evaporation retarder. 

Duratex (Endurance Products Co., NYC. Strauss and other 
stores). 19c¢ a qt. in gal. lot. Mainly denatured ethyl alco- 
hol with no evaporation retarder. Contained little glycerin; 
“Alcohol-Glycerine” on label misleading. 

Ward’s Non-Evaporating, Cat. No. —5032 (mail and 
stores). 59¢ a qt. plus postage. A blend of anti-freeze 
liquids. 

Sears’ Super Service (stores only). 69c a qt. A blend of 
anti-freeze liquids. 


Not Acceptable 


Methanol (wood or methyl alcohol) and anti-freeze solutions 
which ere mainly wood alcohol, 

Zerone (E. I. du Pont de Nemours & Co.). Wood alcohol. 

Winter-Flo (Carbide & Carbon Chemicals Corp.). Wood 
alcohol. 

Flotex (Windsor-Lloyd Products). Wood alcohol. 

Mobil Freezone (Socony-Vacuum Oil Co.). About 60% wood 
alcohol. 

Methazone (Templar Products Co.). About 75% wood 
alcohol. 

Blo-zero (Guardian Products Co.). About 50% wood aleohol. 

Nor’ way (Commercial Solvents Corp.). Wood alcohol. Cor- 
rosive. 


AUTOMOBILE TIRES 


The ratings below are based on records of actual mileage 
reports on 6ply tires (“first grade” unless otherwise indi- 
cated). The relative ranking of 4-ply tires of the same make 
and grade should not be substantially different. 4-ply tires 
are preferable for ordinary passenger car service, owing to 
greater resilience. > 

One of the chief causes. of rapid deterioration of tires is 
under-inflation. Be sure to keep tires inflated to recommended 
pressures. 
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All tires reported on except General have list prices of 
$13.05 or $13.55 for the 4.75 x 19 size. Approximate net re- 
tail prices are given here. Tires can often be purchased from 
dealers at prices considerably below these, in which cases 
low-ranking tires may become “Best Buys.” Note that prices 
have been drastically increased since last year; also that rela- 
tive rankings have changed somewhat from those given in 
the 1937 Buying Guide. 

The cost per 100 given is the cost per hundred miles of use. 


Best Buy 


Century (Mansfield Tire & Rubber Co., Mansfield, Ohio). 
$11.50. 3.8¢ per 100. 


Also Acceptable 

Diamond (B. F. Goodrich Co., Akron, Ohio). $9.50. 3.9c 
per 100. 

Goodrich (B. F. Goodrich Co.). $11.50. 4c per 100. 

Lee (Lee Rubber & Tire Corp., Conshohocken, Pa.). $11.50. 
4.le per 100. 

Dayton (Dayton Rubber Mfg. Co., Dayton, Ohio). $11.50. 
44c per 100. 

General (General Tire & Rubber Co., Akron). $12. 4.5¢ 
per 100. 

Goodyear (Goodyear Tire & Rubber Co., Akron), $11.50. 
4.6c per 100. 

U. S. Reyal (United States Rubber Products, NYC). $11.50. 
4.6c per 100. 

Kelly-Springfield (Kelly-Springfield Tire Co., Cumberland, 
Md.). $11.50. 4.8c per 100. 


Not Acceptable 


Ij tires in this group can be purchased at prices substan 
tially below those given, they will rate “Also Acceptable.” 
Firestone (Firestone Tire & Rubber Co.). $11.50. 5.le 

per 100. 

Miller (Miller Rubber Co.). $11.50. 5.7c per 100. 

Fisk (Fisk Rubber Corp.). $11.50. 6 per 100. 

Mohawk (Mohawk Rubber Co.). $11.50. 6c per 100. 
Dunlop (Dunlop Tire & Rubber Corp.). $11.50. 8.4c per 100. 


MAIL-ORDER TIRES 


Preliminary tests of mail-order tires are now under way, 
but no actual test data are yet available. We understand that 
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Sears Roebuck is continuing its policy of buying tires on 
the basis of actual tests and specifications since the can- 
cellation of their contract with the Goodyear Tire and Rub- 
ber Co. The regular-line tires will probably represent good 
buys owing to their lower price (now about $8.45 plus ship- 
ping charges for the 6-ply, 4.75x19). 


RETREADED TIRES 


Reports on the durability of retreaded tires are conflict- 
ing. Trials by some government agencies have shown very 
poor results for retreaded truck tires, while, on the other 
hand, many fleet owners are retreading tires and finding them 
very satisfactory. Whether or not to retread a tire is a ques 
tion that seems to depend for its answer upon the quality 
of work obtainable. Some retreadiag companies are no doubt 
able to apply a tread that wiil last almost as long as the 
original, while others do very poor work and use low-grade 
materials. Inspect a retreaded tire for balance, as such tires 
may cause excessive vibration, particularly in the front 
wheels. 


AUTOMOBILES 


1938 AUTOMOBILES 

A general survey of 1938 automobiles appeared in CU 
Reports for November °37; full ratings of models. up to $2,300 
were carried in the issues for February and March °38. Since 
it is impossible to condense all the necessary information for 
the Buying Guide, no ratings are given here. Members should 
refer to the original Reports articles. (Labor notes in 
March '38.) 


USED CARS 


Put no faith in guarantees. Pay no attention to speedometer 
mileage. Dented fenders and worn pedal pads give a rough 
indication of age or abuse. Be suspicious of fresh paint jobs, 
new mats, etc. Inspect the car carefully for mechanical re- 
conditioning; replaced major structural parts may mean that 
the car has been in a serious wreck. Buy a newer car for 
which parts are cheap instead of an older and larger one at 
the same price. 

Do not buy a car unable to pass the following tests: 

1. Put gears in high, set hand brake hard, race engine, 
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let the clutch pedal back slowly. The clutch should take hold 
gradually, not grab or slip. The engine should finally stall; | 
if not, reject the car. 

2. Push brake pedal with full strength (for 2 minutes if 
hydraulic). Pedal must not reach floor, 

3. With engine thoroughly warm, drive at 40 m.p.h. Re- 
move foot from accelerator until car slows to 10 m.p.h. Then 
push the accelerator all the way down. If the exhaust gives ’ 
out a large amount of light blue smoke reject the car. It 
will use too much oil, 

4, Drive at 20 m.p.h. on a smooth, level road, with no side 
wind. Release steering wheel, Car must not drift off road 
for 100 yards. 

5. Accelerate to 15 or 20 m.p.h. in low gear. Reject the 
car if the transmission howls or if there are noticeable knocks | 
from the engine, indicating worn pistons, connecting-rod bear- | 
ings, ete. 

6. Reject any hypoid-equipped car which has even slight 
rear-axle hum or 4 in4 while speeding up or slowing down. 
In any case, have the hypoid gears inspected if possible. 

The make of the car is less important than its condition; 
but chances of finding a good one are best, other things be- 
ing equal, with models rated highest in the following list 
of models from 1931 through 1937. 

Ref.: CU Reports, June, July, November °36; March, 
April 37. (Labor notes in March and April ’37 and March 


*38.) 

Best Buys | 
Plymouth, except °34 knee-action. "37 has hypoid gears. 
Oldsmobile 6. 
Dodge, \ate '36 and °37 have hypoid gears. 
Ford V-8, '36, °37 Model 60. 
Studebaker Dictator 6, °36, °37. °37 has hypoid gears. 
Terraplane, '35 without Axleflex front axle. 36, 37. 


—_— ee Se St ae ee 


Willys, °37. 
Pontiac 6, °37. 
Also Acceptable 
(Each group in estimated order of merit) b 


SMALL TO MEDIUM-SIZED CARS 
Chevrolet, except "34 and °35 knee-action. "37 has hypoid ; 


gears. 
Pontiac 6, "31, '32, '35, and "36. 
Ford ¥-8, '34, '35, 37. 85 HP. 


~~ 
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Also Acceptable—Cont’d 


Terraplane, late °33 and °34. 
Lafayette, prior tw °37. 

Willys, 4cylinder, prior to °37. 
Graham, Model 80, 85, 6-cylinder °35. 
Essex, °32. 

Ford, 4cylinder, ’31, °32, °33. 


MEDIUM-SIZED CARS 


Chrysler 6. '36 and '37 have hypoid gears. 
Pontiac 8, °35, 36, °37. 

DeSoto. 

Studebaker 6, prior to °36. 

Hudson 6, '35, °36, °37 (avoid Axleflex on 35). ‘ 
Hudson 8, '34, 35, 36, °37 (avoid Axlefiex on "34 and °35). 
Packard 6. Has hypoid gears. 

Nash Lafayette, °37. 

Nash 400. 

Reo 6. Avoid “self-shifter.” 

Graham. 

Nash 6, after °33. 


LARGE CARS 


Buick, series 40 and 60 only. ’37 has hypoid gears. 
Packard 120. Has hypoid gears. 

Oldsmobile 8. 

Studebaker 8. '37 has hypoid gears. 

LaSalle, '34, °35, '36, ‘37. "37 has hypoid gears. 
Chrysier 8. 

Chrysler Imperial 8, '37 only. Has hypoid gears. 
Lincoln Zephyr, °37 only. 

Cadillac 60, '37. Has hypoid gears. 

Nash 8, °34, °35, °36, °37. 


Not Acceptable 


(Order has no significance) 
Auburn. 
Austin. 
Cadillac,* except '37 Model 60. 
Chevrolet, °34 and °35 with knee-action. 
Chrysler Airflow.* 
Chrysler Custom Imperial.* Has hypoid gears. 





* Expensive to operate and buy parte for; otherwise acceptable. 
. (Cont'd next page) 
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Not Acceptable—Cont’d 
Chrysler Imperial,* except °37. , 
Cord. 
Duesenberg. 
Essex, '31. 
Ford V-8, °32 and °33. 
Hudson 6, '31, ’32, 733, °34. 
Hudson &, '31, °32, '33. 
Hupmobile. 
LaSalle, prior to °34. 
Lincoln.* 
Lincoln Zephyr, '36. 
Nash 6, prior to '34. 
Nash 8, prior to "34. 
Oakland 8. 
Packard,* except Model 120 and '37 Packard 6. 
Pierce-Arrow.* 
Plymouth, °34 with knee-action. 
Pontiac 6, '35 and '36 De Luxe 6 with knee-action. 
Pontiac 8, °32, °33, °34. 
Reo 8.* 
Rockne. 
Studebaker President 8,* '31, °32, °33. 
Terraplane, "32 and early °33. 
Willys, except 4-cylinder. 


STORAGE BATTERIES 


Read the guarantee carefully before purchasing any bat- 
tery, to make sure just what types of failure are covered. 
Theoretically, the cost per month of guaranteed life should 
indicate the maximum cost of service from the battery. Actu- 
ally, recharging and servicing may considerably increase the 
total expenditure. On the other hand, batteries of high qual- 
ity, properly cared for, may outlive their guarantees, bringing 
service cost below that indicated by the guarantee. 

On accelerated life-test, the three high-priced batteries 
listed below gave considerably longer and more reliable ser- 
vice than the cheaper ones. But the medium-priced ($9 to 
$11) showed little, if any, superiority over the low-priced 
($6 to $8). If properly cared for, the high-priced batteries 
may therefore be economical purchases. For the motorist who 





* Expensive to operate and buy parts for; otherwise scceptable. 
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abuses his battery, those with a minimum cost per mon‘h 
of guaranteed life will be cheaper, even in the long run. 

Common abuses which shorten the life of a storage. bat- 
tery include (1) letting it stand idle; (2) chronic under- 
charging; (3) continuous overcharging; (4) failure to add 
water; (5) contamination of electrolyte, most commonly by 
iron; (6) addition of acid or special battery “rejuvenators.” 

If your battery gets run down, have it recharged promptly. 

To prevent corrosion of the terminals and cables, clean 
them thoroughly and give them a thin coating of Vaseline. 
Also, keep the top of the battery itself wiped clean. 

In cold weather particularly, push in the clutch while step- 
ping on the starter. 

If you have battery trouble make sure that the fault does 
not lie somewhere in the wiring system of the car. 

Figures for months and “a-h” (ampere hours) in the rat- 
ings give guaranteed life and capacity as specified by the 
manufacturer. Cases are of rubber (more durable than com- 
position and less likely to crack in cold weather) unless other- 
wise noted. 

Ref.: SU Reports, January and March °38. (Labor notes 
in January.) 

Best Buys 
Willard WMB-110 (Willard Storage Battery Co., Cleveland). 
$13.95. 21 months. 110 a-h, Second longest-lived. Starting 
performance excellent. 
Co-op L-1-F (National Cooperatives, Chicago). $7.25. 21 
months. 100 a-h. Best performance of the lower-priced bat- 
teries. 


Also Acceptable 


Goodrich Kathanode K-FT-51 (B. F. Goodrich Co., Akron). 
$21.45. Guaranteed for possession of car. 110 a-h. Starting 
performance excellent. Longest-lived of batteries tested. 

USL RT 1-17 (USL Battery Corp., Niagara Falls, N. Y.). 

. $14.95. 24 months. 110 a-h. Starting performance excellent. 
THird longest-lived. 

Exide XL-171S (Electric Storage Battery Co., Philadelphia). 
$10.45. 18 months. 100 a-h. 

Atlas XL-17 (Standard Oil of Indiana). $10.45. 18 months. 
98 a-h. Composition case. 

Sears’ Cross Country Power Flo Cat. No. —76 (mail and 
stores). $7.90 in stores. 24 months. 98 a-h. Composition 
case. 

(Cont'd next page) 
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Also Acceptable—Cont’d 


Wizard 17TV (Western Auto Supply Stores). $6.55. 24 
months. Rated 110 a-h but tested only 98. Acceptable only 
in view of price. 

Ward's Winter King 17-TH Cat. No. —216 (mail and 
and stores). $6.45 in stores. 24 months. 98 a-h. Acceptable 
only in view of price. 


Not Acceptable 


Goodyear A 217 F. $10.45. 21 months. Rated 120 a-h but 
tested only 113. Short-lived. 

Ford Type 40. $9.45. 18 months. 100 a-h. Composition case 
cracked in shaking test. 

Goodrich 17-21FT Special. $10.45. 21 months. 90 a-h. 

Sears’ Cross Country Lifewear. $8.15. 24 months. Rated 
100 a-h but tested only 92. Starting performance poor. Com- 
position case cracked at low temperature. Substitute sam- 
ple showed better starting performance. 


GASOLINES 


A little engine knocking, or “pinging” under load, owing 
to fuels of low octane rating, does no harm. For this reason 
it is well to try any cheap gas that does not cause excessive 
knocking. Many third-grade gasolines will give satisfactory 
service at definite savings. 

Not every section of the country, however, has third-grade 
gasolines for sale; and third-grade gasolines are not always 
so marked. Look for the gasoline selling at lower price than 
the regular grade. Most cars run satisfactorily with gaso- 
lines having an octane (anti-knock) rating as low as 60. An 
octane rating of 50 or lower will cause excessive knocking 
in most modern high-compression engines. 

Most of the regular gasolines contain tetra-ethyl lead, added 
to increase the octane rating. Because of possible added haz- 
ards to health, it is advisable to avoid the use of leaded gaso- 
line where satisfactory non-leaded gasolines are available. A 
list of non-leaded gasolines sold in the various states, claimed 
to have been tested for stability and gum content, and ap- 
proved for use in lamps, stoves, and similar appliances, is 
available without charge from United Laboratories, 240 North 
St. Francis Street, Wichita, Kansas, or from CU. 
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Compounds claimed to be gasoline “savers” and “dopes,” 
often sold by mail, promise to increase gasoline mileage 25 
to 50 per cent. Such claims are of no merit, and these “pep” 
compounds are not recommended. 

Ratings of 67 samples of gasoline were given in the July ’37 
Reports (labor notes included). New tests are under way, and 
the results will be presented in an early issue. 


MOTOR OILS 


Use the lightest (lowest SAE number) oils which give 
good lubrication. SAE 30 oils are considered generally satis- 
factory for summer use, and 10W and 20W oils for winter, 
provided piston clearance is not so great as to cause no- 
ticeable “slap,” in which case a heavier oil is needed. 10W 
and 20W cils must fall within specified limits of viscosity 
at 0° F; there is no 0° F viscosity specification for SAE 10 — 
and 20 oils. Therefore, in regions where extreme cold is en- 
countered, 10W oils are definitely superior to SAE 10 oils. © 

Considerable savings can be made by buying oil in large 
quantities (2 to 5 gallons). Keep the crankcase properly 
filled, changing the oil completely only with the change in 
seasons, when a light oil must be substituted for a beavy, or 
vice-versa. 

If driving is done under particularly dusty conditions, how- 
ever, it is advisable to drain out the oil at intervals of about 
2,000 miles, unless an oil filter is used and kept in good con- 
dition. Drain into a cylindrical container (not a pan) after 
the engine has been running for a while. Allow the oil at 
least three hours to settle; then pour back into the engine 
all except the bottom quart. 

The prices given are for quart purchases unless otherwise 
stated. All oils rated as “Best Buys” were parafin base. 

Ref.: CU Reports, July and October °37. (Labor notes in 
July.) 


SUMMER MOTOR OILS (SAE 30) 


Best Buys 
A-Penn (A-Penn). 13.6¢ in Travelene (Strauss stores). 
2-gal. lots. 16.4c in 2-gal. lots. 
Penn-Rad (Radbill). 134c Ward's 100% Pure Penn- 
in 2-gal. lots. sylvania (“Supreme Qual- 


(Cont'd next page) 
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Best Buys—Cont’d 


ity.”) 17.8c plus postage in 
5qt. lots. 


Co-op 100% Pennsyl- 
vania (for retail source 
in East, write Eastern Co- 
operative Wholesale, NYC). 
About 18c in 2-gal. lots. 


Penn Co-op (for retail 
source in north central 
states, write Midland Coop. 
Wholesale, Minneapolis). 
About 18¢ in 2-gal. lots. 


Good Penn (Western Auto 
stores in central and east- 
ern states). 18c. 

Firestone Penn- Sentinel 
(Firestone). 18.5c in 2-gal. 
lots. 

GLF Penn (for retail source 
in East, write GLF Soil 
Building Service, NYC). 
19.5¢ in 2-gal. lots. 

Sears’ Cross Country 
(stores only). 20¢ in 5-qt. 


cans. 


Also Actéeptable 


Oils marked by an asterisk were paraffin-base oils. Oils 
priced above 25c a quart are considered too expensive. 


Emerald (Sinclair). 
in 2-gal. lots. 

Macy’s Re-refined (Ma- 
cy’s). 13.6 in 2-gal. lots. 

Premium* (Canfield). 25c. 

RPM (Standard of Calif.). 
25e. 

Tydol (Tide Water). 25c. 

Gulflube (Gulf). 25c. 

Lubrite (Socony-Vacuum). 
25e. 

New Texaco (Texas). 25c. 

Linco (Ohio). 25c. 

Atlantic (Atlantic). 25c. 

‘ Amoco (Anierican). 25c. 

Opaline (Sinclair). 25c. 

Golden Shell* (Shell). 25c. 
(Sample purchased in 
East.) 

Essolube (Colonial Beacon). 
25e. 

En-ar-co (National). 26c. 

Lion Head* (Gilmore). 30c. 

Mobiloil*  (Socony-Vacu- 

um). 30c. 


12.5¢ 





Monogram* (N. Y. Oil). 
30c. 

Shell-Penn* (Shell). 30c. 

Sinclair Pennsylvania’. 
30c. 

Tiolene* (Pure Oil). 30c. 

Veedol* (Tide Water). 30c. 

Havoline (Texas). 30c. 

Richfield (Richfield). 30c. 
(Sample purchased in 
East.) 

Triton (Union of Calif.). 
30c. 

Alemite* (Alemite). 35c. 

Gulfpride* (Gulf). 35c. 

Kendall* (Kendall). 35c. 

Koolmotor* (Cities Ser- 
vice). 35c. 

Quaker State* (Quaker 
State). 35c. 

Pennzoil* (Pennzoil). 35c. 

Valvoline* (Valvoline). 35c. 

Wolf's Head* (Wolverine. 
Empire). 35c. 

Esso No. 3 (Colonial Bea- 

con). 35c. 
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Not Acceptable 


Thin out too rapidly with rise in temperature: 

Midland Co-op (Midland Argoil (Argoil). 25c. 
Co-op. Wholesale). 20c. Valor (Texas). 13.8c in 2- 
(This is not the Midland gal. lots. 

Pennsylvania oil.) Cycol (Associated of Calif.). 

—. Free (Macmillan). 25c. 

Guardian (Pure Oil). 5c. 
an (Paragon). 25c. Sunoco (Sun). 25c. 


WINTER MOTOR OILS 


Best Buys 


Penn-Rad 10W. 13.4c in 2- Sears’ Cross Country SAE 
gal. lots. 10. 17e to 20c. 

Ward's 100% Pure Penn- Good Penn SAE 10. 1l8c. 
sylvania 10W. 178c plus 
postage in 5-qt. lots. 


Also Acceptable 
The following met 10¥ specifications: 


Gulfpride 10W. 35c. Sinclair Pennsylvania 10W. 
Kendall 10W. 35c. 30c. 

Penn Co-op 10W. 25c. Tiolene 10W. 30c. 
Pennzoil 10W. 35c. Veedol 10W. 30c. 
Shell-Penn 10W. 35-. Wolf's Head 10W. 35c. 


The following were a little lower in quality than those 
listed above: 
Esso Uniflo No. 1. 35c. Havoline 10W. 30c. 
Golden Shell 10W. 25c. New Texaco 10W. 25c. 
(Sample purchased in 


East.) 
The following met SAE 10 specifications: 
Linco SAE 10. 25c. _ Co-op SAE 10. 


The following were POO) as 10W oils; they met 
SAE 10 specifications, but are not 10W oils, The first three 
are good buys for SAE 10 oils: 

Travelene 10W. 16.4c in 22 GLF Penn 10W. 19.5¢ in 
gal. lots. 2-gal. lots. 

Co-op 100% Pennsylvania Co-op 10W. About 3c in 
10W. About 18¢ in 2-gal. 2-gal. lots. 

lots. Monogram 10W. 30c. 

(Cont'd next page) 
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Alse Acceptable—Cont’d 
Quaker State 10W. 35c. Argoil 19W. 20c. Inferior in 
Richfield 10W. 30c. (Sam- quality to other oils in this 
ple purchased in East.) classification. 


Valvoline 10W. 35c. 


The following were high quality oils, but heavier than 
SAE 10 oils, and are recommended only where winters are 
mild, They were SAE 20. 


Hyvis Winter 4. 3c. Hyvis Winter 5. 30c. 


Not Acceptable 
Macy’s Re-refined 10W. En-ar-co SAE 10. 26c. Pour 
13.6c in 2-gal. lots. An in- point too high. 
ferior oil. Not 10W. Ring-Free SAE 10. 35c. 
The following oils did not meet SAE 10 specifications: 
A-Penn SAE 10. 13.6c in Mbobiloil Arctic Special 


2-gal. lots. 10W. 30c. 
Amoco 10W. 25c. Inferior 

in, quality, Opaline 10W. 25c. 
Gulflube 10W. 25c. Tydol 10W. 25c. 


INNER TUBES 


Buy only fresh stock, which does not retain wrinkles on 
removal from carton. Prices given, except for Sears’ and 
Ward's, are list prices in effect in the summer of 1937, but 
are subject to frequent change. And many dealers give “dis- 
counts” of 30% or more from list prices. Ratings apply only 
to the particular grade of each brand tested; e.g., “Heavy 
Duty Red.” All tubes tested were 4.75 x 19. 


Ref.: CU Reports, Aug.-Sept. °37. (Labor notes included.) 


Best Buys 
Sears’ Allstate Red Cat. No. —630, spring-summer °38. $1.35 
plus pestage. Second-highest quality of those tested. 
Ward's Riverside First Quality Brown Cat. No. —317, 
spring-summer "38. $1.35 plus postage. Quality good. 
Regal (Strauss stores, NYC and Chieago). $1.25. Quality 
good, 
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Also Acceptable 
(In approximate order of value per dollar) 

Revere (Western Auto Supply stores). $1.35. Quality fair. 

Lee Bevel Weld Heavy Duty Red (Lee Tire & Rubber Co., 
Conshohocken, Pa.). $2.13. Highest quality of those tested. 

Armstrong Senior Heavy Red (Armstrong Rubber Co., West 
Haven, Conn.). $2. Quality good. 

Kelly-Springfield Heavy Duty (Kelly-Springfield Tire Co., 
Cumberland, Md.). $2.10. Quality good. 

Goodyeur Pathfinder (Goodyear Tire & Rubber Co., Akron). 
$2. Quality good. 

Holland Heavy Duty (Dural Rubber Corp., Flemington, 
N. J.). $1.85. Actual price from one dealer was only $1, 
y which price this tube would be a “Best Buy.” Quality 
air. 

Goodrich Cavalier (B. F. Goodrich Co., Akron). $2.25. 
Quality good. 

Goodyear Heavy Duty. $2.50. Quality very good. 

Dunlop Red (Dunlop Tire and Rubber Co., Buffalo). $2.50. 
Quality good. 

Seiberling Full Molded (Seiberling Rubber Co., Akron). 
$2.25. Quality good. 

Atlas (Standard Oil stations). $2.40. Quality good. 

Overman Supermatic Heavy Duty (Overman Cushion Tire 
Co., NYC). $2.50. Quality good. 

Fisk Extra Heavy (Fisk Rubber Co., Chicopee Falls, Mass.). 
$2.50. Quality good. 

U. S. Royal Heat Resisting Heayy Duty (U. S. Rubber Prod- 
ucts, NYC). $2.65. Quality good. 

Goodrich Gold and Black Silvertown. $2.75. Quality very 
good. 

Vulcan Heavy Service (Polson Rubber Co., Garrettsville, O.). 
$2.35. Quality fair. 

Firestone Standard Oldfield Type (Firestone Tire & Rub- 
ber Co., Akron). $2.20. Quality fair. 

General Heavy Duty Molded (General Tire & Rubber Co., 
Akron). $2.80. Quality good. 

Mohawk Heavy Duty Red (Mohawk Rubber Co., Akron). 
$2.75. Quality good. 

Firestone High Speed Heavy Duty. $2.80. Quality fair. 












Household Equipment 


and Appliances 
Section I 


CAN OPENERS 


A can opener should be safe, durable, easy to use, and 
easy to clean. Common knife-type openers (usually combined 
with corkscrews and bottle openers) are unsatisfactory be- 
cause of the danger of cutting the hands on the ragged edges 
of the can or on the knife. Some of the mechanical openers 
are undesirable because they drop an excessive amount of 
metal slivers inside the can. 

For opening cans whose contents are completely liquid— 
fruit juice or the like—the openers given away with canned 
beer are recommended. For tins of evaporated milk, only the 
Edlund models and the common knife type will work. An 
ordinary icepick is probably better than the latter. 

Ratings and prices are based on tests made in 1936. All 
models are still available at approximately the prices given. 


Best Buys 

Dazey Senior (Dazey Churn & Mfg. Co., St. Louis). $1.39. 
Wall type. 

Vaughan’s Safety Roll Jr. (Vaughan Novelty Mfg. Co., 
Chicago; 5-and-10 and other stores). 10c. Hand type. Blade 
not too durable, Out of the 4 samples tested, one deposited 
appreciable amounts of metal shavings. A “Best Buy” in 
view of its low price. 

E-Z-Kleen (Loring Lane, NYC). 79c. Wall type. Best qual- 
ity of all tested. 


Also Acceptable 


Edlund Junior, No. 5 (Edlund Co., Burlington, Vt.). 50c. 
Hand type. 

Dazey De Luxe. $1.69. Replaceable cutting wheel. Unsatis 

factory for small square cans. 
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Also Acceptable—Cont’d 

Edlund No. 4T. $141. Table mounting and wall types. Re- 
placeable blade. 

Wear-Ever (Aluminum Cooking Utensil Co., New Kensing- 
ton, Pa.). $2.95. Hand type. Replaceable blade. Especially 
easy to operate. Price excessive. 

4A & J Miracle (A. & J. Kitchen Tool Co., Chicago). 1c. 
Wood handle. Blade dulled easily, 


Not Acceptable 
A & J Miracle. 0c. Metal-pliers type. Cutting edge dulled 
quickly. 
Liggett’s (Liggett’s). 49c. Metal-pliers type. Poor action. 
Rival No. 888 (Rival Mfg. Co.). $1. Wall type. Operation 
difficult. 
The following openers deposited excessive quantities o} 
sliveis in the can: Vaughan’s Safety Roll No. 225; Dasey 
Junior; Vaughan’s Safety Roll Senior. 


COFFEE MAKERS 


Experts agree that the best results are obtained from a cof- 
fee maker in which the ground coffee is in contact with water 
just below the boiling point for 6 to 10 (preferably about 7) 
minutes. 

Percolators boil the coffee, causing it to lose its more 
volatile flavor constituents. In the Silex type of vacuum-return 
coffee makers, the time of brewing varies with the tempera- 
ture of the room, making uniformity of brewing difficult. 
Coffee makers of this type also require considerable care in 
their use, and are very fragile. 

Coffee made by steeping in the pot grows bitter if allowed 
to stand too long, and is likely to be muddy. Drip-type 
coffee makers are best adapted to the making of uniform 
coffee, if properly constructed. They are also durable, easy 
to clean, and economical. 

All-aluminum vessels will not impart an off-flavor to cof- 
fee; vessels made of two different metals, however, may do 
so. Any coffee maker must be kept scrupulously clean if flavor 
is not to be spoiled. The cloth filters required with some 
types of coffee makers are particularly difficult to keep prop- 
erly clean. 

Prices and ratings are based on 1936 tests. 

(Cont'd next page) 
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Acceptable 


Drip-Drop (Buckeye Aluminum Co., Wooster, Ohio). $1.49. 
All aluminum. Cup capacity, 6. 

Wear-Ever 2031% (Aluminum Cooking Utensil Co., New 
Kensington, Pa.). $2.50. All aluminum. Cup capacity, 6. 
Dripolator (Enterprise Aluminum Co., Massillon, Ohio). 
$1.17 model tested; others were available at 60c to $1.85. 
All aluminum. Cup capacity, 6. Some Dripolators have been 

found to overflow around the coffee basket. 


Not Acceptable 


Visivac (Wessco Mfg. Co.). $1.98. All glass. Cup capacity, 
8. Filter cloth required. Glass pot very fragile. 

Tricolator No. 3100 (Tricolator Co.). $2.50. Aluminum top, 
china base. Cup capacity, 6. China base easily cracked. 
Filter papers required. Brewing time excessively long. 

Silex, Jr. (The Silex Co.). $2.95. All glass. Cup capacity, 8. 
Requires filter cloth. Glass pot too fragile. More expensive 
Silex models receive the same rating. 

Porcelier (Porcelier Mfg. Co.). $1. Aluminum top, china 
base. Cup capacity, 6. Spout of base poured poorly. Base 
fragile. Very poor, muddy brew. 

Jacksox Tricolator (Tricolator Co.). $1.50. All aluminum. 
Cup capacity, 6. Filter papers required. Brewing time ex- 
cessively long. 

Clear-Drip (Aluminum Goods Mfg. Co.). 79c. All alumi- 
num. Cup capacity, 6. Handle weak. Very poor, muddy 
brew. 

Mirro-Clear-Drip 881'4M (Aluminum Goods Mfg. Co.). 
$1.68. All aluminum. Cup capacity, 6. Leaked over around 
basket. Very poor, muddy brew. 


DINNERWARE 


China and porcelain dinnerware is vitreous and non-porous. 
It rings when struck, and thin pieces are noticeably trans 
lucent, Almost all true porcelain is manufactured in Europe. 

Earthenware, which is cheaper and more common, is porous 
or has a non-porous glaze over a porous and opaque body. 
It gives a dull sound when struck. The better grades of 
earthenware have come to be miscalled porcelain or semi- 
porcelain. 

In buying dinnerware sets, find out whether the pattern 
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is “open stock” and, if it is, how long the dealer will guar- 
antee availability of pieces for addition or replacement. 
Pieces in “closed stock” patterns are expensive, and often dif- 
ficult to obtain at all. 

Examine dinnerware for crookedness due to warping, fine 
cracks or pinholes in the glaze, white patches or uneven- 
ness in color, careless application of design, and noticeable 
sears on the underside. Pieces with such defects are “second 
selection”; do not pay first-grade prices for them. 

Ref.: “How to Spend Money.” By Ruth Brindze. (Van- 
guard Press, NYC, $2.) 

Ref.: “The Selection of Dinnerware for the Home.” By 
Arthur S. Watts. (Engineering Exp. Sta. Circular 21, Ohio 
State Univ., Columbus, Ohio, 5e.). 


EGG BEATERS 


The egg beaters listed below were rated on beating speed 
and effectiveness, shape of’ handle, sturdiness, resistance to 
rust, and price. 

A cheap toothbrush makes a very convenient tool for clean- 
ing egg beaters. 


Ratings and prices are based on 1936 tests; in most lo- 
calities all models should be still available. 


Best Buys 
Edlund No. 2 (Edlund Co., Burlington, Vt.). 75c. Second- 
highest quality of those tested. 
A and J] Super Center Drive (A & J Kitchen Tool Co., 
Chicago). 25c¢ in Sand-10-cent stores. Plated blades. A 
good beater, but not rustproof. 


Also Acceptable 
(In order of merit) 

Sears’ Ball Bearing Cat. No. —5278, fall-winter °37. 49c 
plus postage. 

Blue Whirl Medium Size (Turner and Seymour Mfg. Co., 
Torrington, Conn.). $1. Good, but high-priced. Highest 
quality of those tested. 

Turbine (Washburn Co., Worcester, Mass.). 35c. Effective 
primarily for beating small quantities. Not rustproof. 

(Cont'd next page) 
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Also Acceptable—Cont’d 
A and J Super Center Drive (Montgomery Ward Cat. No, 
—1994, fall-winter °37). 43c plus postage. Stainless steel 
blades. Body and gears not rustproof. 


Not Acceptable 


A and J (Woolworth’s). 10c. Two blades. Poor handle and 
low effectiveness. Flimsy construction. 


ELECTRIC APPLIANCE CORDS 


As a minimum quality standard, cords should carry the 
colored band of the Underwriters’ Laboratories reading 
“Underwriters’ Lab. Insp. Cord.” The significance of the 
various colors used is as follows: 

Yellow—approved lamp cord. 

Gold—high quality heater cord. 

Red—a less durable grade of heater cord. 

Lamp cord is suitable only for lamps, fans, and other appli- 
ances using little power. Heater cord should be used on elec. | 
tric irons, toasters, waffle irons, etc. Jt has _ heat-resisting 
insulation, will withstand repeated bending better than lamp | 
cord, and carry heavy currents without overheating. 


ELECTRIC CLOCKS 


Electric clocks of the ordinary type can be used only on 
alternating current of the proper voltage and frequency. 
Your local power company can tell you whether its lines are 
suitable for operating an electric clock. 

Manual-starting clocks must be started by hand after each 
current interruption. Some self-starting clocks have a device 
for indicating time lost through current interruptions. Such 
an indicator is desirable, and where the clock is to be relied 
upon as the main or sole source of accurate time, it is nec 
essary. The extra cost of clocks with auxiliary mechanisms 
to run during current interruptions is rarely justified. 

Alarms and non-alarms are listed together; in many cases 
alarms are cheaper than non-alarms of similar quality. All 
buzzer-type alarms tested rang for at least 40 minutes. 

Except for Telechron (General Electric) and Seth Thomas 
models, the electric clocks listed showed little if any better 
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mechanical construction than do ordinary spring-wound alarm 
clocks, The same movement is generally used for all or most 
of the models in each line; higher-priced models may have 
decorative cases or fancy dials. But decorative quality does 
net enter into the ratings. 

Telechron movements, although slightly more noisy than 
the others, are judged the best of all tested; Seth Thomas 
movements are judged second best. 

Ref.: CU Reports, Aug.-Sept. °37. 


Best Buys 
General Electric (General Electric Co., Bridgeport, Conn.). 
Series 3F and 4F. 
Telechron (Warren Telechron Co., Ashland, Mass.). Series 
3F and 4F. 


Both brands have the same movements. Minimum price is 
$3.95 for the 3F series. Self-starting non-alarms with lost-time 
indicator. 

General Electric Series 7F. 
Telechron Series 7F. 

Both brands have the same movements. Minimum price 
$4.95. Buzzer-type alarm, self-starting with lost-time indicator. 
Westclox Ben Bolt (Westclox div., General Time Instru- 

ments Co., La Salle, Ill.). $2.95. Buzzer-type alarm, manual- 

starting. 


Also Acceptable 
(In order of value) 

Westclox Country Club. $2.50. Buzzer-type alarm, manual- 
starting. Similar in most respects to Ben Bolt above, but 
tips over easily and has breakable glass crystal. 

Seth Thomas Beverly (Seth Thomas Clock Co., Thomaston, 
Conn.). $6.95. Other models priced higher. Non-alarm, self- 
starting, with no lost-time indicator. Superior mechanical 
construction. 

Westinghouse Ariel Alarm Model M-1 (Westinghouse Elec- 
tric Supply Co., NYC). $3.95. Other models priced higher. 
Bell-type alarm rings 20 seconds. Self-startine, no lost-time 
indicator. 

Hammond Courtier (Hammond Clock Co., Chicago). $4.95. 
Other models at $7.50. Buzzer-type alarm, manual-starting. 

Westinghouse Capella Model L-1. $5.95. Other models from 
$3.50 up. Self-starting non-alarm, no lost-time indicator. 

(Cont'd next page) 
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Also Acceptable—Cont’d 


New Haven (New Haven Clock Co., New Haven, Conn.). 
We are informed that New Haven and Westinghouse clocks 
use the same movements. 

Westclox Ben Franklin, $5.95. Non-alarm, se!f-starting, with 
no lost-time indicator. Primarily a decorative clock. 

Seth Thomas Echo. $9.95. Bell-type alarm rings for 114 
minutes. Self-starting, no lost-time indicator. 

Hammond Chancellor. $9.95. Several models at $7.50. Same 
movement as Courtier but has no alarm. Large furniture- 
type case. 


Not Acceptable 

The following low-priced clocks, some discontinued, may 
still be offered in department store sales and cut-rate drug 
stores. All showed poor construction, skimped materials, and 
careless inspection. 
Gilbert Model 109U. $2.40. 
Ingraham Model MA 4. $2.49. 
Middlebury (no model number). $1.99. 
New Haven old style with 180 r.p.m. motor. $1.49. 


CLOCKS WITH AUXILIARY MOVEMENTS 
Acceptable 
Hammond Bichronous Avondale Model. $12.50. Has auxil- 
iary spring mechanism (wound by a second electric motor) 
to drive the clock during current interruptions. Of little 
advantage where interruptions are infrequent. Price high. 


ELECTRIC FANS 


Ten-inch fans produce a much stronger current of air than 
the Binch and use very little additional electrical energy. 
Fans with safety blades, made of cloth or rubber, although 
somewhat higher priced, are less dangerous for use around 
children, Fans which vibrate excessively will probably be 
short-lived. 

All fans except the Signal 450A are for a-c current only, 
and create no radio interference. 

The following ratings are based on strength of air current 
produced; electrical energy consumption, efficiency (air cur- 
rent strength per unit of electrical energy consumed), ade- 
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quacy of guard, especially at the back of the fan, electrical 
insujation, bearings and provision for their lubrication, and 
noise. 


Ref.: CU Reports, July °37. 


8” NON-OSCILLATING AND “SAFETY” 


Robbins & Myers List No. 914 (Robbins & Myers, Spring- 
field, Ohio). $3.45. Highest output (breeze production) for 
fans of this size, with second-best efficiency. Quiet. Guard 
gave adequate protection. Sample tested showed slight pos- 
sibility of shock hazard under conditions of high humidity. 
Considered best quality of 8-inch fans tested. 


Also Acceptable 
(In estimated order of merit) 

Coolspot Model 218 (Signal Electric Mfg. Co., Menominee, 
Mich). $3. 

Westinghouse Model 8SFN3 (Westinghouse Electric & Mfg. 
Co., Springfield, Mass.). $3.95. 

General Electric Model 27 X 840 (General Electric Co., 
Bridgeport, Conn.). $4.60. Second-best quality of 8-inch fans 
tested. 

Emerson Model 3140-B (Emerson Electric Mfg. Co., St. 
Louis). $3.50. 

Polar Cub Model A 18 (A. C. Gilbert Co., New Haven, 
Conn.). $1.39. Output good; guard inadequate. A good 
buy only in view of the low price. The rating is changed 
from that given in the July 1937 Reports due to good show- 
ing made on a continued life test. 

Samson Safe-flex Model 989 (Samson United Co., Roches- 
ter, N. Y.). $3.95. 6-inch diameter. Soft-rubber “safety” 
blades, judged to give fair protection to user. Quiet, but 
vibrated considerably. Sample tested showed slight possi- 
bility of shock hazard under high humidity conditions. 

Diehl Ribbonaire Model 15 (Diehl Mfg. Co., Elizabeth- 
port, N. J.). $9.95. Ribbon-type “safety” blades. Current 
consumption highest of this group. Noisier than average, 
probably owing to special blades, judged to offer satisfac- 
tory protection against injury. Neither this fan nor the 
Safe-flex, rated above, is considered desirable as compared 
with others higher in the list, except for safety. 
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Not Acceptable 
Diehl Model 8012. $3.75. 
K-M Moderne Model L-21 (Knapp-Monarch Co.), $1.29. 
Ward’s Cat. No. —5335, spring-summer °38. $3.19 plus 
postage. 
Master Model 3110 (Master Electric Co.). $2.77. Showed 
electric insulation failure under high-voltage test. 


10” OSCILLATING 


In this group, in contrast to the previous group, higher 
price bought better quality. 


Acceptable 
(In order of quality without regard to price) 


General Electric Model 49 X 723. $16.50. 
Westinghouse Poweraire Model 10SQ3. $16.95. 
Robbins & Myers Model 5404, $14.45. 
Westinghouse Model 10SF3, $12.95. 

General Electric Model 42 X 548. $12.95. 
Emerson Model 2250-B. $12.95. 


Signal Model 450A. $12.75. The only ac-de fan tested. Out- 
put and efficiency fairly high. Noisier than average. Slight 
radio interference. Sample tested showed a slight possi- 
bility of shock hazard at high humidity. Advised only for 
those who need a universal current fan. 

Ward's Cat. No. —5337, spring-summer °38. $745 plus 
postage. Output and efficiency both low for fans in this 
group; both below federal specifications. 


PEDESTAL 


Acceptable 


Sears’ Airflow Type ASUF Cat. No. —2482, spring-sum- 
mer °37. $9.95 plus postage. Output and efficiency both be- 
low federal specifications although better than those of any 
8-inch fan tested. About on a par with Ward's Cat. No. 
—5337 above. Sample showed a slight possibility of elec- 

tric shock hazard at high humidity. 
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ELECTRIC HEATING PADS 


_ Contrary to general belief, most ordinary electric heating 
pads provide only different rates of heating with each posi- 
tion of the switch; final operating temperature, when the pad 
is — is about the same at the low setting as at the 
high. 

Only three pads were found to give adequate protection 
against electric shock (see below). Cloth pads should never 
be used without rubberized covers, and those not equipped 
with such covers are “Not Acceptable” under any conditions. 
Electric heating pads should never be left with helpless in- 
valids or children or sleeping persons. 

Ref.: CU Reports, April °38. 


Acceptable 
(In order of qualit;, without regard to price) 


The first two pads are apparently identical except for sur- 
face design; all-rubber, well constructed; adequate protec- 
tion against electric shock hazard, Should be discarded when 
the rubber cracks or splits. 

Safety-Heet (United Drug Co.). $7.50. 

Electro-Sheet* (Seamless Rubber Co., New Haven, Conn.). 
$7.50. 

Samson Wetproof No. 520, Macys Wetproof No, F5 (Sam- 
son-United Corp., Rochester, N. Y.). $3.95. Rubberized cloth 
surface. Somewhat less protection against electric shock 
than the all-rubber types above; like them it will deteriorate 
with age. Only pad tested which gave lower temperatures 
on low heat than on high and medium. 

Cloth-surface pads, acceptable only if at ali times used with 
the rubberized envelopes with which they are supplied: 
Westinghouse WP 164 (Westinghouse Electric & Mfg. Co., 

Mansfield, Ohio). $5.95. Durable terry-cloth surface pad, 

well constructed. Price high. Note caution above. 

Ward's Fireproof Cat. No: —5287, spring-summer °38. $3.75 
plus postage. Less well built and less durable than West- 
inghouse above; same caution. 


Not Acceptable 
The first four are cloth-type pads and showed excessive 
shock hazard when used without rubberized covers. 


*Available from Cooperative Distributors, Inc., 114 E. 16th St., NYC. 
(Cont'd next page) 
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Not Acceptable—Conit’d 


GE Hotpoint Downy (General Electric Co.). $3.95. Exces- 
sive temperatures on all heats. Had removable rubberized 
cover. 


Universal E 9846 (Landers, Frary & Clark). $3.95. Exces- 
sive temperatures on all heats. Had rubberized cover. 
Mastercraft (chain drug stores). $1.98. No rubberized cover. 
Moderne L-18 (Knapp-Monarch Co.). $1.98. No rubberized 
cover. Excessive temperatures on all heats. 

Safe-T (Direct Sales Co.). $1.50. Stiff varnished cardboard 
surface. No thermostats. Tests showed excessive tempera- 
tures under conditions of ordinary use. 


ELECTRIC IRONS 


Irons not equipped with automatic temperature control 
offer a serious fire hazard. Irons with a temperature indica- 
tor (but no thermostat) are just as bad in this respect as 
old-fashioned non-automatic ones. All models listed below 
are automatic. 

1000-watt automatic irons do not cost more to operate than 
those of smaller capacity, and offer the important advantage 
of more heat when it is needed for heavy ironing. For light 
or intermittent work a 700- or 800-watt iron may be satis- 
factory. 

All irons rated are for use on 110 volts a-c only, and can- 
not be used on d-c circuits. D-c irons of similar construction 
are available in several of the brands listed. D-c irons can 
also be used on a-c circuits. 

Ratings are based on tests made in 1936. All models, with 
the possible exception of Dominion, are, as we go to press, 
on the market at the prices given. 

Ref.: CU Reports, December '36. 


Best Buys 


Proctor Model 942 (Proctor and Schwartz Electric Co., 
Philadelphia). $8.50, less $1 trade-in allowance. 5 lb. 1000 
watts. Cork handle offers excellent protection against heat. 
Temperature dropped only slightly even under heavy loads. 

Available as Model 931, at $8.95, less allowance, with 

special snap stand. Model 944, at $8.95 less allowance, is 
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Best Buys—Cont’d 
1 lb. lighter and has about 1100-watt capacity. It has no 
important advantage for ordinary use. 

Sears’ Heatmaster Cat. No. —356, spring-summer °38. $3.45 
plus postage. 6 lb. 700 watts. Cork handle, Temperature 
drops somewhat more than average while iron is in use. 
Not adapted for heavy ironing work. 

Hotpoint Moderne Automatic Model 159 F 83 (General 
Electric Co., Bridgeport, Conn.). $8.95. 34% lb. 1000 watts. 
Cool, molded handle with thumb rest. Aluminum sole plate 


can be easily marred. Temperature drops very little, even 
under high load. 


Also Acceptable 
(In estimated order of value) 

Sunbeam Ironmaster Model A 1 (Chicago Flexible Shaft 
Co., Chicago). $7.95. 334 Ib. 1000 watts. 

Westinghouse Model LPC4 (Westinghouse Electric and 
Mfg. Co., Mansfield, Ohio). $8.95. 4 lb. 1000 watts. 

Proctor Model 943. $7.95, less $1 trade-in allowance. 5 lb. 
800 watts. 

Lady Dover Model 284 (Dover Mfg. Co., Dover, Ohio). $7.95. 
4% lb. 1000 watts. 

American Beauty No. 45-AB (American Electrical Heater 
Co., Detroit). $8.95 including cord support. 44% lb. 1000 
watts. 

Dominion Style 5110 (Dominion Electrical Mfg. Co., Mans- 
field, Ohio). 34% lb. 1000 watts. Slight shock hazard indi- 
cated by tests. In sample tested low heat was too high 
for acetate rayon fabrics such as Celanese, Acele, and 
Seraceta. 

Universal Seria] No. E7133B (Landers, Frary & Clark, New 
Britain, Conn.). $6.95. 4 lb. 1000 watts. Satisfactory for 
light-duty or slow ironing. 


Not Acceptable 


All irons not having thermostats to control operating tem- 
peratures—because of fire hazard. 
The following irons both showed excessive shock hazard: 
Brannon Cord-Less-Matie Model 6105-1. Kwickway Model 
K-48. 
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LIGHT BULBS 


“Better Light—Better Sight” advertising to the contrary, 
an illuminating intensity of 5 to 10 foot-candles, with the 
combination of direct and semi-indirect illumination fre- 
quently used in homes, is adequate for ordinary reading for 
persons with normal vision. With the types of lamps common 
in most homes, higher intensities may produce sufhcient glare 
to cause marked eyestrain. 

The following table gives the distances at which light bulbs 
of various sizes must be placed from reading matter to give 
an illuminating intensity of about 10 foot-candles, 


Size or Buts DISTANCE 
in Watts in IncHES 
25 19 
40 26 
50 33 
60 37 
100 56 


Remember that the cost of the bulbs themselves is less 
important than the cost of the electricity they use. Many 
Japanese and other cheap bulbs have such low efficiencies 
that they are exorbitantly expensive to use, despite their low 
original price. 

The ratings given below are based on tests conducted over 
the past few years for government and university purchasing 
agencies, the results of which have been made available 
to CU. 

Ref.: “Cautions Concerning Illumination Intensities Used 
for Reading.” By Dr. Miles A. Tinker. American Journal of 
Optometry, February, 1935. 


Acceptable ; 
Champion (Champion Lamp Works, Lynn, Mass.). 
General Electric (General Electric Co., Nela Park, Cleve- 
land). Either “Mazda” or “Type D” bulbs. 
Hygrade (Hygrade-Sylvania Corp. Salem, Mass.). 
Save (Save Sales Co., Toledo, 0.). 
Westinghouse (Westinghouse Electric & Mfg. Co., East 
Pittsburgh, Pa.). 


Not Acceptable 
Duro-Test. Northern Lights. Japanese bulbs. 
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ELECTRIC TOASTERS 


Select an electric toaster, either automatic or nun-auto- 
matic, with the following points in mind: 

1. Handles should remain cool, and should be large enough 
so that you will not touch het metal when opening or clos- 
ing the toaster. 

2. Doors should be so constructed as to allow the toaster 
to be opened and the bread turned without upsetting the 
toaster. 

3. Doors should have stops to keep metal from touching 
the table. 

4. The toaster should have non-metal, heat-insulating feet. 

5. The heating unit should toast uniformly. For long life 
the heater wire should operate at a dull red color or, at the 
brightest, a “cherry red.” 

All-cotton cords are superior to combination rayon-and- 
cotton cords, which are, in turn, preferable to rayon alone. 

Prices given in the following ratings are the manufec- 
turer’s list or recommended retail pricee. All toasters operate 
on either alternating or direct current, except where noted. 

Information is based on tests made in 1936. 

Ref.: CU Reports, November °36. 


Best Buys 
NON-AUTOMATIC 
Proctor Turn-o-matic Model 1453 (Proctor & Schwartz 


Electric Co., Philadelphia). $3.25. Rayon cord. Best-con- 
structed of non-automatic toasters tested. 


AUTOMATIC 

Sears’ Heatmaster Cat. No. —885, fall-winter "37. $4.45 plus 
postage. A-c only. Sears informs us that except for minor 
features of design this is the same as Cat. No. —1972, spring- 
summer °38. Semi-automatic turnover type. Excellent con- 
struction. Cotton cord. 


Also Acceptable 
NON-AUTOMATIC 
Hotpoint Model 119T45 (General Electric Co., Bridgeport. 
Cann.). $3.25. Construction better than ‘average. Rayon 
cord. 
Manning-Bowman Model 78 (Manning-Bowman Co., Meri- 
(Cont'd next page) 
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Also Acceptable—Cont’d 
den, Conn.). $2.95. Toasted poorly at bottom. Rayon cord. 

Universal Model E 6912 (Landers, Frary & Clark, New 
Bri:uin, Conn.). $3.25. Occasionally failed to toast thor- 
oughly at side. Rayon-cotton cord. 

Royal Rochester Model 13320 (Robeson-Rochester Corp., 
Rochester, N. Y.). $2.95. Molded handles became too hot. 
Cotton cord. 

Sunbeam Model 4 (Chicago Flexible Shaft Co., Chicago). 
$4.95. Open grids; may be used for toasting thick sand- 
wiches. Rayon-cotton cord. 


AUTOMATIC 


Proctor Thermostatic Mode! 1440. $5.95. A-c only. Semi- 
automatic turnover type. Excellent construction. Cotton 
cord. 

Toastmaster Model 1B6 (McGraw Electric Co., Minne- 
apolis). $16. Two-slice, fully automatic toaster. Gave very 
even toast. Excellent mechanical construction, with clock- 
work time control. Heavy cotton cord. The best of the 
toasters tested. 

Universal Model E7822. $12.95. Two-slice, fully automatic 
toaster. Construction good. Sometimes did not toast uni- 
formly. Rayon-cotton cord. 


Not Acceptable 
Inferior design and construction: 
Samson Model 299 (Samson-United Corp.). $1.98. 
Westinghouse Model TTC-114 (Westinghouse Electric & 
Mfg. Co.). $3.50. 
Handy Hot “Sterling” Model AEUE No. 504 (Chicago Elec- 
tric Mfg. Co.). $1.48. 
Ward’s Two Slice Cat. No. —5238, spring-summer °38. 79 
plus postage. 


HOT-WATER BOTTLES 


The tests on which the following ratings are based fol- 
lowed methods used by the U. S. Government in inspecting 
bottles purchased by government agencies, Prices are in most 
eases those paid in 1936, but relative economy of the differ- 
ent brands should remain about the same. 

Ref.: CU Reports, September °36. 
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Best Buys 
Ward's Wearwell Cat. No. —7439, spring-summer "38. 42c 
plus postage. 
Symbol (Liggett’s). $1. Second-highest quality of those 
tested. 


Also Acceptable 
Quality good; price high: 
Crest SR 70 (Seamless Rubber Co., New Haven, Conn.). 
$1.21. Quality excellent. 
Ward's Supreme Quality Cat. No. —7435, spring-summer 
"38. $1.59 plus postage. Highest quality of those tested. 
Kantleek R 1408 (Liggett’s). $1.50. 
Goodrich 35 (B. F. Goodrich Co., Akron, Ohio). $1.25. 
Sears’ Approved Cat. No. —2411, fall-winter '37. Distribu- 
tor claims that bag No. —2400, spring-summer °33 catalog, 
is substantially the same as No. —2411. $1.59 plus postage. 
Walgreen: Commander (Walgreen's). $1.49. 
Quality fair; price reasonable: 
Defender (Liggett’s). 79c. 
Walgreen Service. 8c. 


Queen No. 72 (Grand’s). 49c. 
Lorado E 11 (Kress’s). 25c. 


Not Acceptable 
Quality unsatisfactory: 
Goodyear 25 (Goodyear Rubber Sundries). 
Sanoval (Kress’s). 
Handibag (Woolworth’s). 
Bestmaid (Grand’s). 
Mascot (Grand’s). 


JUICE EXTRACTORS 


For squeezing a small number of fruits at a time, or for 
infrequent use, 2 common one-piece glass extractor, consist- 
ing of a saucer with a conical center reamer, is recommended. 
But make sure that the saucer will hold adequate juice, and 
that the reamer is not too sharp. Do not buy combination 
sets with a glass extractor having slots through which the 
juice drains into a glass pitcher. The slots clog, and chips 
of glass can fall into the juice unnoticed. 
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For squeezing a number of fruits, a straight pressure-type 
squeezer is more convenient, but yields somewhat less juice. 

Mechanical extractors in which the reamer rotates are usu- 
ally undesirable because they deliver an excessive amount 
of seeds and pulp and are difficult to clean. 

Ratings and prices, except the Sears’ price, are based on 
1936 information; in most localities all models are still 
available. 


Best Buys 
Any good one-piece glass extractor (hand type). l0c-25e. - 


Super Juicer (National Die Casting Co., Chicego). $1.98. 
Pressure type. 


Also Acceptable 


Wearever Jiffy (Aluminum Cooking Utensil Co., New Ken- 
sington, Pa.). $2.95. Pressure type. 

Dazey Speedo Super-Juicer (Dazey Churn & Mfg. Co., 
St. Louis). $1.75. Rotating type, but more satisfactory than 
most. 

Juicerette (Bridgeport Casting Cv., Bridgeport, Conn.). $1. 
Pressure type. 

Sears’ Cat. No. 5150, spring-summer °38. 98c plus postage. 
Pressure type. 


Not Acceptable 
The following were of the rotating reamer type: 


Knapp’s and Knapp’s De Luxe (Knapp-Monarch Co.). 
Ladd (United Royalties Corp.). 
Handy Andy (Handy Andy Specialty Co.). 


SILVERWARE 


The composition of sterling silver is fixed by law (925% 
silver, plus copper). Consequently, the value of the metal 
in sterling table silver depends solely upon its weight. 

Better-grade_ silver-plated forks and spoons may be 
stamped to indicate thickness of the silver plating. Grades, 
in declining order, are: 


Double or XX 
AA 
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Al+ or Extra 
Al (note that “Al” is the lowest established grade). 
Further special designations may be used to indicate re- 
inforcement of the plating at points of greatest wear. 

Knives are graded by the number of pennyweights of sil- 
ver per dozen dinner knives. The grades of the spoons and 
forks, however, usually characterize the entire set. 

Ref.: “How to Spend Money.” By Ruth Brindze. (Van- 
guard Press, NYC. $2.) 


THERMOMETERS 


There are two general types of thermometers: the ordinary 
liquid-in-glass (mercury or alcohol) ; the mechanical, in which 
the different rate of expansion of two different metals causes 
a pointer to move along a scale, Generally, a liquid-in-glass 
thermometer is more accurate than a mechanical of about 
the same price. If not aged before calibration, however, it 
may develop an error of several degrees in the first few years 
of its life. 

When buying a thermometer, particularly in the cheaper 
grades, select one that registers about the average of others 
displayed close by. In the liquid type, make sure there is 
no gap or bubble in the liquid column, and that the glass 
tube is firmly fastened to the scale. 

Ratings and prices are based on tests made in 1936. 


CLINICAL 


Buy a clinical thermometer accompanied by a certificate 
stating that it meets all the requirements of Commercial 
Standard CS1-32, U. S. Dep’t of Commerce and that the manu- 
facturer has on file a record of test. Such a thermometer need 
not cost more than 75c. 


OUTDOOR OR WINDOW 


Best Buy 


W oolworth’s. 20c. No brand name. Liquid-in-glass type, 
hinged metal support. Accuracy good, but see introduc- 
tion to this report. 


Also Acceptable 


Testrite Outdoor and Indoor (Liggett’s). 23c. Liquid-in-glass 
type, with outer glass tube and hinged metal bracket. Accu- 
racy of some, good; of others, only fair. 


(Cont'd next page) 
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Also Acceptable—Cont’d 
Taylor No. 5131 (Taylor Instrument Co., Rochester, N. Y.). 
4lc. Liquid-in-glass type. Does not register below —20° or 
above 120°F. No hinged bracket. Accuracy fair. 


Not Acceptable 
EZ-Site (Woolworth’s). 40c, Liquid-in-glass type. Tube fas- 


tened to scale by glue; became loose when exposed to mois- 
ture. 


INDOOR 


Best Buy 


W oolworth’s. 10c. No brand name. Liquid-in-glass type. Accu- 
racy good, but see introduction to this report. 


Also Acceptable 


Cooper (Cooper Oven Thermometer Co., Pequabuck, Conn. 
5-and-10-cent stores). 20c. Mechanical-dial type. Rather 
hard to read. 


Taylor Comfortmeter. 49c. Liquid-in-glass type. 


REFRIGERATOR 

These aid in keeping refrigerators below 50° in summer 
and above 32° in winter. It is an advantage to have a slow- 
acting thermometer which is not immediately affected by the 
draft of warm air that comes in when the refrigerator door 
-is opened. The mechanical-dial type or liquid-in-glass type 
enclosed in an outer case is therefore recommended. 


Best Buy 
The Food Thermometer (Woolworth’s). 10c. Liquid-in- 
glass type, contained in outer case and suspended at top. 
Accuracy good. 
Also Acceptable 
Cooper MK, 20c. Mechanical type. Accuracy fair. 


Not Acceptable 


F.&W. Grand (Grand’s), 10c. Liquid-in-glass type. Stands 
on a small circular base, and may easily be tipped and 
broken. Accuracy poor. 

Efficient Ice-O-Meter (department stores). 33c. Mechanica! 

type. Accuracy poor. 
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OVEN 


Since temperatures in different parts of an oven vary 
widely, the thermometer should be placed as close as possi- 
ble to the food being cooked. 


Best Buy 


Cooper. 20c. Mechanical type. Accuracy fair; rate of re- 
sponse satisfactory. 


Also Acceptable 


Rochester (Rochester Mfg. Co., Rochester, N. Y.). 39c. Me- 
chanical type. Accuracy fair; rate of response satisfactory. 


Not Acceptable 


Cooper (large size). 59c. Mechanical type. Rate of response 
too slow. 

Taylor. $1.59. Mercury-in-glass type. Rate of response too 
fast. 


Section II 


ELECTRIC RANGES 


Tests of seven electric ranges have been completed and 
results are being compiled as the Buying Guide goes to press. 
Ratings appear in the April, 1938 Reports. 


FURNITURE 


CU has not as yet assembled specific information on brands 
of furniture. It is planned to publish later, in the Reports, 
a general discussion of quality factors to consider when buy- 
ing furniture and to give such information as is available 
on brands. 


WOODS 

Mahogany—Is probably the most common and the choicest ; 
it is durable and usually beautifully figured. In modern furni- 
ture it is almost always used in veneer, and, especially in 
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lower-priced pieces, often on soft woods. Birch and gumwood 
are finished to imitate mahogany and may also replace it in 
exposed solid portions of mahogany-veneer furniture. “Phil- 
ippine mahogany” is un inferior wood not even related to 
genuine mahogany but often sold as such. 

Walnut—lIs likewise a beautiful and durable furniture wood, 
used customarily in veneer, often on soft woods in cheaper 
furniture. Gumwood and other inferior woods are frequently 
given a walnut finish and used with or substituted for it. 

Oak—Is of two types, white and red, The white oak is 
superior, but it is seldom found any more except in expensive 
furniture. The red oak tends to split and check or crack, Oak 
is used both solid and in veneer, and is especially suited for 
massive pieces. 

Maple—lIs of two types—hard and soft. Hard is more desir- 
able and more abundant. It is generally used solid, but 
special figures such as bird’s-eye and curly maple are highly 
prized for decorative veneering. 

Birch—Is a durable hardwood, often with attractive grain. 
It is frequently substituted for maple, and may be given ma- 
hogany or even walnut stain, although it is a desirable wood 
for furniture in its own right. It is used in veneer as well as 
solid. 

Gumwood—lIs softer and weaker than the woods discussed 
above and less desirable for solid parts or exposed surfaces, 
though it is satisfactory for the “cores” or inner layers of 
veneering. 


ALL-WOOD FURNITURE (CASE OR 
CABINET GOODS) 


Solid Wood vs Veneer—Veneering is stronger than solid 
wood, and, since cheaper wood may be used in the “core,” is 
lower priced. Properly applied veneer does not crack or warp, 
but the cheaper grades may peel if they become damp. 

Solid wood can be turned and carved, and furniture made 
of it can be refinished repeatedly. It is, however, susceptible 
to warping, twisting, and cracking, especially where subjected 
to extremes of humidity as in heated homes. 

Construction—Better-grade furniture is assembled with dow- 
els or tongue-and-slot joints, and with carefully fitted blocks 
for support in corners. Drawers have deep, close-fitting dove- 
tailing at the back as well as at the front. 

In low-grade furniture, the parts may be nailed or inse- 
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curely screwed together, perhaps with shallow grooved and 
beaded joints. Corner-blocks are often poorly fitted, and dove- 
tailing in drawers is shallow and loose-fitting. Soft wood which 
tends to split may be used in hidden structural parts. 

Inspect the under side of furniture for evidences of qual- 
ity of construction. See that drawers slide easily with no 
tendency to bind. Make sure that the piece rests squarely 
on a flat floor without teetering. 

Finish—Proper finishing involves staining the piece first 
and then covering it with lacquer, varnish, wax, or other fin- 
ishing materials. The finishing coats must be carefully and 
thoroughly rubbed down after application. Cheap pieces may 
merely be given a spray of lacquer, tinted to give the color 
which should be imparted by staining. A light blow from a 
coin will crack such a crust of lacquer, revealing the nat- 
ural color of the wood beneath. Properly finished furniture 
has a satiny luster; cheaply finished furniture is glossy. 


UPHOLSTERED FURNITURE 


Construction—Ths same guides to quality apply to the 
frames of upholstered furniture as to the all-wood furniture 
just discussed. For durability, frames should be of hardwood, 
carefully and securely joined. 

Springs—Should be resilient, with many coils or turns, 
and placed close together but not touching. In better-quality 
furniture they are supported on closely interwoven strips of 
strong webbing. Avoid furniture with sleazy, loosely woven 
webbing strips, insecurely tacked, and spaced wide apart. 

Stuffing—Springs should be covered with a layer of stuff- 
ing, for the various grades of which see Mattresses, page 110. 
In the best-quality furniture the stuffing may consist of fine- 
quality horsehair, over which is placed a layer of cotton fel , 
the whole being covered with high-grade muslin before the 
upholstery fabric is applied. 

Many states require that labels be attached to every piece 
of upholstery, stating the percentages of various materials used 
and whether new or secondhand. All sorts of reclaimed, often 
unsanitary, material is found in upholstery stuffing, and a 
written guarantee should be required covering the materials 
used and their cleanliness. 

Cushions—See Pillows, page 118, for the grades of ma- 
terial used in cushions. 

Cover Materials—For durability, upholstery fabrics should 
be closely woven of tightly twisted yarns. Silk and wool ma- 
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terials are more durable than cotton or rayon. Durable but 
expensive fabrics include mohair and silk velours or velvets; 
mohair, wool, and silk frises; silk rep; and wool tapestry. 
Damask and brocade-type materials are less durable. Medium- 
priced and medium-quality materials include cotton and linen 
frises, corduroy, cretonne and chintz. Among the satisfactory 
inexpensive fabrics are the better denims, cotton reps, and 
cotton tapestry. Cotton velours or velvets are not durable. 

Rayon may be used with other fibers in good-quality up- 
holstery fabrics, especially for decorative effect. But avoid 
“novelty weaves” with long floating threads to catch or wear 
away under abrasion. 

Good-quality top-grain leather makes a very durable up- 
holstery covering over good-quality stuffing. “Splits,” or layer: 
of leather which have been split off from the flesh side, are 
inferior in durability, as, are imitation leathers. 

References: 

“Your Money's Worth in Furniture.” By Florence E. Wright 
and Charlotte W. Brenan. (Extension Bulletin 297, N. Y. State 
College of Home Economics, Ithaca, N. Y. Free.) 

“The Identification of Furniture Woods.” By Arthur Koeh- 
ler. (U. S. Dep’t of Agric. Misc. Circular 66. 25c from Sup’t 
of Documents. ) 

“Furniture, Its Selection and Use.” (National Committee 
on Wood Utilization, Dep’t of Commerce. 20c from Sup’t of 
Documents.) 

“Recognizing Suitable Furnishings.” By Gertrude Reis. 
(Extension Course Notes 116, Michigan State College, East 
Lansing, Mich. Free.) 

“Refinishing Old Furniture.” By Florence E. Wright. (Ex- 
tension Bulletin 295, N. Y. State College of Home Economics, 
Ithaca, N. Y. Free.) 

“Reconditioning Furniture.” By Florence E. Wright. (Bul- 
letin 256, N. Y. State College of Home Economics, Ithaca, 
N. Y. Free.) 

“Floors and Floor Coverings.” (Farmers’ Bulletin 1219. 5c 
from Sup’t of Documents.) 

“How to Distinguish Mahogany and Walnut from Red 
Gum,” Technical Note 103; “How to Tell Birch, Beech, and 
Maple Apart,” Technical Note 116; “Identification of Oak 
Woods,” Technical Note 125; “Properties of Ordinary Wood 
Compared with Plywood,” Technical Note 131; “Veneered and 
Solid Furniture,” Technical Note 197. (Forest Products Lab- 
oratory, U. S. Forest Service, Madison, Wis. Free.) 
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HEATING EQUIPMENT 


Ratings and discussions of automatic heating equipment 
—stokers, oil burners, magazine-feed boilers, boiler-burner 
units, warm-air furnaces, ete—appeared in CU Reports for 
August °36 and October 37 (labor notes in October). Because 
of the extensive background of information needed for an 
intelligent choice, the many conditions attaching to the home 
owner’s purchase of such equipment, and the heavy expense 
involved, no ratings are given here. The original Reports 
articles should be read carefully (see page 8 for details of 
purchase of back issues). 

Additional Ref.: 

“Oil Burners for Home Heating.” (Dept. of Agric. Circu- 
lar 406, Sc from Sup’t of Documents.) 

“Warm Air Furnaces and Heating Systems,” Part VI. (Engi- 
neering Exp. Sta., Urbana, Ill, Bulletin 266, $1.) 


HOME MAINTENANCE AND 
CONSTRUCTION 


Starting in the January, 1938 issue of the Reports, a series 
of articles on housing covers the following general subjects: 
Buying, Building or Renting; Selection of Site; Plan of House 
and Style; Commercial Grades of Materials; Tests and Guar 
anties; Structural Materials; Finish; Water and Air Tight- 
ness; Plumbing, Heating, and Illumination; Insulation; Main- 
tenance. 

The references listed below cover various aspects of home 
maintenance and construction. References marked with an 
asterisk should prove especially useful to home owners. See 
page 9 for information on the ordering of government publi- 
cations. 


CENERAL 

“Principles of Planning Small Houses.” (Technical Bulletin 
No. 4, Federal Housing Administration, Washington, D. C. 
Free.) Recommends standards of construction and equipment 
and gives estimates of cast. 

“Recent Developments in Dwelling Construction.” (Tech- 
nical Division, Federal Housing Administration, Washing- 
ton, D. C.) 

“Recommended Minimum Requirements for Smali Dwelling 
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Construction.” (U. S. Bureau of Standards. 15¢ from Sup't 
of Documents.) 

“How to Judge a House.” (National Committee on Wood 
Utilization. 10c from Sup’t of Documents.) 

“Publications of Interest to Suburbanites and Home-Builders. 
Price List No, 72.” (Free, from Sup’t of Documents.) 

*“Home Information Service Bulletins.” (Published _ bi- 
monthly by Better Homes in America, Purdue University, 
Lafayette, Ind., $2 a year.) These discuss the costs of ex- 
perimental houses built by the University and other mat- 
ters of interest to home owners or builders. 

“More House for Your Money.” By Elizabeth Gordon and 
Dorothy Ducas. (William Morrow & Co., NYC. $2.50.) 


INSULATION 


*“House Insulation, Its Economies and Application.” (Na- 
tional Committee on Wood Utilization. 10c from Sup’t, of 
Documents. ) 

*“The Insulation of New and Old Houses.” (National De- 
velopment Bureau, Ottawa, Canada.) 


LUMBER 


*“Selection of Lumber.” (Farmers’ Bulletin 1756, Dep't of 
Agriculture. 5c from Sup’t of Documents.) 

*“Wood Handbook.” (Forest Products Laboratory, Madison, 
Wis. 25c from Sup’t of Documents.) 

*“Grade Marking of Lumber for the Consumer’s Protection.” 
(Dep’t of Commerce. 10c from Sup’t of Documents.) 

“The Physical Properties of Lumber.” By G. F. Ivey. (South- 
ern Pub. Co., Hickory, N. C. $1.50.) 


ROOFING 


“Roof Coverings for Farm Building and Their Repair.” 
(Farmers’ Bulletin 1751. 5c from Sup’t of Documents.) 


FLOORS 

*“Floors and Floor Coverings.” (Farmers’ Bulletin 1219. 5e 
from Sup’t of Documents.) 

*“Floors—Their Finish and Care.” (Extension Bulletin 49, 
Extension Service, New Jersey. State College of Agricul- 
ture, New Brunswick, N. J.) 


PLUMBING 
“Recommended Minimum Requirements for Plumbing.” (Bu- 
reau.of Standards. 35¢ from Sup’t of Documents.) 
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*“Simple Plumbing Repairs in the Home.” (Farnicrs’ Bulle 


tin 1460. 5c from Sup’t of Documents.) 


UPKEEP OF HOMES 

**Materials for the Household.” (Bureau of Standards. 50c 
from Sup’t of Documents.) 

*“Care and Repair of the House.” (Bureau of Standards. 20c 
from Sup’t of Documents.) 

“First Aid to the Ailing House.” By Roger B. Whitman. 
(McGraw-Hill Pub. Co., NYC. $2.) 

“The Farm Shop and Tool Equipment.” (Extension Bulletin 
108, New York State College of Agriculture, Ithaca, N. Y.) 


REFRIGERATORS 


The Bureau of Home Economies of the U. S. Department 
of Agriculture reported in 1935 the following average monthly 
eonsumptions for refrigerators of various types: 


REFRIGERATOR MonTHLY CONSUMPTION 
Ice 900 Ib. 
Electric 50 kwh, 
Gas 10.8 Therms* 
Kerosene 12 gal. 


Figures are for boxes of about 6 cu. ft. food space, tested 
in a 90°F. room, under “no load” conditions | (refrigerator 
empty, doors kept closed). All the mechanical types main- 
tained appreciably lower average food-space temperatures at 
these rates of consumption than did the ice boxes. 

Later tests of more recent models of ice boxes gave 780 Ib. 
per month ice consumption, but with refrigerators of about 
5 cu. ft. capacity instead of 6. CU's tests and further tests 
by the Bureau also indicate that the more efficient electric 
refrigerators will operate more economically than the table 
indicates. It should, however, serve for making a rough com- 
parison of costs of operation at prices prevailing in your lo- 
eality. Bear in mind that total cost of ownership involves also 
purchase price and length of life of the refrigerator. 

Ref.: Reports of the Chief of the federal Bureau of Home 
Economics for 1935, 1936, and 1937. Sc each from Sup’t of 
Documents. 





: 21800 cu. ft. of manufactured gas of 600 Btu heat emergy per cu. ft. 
Te using this figure, correction must be made for differences in heat 
energy as well as in cost per hundred cu. ft. of gas. 
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MECHANICAL REFRIGERATORS 


Size—Although the purchase price is higher, it costs very 
little more to operate a larger refrigerator than one a size 
smaller, Overcrowding a refrigerator with food is not only 
inconvenient but interferes with proper air circulation and 
eficient refrigeration, thus leading to food spoilage. It is 
therefore most economical in the long run to buy a refrig- 
erator large enough to make continual overcrowding unnec- 
essary. 


Maintenance—It is desirable to have the frame of the re | 


frigerator electrically grounded to eliminate possible danger 
of shock hazard. 

Keep a thermometer in the refrigerator to check its per- 
formance. Inside temperature should be below 50°F (45°F 
where milk and meat are kept). See ratings, page 170. 

Do not let dirt accumulate on the condenser—it decreases 
operating efficiency of the refrigerating unit. 

Tests of 1938 refrigerators are being conducted as the 
Buying Guide goes to press, and ratings will appear in an 
early issue of the Reports. 

Ratings given here are of 1937 models. Where still avail- 









able, they may be offered at attractive price reductions as 
discontinued models. Prices are the original approximate in- 
stalled list prices which were used as a basis for the com- 
parative ratings. Compressors are reciprocating type unless 
otherwise noted. 

Ref.: CU Reports, Aug.-Sept. °37. 


Best Buys 
LARGE CABINETS 


General Electric JB-6-37 (General Electric Co., Cleveland). 
$180. 6.1 cu. ft. Corrugated-paper insulation, well sealed 
against moisturé. Sealed unit. Sulfur dioxide, 2 Ib. 

Westinghouse FS-60 (Westinghouse Electric & Mfg. Co. 
Mansfield, Ohio). $177.50. 6 cu. ft. Balsam wool and cellu- 
foam, well sealed against moisture. Sealed unit. Freon, 
3% Ib. 

Norge S-62-37 (Norge Division, Borg-Warner Corp., Detroit). 
$180. 6.25 cu. ft. Dry Zero. Open unit. Rotary compressor. 
Sulfar dioxide, 6 lb—an undesirably large amount. 

Sears’ Coldspot D7-716 (stores only). $155, 6.2 cu. ft. Dry 

Zero. Open unit. Rotary compressor. Sulfur dioxide, 2 lb. 

Economical purchase where current cost is low (2c per 

kwh). 
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Best Buys—Cont’d 


SMALL CABINETS, CHEST TYPE . 

General Electric LK-2. $94.50. 2 cu. ft. Corrugated paper. 
Sealed unit. Sulfur dioxide, 1.4 lb. Satisfactory for small 
family or one which prepares only occasional meals, 


Also Acceptable 
(In estimated order of merit) 

Kelvinator KS-60 (Kelvinator Division, Nash-Kelvinator, De- 
troit). $178. 6.1 cu. ft. Corrugated paper. Open unit. Sulfur 
dioxide, 1 tb. 

Frigidaire Special DRS 6-37 (Frigidaire Division, General 
Motors, Dayton, Ohio). $177. 6.2 cu. ft. Special Frigidaire 
insulation. Sealed unit. Rotary compressor. F-114, 19 oz. 

General Electric M6-37. $212:50. 6.2 cu. ft. Corrugated paper. 
Sealed unit. Sulfur dioxide, 24 lb. Monitor top. 


The four following models are higher-priced versions of 
economy models previously described: 

General Electric B6-37. $210. 6.1 cu. ft. 

Westinghouse FDS-60. $207. 6 cu. ft. 

Kelvinator K6-37. $208.50. 6.1 cu. ft, 

Frigidaire Master 6-37. $207. 6.2 cu. ft. 

Electrolux H-600 (Electrolux Sales Division, Servel, Evans- 
ville, Ind.). $235. 6 cu. ft. Ammonia and methyl chloride. 
Circulation produced by small gas flame rather than motor- 
driven compressor. No moving parts; very quiet operation. 

Fairbanks Morse DX-5 (Fairbanks Morse, Indianapolis). 
$155. 5.1 cu. ft, Balsam wool. Open unit. Sulfur dioxide, 
3 |b. 

Montgomery Ward 652 (stores only). $144. 6.6 cu. ft. Bal- 
sam wool, Poorly sealed. Open unit. Freon, 1.3 lb. 

Leonard LS-60 (Leonard Refrigerator, Detroit). $180. 6.1 
cu. ft. Corrugated paper. Open unit. Freon, 1 Ib. 

Ice-O-Matie D-3762 (Williams Oil-O-Matic Heating, Bloom- 
ington, Ill). $149. 6.2 cu. ft. Balsam wool. Open unit. 
Methyl! chloride, 14% lb. 

Crunow 58 WD (General Household Utilities, Chicago). 
$180. 6 cu. ft. Dry Zero. Sealed unit. Rotary compressor. 
Carrene, not more than 3.8 lb, 
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Not Acceptable 


Crosley HL 61 (Crosley Radio). $200, 6.1 cu. ft. Glass wool, 
Sealed unit. Freon, not more than 3 lb. Expensive to oper. 
ate. Cooling capacity judged inadequate except at moderate 
temperature and humidity. 

Montgomery Ward 6710. $92.95 plus shipping charges. 63 
cu. ft. Corrugated paper, poorly sealed against moisture. 
Open unit. Methyl chloride. Cabinet construction poor. 
Operating cost very high. 

Sears’ Coldspot 3310. $95.85 plus shipping charges. 6.3 cu. ft, 
Balsam wool, poorly sealed against moisture. Open unit. 
Rotary compressor. Sulfur dioxide, 2 lb. Operating cost 
very high. 


ICE REFRIGERATORS 


in general construction, the best ice refrigerators are now 
about as good as the mechanical refrigerators. Icers still do 
not maintain as low interior temperatures. But the best of 
the newer boxes have the ice compartment across the top 
and most have special grids through which the ice melts, 
making possible maintenance of lower temperatures than were 
possible before. 

Insulation should be at least 2 inches thick. Corkboard and 
Dry Zero are preferable to most other common insulating 
materials. Examine the joints of the cabinet for tightness 
of construction. Hardware should be rugged, and the door 
catch designed to hold the door tightly shut. A separate door 
to the ice compartment is desirable. Doors should fit closely, 
with gaskets at the edges. 

The food compartment should have porcelain-enamel finish, 
at least on the bottom, and the corners should be rounded 
to facilitate cleaning. Drainpipe and trap should be of ma- 
terial which will resist corrosion. 

Secure a written guarantee that your refrigerator will main- 
tain an inside temperature of 45°F in the part where milk 
is stored and a 50°F average for the whole food space in the 
hottest summer weather. Then use a refrigerator thermometer 
(see page 170) to check performance, ) 

Do not allow ice to get too low, since temperature then 
rises (the best modern boxes will maintain low temperature | 
until the ice gets down to 25 or 30 pounds). 

Except where otherwise noted, the models listed are top 
icers. List prices are given, but substantial discounts may 
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often be obtained, particularly if an old box is traded in. The 
measurement in cu. ft. gives food-storage capacity; that in lb., 
the ice capacity as given by the manufacturer. 

Ref.: CU Reports, July °37. 


Acceptable 
(In estimated order of quality) 

Coolerator Model L-9 (Coolerator Co., Duluth, Minn.). 
$89.50. 5.7 cu. ft. 160 lb. 4in. Dry Zero insulation. Dulux 
finish, Bottom interior porcelain. Copper drain. Glass trap. 

Coolerator Model L-8. $79.50. 5.03 cu. ft. 160 lb. Well con- 
structed, but has less insulation than Model L-9, and there- 
fore ice consumption is somewhat higher. 

Olympic Model A-2 (Ward Refrigerator & Mfg. Co., Los 
Angeles). $110. 6 cu. ft. 125 Ib. Well constructed. 4in. “Fir- 
ex” (3-in. in door). Dulux finish inside and out, but bot- 
tom interior porcelain. Copper drainpipes and traps. Welded 


seams. 

Olympic Models R-10 (5% cu. ft.) and R-14 (4% cu. ft.). 
125 tb. 3-in. “Firtex”; ice consumption therefore somewhat 
higher than that of Model A-2 listed above. Well con- 
structed. 

Olympic Models R-2 (4% cu. ft.), R-4 (5% cu. ft.), and 
R-7 (6% cu. ft.). 75, 100, and 125 bb., respectively, Side 
icers; otherwise similar to R-10 and R- 14. 

Duo-Draft Model B72 (McKee Refrigerator Co., Cobleskill, 
N. Y.). $84.50. 6.15 cu. ft. 100 Ib. 314-in. balsam wool. 
Klondike Model 27 (Maine Mfg. Co., Nashua, N. H.). $62. 
4.9 cu. ft. 100 lb. 244-in. balsam wool. Fairly high ice con- 

sumption, but satisfactory inside temperatures. 

Vitalaire Model B4 (Ice Cooling Appliance Corp., Morrison, 
TiL.). $44.50. 4 cu. ft. 50 lb. 24-in. insulation (3-in. in 
door). Ice consumption fairly high, but inside temperatures 
satisfactory. 

Conditionaire Model L-6 (Tennessee Furniture Corp., Chat- 
tanooga). $95. 6.12 cu. ft. 100 lb, 3-in. rock wool and spun 
glass. Dulux finish. Bottom interior porcelain. Construction 
only fair, with ice consumption probably higher than that 
of boxes listed above. Inside temperatures too high for 
best food protection. 

Everpure Model EM-30 (Sanitary Refrigerator Co., Fond du 
Lac, Wis.). $45.30. 3 cu. ft. 75 lb. 24%-in. cork and spun 
glass. General construction light, performance fair. 

(Cont'd next page) 
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Acce ptable—Cont’d 
Cavalier No. 2346 (Tennessee Furniture Corp.). $35. 144-in. 
glass wool. Construction only fair. Ice consumption high. 
Inside temperatures variable. 


Not Acceptable 


Sanitary Model 87 (Sanitary Refrigerator Co.). $28.70. 4.2 
eu. ft. 85 lb. Side icer. Insulation (1%%-in.) inadequate; 
inside temperatures too high. 

King—all models (King Refrigerator Co.). Prices low. Only 
¥4-in. insulation. Construction very poor. Inside tempera- 
tures much too high. 

All refrigerators bearing no trade or brand name or manv- 
facturer’s name. 


ICE CHESTS 


Many persons may wish to purchase ice chests for small 
apartments or summer homes. One of the oldest types of ice 
boxes, they are also one of the most efficient when walls are 
well insulated. The ice should be supported on a grid or 
block above the floor of the chest. Circulation of air within 
such boxes is usually poor, and frequent cleaning may be 
necessary to prevent odors. Look for a box guaranteed by 
the manufacturer to have at least 2 inches of corkboard in- 
sulation and with an interior constructed of heavy galvanized 
metal. 


SEWING MACHINES 


Make, model, and cabinet style are all factors to be con- 
sidered in the selection of a sewing machine, but the rse to 
which the machine is to be put should be the final basis for 
selection. 

There are two general types of machine, chain-stitch and 
lock-stitch. The former, although very useful for certain types 
of sewing, represents a very small proportion of machines 
sold. Lock-stitch machines are made with three different types 
of sewing mechanisms: the full rotary bobbin, the oscillating 
rotary bobbin, and the long shuttle—in order of preference 
and adaptability to electric drive. The long-shuttle type should 
not be purchased new with electric drive. 

Ref.: CU Reports, November °37. (Labor notes included.) 
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LOCK-STITCH 


Best Buys 

Franklin Rotary (White Sewing Machine Co., Cleveland; 
Sears Roebuck mail [spring-summer °38 catalog] and 
stores). Prices given do not include shipping charges. 
Treadle-operated machine, Cat. No. —9543, $37.95; elec- 
tric machine, Cat. No. —9629, $45.50; desk-model electric, 
Cat. No. —9600, $64.50; de luxe console electric, Cat. No. 
—9646, $49.50. 

White Rotary. Treadie-operated models with No. 57 head, 
$80 up; electric models with No. 47 head, friction-drive 
motor, $90 up; models with No. 75 head, built-in motor 
and reverse-stitching, $142 up. 

Singer Model 15-91 (Singer Sewing Machine Co., NYC). 
Oscillating electric. $141.95 with No, 40 cabinet; $148.75 
with No. 47 cabinet. 

Domestic Rotary (White Sewing Machine Co.; Gimbel’s, 
NYC, and other department stores). Price range is the 
same as for White Rotary and similar models. 

Majestic Rotary (White Sewing Machine Co.; Gimbel’s, 
NYC, and other department stores). Prices slightly lower 
than machines sold under White name. 

Kenmore Full Rotary Electric (White Sewing Machine Co.; 
Sears Roebuck, stores only). $53.50 up. 


Also Acceptable 

Singer Model 201. Rotary electric. $157.25 with No. 40 cabi- 
net; $168.30 with No. 48 cabinet. Replaces Model 101 
($161.50 with No. 47 cabinet) which is being discontinued. 
Model 201 differs from Model 101 mainly in having re- 
versing mechanism. 

Singer Model 66. Oscillating. Electric: $114.75 with No, 50 
cabinet; $125.80 with No. 40 cabinet. Treadle-operated: 
$88.40. 

New Home Full Rotary (New Home Sewing Machine Co., 
Rockford, Ill.). Prices range from $7659 for the treadle 
machine to $148.50 for the electric desk-type. These ma- 
chines are sold also with the long-shuttle mechanism at 
$10 less in each case. 

Improved Eldredge Rotary (National Sewing Machine Co., 
Belvidere, Ill.). $59.50. 

Singer Model 127. Long shuttle. Treadle-operated. Electric 
Model 128 “Not Acceptable.” 

(Cont'd next page) 
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Also Acceptable—Cont’d 


Franklin Long Shuttle (White Sewing Machine Co.; Sears 
Roebuck Cat. No. —9542, spring-summer °38). $31.95 plus 
shipping charge. Treadle-operated. 

Damascus Full Rotary (National Sewing Machine Co.; 
Montgomery Ward, spring-summer °38 catalog). Prices 
range from $33.95 plus shipping charge for treadle machine, 
Cat. No. —125, to $69.95 plus shipping charge for electric 
desk-model, Cat. No. —200. The cheaper long-shuttle models 
are recommended only when treadle-operated. 

Free Westinghouse (Free Sewing Machine Co., Rockford, 
Ill.). Model LLE head. Long shuttle. Treadle-operated. 
Free Westinghouse Full Rotary. Model AAE head. $59.95 

up. 
Not Acceptable 

Eldredge 2-Spooled Rotary. A good machine, but the large 
shuttle required introduces too many other undesirable fea- 
tures. 

Minnesota Model E (White Sewing Machine Co.; Sears 
Roebuck). Long shuttle. Treadle-operated or electric. 
Shuttle arm too long. 

Paveway; Paveway Regal (National Sewing Machine Co.). 
Long shuttle, top tension. Electric or treadle-operated. Gen- 
eral construction poor. 

Brunswick (National Sewing Machine Co.; Montgomery 
Ward). Ward’s cheapest line. All models considered “Not 
Acceptable” because of poor general construction. 

New Willard (White Sewing Machine Co.). Electric or 
treadle-operated. Length of shuttle arm causes excessive vi- 
bration. 

Rockford (Free Sewing Machine Co.). Electric or treadle- 
operated. Length of shuttle arm causes excessive vibration. 

National Reversew (National Sewing Machine Co.). Long- 

shuttle type, unsatisfactory for electric use. 


CHAIN-STITCH 
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Acceptable 
Chain-stitch machines made by Willcox & Gibbs Sewing 
Machine Co. (NYC), Singer, National, and White are 
“Acceptable.” They may be purchased in both electric and 
trea models. This type is more expensive than 
the lock-stitch type. 
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VACUUM CLEANERS 


* Reported below are tests on three new brands of the “Elec- 
trolux” type—which uses a stationary container for motor, 
. fan, and dirt catcher, to which cleaning tools are attached 
* by means of a long, flexible tube. 


e, This type has the advantage of light weight, in that the 
ic parts may be carried separately, and of greater convenience 
ls in use of accessories for cleaning upholstery, curtains, etc. The 
conventional type has the advantage of being all one piece, 
4. requiring no regular taking apart and putting together; and 
most models have a revolving brush, which helps pick up 
5 surface litter. Many who find the accessory tools inconve- 
nient to use with this type use instead a small hand-operated 
vacuum cleaner. 


Tests reveal no consistent superiority of one type of cleaner 
be over the other, either in cleaning ability or in destructive- 
m ness to rugs. It is doubtful also that “beater bars,” such as 
those on the Hoover and Air-Way cleaners, have any advan- 
rs tage over properly adjusted revolving brushes; but brushes 
Cc. | must be set lower as their bristles wear down if they are to 
continue to be effective. 


Before replacing your present cleaner, find out if minor 
repairs may not make it operate satisfactorily. If the motor 
7 is in good condition it may need only replacement of such 

minor parts as brush, bag, and cord. 
Good buys can often be obtained in rebuilt cleaners. But 
buy only from established dealers willing to give a year's 
written guarantee against defects. 

Before buying any cleaner, insist on trying it for yourself 
at home. You may discover inconveniences overlooked during 
a demonstration, and you can learn whether the accessories 
will be regularly useful. 

In using a cleaner, empty the bag regularly. Cleaning efh- 
tiency is decreased when the bag is full of dirt. Plain bear- 
ings should be oiled every few times the cleaner is used. 
Ball bearings should be repacked with grease every year or 
two. 


ie Ratings are based on 1936 tests except for Magic Aire, 
- Rexair, and Progress. All models listed are currently avail- 
“able, and their current list prices are given. 

Ref.: CU Reports, December '36 and March °38. 


(Cont'd next page) 
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Best Buys 


General Electric Models AV1 and AV3 (General Electric 
Co., Bridgeport, Conn.). $34.95 and $21.95, respectively. 
Both models lack only certain refinements and convenience 
features of more expensive machines. Model AV3, a small 
cleaner with no revolving brush, ranked high in cleaning 
ability; Model AV1, which has a revolving brush, ranked 
highest of all cleaners tested. 


Also Acceptable 
(In estimated order of merit) 


Premier 37 (Electric Vacuum Cleaner Co., Cleveland). $39.95, 
Similar to General Electric AV1, but cleaning ability lower. 
Has minor convenience improvements. 


Electrolux Reconditioned Models (Electrolux, Inc., NYC). 
Tubular type. Where sold for less than $40 by reliable 
dealers who will guarantee against defects, they may rank 
as “Best Buys.” The Swedish-made models have a lower 
cleaning ability than the American-made. 

Electrolux. $78 (advertised installment price, $84) includ- 
ing accessory equipment, particularly convenient to use with 
tubular-type cleaners like the Electrolux. Excellent motor; 
above average in cleaning ability. 

Magic Aire Model 133 (Cleveland Suction Cleaner Co., Cleve- 
land). $69.50, including accessory equipment. Tubular-type. 
Cleaning ability second highest of all cleaners tested. 

Universal Model E 395 (Landers, Frary & Clark, New 
Britain, Conn.). $34.95. About average in cleaning ability. 

Hamilton Beach Model 8 (Hamilton Beach Co., Racine, 
Wis.). $34.75. Cleaning ability average. 

Hoover Special Factory Rebuilt Model 700 (Hoover Co. 
North Canton, Ohio). $41.75. A well built machine in ex- 
cellent condition; ranked high in cleaning ability. 

Hoover Model 300. $49.75. Has headlight, revolving brush 
with “positive agitation” beaters, convenient bag design. 
Ranked high in cleaning ability. 

Hoover Model 150. $79.50. A de luxe model, not strictly com- 
parable with other machines tested; excessive price. Ranked 

high in cleaning ability. 
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Also Acceptable—Cont’d 

Rexair Series A (Rexair, Inc., Detroit). $79.50, including 
accessory equipment. Similar in operation to tubular-type, 
but dirt is collected in pot of water instead of cloth bag. 
Cleaning ability average. Well constructed. Unsatisfactory 
for advertised use as humidifier because of noisiness and 
limited output of water vapor. 

Progress Model 9 (Progress Vacuum. Corp. Cleveland). 
$74.95, including accessory equipment. Tubular-type. Clean. 
ing ability average. 


Net Acceptable 

Ward's Standard Cat, No. —1456, fall-winter "37. $29.95 
plus postage. Below average in cleaning ability. 

Sears’ Kenmore Cat. No. —9800, spring-summer °38. $23.95 
plus postage. Cleaning ability about average. Inferior in 
construction. 

Universal Model E95A. $16.95. Cleaning ability very poor. 

Hoover Special Factory Rebuilt Model 105. $21.45. Clean- 
ing ability very poor. 

Air-Way (Air-Way Electric Appliance Corp.). $80.55 (adver- 
tised installment price, $89.50) including accessory equip- 
ment for special cleaning tasks. Cleaning ability below 
average. 


WASHING MACHINES 


All the washing machines tested by CU washed clothes 
about equally clean except for the unconventionally designed 
Watermatic, which was superior, and the Apex and Thor, 
which were inferior. 

Wringers and spinners are equally effective in removing 
water. Machines with wringers are cheaper but much more 
dangerous. Those who must, for reasons of economy, )ur- 
chase a wringer machine, should be sure that the safety re- 
lease is conveniently placed and easy to operate. Try out the 
safety device every 2 or 3 weeks to make certain that it will 
always operate in an emergency. 

The motor frame of any washing machine should be .elec- 
trically grounded to remove the possibility of electric shock. 

Aluminum parts in the tub will corrode if they come in 
contact with the strongly alkaline soaps or washing powders 
[stich may be necessary to clean wary, greasy, dirty clothing. 


(Cont'd next page) 
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If possible, try out the machine you are considering at 
home to see whether it fits in conveniently with your t.)¥ 
and your washing routine. 

The ratings below are based on tests made early last year 
on models then current. Some new data has been added with- 
out affecting ratings. 

Ref.: CU Reports, May °37. (Labor notes included.) 


MAPS WiTHOUT WRINGERS 


Best Buys 
General Electric 3G (General Electric Co., Bridgeport, 
Conn.), $129.50; Hotpoint AW-11 (Edison General Elec- 
tric Appliance Co., Chicago), $129.95. Capacity 16 gals. 
All-around performance satisfactory. Sample tested showed 
possible shock hazard unless motor frame is grounded. The 
GE Model 3G was tested. We are informed that the Hor 

point AW-11 is essentially the same. 


Also Acceptable 
(In estimated order of merit) 


W atermatic Model 100 (National Metal Products Co., Wa- 
terloo, Iowa). $99.50 (but substantial discounts seem to 
be sometimes available). Washing effectiveness best of all 
machines tested. Driving mechanism unusually simple. 
Clothes are dried in a rubber sack compressed by pressure 
of water from the faucet. Some users have found this dry- 
ing mechanism inconvenient to use. It is dangerous to use 
where water pressures go above 75 lbs. per sq. in., unless 
protected by a pressure regulator, which the manufacturer 
will supply. 

Easy Model 5D (with spiralator agitator) (Easy Washing 
Machine Co., Syracuse, N. Y.). $159.50. Capacity 17.5 gals. 
Aluminum cap over agitator corroded badly in strong soda 
solution. Otherwise, mechanical construction very durable. 

ABC Model 176 (Altofer Bros. Co., Peoria, Ill.). $124.50. 
Capacity 16 gals. Pump slow in operation. Some parts lacked 
durability. Sample tested showed possible shock hazard 
unless motor frame is grounded. 

Universal Model E 1660 B (Landers, Frary & Clark, New 

Britain, Conn.). $129.50. Capacity 12 gals.—convenient only 

for small families. Sample tested showed possible shock 

hazard unless motor frame is grounded. Machine badly worn 
after 500 hours. Performance otherwise satisfactory. 
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Not Acceptable 


Apex Model 215 (Apex Electric Mfg. Co.). $139.50. Capacity 
18 gals. Washing effectiveness very poor. Motor insulation 
failed at only 200 volts. Leakage current excessive. Poor 
durability. 


MACHINES WITH WRINGERS 


Acceptable 


(In estimated order of merit, but note qualifications) 


Ward's De Luxe Cat. No. —3120, fall-winter "36. $48.95. Not 
listed in current catalog but may be available in Ward 
stores. Capacity 19 gals., convenient for large families. Sam- 
ple tested showed possible shock hazard unless motor frame 
is grounded. Wringer improperly assembled. Some splash- 
ing over sides. 

Sears’ Model 7346 (stores only). $39.95. Apparently very 
similar to Cat. No. 4230, spring-summer "38 ($36.95 plus 
shipping charges) except for wringer. Capacity 16 gals. 
Performance satisfactory. Grease in wringer much too heavy 
and no provision for oiling one of the wringer drive bear- 
ings, which scored badly. Mechanism operating agitator 
was badly worn after 500 hours. 

Maytag Model 30 (Maytag Co., Newton, Iowa). $99.50. Ca- 
pacity 16 gals. Aluminum tube carrying agitator corroded 
badly in test with solution of soda ash, causing agitator 
to break off. Otherwise most sturdy of the machines tested. 
Very little wear of moving parts during test. For anyone 
who intends to use strongly alkaline washing solutions, this 
machine is “Not Acceptable.” The Maytag Model 32, 
$129.50, is practically identical. 


Not Acceptable 


Thor Model 52A (Hurley Machine Co.). $79.50. Capacity 
14 gals. Washing effectiveness very poor. Aluminum knob 
On agitator corroded in test with soda ash. General con- 
struction rather poor. Machine showed considerable wear 
after durability test. 











Household Supplies 


CLEANING SUPPLIES 


A multitude of products are advertised for all sorts of 
cleaning and polishing tasks. Many consist of materials which 
can be purchased much more cheaply under their own names 
than under tradenames. Very often trademarked products are 
recommended for uses for which they are not suited or in 
which they may actually be injurious. 

The following few standard supplies will suffice for most 
housecleaning tasks in which ordinary soaps and washing 
powders are inadequate. 

Trisodium Phosphate (TSP) (chemical supply stores; also 
from Cooperative Distributors, NYC, 244-lb. package, 25¢ 
plus postage). The following proprietary products consisted 
mainly of TSP: Oakite; Eazo; Brito. 

Washing Soda (sodium carbonate) is somewhat less effec 
tive but more, readily available than TSP. Inexpensive “soap 
powders” (washing powders), sold under various brand 
names, are largely washing soda with but little soap pres- 
ent, and are a convenient substitute. 

For washing dishes and silverware and cleaning greasy 
surfaces, use 2 teaspoonfuls of TSP, or about double that 
amount of washing soda, to a gallon of water. Either acts 
as a water softener, but TSP is better for this purpose in the 
presence of soap. Either may irritate the skin. Do not use 
on silks, woolens, colored fabrics, or aluminum. 
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Ammonia. For washing windows, cleaning cop- 
per and brass, and similar purposes. The clear type, when 
available, is preferable to the cloudy and to the so-called 
powdered ammonia, since it evaporates completely, leaving 
no residue. 

Kerosene. For cutting grease. Inflammable. Do not under 
any conditions use gasoline as a substitute. The vapors may 
be ignited not only by an open flame but also by sparks 
caused by friction. 

Steel Wool, Grade 0 (fine) or Grade 00 (very fine). For 
rough scouring. Much cheaper in quantity than in small 

packages. The bulk steel wool, in rolls, rusts quickly and 
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splinters easily; use rubber or leather gloves to avoid splin- 
ters. The more expensive prepared pads, in packages, do 
not rust or splinter so readily. 

Copper Tinsel Balls. More expensive than steel wool but 
generally preferable because they do not splinter or rust. 
They do not remove hard deposits as readily as steel wool. 

Whiting (ground chalk). A mild abrasive or scouring pow- 
der, safe for use on porcelain and porcelain enamel, enamel- 
ware, plated ware, silverware, etc. Use alone or mixed with 
TSP, moistened with water, soap and water, ammonia, or 
kerosene, depending on the task to be done. Preferable to 
such branded powders as Babbitt’s, Old Dutch Cleanser, 
Bab-O, Kirkman’s, Vit, Pal-lo, or Bon Ami, which are too 
harshly abrasive for most of the uses mentioned above (all 
but Kirkman’s were labeled as recommended for such 
tasks). 

Jeweler’s Rouge (Venetian Red) (jeweler’s supply stores). 
A mild abrasive, but expensive. Effective for polishing sil- 
ver or gold. 

Ref.: “Housecleaning Made Easier.” (Farmers’ Bulletin 

1180. Sc from Sup’t of Documents.) 


METAL CLEANERS AND POLISHES 

Warm vinegar or buttermilk may be used to remove tarnish 
from copper, brass, or bronze. Wash thoroughly with water, 
dry and polish with dry whiting. Ammonia, or whiting and 
ammonia, is also effective. Scouring powders, while effective, 
are apt to scratch excessively. 

Avoid chemicals and coarse abrasives on nickel. Whiting 
with ammonia or with water may be used. 


Acceptable 
For solid metals but not plated. 


Rub-Less (Feiner Chemical Mfg. Co., Springfield, Mass.). 
Boz. can, 10c. 


| Sileo (Tamms Silica Co., Chicago). 4-02. envelope, 10c. 


AMlumin-Nu (Vaporine Co., Chicago). 


Not Acceptable 
Comet Rust Remover (J. W. Crane Co.). 


SILVER POLISHES 
The tarnishing of silver is caused by its reaction with sul- 
fur compounds in the air to form a coating of black silver 
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sulfide. Hence, silver articles not in use can be protected by 
wrapping them tightly in paper or cloth, or by placing them 
in a container which closes tightly. 

Avoid harsh abrasives, especially on plated silver. 

A paste made of moistened fine whiting, or whiting and 
ammonia, is a safe polish for silverware. Also, a jeweler's 
rouge cloth is safe for silver and gold. It may be made by 
sprinkling a little jeweler’s rouge on the fleeced side of « 
cotton flannel cloth. 

Best Buys 

Johnson's Shi-nup (S. C. Johnson & Son, Racine, Wis.), 

8-oz. jar, 25e. 
Gorham Cream (Gorham Co., Providence, R. 1.). 8-oz. jar, 

25e. 

Also Acceptable 

Magic Polish (Magic Polish Co., NYC). 4-pt. can, 25c. 
Brito. Consisted of TSP at a marked-up price. 
Tarnish-Resist (John L. Snowber, NYC). 4-oz. bottle, 50c. 

Price is excessive, and claims objectionable. 

The Glad Rag (Glad Rag Products Corp., NYC). Effective. 
ness decreases rapidly with use. Good for slightly tarnished 
flat silver. Ineffective on badly tarnished and engraved 


silver. 
Not Acceptable 
Avoid any silver polish whose label states that it contains 
cyanide or other poisonous ingredients, 
Brillo Utensil Soap (Brillo Mfg. Co.). Contained pumice, 
which is much too harsh for silverware. 
Sil-ver-ene (Lane Laboratories). Contained cyanide. 


TARNISH PREVENTIVES 


Special tarnish preventives are composed of chemicals 
which are supposed to absorb the sulfur compounds from 
the air, but they are effective only in a confined space. Do 
not use any silver-tarnish preventive of unknown composition, 
as many contain lead acetate or other poisonous substances: 

No silver polish has effective tarnish-preventing properties. 


Acceptable 
Silver Sentry (Columbia Refining Co., Long Island City, 


N. Y.). 
Not Acceptable 
Silverbrite Pad. Contained lead acetate. 
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WINDOW CLEANERS 
The cloth used in the drying and polishing is more impor- 

tant than any special materials. Wash the window thoroughly 

with plain water (a little clear ammonia added may help in 
some cases). Dry and rub with clean lintless cloth. 

None of the commercial glass cleaners and polishes listed 
below offers any advantages over the method indicated above: 
Mirax (Mirax Chemical Products Corp.). Water 77%, de- 

natured alcohol 23%, dye and perfume. 

Mobo Windshield and Window Cleaner (Jj. T. Stanley 
Co.). Water 64%, denatured aleohol 35%, ethylene 
glycol 1%. 

Permatex Windshield Cleaner. Water 79%, alcohol 20%. 
ammonia 0.3%. 

Western Wonder Glass Cleaner (Western Auto Stores). 
Water 30%, denatured alcohol 70%, and dye. 

Windex (Drackett Chemical Co.). Water 97%, ethylene 
glycol 3%, and dye. 

Wipe Kleen (Wipe-On Corp.). Water 61%, kerosene 15%, 
waxes 6%, soap 2%, dbrasive 16%. 

ZX Glass Cleaner (ZX Products). Water with a trace of 
amyl acetate and dye. 


DRAIN CLEANERS 


Clogged drains can often be opened by use of a “plumber’s 
friend” (rubber suction cup on the end of a wooden handle). 
Deposits of grease and other solids are often ‘inaccessible, 
They can usually be dissolved or loosened by solid caustic 
soda or lye (sodium hydroxide, a corrosive poison), available 
from grocery or hardware stores. 

Some proprietary drain cleaners consist simply of lye with 
a little coloring matter. Other brands, claimed to be self- 
stirring, contain aluminum chips which react with the caustic 
soda. They usually liberate an objectionable odor, and fre- 
quently throw off an undesirable fine spray of the solution. 
They are, therefore, “Not Acceptable.” 


Not Acceptable 
Drano (Drackett Co.). Contained aluminum and lye. 
Desolvo. Contained aluminum and lye. 


Skasol (Allied Engineering Products Co.). Dilute hydro- 
chloric acid, likely to injure plumbing. - 
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TOILET-BOWL CLEANERS 

Use washing powder or TSP applied with a long-handled 
brush. Sodium acid sulfate (sold by chemical supply houses) 
may be more effective, and will also remove stains which are 
not removable by washing powder or TSP. 


Acceptable 
Sani-Flush (Hygienic Products Co., Canton, Ohio). Consists 
largely of sodium acid sulfate. 


PAINT REMOVERS 


A strong solution of TSP—1 pound to a gallon of hot wa- 
ter—will soften paint so that it can be scraped off. Complete 
removal may require the use of an abrasive such as sand- 
peper or steel wool. Avoid inhaling the dust from sanding— 
especially with lead paints—preferably by using waterproof 
sandpaper and sanding the surtace while wet. Many commer- 
cial paint removers consist of raixtures of wood alcohol, ace 
tone, and benzol (poison), with sometimes a small amount of 


paraffin. 


PAINT-BRUSH CLEANERS 

Proprietary paint removers and paint-brush cleaners often 
contain alkaline chemicals such as TSP which are likely to 
damage the bristles. Brushes in frequent use may be kept 
immersed in kerosene or turpentine; do not keep them in 
water. Brushes on which the paint has hardened may be 
cleaned by long soaking in kerosene, followed by soaking 
in a mixture of 3 parts benzol (vapors poisonous to inhale) 
and 2 parts acetone and thorough brushing out of a rough 
board. 


Not Acceptable 
Savabrush (Schalk Chemical Co.). Consisted of TSP. 


DEGQDORANTS AND DISINFECTANTS 


A disinfectant destroys disease germs. It is usually not 
suitable for use on the human body. A disinfectant is not 
necessarily a deodorant, or vice versa. Antiseptics or germi- 
cides, which also render disease germs harmless or destroy 
them, differ from disinfectants in that they may be applied 
to living tissue. 

Cleanliness, sunshine, and fresh air are the best deodorants 
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and are sufficient disinfectants in many cases. Immersion in 
boiling water or heating at the temperature of boiling water 
or above is the most reliable method of disinfecting articles 
which can be treated in this way. Fumigation of rooms to dis- 
infect them after illness is usually unnecessary—and not very 
effective anyway. 

Many so-called deodorants cover up one odor with another 
which is less objectionable. 

Ref.: “Some Common Disinfectants.” (Farmers’ Bulletin 
926. Se from Sup’t of Documents.), 


Acceptable 
40% Formaldehyde Solution (Formalin) (drug stores). 
About 50c a lb. Dilute 1 part of the solution with 9 parts 
of water. ’ 
Compound Solution of Cresol USP (drug stores). About 
60c a pt. 4 oz. in 1 gal. of water (does not mix well with 
hard water). Poisonous. 


Chlorinated Lime (bleaching powder, chloride of lime) 
(drug stores). About 12c a lb. 6 oz. in 1 gal. of water. 
Keep in tightly sealed containers. Good disinfectant and 
deodorant but harmful to fabrics and metal. Not effective 
againsi tuberculosis germs. 

Clorox (Clorox Chemical Corp., Oakland, Cal.). 16 oz. 13e. 
See comments on chlorinated lime. When diluted 5 times, 
is equivalent to the much more expensive Zonite, and when 
diluted 10 times, corresponds to Dakin’s Solution. 


Not Acceptable 


Pine-Oil Disinfectants. Ineffective against many kinds of 
bacteria. 


‘Bichloride of Mercury (corrosive sublimate, mercuric 


chloride). A dangerous poison and less effective than other, 
safer disinfectants. 

Carbolic Acid (phenol). Poisonous, expensive, odor objec- 
tionable; and less effective than generally believed. 

Lysol (Lehn & Fink Products Corp.). Similar to Compound 
Solution of Cresol USP, but more expensive. (79c a pt.) 
Unsuitable or dangerous for many of its recommended 
uses. 

Zonite (Zonite Products Corp.). 69¢ for 14 oz. Essentially 
the same as a dilute solution of Clorox. 

(Cont'd next page) 
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Not Acceptable—Cont’d 


Sanovan Deodorant. Price excessive (8-oz. can, 80c). Irri- 
tating if used on skin as suggested. 

The following disinfectants have been proceeded against 
by the Federal Trade Commission for misbranding or for mak- 
ing false claims: 

Austin’s A-I Solution (James Austin & Co.). 
Creofectant (Dixie Chemical Products Co.). 
De-Germ (Century Chemical Products Co.). 
Del-Tox (Del-Tox Chemical Co.). 

H&D Health Spray (Haines Products Co.). 
Klor-O-Wash (Durand-McNeill-Horner Co.). 
Laborlite (Laborlite Mig. Co.). 

Moon-Shine (Moonshine Chemical Co.). 

101 (Gardiner Mfg. Co.). 

Sani-Clor (Popular Brands; and Crown Products Corp.). 
Spratt’s Germicide (Spratt’s Patent). 

Valox Bleacher (Valley Soap & Chemical Co.). 
Wonderene (Wonderene Co.). 

Zorite (Zoro Co.). 


MISCELLANEOUS CLEANERS 
Not Acceptable 


Ammo (American Ammone Co.). Essentially washing soda; 
ammonia content too ‘low to be effective. 

Kotofom (Kotofom Corp. of America). A solution of soap 
with 1% ether. Water 85%. Cannot remove ink as claimed. 
Expensive. 

Johnson’s Cleaner (Johnson Products Co.). Water 98.5%, 
TSP 1.5%. 

Dic-A-Doo Paint Cleaner (Patent Cereals Co.). Likely to 
damage painted surfaces. 

Pretone (Pretone Co.). A solution of TSP and soap with a 
trace of pine oil; expensive. 97% water. 

Savogran Heavy Duty Cleaner (Savogran Co.). Not harm- 
less to hands or paint brushes as claimed. 


LAUNDRY SOAP 


Since a soap satisfactory for washing white cottons and 
linens may damage silk, wool, rayon, and certain colored tex- 
tiles, buy laundry soap according to the purpose for which 
it is to be used. 
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: LAUNDRY SOAP 197 
Prices are current. Ratings are based on tests made in 
1936, Results of new tests will be given in the Reports. 
Ref.: CU Reports, August °36. 
The cost per lb. given is the cost per pound dry soap. 


FOR FINE LAUNDRY 


Safe for any washable fabric. Ordinarily will not irritate 
the hands. 


——CHIP, FLAKE, AND BEAD 


Best Buy 


Kirkman’s Flakes (Kirkman & Son, Brooklyn, N. Y.). 18 oz., 
20c. 19¢ per lb. 


Also Acceptable 
CD Flakes (Cooperative Distributors, NYC). 13 oz., 18¢ (25¢ 
per lb.) plus postage; cheaper in larger quantities. Quality 
highest of soaps tested, But not a good buy if postage be- 
comes a major factor. 
Ivory Snow (Procter & Gamble, Cincinnati). Two 84-02. 
boxes, 27c. 25¢ per lb. 7 
Palmolive Beads (Colgate-Palmolive-Peet, Jersey City, 
N. J.). Two 5-oz. boxes, 15c. 25e per Ib. 

Lux (Lever Bros. Co., Cambridge, Mass.). 1214-02, box, 23c. 
30c per lb. 5-oz. box, 10c. 33 per lb. 

Ivory Flakes. 121-02. box, 23e. 32¢ per Ib. 5-oz. box, 10c. 33c 
per lb. Quality second highest. 

La France (General Foods Corp.). 2%4-oz. box, lc. 72e per 
lb. A pure flake soap containing a small amount of blu- 
ing. Price exorbitant. 


Not Acceptable 


Jalma (Mistra] Co.). Not suitable for fine fabrics as claimed. 


—CAKE 


While ordinarily considered toilet soaps, the following are 
suitable for fine laundry work. 


Best Buy 
Gondola Floating (Woolworth’s). Sc. l6c per lb. 


Also Acceptable 
Ivory. We (large size). 23 per tb. 
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Not Acceptable 


Ordinary cake laundry soaps, such as Kirkman’s Borax, 
Fels-Naptha, etc., are not suitable for fine laundry. 


FOR GENERAL LAUNDRY 


Suitable only for white or colorfast cottons or linens, and 
not for use on silk or wool. May irritate the hands. 


——CHIP, FLAKE, AND BEAD 


Best Buy 
Chipso (Procter & Gamble). 22-0z. box, 20c. l6c per lb. 
Two 84-02. boxes, 17c. 19¢ per lb. One of the two highest- 
quality chip soaps tested. 


Also Acceptable 

CD Chips (Cooperative Distributors, NYC). 22-0z. box, 2lc 
(17e per lb.) plus postage; cheaper in larger quantities. 
One of the two highest-quality chip soaps tested; but not 
a good buy if postage becomes a major factor. 

Chipso Granules. 22-02. box, 20c. 17¢ per Ib. 

Rinso (Lever Bros.). 2344-oz. box, 20c. 19¢ per Ib. 8-oz. box, 
9c. 24c per Ib. 

Silver Dust (Gold Dust Corp. NYC). Two 16-02. boxes, 37c. 


26c per lb. 
Not Acceptable 
Kirkman’s Granulated (Kirkman & Son). Excessive filler. 
Selox (Procter & Gamble). Excessive filler. 
Super Suds (Colgate-Palmolive-Peet). [Excessive _ filler. 
Claims objectionable. 
Concentrated Super Suds. Excessive filler. 
Oxydol (Procter & Gamble). Excessive filler. Not suitable 
for silk and wool as implied on label. 


——CAKE 
Best Buy 
Kirkman’s Borax. 5 cakes, 22c. lle per lb. Contained an 
ineffectual amount of borax, if any, but quality highest of 
cake soaps tested, and price low. 


Also Acceptable 


Fels-Naptha (Fels & Co., Philadelphia). Se. 13c per bb. 
Should not be used for silks and woolens as advised. 
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Also Acceptable—Cont’d 


Octagon (Colgate-Palmolive-Peet). 5c. 14c per Ib. Not “safe 
for all uses” as claimed. 


Not Acceptable 


P&G White Naptha (Procter & Gamble). Excessive amount 
of alkaline builder. 


WASHING ("SOAP") POWDERS 


These contain 15% to 20% soap, about 40% soda, and 
30% to 40% moisture. Since only a small amount of soap is 
present, the term “soap powders” is misleading; “washing 
powders” is more accurate. They are useful as water softeners 
and for miscellaneous household cleaning jobs, but injurious 
for laundry use, especially to silks and woolens. 

Ratings are based on 1936 tests; prices are current. 


Best Buy 


A & P Soap Powder (A&P). 13c a box. (But not for use 
on silks and woolens, as suggested on label.) 


Also Aeceptable 


Pride Washing Powder (Swift & Co,, Chicago). 15¢ a box. 
Not safe “for all cleaning purposes.” Second-highest qual- 
ity of those tested. 

Gold Dust (Gold Dust Corp, NYC). 17¢ a box. Not an 
“all purpose cleaner.” 

Kirkman’s Soap Powder (Kirkman & Son, Brooklyn). 18 
a box. Although quality was highest of those tested, in 
view of price it was not sufficiently better to warrant higher 
rating. 


HOME DRY-CLEANERS /..4D 
SPOT REMOVERS 


Because of the serious hazard of fire or poisoning involved 
in the use of al! dry-cleaning solvents, none can be approved 
for home use in bulk (as for dry-cleaning a whole garment). 
There have been almost innumerable cases of severe injury 
and even death resulting from dry-cleaning in the home, 
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where it is usually impossible to take adequate precautions, 
Even when removing spots or stains from small areas of fab 
ric, great care should be taken not to breathe the fumes and 
not to work near an open flame. 

Disregard claims that a cleaner will “remove all stains,” 
that it “leaves no ring,” that it is “safe for all fabrics.” There 
is no universal stain remover, and an effective remover for 
one stain may actually make another more difficult to remove. 

Ring formation depends more on the nature of the stain 
and fabric and the manner in which the cleaner is used 
than on the composition of the cleaner itself. In general, ring 
formation is lessened after application of the fluid by rub- 
bing the fabric with a clean cloth until thoroughly dry. Most, 
if not ali, dry-cleaning solvents will cause damage when used 
on fabrics dyed with non-fast colors. 

Stain-removing products are generally simple in compo 
sition, and can be bought more cheaply under their common 
or chemical names than under trade names. 

Ref.: “Stain Removal’ from Fabrics, Home Methods.” 
(Farmers’ Bulletin 1474, 5c from Sup’t of Documents.) 


Acceptable 


Naphtha (paint stores). About 10c a quart. Very inflam. 
mable. Vapors somewhat poisonous. Use only on small area 
of fabric, not near any flame, and preferably at an open 
window or out of doors. 

The following tested as naphtha: Put, Northern, Cenol, 

Hytest, Frost’s Mystic, De Pree, Mufti. 


Carbon tetrachloride. Not inflammable, but vapors are poi- 
sonous. Other remarks under naphtha apply. Available from 
chemical supply houses and from Cooperative Distributors 
(NYC) at 37c a pint, plus postage. 

The following tested as carbon tetrachloride: Carbona, 

Tet, Elkay’s Klens-All. 


The following tested as mixtures of naphtha and carbon 
tetrachloride. These are not inflammable unless allowed partly 
to evaporate in an open container, but are poisonous. Extane, 
Nyal Kle-Nem, Purity Hi-test, C-H Feltop. 


GREASE ABSORBENT POWDERS 


Chalk, talc, fuller’s earth, corn meal, or blotting paper | 


will serve as inexpensive and satisfactory substitutes for com- 


mercial products such as Carbona Grease Absorbent Powder. | 
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HOUSEHOLD FUELS 
HOUSE HEATING 


The efficiency of a coal-fired furnace or boiler can be 
greatly improved and its cost of operation reduced by thor- 
ough cleaning and repairing of any leaks in the smoke pipe 
or chimney. With anthracite coal, a saving can usually be 
made by using buckwheat size, even though this requires in- 
stallation of special grates or blowers. Pea coal or a mixture 
of pea with one of the larger sizes can usually be burned 
with ordinary grates and is cheaper than egg, stove, or nut. 
With soft coal, stokers and special boilers are especially de- 
sirable for economical heating. 

In some cities, coke may be available at prices lower than 
those for the corresponding sizes of coal. Its chief drawbacks 
are (1) being lighter than coal, it fills up much more space 
both in storage and in the furnace, (2) in a firebox of aver- 
age size it is impossible to maintain a fire for a full day in 
cold weather without stoking frequently. Since coke responds 
quickly to draft, it may be difficult to check a coke fire if 
the ashpit door and draft openings do not close tightly. This 
may be overcome somewhat by using smaller-sized coke or a 
mixture including some coke of small size. Because of its 
higher burning-temperatures, coke tends to clinker more than 
coal, which results in uneven draft and uneven firing. 


Economies can sometimes be made in buying furnace oil 
from independent dealers selling at prices below those of 
the large oil companies. Make sure, however, that the oil 
offered is suitable for your burner. Ask the dealer for proof 
that the oi] comes from a reliable major company and is 
identical with that sold by the major company at a higher 
price. If he has a service department, permit him to deliver 
a load on condition that he will guarantee to take care of 
any burner troubles occurring while the oil is being used. 
If your oil-burner dealer or serviceman does not sell fuel oil, 
ask him about the oil in question. The best buy in oil is the 
heaviest or thickest oi] that the burner will atomize properly. 

Ref.: CU Reports, October ’36; October 37. 


GAS-RANGE APPLIANCES 

Various devices are sold for use with kitchen gas ranges 
with claims that they will cut down the monthly gas bill or 
cause the range to operate more satisfactorily. 
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The U. S. Bureau of Standards has tested a number of 
these devices. It has found that none of them accomplish 
what is claimed for them, that they actually interfere with 
the proper operation of the range, and that they are likely 
to cause production of dangerous amounts of carbon monoxide. 

References: 


“Cautions Regarding Gas-Appliance Attachments.” (Bureau 
of Standards Circular 404. 5c from Sup’t of Documents.) 

“What Are the Facts about Gas Savers?” (Information 
Service No. 115, American Gas Association, NYC.) 

In using the following tables, since the relative prices of 
fuel vary from one locality to another, it may be necessary 
for the consumer to work out revised cost figures based on 
the price at which each fuel is available to him. 

COMPARATIVE COOKING FUEL 
COSTS FOR AN AVERAGE 
FAMILY 
Fue. ann Approx. Fue. Heatinc Monrutr 

EFFICIENCY Price VaLue Cost! 
COAL in Bru $ 
Pea Anthracite. 10%..... $9.50 per 12,500 1.14 

ton per lb. 
Nut Anthracite. In AGA 

range, 25%? .........-. $13 per 13,000 60 

ton per Ib 
GAS 
Natural. 40% ........... 60c per 1100 Al 
1000 cu. ft. per cu. ft. 
Manufactured. 40% ..... $1.10 per 540 1.52 
1000 cu. ft. per cu. ft. 
Propane (bottled). 45%.. 10c per lb. —— 3.08 
per lb 
KEROSENE 30%.... We per gal. as 14 
per gal. 
ELECTRICITY 75%. 3cperkwh 3415 3.51 
per kwh 





1 Based on 800,000 Bru of utilized heat per month. 


2 At present the only range that will give this performance is the AGA 
Range (American Gas Accumulatur Co., NYC.). This range will run 24 hour 
on about 10 Ib. of coal. First cost very high—-$325. 
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of 
lish COMPARATIVE ANNUAL FUEL 
vis} COSTS FOR HEATING A 
ide. 6-ROOM HOUSE 
cay | FURL, APPLIANCE AND Fue. Heating ANNUAL 
Approx. Erriciency Paice VALuE Cost 
ie per Ton in Bru $ 
COAL PER LB. 
. of | Bituminous (room heater). 60% §6 13,000 44 
sary | Bituminous (central heating;. 
Se II 00 0 SUT OTE od ve ee ine $6 13,000 59 
Anthracite 
Pea (heater). 60%........... $9.50 12,500 73 
Rice (central with stoker). 
BT 600 SU VERE we KC EWiile 4 $6.25 12,000 50 
Buckwheat (central with 
blower). 55% ...cecccseceees $7 12,500 59 
Pea (central, hand-fired). 50%. $9.50 12,500 88 
iy | Stove (central, hand-fired). 
rl A ae, a $13 13,000 115 
Semi-bituminous (central). 50%. $8 13,000 71 
4 Coke (central). 50%........... $11 12,000 106 
OIL PERGAL. PER GAL. 
Fuel oil #3. 60%.............. 6c 141,000 82 
0 Puel oil #2. 60%.............. 6.5¢ 138,500 90 
Fuel oil #1. 60%.............. 8e 136,000 113 
PER 1,000 PER 
1 | GAS CU. FT. CU. FT. 
Natural (heater — unvented).5 
2 Sa & 40c 1,100 46 
Natural (heater—vented). 65%.. 40c 1,100 64 
8 Natural (central). 75%......... 40c 1,100 56 
Manufactured (heater — unvent- 
4 E> “<.scensicsetednacd 65c 540 154 
wuss (heater — vented). 
SEEM nahh 6 cee 06 codde ces 65c 540 213 
| Manufactiared (central). 75%... 65¢ 540 184 
| BLECTRICITY PER KWH PER KWH 
AGA Bectricity (heater). 100%...... 2c 3,415 675 


Wavented room heaters are inadvisable because they may give off 
carbon monoxide. 
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INSECT AND RODENT CONTROL 


Satisfactory control of insects and other pests requires 
some study of their habits. Following the instructions in the 
references given at the end of the following listings will oftes 
make the purchase of commercial insecticides unnecessary. 

Brief suggestions are given here for the control of variow 
pests, using, chiefly, supplies which can be most cheaply ob 
tained under their own names at drug, hardware, and seed} 
stores. 

Fumigation: with hydrogen cyanide gas (“cyanide gas” o 
“hydrocyanic acid gas”) is an effective means of extermi 
nating insects; but this gas is so dangerous to humans tha 
it should be used only by a competent professional extermi 
nator. 

Proprietary insecticides are usually overpriced and many 
of them are either dangerous to use or ineffective under ord: 
nary conditions of use. 


ANTS 
Sodium fluoride (poison) (drug stores). Dust in placaj 
frequented by ants. Be careful not to inhale the dust. 
Shallow dishes of tartar emetic syrup—l oz. of tartar 
emetic (poison) dissolved in 1 pint of thick sugar syrup= 
may be placed where ants will find it. 


BEDBUGS 


Kerosene (but remember fire hazard) should be forcibly 
injected with a syringe into all cracks in furniture and wall 


COCKROACHES 

Sodium fluoride (poison) may be carefully dusted inte 
corners, cracks, etc. Dusting with borax or pyrethrum powde 
(the latter can be bought at seed stores or from insecticide 
companies) is safer, but less effective. Dusting with flowen 


of sulfur repels roaches. 
Carbon disulphide is inflammable and therefore dangerous. 


FLIES 

Fly-paper intelligently placed about the house is recom) 
mended. A mixture of 3 teaspoons of 40% formaldehydt| — 
(formalin) solution (poison) in a pint of water and a litt 
brown sugar may be placed with pieces of bread in saucen 
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where flies will be attracted to it. Keep mixture out of reach 
of children and household pets. 

Pyrethrum-kerosene sprays such as Flit or Fly-Tox are effec- 
tive only if they come into actual contact with the flies. A 
pyrethrum-kerosene spray can be made at home for about 
60c to 75c a gal. Add 1 Ib. of pyrethrum powder (purchase 
from fresh stock of seed or insecticide companies, not from 
drug stores) to a gallon of white kerosene. Stir occasionally 
for several hours, allow the mixture to settle overnight, and 
pour off the clear liquid. Keep in tightly stoppered con- 
tainers. 


MOSQUITOES 

A pyrethrum-kerosene spray may be used (see above for 
method of making). 

Oil of citronella is an effective temporary repellent. Place 
a few drops of the following solution, which your druggist 
can make up, on a cloth hung over the head of the bed: Oil 
of citronella, 1 oz.; spirits of camphor, 1 oz.; oil of cedar, 


% oz. 
MOTHS 


The following materials, if used in the amount of at least 
1 lb. for each 100 cu. ft. and distributed thoroughly among 
the articles to be protected in a tightly sealed chest or closet, 
will’ kill moth larvae. 

Naphthalene flakes or balls (moth balls). 

Paradichlorobenzene. 

Gum camphor (expensive). 

Spray solutions such as Flit or Fly-Tox are effective only 
if articles are dipped in them or are so powerfully sprayed 
as to bring the liquid into actual contact with all moth larvae 
and eggs. “Moth cakes* and preparations for use in metal 
or glass devices which hang in the closet are ineffective as 
ordinarily used. Moth preparations containing arsenic are 
dangerous and should not be used. 

The following preparation, used mainly for commercial ap- 
plication, is effective, and may be obtainable for home use 
in some localities: 

Konate (American Cyanamid and Chemical Corp., NYC). 


RATS AND MICE 


Traps are preferable to poisons for killing rats and mice, 
since poisoned animals may die and decompose in the walls 
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and foundations of the house. Red squill is an effective poi- 
son (oven-dried is preferable to sun-dried); for method of 
use see reference below. Do not use preparations containing 
thallium or strychnine, or living viruses, all of which may 
be extremely dangerous to humans or domestic animals. 


Acceptable 
K-R-O (K-R-O Co., Springfield, Ohio). Oven-dried red squill. 


COMMERCIAL INSECTICIDES 


Not Acceptable 


A list of brands follows against which action has been taken 
by the Food and Drug Administration for adulteration, mis- 
branding, or making false claims, or against which other 
unfavorable reports have been received. 


MISCELLANEOUS PREPARATIONS 

All-Nu Roach and Ant Killer (All-Nu Products Co.). Adul- 
terated and misbranded. 

Antzis (Bonide Chemical Co.). Contained thallium sulfate. 

Bugine Roach Powder (Royal Mfg. Co.). Misbranded. 

German Roach and Waterbug Powder (German Chemical 
Co.). Misbranded. 

Key Brand Ant Killer (Interstate Chemical Mig. Co.). Con- 
tained sodium arsenite. 

Monogram Insect Powder (Royal Mfg. Co.). Misbranded. 

Scientific Fly Spray (All-Nu Products Co.). Ineffective, and 
poisonous to humans. 


FLEA PREPARATIONS 
Fleadex (Walter B. Stevens & Son). Misbranded. 
Justrite (Justrite Co.). Misbranded. 
Spratt’s Flea Soap (Spratt’s Patent). Misbranded. 
Spratt’s Flea and Insect Powder. Misbranded. 


MOTH PREPARATIONS 


Ineffective when used as directed: Banol, Exo-Nox, Ex- 
pello, Germ-ax, Ideal Moth Block, Larvex, Mothex, 
Mothola, Moth-Pruf Cabinets, Moth Tabs, Moth Wool, 
No-Moth, Odora Moth Cake and Motholator, Patter- 
son’s Cedarix Tubes, Tanglefoot Difusor Method, Ter- 
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References (see page 9 for directions on ordering) : 

General: “Common Insects of the Household.” (Extension 
Bulletin 202, N. Y. State College of Agric., Ithaca, N, Y. 
Free.). 

Ants: Farmers’ Bulletins 740 and 1101. Se each. 

Bedbugs: Farmers’ Bulletin 754. 5c. “Fleas, Bedbugs, and 
Human Lice” (Extension Bulletin No. 144, Michigan State 
College, East Lansing, Mich. Free). 

Carpet Beetles: “Buffalo Moths” (Farmers’ 1346, 5c). 

Centipedes: Farmers’ Bulletin 627. 5c. 

Cockroaches: Farmers’ Bulletin 658. Sc. 

Flies: Farmers’ Bulletin 1408. Sc. “Fly Traps and their 
Operation” (Farmers’ Bulletin 734. 5c). 

Fleas: Extension Bulletin No. 144, Michigan State College. 
Free. Farmers’ Bulletin 897. 5c. 

Lice; Extension Bulletin 144, Michigan State College. 
Free. ' 

Mosquitoes: “Remedies and Preventives” (Farmers’ Bulle- 
tin 1570. 5c). “The Yellow Fever Mosquito (“Farmers’ Bul- 
letin 1354. 5c). “Malaria Mosquitoes” (Farmers’ 450. 5c). 

Moths: “Clothes Moths” (Farmers’ Bulletin 1353. 5c). 
“Moths in Upholstered Furniture” (Farmers’ 1655. 10c). 

Rats and Mice: Farmers’ Bulletin 1533. Se. 

Silverfish: Farmers’ Bulletin 1665. 5c. 

Termites: “White Ants” (Farmers’ Bulletin 1472. Se.) 


OILS FOR HOUSEHOLD USE 


Where household oi] is used in real quantity, money can 
be saved by mixing the oil at home as described below. 

Ref.: CU Reports, October °37. 

Prices given here are per fluid ounce. 


Best Buys 
Mixture of one part (by volume) of kerosene with four parts 
SAE 10 (100% paraffin base) motor oil (see page 149). 
Approx. 0.6c. 
Singer in qt. can (Singer Sewing Machine stores). 1.3c. 
Visco (Visco Chemical Products Co., Cleveland). 2.5c. 
Ever-Ready (Ever-Ready Co., NYC). 2.5c. 
Nye’s (Wm. F. Nye, New Bedford, Mass.). 2.5c. 


Also Acceptable 
Singer in 3-02. can. 6.7c. 
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Not Acceptable 


Sears’ Cross Country General Purpose. Too great change 
of viscosity -with temperature. 

3-In-One (Three In One Oil Co.). Too great change of vis- 
cosity with temperature. Too acidic for safety. 


HOUSE PAINTS 


It does not pay to stint on the quality of paint, because 
the cost of painting is usually more for labor than for ma- 
terial. Greatest economy is provided by reliable, long-lived 
paint jobs. 

Even the best of paints wil! fail to give satisfactory ser- 
vice if carelessly applied on improperly prepared or unsuit- 
able surfaces. Remember that after the first repainting the 
coating is composed of the new paint plus what remains of 
the old; the two must be compatible if the new paint is to 
give its normal service. 

On a repainting job it is safest to use the kind of paint 
previously used, unless the original paint is first removed 
completely. 


PURE WHITE LEAD PAINTS 


For those who wish the best quality at the lowest net cost, 
who may wait more than four to five years between paint 
jobs, and who wish to minimize the necessity of removing 
old paint before repainting, pure white lead paint (“lead 
and oil”) remains the wisest choice. White lead paint is al- 
most always sold in the form of paste, in white only, to be 
thinned for application and tinted, when colors are desired, 
by the user. If less than 14 gallons is needed, however, this 
paint is rather inconvenient. 

Pure white lead paste paint is well standardized, and the 
various brands on the market are usually about the same 
in both composition and price. Do not confuse pure white 
lead paste paint with other white paste paints that contain 
a mixture of pigments and are sometimes mistakenly or de 
ceitfully called “lead and oil.” So many mixed-pigment paste 
paints are of inferior quality that it is safer to buy a good 
prepared paint when a mixed-pigment formula is desired. 


Best Buys 
Anaconda White Lead (Anaconda Lead Products Co., East 
Chicago, Ind.), 
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Best Buys—Cont’d 


Dutch Boy White Lead (National Lead Co., NYC). 

Carter White Lead (National Lead Co.). 

Eagle White Lead (Eagle-Picher Lead Co., Cincinnati). 

Euston White Lead (Euston Lead Co., Scranton, Pa.). 

Sherwin-Williams O. D. P. (Sherwin-Williams Co., Cleve- 
land). 

Pioneer White Lead (W. P. Fuller Co., San Francisco). 


READY-MIXED PAINTS 


Prepared paints, also called ready-mixed paints, are most 
convenient when only a small amount is needed, or when 
the user does not wish to take the trouble of adding tinting 
colors to white paint. Some of the better ones make coat- 
ings of cleaner and brighter appearance during much of their 
useful life than does pure white lead paint. But they do not 
stand periods of neglect between paintings, and they should 
be properly repainted with paint of similar composition be- 
fore the coating begins to break up badly. As a rule no more 
than four to five years should elapse between paint jobs. 

Practically always, prepared paints contain a mixture of 
white pigments, such as white lead and zinc oxide, or a mix- 
ture of white lead, zinc oxide, and titanium pigment. There 
are no standards for their manufacture and the ingredients 
and their proportions in the paints vary widely, not only 
between different brands but often between the white and 
the colored paints of the same brand. 

Reliable brands beer a label statement of the formula or 
a list of the ingredients and their proportions in the paint. 


_ Make a permanent record of this formula, so that paint of 


similar composition can be purchased again. 

Paints put up in very small amounts, including the 10-cent- 
store paints, are almost invariably of very iaferior quality; 
the can itself is often the major item of manufacturer's ex- 
pense. If such paints are used at all, they should be used 
only on articles of temporary service that will not require 
repainting. 

The brand listings given below refer to both the white 
and tinted paints of the brands named unless otherwise indi- 
cated; but the white and tinted paints of a given brand are 
not necessarily of similar composition. The listings assume 
that the paint is to be used on previously unpainted wood- 
work or over old paint of similar composition and in proper 
condition for repainting. It is not possible to make general 
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recommendations for paint to be applied over old coatings 
made up of different kinds of paint. 

References: 

“Painting on the Farm.” (Farmers’ Bulletin 1452, Dep’t of 
Agriculture. Se from Sup’t of Documents. In course of re- 
vision. ) 

“Paints for the Farm.” (Catalog of Eastern States Farmers 
Exchange, Box 1482, Springfield, Mass.) 

“Wood Handbook,” pp. 227-47. (Dep't of Agriculture. 25c 
from Sup’t of Doouments.) 


Best Buys 

Best Quality (Marshall-Wells Co., Duluth). 

B P S (Patterson-Sargent Co., Cleveland). 

Chief (Chicago Paint Works, Chicago). 

Armstrong (Armstrong Paint & Varnish Co., Chicago). Same 
as Chief and made at the same address. 

Commander (Pratt & Lambert, Buffalo). White only. 

Devoe Two-Coat System (Devoe & Raynolds Co., NYC). 

Du Pont Prepared (E. |. du Pont de Nemours & Co., Wil- 
mington, Del.). 

Fullerton (Indiana Indestructible Paint Co., Chicago). 

Vilas Bros. Strictly Pure (Vilas Bros., Chicago). Same as 
Fullerton and made at the same address. 

High Standard (Lowe Bros. Co., Dayton, Ohio). 

Sears’ Two-Coat System. 

Sears’ Seroco Master Mixed. 

Sun Proof Tinting White (Pittsburgh Plate Glass Co., Mil- 
waukee). Intended for making tints, not quite white. 

Sun Proof Titanic White (Pittsburgh Plate Glass Co.). 
White only. 

Ward’s Super House Paint. 

S W P (Sherwin-Williams Co., Cleveland). 


Also Acceptable 
Carmote (Carpenter-Morton Co., Boston). 
Chi-Namel (Chi-Namel Co., Chicago). 
Dutch Brand (Perry & Derrick Co., Dayton, Ky.). 
Endurance (Glidden Co., Cleveland). 
Gamble’s Pure (Gamble stores, Minneapolis). 
Gold Label (Sargent-Gerke Co., Indianapolis). 
Jewel Mixed (Jewel Paint & Varnish Co., Chicago). 
Kyanize (Boston Varnish Co., Boston). 
Master Craft (Badger Paint & Varnish Co., Chicago). 
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Also Acceptable—Cont’d 


Monarch (Martin-Senour Co., Chicago). 

Quality (Minnesota Linseed Oil Paint Co., Minneapolis). 

Sears’ Sero-Cote. 

Titan-O-Zine (Glidden Co., Cleveland). 

Ward's Zincite. 

Not Acceptable 

Enamelized paints, quick-drying paints, paints made with 
varnish, resins, or synthetic drying oils, and paints contain- 
ing large proportions of tung oil (China wood oil). But 
paints of these compositions may be excellent as porch 
and deck paints, where mechanical wear is an important 
factor, and for trim and trellis use in such colors as red, 
green, blue, brown, and black, which are made from col- 
ored pigments only. Most house paints containing litho- 
pone or zinc-sulfide pigment should be regarded with sus 
picion. 

Amber-Lyte (Martin Varnish Co.). Except as noted above. 

Martin’s House Paint (Martin Varnish Co.). 

Chi-Vo (E. I. du Pont de Nemours & Co.). 

Conqueror; Doublequick (Jewel Paint & Varnish Co.). 

Ward's Coverall. 

Family Brand (Sherwin-Williams Co.). 

Camble’s Regular (Gamble stores). 

Kilbourn (Armstrong Paint & Varnish Co.). 

Plasco (Pittsburgh Plate Glass Co.). 


SHOE WHITENERS 


Liquid dressings are most popular, but are apt to be hardest 
on shoes. Before each application of dressing, the shoe should 
be cleaned lightly with a cloth moistened (not soaked) with 
water. In the case of leathers such as buck and suede, it is 
important to brush up the nap after each application of 
whitener. The ratings given below are based primarily on 
(1) absence of ingredients harmful to leather, (2) covering 
power, (3) economy. 

Ref.: CU Reports, June °37. 


Best Buys 
LIQUID : 
Knomark (Knomark Mfg. Co., Brooklyn, N. Y.). 3% fi. oz, 
10c at Kress’s; bottle sold elsewhere at 25¢ contained only 
4% fl. oz 


(Cont'd next page) 
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Best Buys—Cont’d 

Shinola (2-in-1-Shinola-Bixby, NYC). 5% fi. oz. 25c. One 
of two best liquid whiteners tested. 

Harrison’s White Plus (Harrison Products Co., Flushing, 
N. Y.). 4% oz, 25ce. The other of the two best liquid 
whiteners tested. 


PASTE 


Griffin Allwite (Grifin Mfg. Co., Brooklyn, N. Y.). 4 oz, 
25e. Highest quality of the paste whiteners tested. 


CAKE 


Shu-Sno (Shu-Sno Products Co., Spring Lane, Portsmouth, 
Ohio). % oz., 10c at some shoe stores; also sold by mail, 
$1 a dozen postpaid. Highest quality of cake whiteners 
tested. 


Also Acceptable 


(In approximate order of merit) 


LIQUID 


Vans All White (Van Shotwell, Los Angeles)..7 oz., 25c. 

Ward's Cat. No. —3760, spring-summer 38. 4 fi. oz., 15e plus 
postage. 

Carbona (Carbona Products Co.. NYC). 6 fl. oz., 25c. 

Energine (Cummer Products Co., Bedford, Ohio). 5 oz., 25e. 

No-Rub Shoe White (Wilbert Products Co., NYC). 6 oz. 
25e. 

Omega Sta-White (Omega Shoe Polish Co., Los Angeles). 
3% fi. oz., 25e. 

White Ace Permanent (Old Dutch Industrial Products Co., 
Newark, N. J.). 4 0z., 25c. Not, of course, permanent. 

Cavalier Nurse White (Cavalier Corp., Baltimore). 5 oz., 
25e. 

Griffin Allwite. Price varies widely. 


PASTE 

Shu-Milk (Shu-Milk Products Corp., Passaic, N. J.). 4 oz, 
25e. 

Ka-Bo Super (Wilkey Laboratories, Chicago). 154-0z. tube, 
2 for 17c plus postage, from Sears Roebuck. 

Majestic (Penney's). 1% fi. oz., 10c. 

Ward’s Cat. No. —3745, spring-summer 38. 4 oz., l5c plus 

postage. 
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Also Acceptable—Cont'd 

Hollywood (Frenchee Chemical Co., Richmond Hill, N. Y.). 
4% o2., 25c. 

Knomark. 2 oz., 10c. 

Shinola. 454, 02., 25c. 
CAKE 

Shinola. 21% o7., 10c. 

Blanco (Joseph Pickering & Sons, Sheffield, Eng.). 4% o7., 
from l6c to 35c. 


Not Acceptable 


LIQUID 
Excessively alkaline: 
Dixie W hite. Rite-W ay. 
Elkay’ s. Shu-Milk. 
Hollywood. Shu-Shine. 
Unsatisfactory covering power: 
Dart. One White. 
Color Shine. Majestic. 
Master White. 
Inflammable: 
Angelus. Color Shine. 
Contained solvents apt to harm leather: 
Dolores. Pee-Chee. 


Generally unsatisfactory: 
Kelly’s New White. 
PASTE 
Excessively alkaline: 
One White. Shu-Shine. 
CAKE OR STICK 


Generally unsatisfactory: 
Rite-W ay. Duo Magic Shu-Kit. 


TOILET PAPER 


Pay no attention to alleged dangers from germs, chemical 
impurities, or poisons in toilet paper. The New Hampshire 
State Board of Health, however, warns against coarse, harsh 
tissues. Entirely satisfactory paper is available at very low 
prices. 

(Cont'd next page) 
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The papers listed below are rated on softness, and on cost 
per 1000 sheets where this is known. The first price given 
is the price per roll. Packages labeled with the weight rather 
than the number of sheets were found to contain from 710 
down to only 370 sheets. 

Three samples, A & P Silk Tissue, AP.WJr., and AP. 
Finest Satin Tissue, had a smooth, somewhat glossy surface. 
All the rest had the usual crepe surface. 

Most of the listings are based on examination by CU. In 
the cases where the cost per 1000 sheets is not given, the list. 
ings are based on last year’s report, and complete informa- 
tion is not available. All costs are given to the nearest cent. 

The cost per M given is the cost per 1000 sheets, 


Best Buys 

Soft texture at low price: 
Celtex (purchased at Grand’s). 5c. 5c per M. 
A & P Silk Tissue (A&P). 10c. Se per M. Smooth surface. 
Daintee (purchased at Krasdale’s). 6c. 6c per M. 
Co-op (Eastern Cooperative Wholesale, NYC). Se. Se per M. 
Pacific (A&P). 4c. 7c per M. 
Co-op Verisoft (Eastern Cooperative Wholesale). 7c. 7c 

per M. 
Red Cross (purchased at-Royal Scarlet store). 8c. 8c per M. 
Seminole (A&P). 8c. 8c per M. 
Fort Orange (purchased at Roya) Scarlet store). 8c. 8 


per M. 

Scottissue (Scott Paper Co., Chester, Pa.). 8c. 8c per M. 

Seda (Gotham Tissue Corp., NYC). 8c. 8c per M. 

Statler (M. A. King Co., Somerville, Mass.). 8c. 9c per M. 
Smooth surface. 


Also Acceptable 


Kiltie (purchased at Kresge’s). 5c. 

Grandee (purchased at Woolworth’s). 5c. 

Red Robin Antiseptic Silk (purchased at Kresge’s). 10c. 

Challenge (purchased at Newberry’s). 10c. 

Silk Finish (purchased at Woolworth’s). 10c. 

Superior Medicated (Wells River Mills). 18c. 

Doe-Skin (purchased at Grand’s). 10c. 10c per M. 

A.P.W. Jr. (A.P.W. Paper Co., Albany, N. Y.). 23c. lle per 
M. Smooth surface. 

Swank (Veldown Co., NYC). 13c. 13c per M. 
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Also Acceptable—Cont’d 


A.P.W. Finest Satin Tissue (A.P.W. Paper Co.). 35c. 14 
‘per M. Smooth surface. 

Venida (Rieser Co., NYC). 13c. l4e per M. One roll con- 
tained 4% less, the other 8% less, than the number of 
sheets declared on the label. 

Texlin (purchased at Woolworth’s). 10c. 14c per M. 


Coarser texture: 
Avalon (purchased at Krasdale’s). 6c. 6c per M. 
Zalo (National Paper Products Co., NYC). 7c. 7e per M. 
Waldorf (Scott Paper Co.). 5c. 8¢ per M. 
White Rose (purchased at Krasdale’s). Sc. Sc per M. 
Rexlin (purchased at Kresge’s). Se. lle per M. 
Nickel-Pak (purchased at Woolworth’s). 5c. 7e per M. 
Wild Goose (purchased at Kresge’s). 5c. 7c per M. 
Fem (drug stores). 8c. 9c per M. 
Velvet (purchased at Whelan’s). 8c. 13¢ per M. 
Silver Swan (M. A. King Co., Somerville, Mass.). 5c. 
Red Clover (purchased at Newberry’s). 10c. 
Amoskeag (Manchester Paper Supply Co., Manchester, 
N. H.). 10c. 


Not Acceptable 


Texture too harsh: 


Featherdown. Viking. 

Floss-Tex. Philipa Superfine. 
Granada. Bon Ton. 
Lin-Tex. Bob White. 
Regal. Ashuelot. 


Blue Ribbon Finest Silk Medicated. 
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Radios «Sporting Goods 


Miscellaneous 


CAMERAS AND PHOTOGRAPHIC 
EQUIPMENT 


The great popularity of the miniature camera (negative size 
2% inches square or smaller) has misled many persons into 
believing that the very small camera is the best camera in 
anybody's hands for all sorts of pictures. The best miniature 
cameras are expensive, the cheapest are apt to produce com- 
paratively poor results, and all are to be avoided by the begin- 
ner. A less expensive larger camera is likely to produce 
better results in inexperienced hands than a more costly 
miniature. Besides experience in manipulating it, the minia- 
ture camera demands far greater care in negative processing. 
The purchase of an enlarger is also necessary unless one 
wishes to pay considerable sumis for commercial enlargements 
or is satisfied with tiny prints. 

The “blind” miniature is being rapidly replaced by the 
ground-glass and the range-finder types. If a beginner must 
have a miniature, the reflex is to be recommended in prefer. 
ence to the other two kinds, 

The ground glass is very useful whenever careful compos- 
ing of the picture is required, and the double or triple exten- 
sion of ordinary ground-glass cameras is indispensable for 
varied photographic work. 

Great care should be exercised by the inexperienced ama- 
teur in the purchase of used cameras or lenses. No such 
camera or lens should be purchased except on a ten-day trial 
basis, and at least a dozen pictures of various subjects should 
be made with the apparatus as a test before purchase. The 
camera should be carefully checked for rigidity, smooth opera- 
tion, and correct alignment of parts. 

The humble box camera and the inexpensive Kodak or sim- 
ilar folding camera are not to be neglected in considering 
the purchase of a camera for occasional use. For the occa- 
sional snapshotter, the cheap box or folding camera is likely 
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to give better results than the expensive camera with many 
adjustments requiring care and experience for proper use. 

In the ratings of cameras and accessories below, E means 
an excellent buy, G a good buy, F a fair buy, and N.A. stands 
for “Not Acceptable” on the basis of price and quality within 
the price range. An excellent rating on a $5 camera, for ex- 
ample, does not mean that it can make as good pictures as 
one costing $100, with expert operation. Such a rating means 
simply that the $5 camera is an excellent value in its price 
class. In some of the very low priced cameras, where the 
lens aperture is not stated in the listings, it is generally f:11. 

The merits and faults of the individual cameras and other 
photographic equipment will be covered in a book now be- 
ing prepared by CU's photographic consultant. It will be pub- 
lished by Simon & Schuster, and will be made available to 
CU members at a special low price. 

Ref.: CU Reports, June, July, Aug.-Sept. (includes ratings 
of range finders, synchronizers, filters, and tripods, omitted 
from the Buying Guide) °37. (Labor notes in July.) 


NON-MINIATURE CAMERAS 
——I. BLIND CAMERAS 





PRICE PicTuRE Lens APERTURE 
+ Size! AND SPeED RATING 
3A Kodak (Eastman) 
75.00 3%4x5% Kodak f:4.5, 1/10 to G 
(postcard) 1/200 sec., B&T 
45.00 3%4x5% Kodak f£:6.3, 1/10 to CG 
(postcard) 1/100 sec., B&T 
Kodak Senior Six-16 
33.50 2%x4%4 Kodak £:4.5, 1/10 to 
1/200 sec., B&T 
22.00 2%x4%4 Kodak f:6.3,. 1/25 to 
1/100 sec., B&T 
17.50 2%x4% Kodak Bimat, 1/25 to 
1/100 sec., B&T 
Kodak Senior Six-20 
29.50 2%4x3% Kodak f:4.5, 1/10 to G 
1/200 sec., B&T 
19.50 2%x3% Kodak f:6.3, 1/25 to CG 





1/100 sec., B&T 


1 Size given is in inches unless otherwise indicated, 


(Cont'd 


next page) 






























Price Picture 
7 Size 
Kodak Senior Six-20 
16.00 2%4x3% 
Kodak Special Six-16 
48.50 24x44 
41.00 2%4x4% 
36.50 24x44 
Kodak Special Six-20 
45.00 2%4x3%4 
37.50 214x3% 
33.00 214x3% 


4.00 21%4x4%4 
Six-20 Brownie 
8.25 2%4x3% 


3.00 24x44 


2.50 2%4x3% 
Kodak Junior Six-16 
15.75 234¢x4%4 
13.50 2%x4% 
11.00 2%x4% 
Kodak Junior Six-20 
14.00 2%4x3% 
11.75 2%4x3% 
9.25 2%4x3% 
Jiffy Kodak Six-16 
10.00 24%4x4% 





218 NON-MINIATURE CAMERAS 


Six-16 Brownie Junior 


Six-20 Brownie Junior 


‘Size given ie in inches unless otherwise indicated. 


Lens APERTURE 
AND SPEED 


Kodak Bimat, 1/25 to 
1/100 sec., B&T 


Kodak Special f:4.5, 
1 to 1/400 sec., BAT 
Kodak Special f:4.5, 
1/10 to 1/200 sec., B&T 
Kodak £f:4.5, 1/10 to 
1/200 sec., B&T 


Kodak Special f:4.5, 
1 to 1/400 sec., B&T 
Kodak Special f:4.5, 
1/10 to 1/200 sec., B&T 
Kodak £f:4.5, 1/10 to 
1/200 sec., B&T 


Six-16 Brownie (Eastman) 


1/25 sec. and Time 
1/25 sec. and Time 
1/25 sec. and Time 
1/25 sec. and Time 


Kodak £:6.3, 1/25 to 
1/100 sec., B&T 
Kodak Bimat, 1/25 to 
1/100 sec., B&T 

Single lens, 1/25 sec. 
and Time 


Kodak f:6.3, 1/25 to 
1/100 sec., B&T 

1/25 to 1/100 sec., 
B&T 
1/25 sec. and Time 


1/25 sec. and Time 


RatTiInc 


G 


mo 
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PRICE PICTURE Lens APERTURE 

$ Sizel anp SPEED RatTING 
Jiffy Kodak Six-20 

9.00 2%4x3% 1/25 sec. and Time G 
Jiffy Kodak V.P. 

5.00 15%x2% 1/25 sec. and Time G 
Baby Brownie 

1.00 154x2% Meniscus, 1/25 sec. G 


Bullet (Eastman) 
2.85 154x2% Meniscus, 1/25 sec. and F 
Bulb 
Plenax Hypar JN-105 (Agfa-Ansco) 
20.50 2%x4\% Plenax £:6.3, 1/25 to G 
1/100 sec., B&T 


Plenax Hypar JN-101 
18.00 2%4x3% Plenax f:6.3, 1/25 to G 
1/100 sec., B&T 
Plenax Tripar JN-104 
16.50 2%x4% 1/25 to 1/100 sec., BAT C 
Plenax Tripar JN-100 
14.50 214x3% 1/25 to 1/100 sec., BAT CG 


Plenax Antar JN-103 


14.00 2%x4% 1/25 sec. and Time G 
Plenax Antar JN-99 

12.50 2%x3%4 1/25 sec. and Time G 
Shur-Shot Special JN-97 (Agfa-Ansco) 

415 2%x4% 1/25 sec. and Time E 
Shur-Shot Special JN-96 

3.40 2%4x3% 1/25 sec. and Time a 
Shur-Shot Regular JN-95 

2.95 2%x4%4 1/25 sec. and Time G 
Shur-Shot Regular JN-94 

2.45 2%4x3%Q 1/25 sec. and Time G 


Bessa (Voigtlander) 
16.50 to 244x3%; {:7.7 to £:3.5, various F 
50.00 214xl1% shutters 





' Size given is in inches unless otherwise indicated. 
(Cont'd next page) 
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——II. GROUND-GLASS (NON-REFLEX ) 


For use with filmpack, cut film, or plates. 





Price PicTURE Lens APERTURE 
$ Size! AND SPEED RaTInc 
Speed Graphic Revolving Back (Folmer Graflex) 
80.00 2%4x3%: Without lens. Focal plane, E 
3%4x4\%; 1/10 to 1/1000 sec. & T. 
4x5 
Speed Graphic R.B. 
96.00 5x7 Without lens. Focal plane, E 
1/10 to 1/1000 sec. & T. 
Kodak Recomar 33 
63.00 314x4\%; Kodak f:4.5, 1 to 1/200 F 
9x12 em. sec., B&T 
Kodak Recomar 18 
54.00 214x3% Kodak f:4.5, l to 1/200 F 
sec., B&T 
Bee Bee (Burleigh Brooks) 
50.00to 9x12 cm. Various lenses, in Com- GC 
70.00 pur shutters 
Bee Bee 
42.00 to 6%x9 em. Various lenses, in Com C 
65.00 pur shutters 
Linhof (Burleigh Brooks) 
200.00to 9x12 cm. Tessar £:4.5 or Xenar E 
245.00 £:3.5, 1 to 1/200 sec., 
B&T 
Linhof 
135.00 te 64%x9 ecm. Xenar £:2.8 or f£:4.5 or E 
200.00 Tessar £:4.5, 1 to 1/200 
sec., B&T 
Maximar A (Carl Zeiss) 
6150 2%4x3% Tessar £:4.5, lto 1/400 CG 
sec., B&T 
Maximar B 
71.50 9x12 cm. Tessar £:4.5, lto 1/200 CG 
sec., B&T 
Ideal A (Carl Zeiss) 
95.00 214x3% cm. Tessar £:4.5, l to 1/250 E 


sec., B&T 





1 Size given is in inches unless otherwise indicated. 
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PRICE Picture Lens APERTURE 
$ Size! AND SPEED RatTING 
Ideal B 
115.00 9%xl2em. Tessar £:4.5, 1 to 1/200 E 
sec., B&T 


Universal Juwel A (Carl Zeiss) 
224.00to 9x12 cm. Tessar £:4.5, 1 to 1/200 E 
246.00 sec., B&T 


——III. GROUND-GLASS (REFLEX ) 


Graflex D Revolving Back 
96.00 or 3144x4\%4;: Without lens. Focal plane, E 
107.00 4x5 1/5 to 1/1000 sec. & T. 
Auto Graflex Revolving Back 
115.50 or 3% x4%4; Without lens. Focal plane, E 
132.50 4x5 1/5 to 1/1000 sec. & T. 
Graflex B Revolving Back 
91.00to 24x34; Kodak f:4.5. Focal N.A.? 
128.00 314x4%; plane, 1/5 to 1/1000 


4x5 sec. & T. 
Graflex B Fixed Back 
178.50 5x7 Kodak f:4.5. Focal N.A.? 
plane, 1/5 to 1/1000 
sec. & T. 


——IV. BUILT-IN RANGE FINDER CAMERAS 
Super Ikonta C (Carl Zeiss) 
97.00 2%4x3%; Tessar £:4.5, l to 1/250 G 
154x2% sec., B&T 
Super Ikonta D 
107.00 2%x4%; Tessar £:4.5, l to 1/400 CG 
2x2% sec., B&T 


MINIATURE CAMERAS 
——I. BLIND CAMERAS 


Argus AB or AF (int. Research) 
12.50 or 24x36 mm. Argus f:4.5, 1/25 to F 
15.00 1/200 sec., B&T 





‘Size given is in inches unless otherwise indicated. 
* Lack of rigidity in camera front, after reasonable wear. 


(Cont'd next page) 



























222 MINIATURE CAMERAS 


Price PicTuRE Lens APERTURE 


$ Size} AND SPEED RATING 
Argus C Fo 
25.00 24x36mm. Cintar [:3.5, 1/5 to N.A, 
1/300 sec. & B 
Range finder built in but 
not coupled. 
Kodak Retina be 
57.50 24x36mm. Ektar f:3.5, 1 to 1/500 E 
sec., B&T 
Kodak Duo Six-20 Series IH Le 
57.50 154x2% Kodak f:3.5, l to 1/500 CG 
sec., B&T 
Kodak Bantam 
6.00 or 28x40 mm. Doublet or Kodak G R. 
10.00 £:6.3, 1/25 and Time 
Kodak Vollenda 
44.50 1%6x1]%e Radionar f:3.5, 1 to G 


1/500 sec., B&T 


M 
Candid Midget (Bass Camera) 
21.50 24x36mm. f:4.5, 1/25 to 1/100 G 
sec., B&T 
Welzi (Burke & James) ba 
51.00to 1xl\% f:2.9 to Biotar f:2, lto CG I 
140.00 1/500 sec., B&T 
Ikonta A Special (Carl Zeiss) 
63.00 154x2% Tessar £:3.5, l to 1/500 CG s 
sec., B&T 
Baidax (Willoughby) 
45.00 to 154x244 Trioplan £:2.9, 1 to G I 


52.00 1/250 or 1/400 sec., B&T 


Dolly Miniature (Burleigh Brooks) 
15.00to 1144x1% Certar £:4.5 or Radioe E ] 
27.50 nar £:3.5, 1 to 1/300 

sec., B&T 


Dollina O (Burleigh Brooks) { 
21.00 24x36 mm. Certar f:4.5, 1/25 to E 
1/100 sec., B&T 





' Size given is im inches unless otherwise indicated 
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Price Picture Lens APERTURE 
$ Size! AND SPEED Ratinc 







Foth Derby (Burleigh Brooks) 
23.75 or 1144x1% Foth £:3.5 or (23.75)G 
33.50 £:2.5. Focal plane, (33.50)F 
1/25 to 1/500 sec. 
&B 


Voigtlander Brilliant (Late Model) 
15.00to 244x2% Voigtar £:7.7 to Voig- E 
39.50 tar £:3.5. Various shut- 
ters. 
Leica E (E. Leitz) 
94.50 to 24x36mm. Interchangeable £:3.5to E 
282.00 f:1.5. Focal plane, 1/20 
to 1/500 sec. & B 


Robot (Intercontinental Marketing) 
119.00to 24x24mm. Interchangeable Primo- G 
149.00 tar £:3.5 to Tessar 
£:2.8 lens, 1 to 1/500 
sec. & B 
Minifoto (Candid) 
3.98 1%4x1l% Wollensak lens, 1/25 G 
sec. & B 


——I], REFLEX CAMERAS 

Rolleiflex (Burleigh Brooks) 
115.00to 24%4x2% Tessar {:3.5, l to 1/500 E 
145.00 sec., B&T, double lens 


Small Rolleiflex 
120.00 1%xl% Tessar {:2.8, 1 to 1/500 E 
sec., B&T, double lens 


Rolleicord I-a 
55.00 2144x2% Triotar f:4.5, 1 to 1/300 E 
sec., B&T, double lens 
Rolleicord Il 
75.00 214x2%4 Triotar £:3.5, 1 to 1/300 E 
sec., double lens 
Companion (Abe Cohen) 
75.00 2%44x2% Trioplan f:2.9, 1 to G 
1/400 sec., B&T 


—_— — 


Size given is in inches unless otherwise indicated. 


(Cont'd next page) 
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1 Size given is in inches unless otherwise indicated. | 


Price Picture Lens APERTURE 
5 Size! AND SPEED RatTine 
V r Superb (Willoughby) 
00 or 2144x2% Skopar or Heliar £:3.5, CG 
90.00 1 to 1/250 sec., B&T 
National Graflex 
87.50 2%4x2% Interchangeable B&L F 
Tessar f:3.5. Focal plane, 
1/30 to 1/500 sec. & B 
Ikoflex II (Carl Zeiss) 
95.00 21%4x2% Tessar £:3.5, l to 1/500 E 
sec., B&T 
Pilot 6 (Burleigh Brooks) 
16.50to 154x2%4 £:6.3 to £:3.5, 1/25 to C¢ 
30.00 1/100 sec., B&T 
Contaflex (Carl Zeiss) 
321.00to0 24x36mm. Interchangeable f:2.8 G 
435.00 to f:1.5. Focal plane, 
to 1/1000 sec. Built-in 
exposure meter 
Exakta B (Photo Marketing) 
90.00to 1% x2™% Interchangeable Exak- F 
235.00 tar £:3.5 to Biotar f:2. 
Foeal plane, 12 to 1/1000 
Exakta Junior 
55.00 and 1354x2% Thagee £:3.5 or £:4.5. N.A. 
60.00 Focal plane, 1/25 to 
1/500 sec. 
Kine Exakta 
130,.00to 24x36mm. [:3.5 to £:1.9. Focal G 
240.00 plane, 12 to 1/1000 sec. 
Primarflex (Mimosa American) 
14500to 24%4x2% Interchangeable Tessar F 
285.00 £:3.5 or Biotessar f:2.8. 
Focal plane, 1 to 1/1000 
Reflex-Korelle (Burke & James) 
64.90t0 2%4x2% Interchangeable Victar E 


£:3.5 to Tessar £:2.8. 


Focal plane, 1/25 or 2 
to 1/500 sec. & B 
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——Illl. COUPLED RANGE FINDER 


CAMERAS 
Price Picture 
$ Size! 
Contax Il 


188.00to 24x36 mm. 
320.00 


Contax Ll 
238.00to 24x36 mm, 
370.00 

Leica CG (E. Leitz) 
168.00to0 24x36 mm, 
300.00 


Leica F 
150.00to 24x36 mm, 
288.00 


Nettax (Carl Zeiss) 


165.00 24x36 mm. 
Super Nettel 
115.00 24x36 mm. 


Lens APERTURE 


AND SPEED Ratinc 


Interchangeable Tessar E 


£:3.5 to Sonnar f:1.5. Focal 
plane, % to 1/1250 sec. & B 


Like IT but with built-in G 
exposure meter 


Interchangeable Elmar E 
£:3.5 to Xenon f:1.5. Focal 
plane, 1 to 1/1000 sec., B&T 


Interchangeable Elmar G 
£:3.5 to Xenon: :1.5. Focal 
plane, 1 to 1/500 sec., B&T 


Interchangeable Tessar G 
f:2.8. Focal plane, 1/5 
to 1/1000 sec. & B 


Intercha Tessar E 
f:2.8. Focal plane, 1/5 
to 1/1000 sec. & B 


Dollina If (Burleigh Brooks) 


55.00to 24x36 mm. 
80.00 


Dollina Hl 
65.00to0 24x36 mm. 
97.50 


Kodak Retina Il 
115.00to 24x36 mm. 
140.00 


Interchangeable Radio- E 
nar f:2.9 to Xenon f:2, 
1 to 1/500 sec., B&T 


Radionar f:2.9 to Xen- E 
on f:2, 1 to 1/500 sec., 
B&aT 


Schneider f:2.8 or f:2, E 
1 to 1/500 sec., B&T 


Super Ikonta A (Carl Zeiss) 


118.00 154x2% 





‘Size given is in inches 


Tessar £:3.5, l to 1/500 G 


sec., B&T 


aless otherwise indicated. 


(Cont'd next page) 
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Price Picturk Lens APERTURE 
$ Size! AND SPeep RatIne 
Super Ikonta B 
150.00 2%4x2% Tessar £:2.8, l to 1/400 E 
sec., B&T 
Super Sport Dolly Model C (Burleigh Brooks) 
65.00to 2144x2%4; £:2.8,lto1/2500rlte 6 
82.50 154x2% 1/400 sec., B&T 
Kodak Bantam Special 
110.00 28x40mm. Ektar f:2, 1 to 1/500 F 
sec., B&T 
Super Baldina (Willoughby) 
65.00to 24x36mm. Trioplan f:2.9 or Xenon € 


108.00 f:2, 1 to 1/300 or 
1/500 sec. 
Baldaxette I 
75.00to 1%4x2% Trioplan f:2.9, 1 to 6¢ 
82.00 1/250 or 1/400 sec., B&T 
Baldaxette II 
75.00to Trioplan [f£:2.9, 1 to G 


82.00 2%4x2%Q 1/250 or 1/400 sec., B&T 


EXPOSURE METERS 


A good meter is a valuable aid in obtaining correct ex- 
posures, and the more judicious the use of such a meter the 
better will be the results. The quality of the meter, however, 
should correspond to the needs of the photographer. 

Many amateurs go to needless expense in purchasing ex- 
posure meters. For example, a Weston photoelectric meter, an 
excellent instrument costing $22.50, entails a waste of about 
$21.50 in those cases where the photographer, using a camera 
with limited lens and shutter range, will get satisfactory results 
with a caiculator like the Quick Set, Fotimer, or Presto. 

Exposure meters may be classified as follows: Calculators 
(Slide-Rule Type), Extinction Type, Photoelectric. 


— —CALCULATORS 

Price RaTIne 
Wellcome -75 E 
Quick Set 1.00 G 
Fotimer 1.00 G 





1 Size given is in inches unless otherwise indicated. 
* Often difficult to focus. 
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—CALCULATORS—Cont’d 

Price Ratinc 
Presto 1.00 G 
Interior Exposure ae E 
Draucker Photo-Flash 50 E 
——EXTINCTION METERS 
Leudi 2.15 (with case) E 
Bewi Senior 11.00 G 
Bewi Junior 7.00 G 
Instoscope 3.10 (with case) E 
Practos 4.95 G 
Lios-Scop 3.50 N.A, 
——PHOTOELECTRIC CELL METERS 
Weston 22.50 E 
Rex 18.00 E 
Mini Photoscop 15.75 G to E* 
General Electric 19.50 G 
Electro Bewi 24.00 G 
Amato 16.00 G 
FILM 


Agia, Eastman, Pérutz, du Pont, and Defender films are ex- 
cellent. Among the color films Kodachrome is excellent and 
Dujaycolor a close second. 


CHEMISTRY SETS 


A report on six chemistry sets was carried in the Reports 
of December "37. See page 8 for directions for ordering back 
copies. 


CIGARS 


The cigars rated below, in addition to being tested by a to- 
bacco expert for taste and aroma, were torn apart and exam- 
ined for construction and type of wrapper, binder, and filler. 

Ref.; CU Reports, December °37. 


*Specimens vary. 
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Best Buys 
(Order has no significance) 

Antonio & Cleopatra (American Tobacco Co., NYC). 4% 
in. 10c. 

Blackstone (Waitt and Bond, Newark, N. J.). Londres. 10¢, 
3 for 25c. 

Blackstone. Panatela. 2 for 15c. 

Bollaci (Bollaci Cigar Co., NYC). Panatela. 5c. 

Dutch Masters (Consolidated Cigar Corp., NYC). Perfecto. 
10c. 

Harvard (H. Traiser & Co., Boston, Mass.). Londres. MWe 

Manatia (Corral, Wodiska y Ca., Tampa, Fla.). Perfecto 
4% in. Clear Havana. 5c. 

Muriel (P. Lorillard Co.. NYC). Perfecto. 5c. 

Number 27 Carl Upmann (Carl Upmann, NYC.). 10c. 

Phillies (Bayuk Cigars, Philadelphia). Perfecto. 5c. 

Pippin (Traiser). Londres. 5c. 

7-20-4 (R. G. Sullivan, Manchester, N. H.). Londres. 10c. 

S. Seidenberg De Luxe (1. Lewis Cigar Mfg. Co., Newark, 
N. J.). “After Dinner.” 5 in. Mild. Se. 

Tops (Penn State Cigar Corp., Philadelphia). Panatela. 4% 
in. Mixed Havana. Highly recommended for price and qual- 
ity. 2c. 

Webster (Webster Eisenlohr, NYC). Panatela. 10c. 


Also Acceptable 

Admiration Smiles (E. Regensburg & Sons, NYC). Per- 
fecto. 44% in. 10c. 

Cremo (American). Perfecto. 3 for 10c. 

Cuban La Primadora (Max Schwartz, NYC). Panatela. 5 in. 
Havana. Too soft and too high priced. 10c. 

Dubonnet (United cigar stores). 5c. Advertised as “a lic 
size for 5c.” It is not a 10c quality. 

El Producto (G. H. P. Cigar Co., Philadelphia). “Domino.” 
5 in. 2 for 25c. 

Girard (Webster Eisenlohr). Perfecto. Not mild. 5c. 

Haddon Hall (D. E. Klein Co., NYC). Perfecto. 10c. 

Havana Ribbon (Bayuk). Londres. 3 for 10c. 

King Edward (Jno. H. Swisher, Jacksonville, Fla.). 2 for 5c 

La Coronada (Schulte cigar stores). Panatela. 44% in. Ha 
vana good but cigar is too small for the price. 5c. 

La Palina (Congress Cigar Co., Newark, N. J.). 10c, 3 for 

25¢. Also a Se cigar. 
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Also Acceptable—Cont'd 


Natural Bloom (Harry Blum, NYC). Londres. 4% in. Short 
Havana filler. 5c. 

Optimo (A. Santaella & Co., Tampa, Fla.). Havana, but 
short filler. 5c. 

Palmitas (H. Anton Bock & Co., NYC). 4% in, Havana, 
but short filler. 5c. 

Ricoro (United). 5c. 

Robert Burns (General Cigar Co., NYC). Perfecto. Ha- 
vana filler. 10c. 

Slendorita (United). Panatela. 5c. 

Ten Ten (United). Panatela. 10c. 

Webster (Webster Eisenlohr). Invincible. 10c. 

White Owl (General). Invincible. Advertising bunk. 5e. 


Not Acceptable 


Elektra (United). Perfecto. Bad taste and smell. 3 for 25c. 

Garcia Grande Queen (Garcia Grande). 5% in. Bad taste, 
5c. 

Orlando (United). Media perfecto. Bad taste. 5c. 

Rothschild (Edwin Cigar Co). Bad taste and bad smell. 5c. 

Tampa Nugget (Schulte). Perfecto. Bad taste, bad smell, 
short filler. 5c. 

United Sports (United). Panatela. 4 in. Bad taste and 
smell. 5 for 10c. 


FLASHLIGHTS 


CASES 

Flashlight cases should be sturdy enough to withstand 
the effects of dropping. Examine electrical contacts, switches, 
and insulation for workmanship and durability. The base of 
the bulb should not be in direct contact with the head of 
the battery. The lens and reflector system should waste a 
minimum of the light output; and battery and bulb should 
be replaceable with the least possible manipulation of parts. 

Two-cell focusing flashlights in wide variety were tested 
in 1937, and their various features examined. “Best Buy” 
was Wards Two-in-One (Cat. No. —4692, spring-summer °38, 
95c plus postage, batteries included; 98c¢ without batteries at 
Ward stores). This model was distinguished by a device for 
producing a particularly uniform “floodlight” as well as a 
focused spotlight. 


(Cont'd next page) 
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Most durable of the models tested was the Eveready /n- 
dustrial No. 3251, at about $2. Its composition case was heav- 
ily lined with brass, and its switch was replaceable. 

Ref.: CU Reports, June °37. (Labor notes included.) 


BULBS 


The accompanying table shows which type of Mazda bulb 
should be used in each of the most common types of flash- 
lights. Inspect bulbs carefully when purchasing, since the 
different types are frequently badly mixed on the counters. 

Ref.: CU Reports, June °37. 


Tyre or Bute NuMBER AND TYPE OF 
Beap Certs Witn Wuics 
CoLor Vo.irace It SnHoutp Be Usep 
GO ncieieeeeeeeeneeeeerrrreenee $8.8 3 type-D cells (diam- 
cter of a 50c piece) 

Blue 2... 25 «2 typeD cells 
plead ir SS Mon. mck Ra a ye 8 2 type-C cells (diam- 


eter of a 25c piece), 
ulentivadlc:’ tok 2 type-AA cells (for 

fountain-pen type 

flashlights) 


I ee 


Best Buy 


Mazda (General Electric and Westinghouse). Sc bulbs. Gave 
more service per dollar than the 10c Mazdas. 


Alse Acceptable 
Mazda. 10c bulbs. 


Not Acceptable 


Japanese. Sc or less. Uniformly short-lived; variable in bril- 
liance. 


CELLS 


The best Sc cells tested gave more service per dollar than 
those higher in price. But the acceptable 10c cells may be 
better buys where long life is more important than service 
per dollar. 

Cells deteriorate with age even when not in use. Buy from 
dealers with rapid turnover. 

Ratings, in order of service per dollar, are based on tests 
of type-D cells. 

Ref.: CU Reports, June °37. (Labor notes included.) 
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Best Buys 


Ward's Standard Quality No. 86 —4732, spring-summer '38. 
Se at stores; 3c plus postage by mail. 

Banner No, U2 (Burgess Battery Co., Freeport, Ill.; Wool- 
worth’s and Kresge’s). 5c. 

Sears’ Shurlite Cat. No. —1401, spring-summer °38. 5c at 
stores; 4c plus postage by mail. 

Best No. 1195 and Merit No. 10 (U. S. Electric Mfg. Corp., 
NYC). 5c. 


Also Acceptabie 


Burgess Uni-Cel No. 2 (Burgess Battery Co.). 10c. One of 
the two longest-lived brands tested. 

General (General Dry Batteries, Cleveland). 10c. The other 
longest-lived brand tested. 

Sears’ Powermaster Cat. No. —1409, spring-summer °38. 
8e at stores; 6c plus postage by mail. 

Ward’s Supreme Quality No. 86 —4733, spring-summer '38. 
8c at stores; Se plus postage by mail. 


Not Acceptable 

Arrow No, 302 (Woolworth’s). Sc. One of the two shortest- 
lived brands. 

Royal No. 402 (Kresge’s). 5c. The other shortest-lived brand. 

Ray-O-Vac No. 2 (Ray-O-Vac Co.). 10c. 

Usalite No. 55 (U. S. Electric Mfg. Corp.). 10c. 

Eveready No. 950 (National Carbon Co.). 10c. Shorter-lived 
than the “Best Buy” Sc cells. 

Bond Meno-Cell No. 102 (Bond Electric Corp.}. 10c. 
Shorter-lived than the “Best Buy” Sc cells. 


GARDEN METHODS & MATERIALS 


SOIL PREPARATION AND FERTILIZERS 
Ref.: CU Reports, April °37. 
Additional reference material (see page 9 for ordering): 
The bulletin on home vegetable gardening issued by your 
state Extension i 
* State Extension Service monthly leaflets for farm and home 
gardens. 
“Garden Schools.” (Lectures for amateurs given by Experi- 
ment Stations and the large city horticultural societies.) 
Special bulletins available from your state Extension Ser- 
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vice (for special problems—fertilizer recommendations, pest 
control, compost piles, etc.). 

“The Farm Garden.” (Farmers’ Bulletin 1673. 10c from 
Sup’t of Documents.) 

“Farm Drainage.” (Farmers’ Bulletin 1606. 5c from Sup’t of 
Documents. ) 

“Garden Fertilizers.” (Extension Bulletin 92, New Jersey 
State College of Agric., New Brunswick, N. J.) 

“Fertilizers for Vegetable Crops.” (Cornell Extension Bul- 
letin 230, New York State College of Agric., Ithaca, N. Y.) 

“The Compost Pile.” (Waltham Field Station Leaflet, Mas. 
sachusetts State College Extension Service, Waltham Field 
Station, Waltham, Mass.) j 

Do not take seriously instructions from fertilizer and 
“humus” companies, etc. 


SEED TREATMENT AND SPECIAL 
EQUIPMENT 


Ref.: CU Reports, April °37. 

Additional reference material: 

“Hotbeds and Cold Frames.” (Extension Bulletin 20, Michi- 
gan State College of Agriculture and Applied Science, East 
Lansing, Mich.) 

See also references under Insect and Disease Control. 


INSECT AND i CONTROL 


Ref.: CU Reports, May °3 

Consult the references tase and the current publications 
of your State Experiment Station; also consult your county 
Agricultural Agent or state Experiment Station. 


The following bulletins are not in all cases up to date as to 
control measures: 

“The Nature of Plant Diseases.” (Circular 41, West Virginia 
College of Agric., Morgantown, W. Va.) 

“Control Calendar for Vegetable Pests” (1938). (Extension 
Bulletin 116, Mass. Agric. College, Amherst, Mass.) 

“Control of Garden Insects and Diseases.” (Ohio Extension 
Bulletin 76, Ohio Agric. Exp. Station, Wooster, Ohio.) 

“Diseases and Insects of Garden Vegetables.” (Farmers’ 
Bulletin 1371.) 

“Insects Feeding on Truck Garden Crops.” (Bulletin 391, 
Univ. of Iinois, Urbana, Ill.) 
“Fighting Insects in the Vegetable Garden.” (Bulletin 186, 
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Purdue Univ., Dep’t of Agricultural Extension, Lafayette, 


“Control of the Diseases of Vegetable Crops.” (Circular 173, 
Penn. State College, Div. of Agricultural Extension, State 
College, Pa.) 

1938 Control Schedule of your state. 


VEGETABLE SEEDS 

The garden’s first defense against disease lies in the plant- 
ing of disease-free seeds and plants. Treatment against seed- 
borne diseases can be undertaken at home, but because of 
the danger of injuring the seeds it is better to buy seeds 
already treated. When necessary, disease-resistant varieties 
may be grown, but they are often inferior in quality of 
produce. 

Since chemicals used on treated seeds may be poisonous, 
the seeds should be kept inaccessible to children and domestic 
animals. 

WHERE TO BUY 

Most packet seeds are inferior to those sold in bulk to 
farmers by the same seedsmen. Do not be impressed by beau- 
tiful catalogs or seed store “service.” 

For highest quality buy from firms specializing in certain 
varieties. Any seedsman who offers a great many varieties 
is not likely to control each one carefully. For fine crops, 
high germination is less important than quality and purity 
of strain, which can be checked only by performance of the 
seed in field trials. The location of the seed house is of little 
consequence. 

Gardeners should use their state Experiment Station ser- 
vices and state seed inspection bulletins. Visit an Experiment 
Station running field trials; take notes and ask questions. Ask 
a Station worker where he buys seed for his own home vege- 
table garden. 

Ref.: CU Reports, June '36; April °37.. (See also references 
given on pages 231 and 232.) 

Additional reference material (see page 9 for ordering) : 

“Vegetable Seeds for the Home and Market Garden.” 
(Farmers’ Bulletin 1390. 5c from Sup’t of Documents.) 


Best Sources 


Same grade in packets as in bulk. 
Joseph Harris Co. (Coldwater, N. Y.; retail stores in Roch- 
ester, Syracuse, Buffalo, N. Y.; Cambridge, Mass.). Prob- 
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Best Sources—Cont’d 


ably the best commercial seedsman for persons buying all 
vegetable seed from the same firm. Specialties: beans, beets, 
corn, muskmelons, tomatoes. Ask for treated seed. 

Eastern States Farmers’ Exchange (Springfield, Mass.). 
All seed treated against disease. Low prices. 

Francis C. Stokes Co. (Moorestown, N. J.). Tomato seed 
only. 

Comstock Ferre Co. (Wethersfield, Conn.). Corn, peas, 
beans, onions. 

F. H. Woodruff & Sons (Milford, Conn.). Specialties: corn, 
beets. Good general list. 

F. W. Eberle (Albany, N. Y.). 

Robson Seed Farms (Hall, N. Y.). Specialty: sweet corn. 

Abbott & Cobb (Philadelphia). Specialty: celery. Good list. 


Also Acceptable 


Ferry Morse Seed Co. (Detroit; San Francisco). Not rec- 
ommended as a general seed source, but in their special- 
ties (celery, carrots, lettuce, beets) their highest-priced seed 
is very good. 

Northrup King & Co. (Minneapolis). Sweet corn a spe 
cialty. Highest-priced seed good; other grades “Not Ac- 
ceptable.” 

The following seedsmen are believed to be reliable, but 
their ratings are qualified for lack of detailed information: 
Brown Bros. Seed Co. (Vancouver, B. C., Canada). 

Puget Sound Seed Co. (La Conner, Wash.). 

D. V. Burrell (Rocky Ford, Colo.). Specialty: cantaloupes. 

Wisconsin Cabbage Seed Co. (Racine, Wis.). Disease 
resistant strains. 

0. H. Will & Co. (Bismarck, N. D.). 

Gill Bros. (Portland, Ore.). 


Not Acceptable 


None of the following can be generally recommended. Some 
of their seed is good, but it is apt to vary. 
Peter Henderson & Co. 
Alexander Forbes & Co. 
Henry A. Dreer 
W. Atlee Burpee Co. 
Vaughan’s Seed Store 
Breck’s 
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Not Acceptable—Cont’d 

Good Seed Co. Sells through schools and 4H Clubs. 

W. E. Barrett Co. 

The great majority of city seed stores. 

Commission packets of any seedsman (eg., Ferry’s, 
Vaughan’s, Best by Test, Sure to Grow, displayed on 
racks at florist, hardware, department, and 0c stores). 
Dates and germination figures on the packets usually offer 
little protection, except in those states with good, well 
administered seed laws (e.g. New York). This type of seed 
is cheap and conyenient, but the best seed suppliers give 
much more for the money. 

“Collections” (“City Garden Collection,” “Home Garden Col- 
lection,” etc.). Put up to sell at a low price. 


SELECTION OF VARIETIES 


Never select varieties on the basis of catalog descriptions. 
Most standard varieties are fairly good; do not try novelties. 
Variety lists given in state bulletins on home gardening are 
helpful, but may place wide use by growers ahead of qual- 
ity. Consult state Experiment Stations for varieties adapted 
to particular localities and noted for fine flavor rather than 
merely for appearance. The farmer operating a roadside stand 
often sells fine varieties not sold in city markets; ask him 
about them. 

A good early variety sown in succession for later crops 
may often be substituted for an inferior later variety. Where 
the growing season is short only early varieties can be used. 

It seldom pays the amateur to use the so-called “legume 
inoculants” for beans and peas; consult the state Experi- 
ment Station regarding their use. 

The following varieties are recommended for flavor and 
suitability to different sections. Even the best varieties will 
produce poor crops if poor in strain or if not properly cared 
for and picked at the right age. 


——BEAN 
GREEN POD: 
Stringless Green Pod (not “Giant Stringless Green Pod”). 
Tendergreen. 
Georgia Pole (H. G. Hastings Seed Co., Atlanta, Ga.). Sow 
early in the North. Excellent. Endures drought. 
WAX POD: 
Pencil Pod Black Wax. 
(Cont'd next page) 
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GREEN SHELL: 
French Horticultural. But a good strain is hard to find, 


——BEET 

Crosby's Egyptian; Early Wonder. Light-colored strains 
are earlier and more tender than the darker reds. 

Ohio Canner. Stands long without getting tough. 


——BROCCOLI 
Italian Green Sprouting. Endures heat. 


——CABBAGE 


Golden Acre. Highest quality. 

Louisiana Copenhagen. A very early Golden Acre sold by 
the Eastern States Farmers’ Exchange. 

Penn State Ballhead. Late. 

Savoy Perfection Drumhead. Late. Not good in North 
Dakota. 


——CHINESE CABBAGE 
Chihli. 


——CARROT 


Tendersweet. 
Nantes Half Long (stump-rooted). 
Imperator. 


——CORN, SWEET 


CU highly recommends the best hybrid or “crossed” va- 
rieties. Their price is high; but quality is excellent, the strain’ 
pure, and, in the spring "38 market, the seed fresh. Hybrids 
grow well in the East, Pacific Northwest, and some parts of 
the Corn Belt, but probably not in California. The ratings 
below, listed in order from early to late, are based mainly 
on flavor, sweetness, and tenderness, with little regard for 
size, color, drought-resistance, etc. 

A suggested scheme of sowing sweet corn for succession: 
First sow a block each of Pickaninny (or Dorinny or Golden 
Gem) and Golden Sunshine. Three weeks later, Golden Sun- 
shine alone; then every two weeks, Golden Sunshine. 
Pickaninny. Small, black. 

Golden Gem. Not good in the South. 

Dorinny. 

Golden Sunshine. 

Marcross 6. Wilt-resistant hybrid. 
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Golden Bantam. A good strain is scarce. 

Early Pearl (C. C. Hart Seed Co., Wethersfield, Conn.). 

Black Mexican. Ready several days before the color turns, 
as well as afterward. 

Golden Cross Bantam. Late, wilt-resistant hybrid. 

Spancross 39 (mediocre quality, early) and Pearlcross 
(from the C. C. Hart Seed Co., good, but very late). Wilt- 
resistant hybrids. Somewhat resistant to corn-ear worm. 


——LETTUCE, HEAD 


New York. Same variety sold as Wonderful and Les Ange- 
les. Crisp head; slow to mature. Buy strains 12 and 515 
for the East; in other sections, ask your state Experiment 
Station for preferred strains. 

White Big Boston. Usually the most suecessful. 

White Paris Cos. Same variety sold as Trianon. For head 
lettuce in cool weather, leaf le*tuce in summer. 


— —MUSKMELON 
Aristocrat (Joseph Harris Co.). Early. Excellent. 
Emerald Gem. For localities with very short season. 
Delicious. 

For California and the South, with irrigation: 
Persian. 
Honey Ball. 
Honey Dew. Z 


— ONION 

Best from seedlings, and next best from “sets” rather than 
from seeds, except where summers are fairly cool. 
Riverside Sweet Spanish. 
Yellow Globe Danvers. 
Ebenezer, also called Japanese. Usually from “sets.” 
Japanese Bunching. For “green” onions in spring. 


PEA 

Laxton’s Progress. A real dwarf. 

Thomas Laxton. May grow too tall in rich soil. 

Lincoln. Probably the best, but seldom offered. Joseph Har- 
ris has a small stock, 1938. 

Little Marvel. Very small vines and pods. Superior in many 
parts of U. S., but unfavorably reported from N. Y. Station. 

Giant Stride. Some strains, e.g., Asgrow 40, resist fusarium 
root rot. 





(Cont'd next page) 
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——PEPPER, GREEN 
Windsor A. Very early. Light color. 


——POTATO, WHITE 


Buy only certified, northern-grown seed. Insist on official 
state certification tag. “Selected Seed” means nothing. 
Chippewa. Early, better than Cobbler in many sections. 
Cobbler. Early. 

Green Mountain. 
Russet Burbank. 
Early Ohio. 
——PUMPKIN 


Winter Luxury. 


——RADISH 

Scarlet Globe. 

White Icicle. 

China Rose. A “winter” variety. 
——SPINACH 

Old Dominion. 


——SQUASH 

Des Moines. Early, small, prolific. Dwarf vines. 
Golden Delicious. 

——SUMMER SQUASH 

Italian Vegetable Marrow, also sold as Cocoselle. 


TOMATO 

Bonny Best. Early. 

Marglobe. Blight-resistant; main crop. 

Comet. For training upright. Rather small. Harris has a good 
strain. 

——W ATERMELON 

W ondermelon, also sold as Improved Klegeley’s Sweet. 


GOLF BALLS 


The qualities of golf balls for a particular player are de 
termined to some extent by the proficiency of the player. 
Experts naturally want a ball that will give maximum dis 
tance with no eccentricities in flight or roll; most beginners 





> p BSFPrF Bf Bio 





aeae 





GOLF BALLS, WINES, LIQUORS 239 


we more interested in durability and price. The majority of 

are somewhere between these two extremes and are, 
o@ should be, about equally interested in durability, price, 
and distance. The July 37 issue of CU Reports carried a re- 
pert on 16 brands of golf ball, tested for durability, symmetry, 
and relative driving distance and rated in 3 groups: for ex- 
pert players, for average players, and for beginners. 


ALCOHOLIC BEVERAGES 


A 72-page special report, covering the following and a 
great many additional brands together with discussion and 
ratings of foreign wines and suggestions on buying wines and 
judging a liquor, has been published by CU—Special Report 
on Wines and Liquors (50c). 


DOMESTIC WINES 


Because each producer’s line is approximately uniform in 
quality, the producers are rated, rather than their brands. 


‘| AMERICAN-TYPE 

Acceptable 
Garrett & Co. Taylor Wine Co. 
FOREIGN-TYPE 

Best Buys 
K. Arakelian, Inc. Colonial Grape Products 
Beaulieu Vineyard. Co. of California. 
Bisceglia Brothers. Italian-Swiss Colony. 


Also Acceptable 


California Grape Prod- Fruit Industries. 
ucts Roma Wine Corp. 
B. Cribari‘& Sons. Shewan-Jones, Inc. 


LIQUORS 
MATURED STRAIGHT WHISKIES 


Best Buys 
Mount Vernon (distilled at Mt. Vernon). $3.25 a qt. 5 years 
old. 


Glenmore’s Kentucky Tavern Bourbon. $4.95 a qt. 
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Also Acceptable 


Seagram’s “V. O.” Rare Old Canadian. %4.09 a qt. 
Old Overholt Rye. $3.75 a pt. 12 years old. 

Seagram’s Pedigree Straight Rye. $5.09 a qt. 

Old Schenley Pennsylvania Straight Rye. $3.49 a qt. 
Green River. $3.69 a qt. ) 
Canadian Club Canadian. $4.05 a qt. 
Old Overholt Straight Rye. $3.25 a qt. 4 years old. 


BLENDS 


Blends of whiskies with spirits, containing appreciable | 
amounts of aged whiskies. | 


Best Buy 
Seagram’s Five Crown Blended, $1.19 a pt. 


Alse Acceptable 
Calvert’s Reserve Blended. $1.42 a pt. 
Seagram’s Seven Crown Blended. $1.49 a pt. 


Not Acceptable 


The following were “Not Acceptable” because the young 
whiskey taste was in each case too prominent: 
Wilson, That's All. $1.14 a pt. 
Schenley’s Black Label Blended. $1.42 «a pt. 
Calvert’s Special. $1.14 a pt. 


YOUNG STRAIGHT WHISKIES 

The following ratings are comparative, rather than abso 
lute. On the whole, whiskies in this group are not yet well 
developed. 





Best Buys 
Crab Orchard Brand Kentucky Straight Bourbon. $1.05 
a pt. 
Town Tavern Straight Rye. 98c « pt. 
Also Acceptable 


Windsor Straight Bourbon. 9c a pt. 
Old Quaker Brand Straight Rye. %%8c a pt. 
Mayflower Straight Rye. $1.08 a pt. 


Not Acceptable 


Hiram Walker's Twin Seal Rye. 98c a pt. 
Hiram Walker's Ten High Straight Bourbon. %8c a pt. 
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YOUNG WHISKEY BLENDS 
Blends of young whiskies with spirits. 


Acceptable 
The Wilken Family Blended. 98c a pt. 


_ Green River Blended. 98c a pt. 


ung- 


Not Acceptable 


Schenley’s Red Label Blended. $1.19 a pt. 
Old Drum. %%8c a pt. 


BLENDS OF STRAIGHT WHISKIES 
No “Best Buys” are given, since American bonded ryes at 
$1.69 a pint represent better values. Ratings are compara- 
tive rather than absolute. 
Acce ptable 
Four Roses Rye. $1.64 a pt. 


Schenley’s Golden Wedding Rye. $1.39 a pt. 
Paul Jones Four Star. $1.44 a pt. 


Not Acceptable 
Old Methusalem. $1.57 a pt. 


SCOTCHES 


——RETAILING OVER $4 





Best Buy 
Whiteley’s King’s Ransom Liqueur Blended. $4.74 a 


a fifth. 
Also Acceptable 


Peter Dawson’s Old Curio Brand Blended. $4.25 a fifth. 
Johnnie Walker Black Label Old Blended. $4.29 a fifth. 


Not Acceptable 
Haig and Haig (Pinch Bottle) Finest Blended Scots. 
$4.29 a fifth. 
Dewar’s Ne Plus Ultra Blended. $4.29 a fifth. 


——RET AILING AT LESS THAN $4 


Best Buys 
Ballantine’s Liqueur Blended. $3.74 a fifth. 
John Begg’s Blue Label. $2.79 a fifth. 


Martin’s Original V.V.O. Special Liqueur Blended. $3.29 
a fifth. 
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Alse Acceptable 
Teacher's Highland Cream, $3.29 a fifth. 
Cutty Sark Blended Scots. $3.69 a fifth. 
Peter Dawson’s Special Blended. $3.19 a fifth. 
White Horse Blended. $3.29 a fifth. 
Vat 69 Liqueur Blended. $3.29 a fifth. 


Not Acceptable 


-, and Haig 5 Star Liqueur Blended Scots. $3.29 
a fifth. 

Dewar’s White Label Blended. $3.29 a fifth. 

Johnnie Walker Red Label Old Blended. $3.29 a fifth. 


IMPORTED BRANDIES 


Best Buys 


Marquis de Caussade’s C. R. Armagnac. $3.74 a fifth. 
Berry Bros. 5 Star Cognac. $3.99 a fifth, 


Also Acceptable 


Courvoisier V. S. Liqueur Cognac. $3.99 a fifth. 
Martell 3 Star Cognac. $3.99 a fifth. 

Bisquit Dubouche 3 Star Cognac. $3.74 a fifth. 
Remy Martin 3 Star Cognac. $3.99 a fifth, 
Courvoisier 3 Star Cognac. $3.75 a fifth. 


Not Acceptable 
Hennessy Three Star Cognac. $3.99 a fifth. 


APPLE BRANDIES 


Not Acceptable 
Laird’s 3 Star Applejack Brandy. $1.34 a pt. 
Hildick —_ Label Old Fashioned Applejack Brandy. 
$1.32 a pt. 
Hildick W hite Label Old Fashioned sibel Brandy. 
—* $1.54 a pt. 


CUBAN AND CUBAN-TYPE RUMS 


Best Buy 


Havana Club. White Label, $2.69 a fifth; Gold Label, $2.84 
a fifth. 
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Also Acceptable 


Rum Carioca. $1.89 a fifth, White or Gold Label. 
Ron Bacardi Superior. White Label, $3.24 a fifth; Gold 
Label, $3.54 a fifth. 


Not Acceptable 


Ronrico. $1.96 a fifth, White or Gold Label. New samples 
examined were free of the foreign chemicals previously 
found. Acceptance is withheld owing to lack of informa- 
tion on whether all the rum previously found contaminated 
has been removed from the market. 


HEAVY RUMS 
West Indies and New England Types. 


Red Heart. $3.39 a fifth. 
Rhum des Plantations St. James—Exports. $3.69 a fifth. 


Also Acceptable 


Rhum Sarthe. $2.94 a fifth. 
Burke’s Finest Old Jamaica. $2.79 a fifth. 


Not Acceptable 
Wray & Nephew’s Two Dagger. 
Myer’s Planters’ Punch. 
New England and Virgin Isle rums, due to immaturity. 


GINS 


No marked chemical differences were observed among gins 
distilled from grain. There was, however, some difference in 
taste. All cane gins examined showed some sharpness. 


Best Buys 
Private-label 90-proof grain gins of the distillers whose brands 
are listed as “Also Acceptable,” if retail price is below 
$1.20 a fifth. 


Also Acceptable 


Milshire Distilled Dry. $1.58 a fifth. 

Gilbey’s Distilled London Dry. $1.47 a fifth. 
Cordon’s Distilled London Dry. $1.66 a fifth. 
Fleischmann’s Distilled Dry. $1.57 a fifth. 


(Cont'd next page) 
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Also Acceptable—Cont’d 
a and Dry Distilled London Dry. $1.39 4 


Holloway’s Distilled London Dry. $1.39 a fifth. 
Seagram’s King Arthur Distilled London Dry. $1.34 1 
fith. 


Five O'Clock Cocktail Gin. $1.19 a fifth. 


Not Acceptable 
Any gin distilled from cane. 


Old Mr. Boston Distilled Dry. $1.55 a fifth. 
McKesson Silver Pheasant Distilled London Dry. $1.0 
a fifth. 


MECHANICAL PENCILS 


Prices of mechanical pencils bear very little relation to 
quality. Ten-cent store and other inexpensive pencils are 
good buys if they meet most of the following requirements: 

1. They should take "R (4-in.) leads, unless of the “auto 
matic” or repeating type 

2. They should ag reservoirs for extra leads. 

3. They should preferably move the lead back as well as 
forward, ejecting lead completely when all the way forward 
The propelling mechanism should work smoothly and with 
out requiring too great force. 

4. They should have easily replaced eraser. 

5. The hole in the metal point should give some support 
to the lead. Select leads that fit the point snugly and will 
not wobble. 

Pen-and-pencil combination and 2-color pencils are usually 
unsatisfactory. 


Ref.: CU Reports, March ’38. 


Best Buys 
W Square (Woolworth’s). 20c. Takes 4in. leads and has 


space for 4 extra leads. Eraser may be difficult to remove. 

Scripto Model MS-1 (Seripto Co., Atlanta, Ga.). 25c. Takes 
4in. leads. Has space for 7 extra leads. 

Wearever (stationery and 5-and-l0-cent stores). 25c. Has 
large reservoir holding 12 long leads. 

Esterbrook Push Pencil (Esterbrook Pen Co., Camden, 
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Best Buys—Cont’d 


N. J.). $1. Holds 18 short leads which are fed into the 
point one after the other by pressing the top of the pencil. 
Inside mechanism easily removed for adjustment or re- 


pairs. Well made. 


Also Acceptable 


Wahl Eversharp (Wahl Co., Chicago). 50c. Takes 4 in. 
leads. Space for extra leads. 

Velvet Gift Set (American Pencil Co., NYC.; Woolworth’s 
and other stores). 15c with 6 extra 4in. leads and 3 extra 
erasers. No lead reservoir. 

Wearever. 10c. Takes 4 in. leads. Has no lead reservoir. 

Seripto. 10c. Takes 4-in. leads. Has no lead reservoir. 

Rite-Rite (Rite-Rite Mfg. Co., Chicago). 10c. Takes 4 in. 

. leads. Has no lead reservoir. 

Kreko (Kress’s). 25c. Good-sized lead reservoir, but takes 
only 13% in. leads. Eraser holder only fair. 

Camel (Camel Pen Co., Orange, N. J.). $1.50. Good-sized 
lead reservoir, but takes only 13% in. leads. 

Sheaffer (W. A. Sheaffer Pen Co., Fort Madison, Iowa). $1. 
Lead reservoir and eraser too small. 

Chilton (Chilton Pen Co., Long Island City, N. Y.). $2 to 
$3.50. Nothing to warrant high price. 

Eversharp Repeating Pencil (Wahl Co., Chicago). $2. Holds 
12 extra leads which will feed into the point one after the 
other by pressing the top of the pencil. Inside mechanism 
not readily removable for repairs. 

Autopoint (Autopoint Co., Chicago). 35c, 60c (4in. leads), 
and 75c models. Will not draw lead back into pencil. Leads 
fit point very tightly, and are difficult to load without break- 
ing unless special instructions, which do not always come 
with pencil, are followed. This pencil is “Not Acceptable” 
when not supplied with instructions for reloading. 


Not Acceptable 


Kreko Pencil and Pen Combination. 25c. Will take only 
* Y-in. leads. 


FOUNTAIN PENS 


A good pen need not cost more than $3. Any amount above 
this goes for decoration, advertising costs, and extra profits. 
Many large pens hold very little ink. Almost all pens, 
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good as well as poor, begin to flood or leak badly when the 
ink reaches a low level. All pens should be refilled fre 
quently enough to keep the ink at a fairly high level. Ink 
capacity should preferably be not less than 1.5 cc. 

No pen-pencil combination sets are listed, as they are of 
little value. Ink capacity is very small, and storage space for 
leads is inadequate. 

When choosing a pen make the following tests: 

1. Select a size which fits the hand easily. 

2. Choose a point which writes smoothly with an even flow 
of ink. 

3. Try the pen point on paper without ink. It should not 
sera 

4. Try to insert a piece of thin paper between the point 
and the feed. The paper should not go in. 

5. Fill the pen and then dry all the ink on the point and 
the feed with a blotter. Write rapidly on ordinary soft writ- 
ing-paper. The pen should write easily with no difficulty in 


6. Make sure that the cap of the pen has an inner cap 
and that it screws down tightly, without much friction and 
without jumping threads. 

7. Unserew the cap and place it on the end of the barrel; 
see that it fits snugly and will stay in place. 

8. See that the lever of the ink-filling device (in a sac 
type pen) is even with the surface of the barrel, easily acces- 
sible, and easy to operate. 

Ratings are based chiefly on 1936 tests; prices are current. 

Ref.: CU Reports, December °36. 


Best Buys 
W aterman’s Ideal No. 3 (L. E. Waterman Co., NYC). $3. 
Gold point. Ink capacity, 1.6 cc. An exceptionally smooth- 
writing pen. 
W aterman’s Junior. $2.50. Gold point. Ink capacity, 1.5 ce. 


Also Acceptable 
Sheaffer Wasp Vacuum-Fil (W. A. Sheaffer Pen Co., Fort 
Madison, Iowa). $1.95. Gold point. Ink capacity, 15 ce. 
Point showed some variation in setting. 
Sears’ Webster Cat. No. —5763, spring-summer °38. $2.39 
plus postage. 14K gold point. Ink capacity, 1.3 cc. Point 
somewhat rough. 
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Also Acceptable—Cont’d 
Wahl Eversharp 45K (Wahi Co., Chicago). $3.50. 14K gold 
point. Ink capacity, 2.3 cc. 

Secretary (Newark Pen Co., Newark, N. J.). $2.50. 14K 
gold point. Ink capacity, 2.8 cc. Slight tendency to leak, 
Waterman's Ideal No. 94. $5. Gold point. Ink capacity, 

13 ce. 


Sheaffer. $5. 14K gold point. Ink capacity, 18 cc. 


Parker (Parker Pen Co., Janesville, Wis.). $5. Gold point. 
Ink capacity, 2.5 ce. Some samples showed tendency to 
leak. 


Esterbrook (Esterbrook Steel Pen Mfg. Co., Camden, N. J.). 
$1 and $1.50 models. Stainless steel points apparently im- 
proved this year; less tendency to clog than formerly. Ten- 
dency to leak. Replaceable points, 25c; with iridium 
tips, 50c. 

Fifth Avenue (Woolworth’s). 20c. Gold-plated steel point. 
Ink capacity, 1.1 cc. Some do not have inner cap. Other- 
wise, fair value for the low price. 

Supreme (Woolworth’s). 20c. Gold-plated steel point. Ink 
capacity low, 0.8 cc. Fair value for price. 

Kreko (Kress’s). 25c. Gold-plated steel point. Ink capacity 
low, 0.8 cc. Inner cap lacking on some models. 

Sheaffer Wasp Clipper. $1.95. Gold point. Ink capacity 
low, 1.1 cc. 

Not Acceptable 

Chilton 16718 (Chilton Pen Co.). $3. Feeding uneven. 

Conklin (Conklin Pen Co.). $5, Fitting of point poor. Ten- 
dency to leak. Cap fit poorly. 

Eberhard Faber (Eberhard Faber Pencil Co.). $1. Poor 
workmanship. 

Ink-D-Cator (Inkograph Co.), $1. Steel point, gold-plated. 
Inferior construction. 

Camel (Camel Pen Co.). $3.50 and $5 models. For use with 
compressed ink tablets, which dissolve in water with which 
the pen is filled. When pen was first filled the ink was 
very light; later it became thick and clogged. 

Inkograph (Inkograph Co.). $1.39. Tubular point construc- 

tion not recommended for ordinary purposes. Ink flow irreg- 

ular. Hard to keep clean. 
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RADIO SETS 
1938 MODELS 


Automatic-tuning radios cost more (both initially and for 
service); may be more noisy, especially on short wave; and 
are only slightly more convenient than radios without auto- 
matic tuning. Number of tubes above 7 or 8 usually means 
little as an index to radio performance, and particularly in 
, automatic tuning models. Six tubes are desirable (but not 
always necessary for good performance) for a-c sets; an 
extra ballast tube is usually used on ac-de models. Fewer 
tubes may mean poor sensitivity, excessive interference, poor 
automatic volume control or none at all. 

A large cabinet (preferably console size) is necessary for 
really good tone quality. Small cabinets and speakers repro- 
duce deep bass notes poorly and are responsible for the 
poor musical performance of many table and most midget 
radios. Armchair cabinets sacrifice tone quality for conve- 
nience and decorative qualities, and are definitely inferior 
to the corresponding consoles. Provision for tone control is 
important. 

Within each group, sets are listed in order of price, and, 
where two sets have the same price, in order of value. Limi- 
tations and special features of each set are noted. All mod- 
els are for 110 to 120 volts a-c only, and those sets listed as 
“Best Buys” or “Also Acceptable” provide all-wave coverage 
unless otherwise indicated. Unless the ac-de feature is needed, 
a-c models will give better performance and be better buys. 

Ref.;: CU Reports, December '37. (Labor notes included.) 


Best Buys 
(In order of price) 


Philco 93B (Philco Radio & Television Co., Philadelphia). 
$25. 5 tubes. Table model. Broadcast band only. A good 
value, but see also $29.95 Ward's Airline. 

General Electric F-63 (General Electric Co., Bridgeport, 
Conn.). $39.95. 6 tubes. Table model. Broadcast and police 
amateur bands. Same chassis is used in consoles F-65 and 
F-66 at $54.95 and $64.95, which are acceptable but do not 
compare with Grunow 589 at $59.95. 

Stewart Warner 1812 (Stewart Warner Radio Corp., Chi- 
cago). $49.95. 6 tubes. Table model. 

Grunow 589 (General Household Utilities Co., Chicago), 
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Best Buys—Cont’d 


$59.95. 5 tubes. Console model. American broadcast and 
foreign short-wave. Semi-automatic tuning. 

Grunow 663. $79.95. 6 tubes. Console model. Semi-automatic 
tuning. 

CD Cat. No. B-44 (Cooperative Distributors, NYC). $94.75 
plus shipping charges. Also available as Lafayette Model 
B-44. (Wholesale Radio Service Co., NYC) at same price. 
13 tubes including tuning eye. Console model. Motor-driven 
automatic tuning. Third-best all-round performance of sets 
tested. 

Zenith 9-S-263 (Zenith Radio Corp., Chicago). $124.95 with 
antenna. 9 tubes including tuning indicator. Console model. 
Motor tuning drive (not fully automatic). Other 9-S series 
models from $94.95 to $164.95. The best receiver of those 
tested. 


Also Acceptable 

Philco 12T. $27.50. 5 tubes. Compact model. American broad- 
cast band. Well made and dependable. A fairly good value. 

Ward's Airline Cat. No. —297, fall-winter °37. $29.95 plus 
shipping charges. 7 tubes including tuning eye. Horizon- 
tal table model. Broadcast and foreign short-wave bands. 
Imitation automatic tuning. In defective condition when 
received. If obtained in satisfactory condition would be 
the best buy of all sets up to $40. 

RCA Victor 86X (RCA Mfg. Corp., Camden, N. J.). $32.95. 
6 tubes, including one ballast tube. Ac-de compact type. 
Broadcast and foreign short-wave bands. Excellent per- 
formance for an ac-de set, but if this feature is not needed 
Ward's Airline at $29.95 is to be preferred. 

Philco 15T. $29.95. Same as Model 12T but also covers the 
foreign short-wave band. Inferior to RCA 86X. 

Phileo 62T. $32.50. 5 tubes, Table model. Broadcast and 
police-amateur bands. A good receiver, but performance 
does not approach that of the $29.95 Ward's Airline. 

Sears’ Silvertone Cat. No. —4669, fall-winter °37 (mail 
only), $38.85 plus shipping charges; —4769 (stores only), 
$49.95. 8 tubes including tuning eye. Table model. Per- 
formance excellent when in good condition; some difi- 
culty was had in securing a satisfactory sample and for 
this reason the set receives a lower rating than last year’s 
corresponding Model —4465, rated in December °36 as a 


(Cont'd next page) 
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Also Acceptable—Cont’d 
“Best Buy.” Available without semi-automatic tuning de 
vice at about $5 less; also in console models. 

Zenith 5-S-237. $39.95. 5 tubes. Armchair model, but other 
cabinets are available in 5-S series; those above $39.95 
are poor values. Broadcast and foreign short-wave bands. 

CD Cat. No. B-14 (also available as Lafayette B-14). $44.50 
plus shipping charges. 8 tubes including tuning eye. Large 
horizontal table model. 

Zenith 6-S-222. $44.95. 6 tubes. Table model. Others in 6S 
series above $44.95 are poor values unless special cabinets 
are desired. 

General Electric F-65, $54.95; F-66, $64.95. Console models 
using the same chassis as Model F-63; they are not, how- 
ever, “Best Buys” in this price range. 

Philco 7XX. $79.95. 6 tubes. Console model. American broad- 
cast and foreign short-wave bands. Semi-automatic tuning. 
Inferior to the Grunow 663 at the same price. 

Sears’ Silvertone Cat. No. —4688, fall-winter "37 (mail 
only), $94.75 plus shipping charges; —4788 (stores only), 
$124.50—an excessive differential. 14 tubes including tun- 
ing eye. Console model with motor-driven electric tuning 
which should be adjusted by a service man. Receiver tested 
developed noise from the dial mechanism. Acceptabie if 
in good condition, but inferior to Lafayette B-44 at the 
same price. 

Phileo 3XX. $139.50. 9 tubes. Console model with semi- 
automatic tuning. Excellent performance, but not so good 
a value as Zenith 9-S-263. Second-best all-round performance 
of sets tested. 


Not Acceptable 


Kadette 617 (International Radio Corp.). $17.95. Ac-de. 
Relatively poor value. 

Crosley Fiver 6597 (Crosley Radio Corp.). $17.95. Ac-de 
model. Overheated and developed distortion in test. 

Kadette 1019. $19.95. 10 tubes including 2 ballast tubes, 
1 regulator tube, and 1 phase-inverter tube, none of which 
contributes directly to performance. Poor performance. 

Crosley Fiver 517A and 517B, $24.95; 547A and 547B, 
$20.99. Skimped parts, service trouble likely. 

Philco 10T. $42.50. 5 tubes. Poor value. 

Philco 62F. $49.95. Same chassis as Model 62T. Poor value. 

Philco 10F. $59.95. Same chassis as Model 10T. Poor value. 
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Not Acceptable—Cont’d 
RCA Victor 86K7. $77.95. This and other 6 and 7 tube ac 
models in the 86 and 87 series are poor values. 
Stromberg-Carilson 230-H (Stromberg-Carlson Mfg. Co.). 
$89.50. 7 tubes including tuning eye. Poor design and per- 
formance. Price excessive. Series 231 uses the same chassis 
and gets same rating. 


1937 MODELS 


1937 sets are in many cases capable of just as good per- 
formance as the 1938 models. Many of them are still avail- 
able as new sets at clearance discounts of 40% to 60%, which 
make them even better buys than the corresponding 1938 
models. 


Ref.: CU Reports. Lower priced sets, November °36; higher 
priced, April "37 (price ranges overlap). 


MIDGET RADIOS UNDER $15 


Small midget sets of 4 or 5 tubes at list prices under 
$15 rarely give satisfactory performance. They are usually 
subject to interference from strong local stations; often have 
poor sensitivity and extremely poor tone quality. The better 
cnes employ dynamic-type speakers instead of the cheaper 
magnetic-type. But none of the sets listed is in any sense a 
real musical instrument. Much better performance can be 
obtained in this price range by buying a discontinued larger 
model or an acceptable used set at a discount. 


Acceptable 


Kadette “Jewel” (International Radio Corp., Ann Arbor, 
Mich.). $10.50 or $13.50, depending on speaker and cabi- 
net. 3 tubes. Ac-de compact model. Performance fairly good 
for size and price. 


Emerson Q-157 (Emerson Radio & Phonograph Corp., NYC). 
$14.95. 4 tubes. Ac-de compact model. Fair performance. 
Some interference from strong stations. 

All the following 1937 sets, tested last year, then had bet- 
ter tonal performance, and as satisfactory local station recep- 
tion, as the two models listed above, List prices are given, 
but Emerson and Air King have been regularly sold for much 
less in New York at least. 


(Cont'd next page) 
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‘Acceptable—Cont’d 
Ward's Cat. No. —425. $9.45 plus shipping charges. 
Emerson 126. $14.95.Ac-dc. 
Air King 1001. $10 to $14. Ac-de. 


Not Acceptable 


Sets with magnetic-type speakers, often offered as “bargains” 
for $5 or $6. 


COMMUNICATIONS-TYPE RECEIVERS 


Detailed information, and ratings of nine sets of this type, 
are given in CU Special Report on Communications-Type 
Receivers, 25c. 


AUTOMOBILE RADIOS 


The use of an auto radio entails an added current drain 
on the car battery of from 444 to 9 amperes. If the radio 
is used much, the charging rate of the generator should be 
advanced unless the car is equipped with automatic current 
or voltage regulation. In any event, battery life will be short- 
ened. 

Aerials are important for satisfactory operation, the best 
types being these three: 

1. The type that projects up and over the center of the top. 

2. Buggy-whip type (fastened to the door hinge). 

3. Fish-pole type (fastened to the rear bumper). 

Runningboard and under-car antennas rarely give as satis- 
factory performance as the types listed above. The aerial 
must have good clearance of the car to get the best pickup 
and the least motor noise. 

The most important requirement of a good installation 
is to minimize pickup of electrical noise from the car’s igni- 
tion system. The buyer has every right to insist on relatively 
noise-free reception; it can easily be had with proper in- 
stallation in the more recent cars, and with slight extra care 
in most older models. The noise-reducing effect of variable 
sensitivity control is much overrated. Such control is not nec- 
essary for good reception, and its presence or absence should 
not influence one’s purchase. 


Ref.: CU Reports, October °37. 


Best Buy 


Sears’ Silvertone Cat. N: —4601, spring-summer °37 (mail 
and stores). $32.95, plus shipping charges. 7 tubes, includ- 
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Best Bug—Cont’d 


ing 2 dual-purpose tubes and rectifier. Separate speaker. 
540 to 1,540 kilocycles. Continuously variable tone control. 
In all operating respects—sensitivity, selectivity, tone qual- 
ity—it compares favorably with Arvin Model 29. Current 
drain somewhat high at 8.25 amperes. We are informed 
by Sears Roebuck that Cat. No. —6101, spring-summer °38, 
gives the same general performance, but that changes have 
been made to improve performance and cut current con- 
sumption to 6 amperes. No check tests of the new model 
have been made. 


Also Acceptable 


In order of price. Tests showed that, in general, quality im- 
proved with increased price. Sets at about the same price are 
listed in order of quality. 

Motorola 45 (Galvin Mfg. Corp., Chicago). $39.95. 6 glass 
tubes, including rectifier. 535 to 1,600 kilocycles. Tone con- 
trol. Built-in speaker. Current drain, 6 amperes. 

Arvin 19 (Noblitt-Sparks Industries, Columbus, Ind.). $39.95. 
6 tubes, including rectifier. 540 to 1,575 kilocycles. No tone 
control. Built-in speaker. Current drain, 6.1 amperes. 

Philco Transitone 826 (Transitone Automobile Radio Corp., 
Philadelphia). $42.95. 6 tubes, including rectifier. 530 to 
1,550 kilocycles. Output power rather low. Built-in speaker. 
Current drain, 6 amperes. 


The 3 sets listed immediately below revealed very little 
difference in‘ quality. 


‘Arvin 29. $49.95 to $54.95, depending on speaker and con- 


trols, 6 tubes. 540 to 1,575 kilocycles. Current drain, 6.7 
amperes. Relatively accessible for servicing. 

Motorola 65. $49.95. 6 tubes. 535 to 1,600 kilocycles. Built-in 
speaker. Current drain, 6.4 amperes. Has both tone and 
sensitivity controls on control unit. 

Philco Transitone 827. $52.95. 6 tubes. (Model 827K, $59.95, 
has larger, separate speaker but is inferior to Model 828 
below.) 530 to 1,550 kilocycles. Built-in speaker. Current 
drain, 6.4 amperes. Tone control mounted on receiver. 

Arvin 39. $54.95 with 7 tubes and minimum accessories. 540 
to 1,575 kilocycles. Separate speaker. Current drain, 7.2 
amperes. Tone control on receiver. Sensitivity contro] ad- 
justable with screw-driver. 

Phileo Transitone 828. $59.95. 7 tubes. Same frequency 









254 AUTO RADIOS, RADIO TUBES 


Alse Acceptable—Cont’d 


range and controls as Model 827 above. Built-in speaker. 
Current drain, 7.2 amperes. 

Motorola “Golden Voice.” $69.50. 8 tubes. 535 to 1,600 kilo- 
cycles. Separate speaker. Current drain, 7.2 amperes. Tone 
and sensitivity controls on control unit. 


Not Acceptable 


Motorola 35. $29.95. 6 tubes, including rectifier. Will give 
much less satisfactory performance than the 45. 

Ward's Airline 1937 Special Radio Cat. No. —258. $32.95 
plus shipping charges, complete with 6 tubes. Has syn- 
chronous vibrator rectifier, more apt to develop noise and 
require servicing than the usual type. Poor assembly and 
inspection. 


RADIO TUBES 


Receivers now in use have been designed for three kinds 
of tubes: ordinary glass, metal, and octal-base glass tubes 
(G-type). Metal tubes at present are not generally as satis- 
factory as glass, and many manufacturers have changed 
from metal to G-type tubes in the last year. 

The following types of metal tubes can usually be re- 
placed by G-type tubes when they. fail: 6R8, 6F5, 6F6, 6H6, 
6L6, 6N7, 6Q7, 608, 6R7, 6X5, 25A6, 25L6, and 25Z6. 
Type 5Z4 may be replaced by 5Z4MG. Replacement of other 
types of metal tubes with the G-type will probably not be 
worth while, since it may require an expert to realign (re 
adjust) tuned circuits and perhaps install special shields. 

Ratings are based mainly on uniformity of characteris- 
ties, dependability, and operating life for tubes of each 
brand. It is impossible to rate each of the hundred or more 
types of tubes available in each brand. Ratings are in order 
of quality without regard to price. 

Ref.: CU Reports, June °37. 


Best Buys 
Sylvania (Hygrade Sylvania Corp., Emporium, Pa.). 
Radiotron (RCA Mig. Corp., Radiotron Division, Harrison, 
N. J.). Also made for General Electric and sold as G-E 
tubes. 
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Also Acceptable 
National Union (National Union Radio Corp., NYC). 
Arcturus (Arcturus Radio Tube Co., Newark, N. J.}. 
Raytheon (Raytheon Production Corp., Newton, Mass.). 
Ken-Rad (Ken-Rad Tube & Lamp Corp., Owensboro, Ky.). 
Triad (Triad Mfg. Co., Pawtucket, R. I.). 
Tung-Sol (Tung-Sol Lamp Works, Newark, N. J.). 
Philco (made for Philco Radio and Television Corp., Phila 
delphia). This is the best of those brands not carrying the 
manufacturer’s own name. 


Not Acceptable 

Zenith (made for Zenith Radio Corp.). Variable in quality. 

Sears’ Silvertone (made for Sears Roebuck). Quality in- 
consistent; Sears Roebuck adjustment policy unsatisfac- 
tory. 

Ward’s Airline (made for Montgomery Ward). Variable in 
quality. 

Lafayette (made for Wholesale Radio Service Co.). 

Knight (made for Allied Radio Corp.). 

“Seconds” (rejected tubes) sold under special brands by 
some manufacturers. Frequently have short life, inconsistent 
characteristics, and are not usually worth even the low 
prices at which they are offered. 


TENNIS EQUIPMENT 


Players spending more than $5 for a racket should buy 
a frame and have it freshly strung. “Open throats” weaken 
the frame and are of no value. Although silk strings are 
more durable and less expensive than gut, they are much 
less resilient. For most players 15-gauge gut, tightly strung, 
is best. Covers and presses are not needed if the racket is 
kept in a dry place and laid flat. 

Ref.: CU Reports, July °37. 


RACKETS 
Best Buys 

Strokemaster (Hollywood Racket Mfg. Co., Hollywood; not 
widely distributed outside the West Coast; write manufac- 
turer for nearest dealer). Usual price $6, frame only. Lami- 
nated frame. Leather grip. Well balanced, durable, resilient. 

Cortland (Cortland Line Co., Cortland, N. Y.; department 
and sporting-goods stores). $5 and below. 
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Also Acceptable 

Magnan $3 to $5 Frames (N. J. Magnan Corp., North Attle- 
boro, Mass.). Widely distributed under its own and a num- 
ber of brand names; many R. H. Macy (NYC) private- 
brand frames are of this make. 

Bancroft $4 to $5 Frames (Bancroft Racket Co., Pawtucket, 
R. I. Not widely distributed). 

Strokemaster Professional Model. $7, frame only. Some- 
what more durable than the Strokemaster listed above, but 
not sufficiently better to justify the difference in price. 

Strokemaster De Luxe. $9, frame only. A very good frame, 
but not worth the price differential over the cheaper rackets 
of the same mannfacture. 

Wilson (Wilson Sporting Goods Co., Chicago). $4 to $6. 
Excessively priced. 

Harry C. Lee (Harry C. Lee & Co., NYC). $4 to $6. Exces- 
sively priced. 

Fred Perry (Slazenger’s English racket; imported by Gen- 
eral Sportcraft Co., NYC). $12 to $16, frames only. Excel- 
lent quality, but high-priced. 


Not Acceptable 


Spalding. Wood was over-seasoned and brittle, and split 
easily. Balance and resiliency not good. 

Wright & Ditson. Comments under Spalding apply. 

Magnan Frames over $5. Wood soft with some tendency to 
warp. 


Bancroft Frames over $5. Comments under Magnan above 
apply. 

Kent. Frames of this manufacturer have not stood up under 
play. 

STRINGS 


Prices include stringing. 


Best Buys 
GUT 


“No. 5” (Johnson Surgical Suture Co., Chicago). About 
$5. 15-gauge recommended. The best quality at any price. 


SILK 


Sunsheen (Sunsheen Tennis String Co., Oakland, Calif.). 
Should not cost over $3.50. Has more resiliency than other 
silks. 
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Also Acceptable 

GUT 

The following are considered to be good strings but not 
worth the difference in price over the Johnson “No. 5.” 
Davis Cup (Armour & Co., Chicago). 
Imperial (Victor Gut Mfg. Co., Chicago). 
American $7 String (American Gut Co., Chicago). 
Super Special (Armour). $7. 


SILK 
Any standard silk costing not over $3.50. 


Not Acceptable 
GUT 


Tilden Championship (Armour). 
Victor cheap strings (Victor Gut Mfg. Co.). Lack durability. 
E. P. Juneman strings. Too soft, and wear out quickly. 


BALLS 
Prices of the American-made balls vary from 90c to $1.30 
for 3. 


Acceptable 


Dunlop (Dunlop Tire & Rubber Co., Buffalo, N. Y.). Most 
durable cover of the American-made balls. Pressure some- 
what variable. 

Slazenger Top Grade (made in England; imported by Gen- 
eral Sportcraft Co.). 3 for $1.49 at Macy's, NYC. High- 
priced. 

Spalding (A. G. Spalding & Bros., NYC). Rubber centers 
uniform and well constructed. 

Wright & Ditson (made by Spalding). 


Pennsylvania 1937 (Pennsylvania Rubber Co., Jeannette, 
Pa.). Cover less durable than brands listed above. 


Wilson 1937 (Pennsylvania Rubber). 


SHOES 
Acceptable 
Keds (U. S. Rubber Co.). About $1.50. 
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PORTABLE TYPEWRITERS 


Each of the four major typewriter manufacturers makes 
three regular portable models: Junior, Standard, and De 
Luxe. In each line the Standard at $54.50 is the basic model. 
The Juniors at $39.50 differ from the Standards in their lack 
of many important controls including those necessary for 
touch-typing, which are helpful even to amateur typists. De 
Luxe models at $64.50 have all the features of the Standard 
models, a better finish, a tabulator key, and in some cases 
quieter operation. 

Standard portables are advised for all ordinary use. De Luxe 
features are of little value to most people. And Junior models 
will be decidedly inconvenient for all but very light occa- 
sional use. Noiseless models (Underwood and Remington) 
use a complicated mechanism, and are probably less durable 
as well ag more expensive than Standard portables. Purchase 
only if a relatively noiseless machine is needed. Limitations 
of models made by minor manufacturers are noted below 
under Hermes and Barr. 

In buying any typewriter, try several machines of each 
model, choosing the one with the best action and alignment 
and greatest freedom from defects. Have the dealer correct 
any faults it may have. Key-tension adjustments (“touch con- 
trol,” etc.) are of little or no practical value. 

Ref.: CU Reports, November "37. (Labor notes included.) 


Best Buy 
Royal Standard Model O (Royal Typewriter Co.. NYC). 
$54.50, Ease of operation, durability, and carbon-copy work 
good. Fairly quiet. 


Also Acceptable 


Corona Standard (L. C. Smith & Corona Typewriters, Syra- 
cuse, N. Y.). $54.50. Ease of operation fair, but impres- 
sion may be uneven from key to key on some machines. 
Durability fair. Carbon-copy work poorer than average. 
Quietest Standard model tested. 

Remington Standard No. 5 (Remington Rand, Buffalo, 
N. Y.). $54.50. Heavy action; inconvenient controls. Align- 
ment fair. In durability and carbon-copy work ranks next 
to Royal. 

Underwood Typemaster Universal (Underwood Elliott 

Fisher Co., NYC). $54.50. Ease of operation and durability 
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Also Acceptable—Cont’d 
fair; alignment fairly good. Carbon-copy work fair. Me- 
chanically the same as the model it succeeded, with only 
minor changes. Keys can strike steel paper-fingers, dulling 
the type, if operator is not careful. 


Hermes Featherweight (E. Paillard & Co., Yverdon, Switzer- 


land; International Typewriter Exchange, Chicago, U.S. dis- 
tributor, $37.50; by mail from Sears Roebuck, No. —4503, 
spring-summer 38, $34.95 postpaid). Does not have all con- 
trols of Standard models listed above, but does have the 
most important ones. Action is easy and work turned out 
is fairly good. Durability estimated to be high. The above 
features, together with extremely light weight (half that 
of Standard portables), make this machine a much better 
buy than the Junior models for relatively light work, where 
portability is important. 


Not Acceptable 


Junior Models of Royal, Underwood, Corona, Remington, 


at $39.50, for reasons given on page 258. 
The two machines below are the same. Controls are stand- 


ard with the addition of a two-stop tabulator key . Design 
and construction offer such fcults as stiff shift and action, 


and controls somewhat less convenient to operaté than most. 
Alignment fairly good, ease of operation only fair. Somewhat 
improved over earlier production, but changes judged insuf- 
ficient to justify rating as “Acceptable.” 


Barr Universal (Barr Typewriter Co., Weedsport, N. Y.). 





$39.50 


Macy’s ‘Portable No. 1 (Macy’s). $36.50. 





“<< < 444444469555. 439%, VP. eee s)>",-”"”"™”- 











261 


Index 


Asc washing mochine.... 188 
AGJ com openers .......-.. 153 
—egg becters ....... 155, 156 
i «gen aeacomcane? 19, 20 
St ee 16 
ee 21, 22 
Re en 25 
bdsoaQountd 199 
—toi POPer .... esses 214 
ADW. teliet. paper’... : 214, 213 
ABBOTT & COBB seed éaban 
ABSORBINE JR. .........- is, 3 
AD hots, men’s ........ 112 
NS are 92 
See ATION SMILES cigars a 
(ROL loxetive ......+.+- 92 
AGFA-ANSCO comeras ..... 219 
MD). naade ccede caqgedos 227 
_ © ae eee ia ie 
AIR KING radio ........+- 
AIR-WAY vacuum cleoner 
185, 187 
ALBODON tooth poste Sead ae 
Alcohol, as anti-freeze ..... 138 
—as antiseptic .......-. 85 
sdee cde 239 
ALEMITE motor oil ........ 148 
desde dt 88, 89 
ALKA-SELTZER .......+-- 89, 97 
ALKA ZANE .......-005- 89, 97 
ALLIGATOR raincoct ...... 120 
ALL-NU SSNED: ue dhicewd 4 
ALMAY lipstick ........+.++ 66 
EN GwS. <d06e 4s. 92 
Alum in boking der ...11,36 
ALUMIN-NU metal cleaner. ..191 
loride, as per- 


pS el EAR, +50 86 
ME “624s 000 0c smannaen 102 
Aminopyrine ........ 98, 101, 102 
AMMO cleaner .........-+> 1 
Ammonia, household . 190, 191 
AMOCAT. asporogus ...... 7 
AMOCO motor oil ...... 148, 150 
AMOLIN es ad Ape. .- 
arian tenn eo hes on rner Mr 
toilet pa eee 
SOL. dees cnnen ny lee: 102 
ANACONDA point ........ 
ANDRE moascora .......... 57 
ANDRON prophyloctic ..... 106 
NGELUS shoe whi 213 
ANGELUS ROUGE INCARNAT 66 
ANITA EE seancccoe 60 
ANN PAGE baked beans 19 
powder ........ Y 
—maple D cccccneane 40 
fe Welee ...asee cee 22 
pause dotebocdev seni 138 
Re ah aE , 5, % 


eee 


Ants, 

ANTZIS insecticide ........ 
A-PENN motor oi! ..... 147, 150 
APEX washing . 187, 189 
Apple brandies ............ 242 
Appliance cords, 1 
APRIL 


WERS powder . 
RAR VELVA ka lotion. 
w 


KELIAN, K., 


ARGUS camera 














ARMAND cream .......... 47 
D> dhesceeutesgee 4 
—= baked beans 19 
ARMSTRONG inner tubes ... 151 
ARMSTRONG point ........ 210 
ARNOLD s ing suit ..... 109 
ARROW flosh ight cells ST 
ARROW shirts, men’s péésce 113 
—shorts, men’s ......... 113 
irts, men’s ..... 115 
ear 103 
Artificial teeth, cleaners for. 54 
—fosteners for .......... 5 
ARVIN auto radio ......... 253 
ASHUELOT toilet paper 215 
us, canned ........ 17 
ASPER LAX loxative ....... 92 
POE co cccccccseenese 7, 101 
Sedee enk on cane Gane 101 
As’ men, Geetet < onccces 46 
ASTRING-O- sor mouthwush. 67 
—tooth powder ......... 
Athlete's foot, treatment of.. 95 
ATLANTIC motor oil ....... 148 
ATLAS inner tubes ......... 5 1 
ATOPHAN toblets .......... 102 
AUBURN cars (used) ...... 143 


AUSTIN’S disinfectant ..... 196 
AUTO GRAFLEX comera .... 221 
le inner tubes .... is 





—storage botteries ....... i" 
Automobiles, 1938 ......... 141 
AUTOPOINT pencil ......... 245 
AVALON toilet p paper ...... 215 
AVONDALE corn .......... 4 

SUE ccevatnsie.s BD 

. .«- 102 

BGM baked ee eer: -s: 1 

gph eores ththené 19, 21 

BPS point ................ 21 

8. Vv. D bathing suits ..... 107 
Sy  ) Bye 

i, Bera 15 

nw pe cleaner ........ 4 

BABY TOUGH debllatony’<2. 3 

Baked , commercial .. 44 

Baking soda, a, os dentifrice. .51, 54 

enn RTT 56 
BALDAX comera .........- 222 
BALDAXETTE camera ...... 226 


Baldness 60 
BALL-BAND rubbers ....121, 122 








262 ARMAND—BLANKETS 


BALLANTINE’S whisky ..... 241 
BANCROFT tennis racket ... 256 
PMD cranks apne cee es 8 
BANNER flashlight cells .... 231 
BANOL moth-preventive .... 206 
BARBARA A LD creom ... 49 
—hond lotion ........... 63 
HORI «i cccccccccccccs 
My socneuenarcress 70 
— — razor blades ... 72 
— © cream ......--. 
BARBIZO nie eebhus 
BARBO CoM oe hair dye 
BARR typewriter ........... 23 
BARR a cgtutceteces 235 
Bath suits and trunks ... 107 
Batteries, flashlight ........ 230 
—STOTOGE =. cw eee eeees 1 
BAYER’S aspirin ........+- 87, 89 
BAY ROMA hair dye ...... 58 
B Sy ovowsdveuws owe <*% 


BAYSIDE aw 

BAYUK PHILLI ct, 
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HPOGTS cae e ccc cceneeres 17 


ROLLS loxotive ..... 92 
BOB-O-LINK children’s shoes 127 
BOB WHITE toilet paper . - 8 
rr] heating ........... 175 

GED. chaccestshes 32 
BO-KAY sunburn preventive. 82 
BOLLAC! ci 228 


eee eee eee 


BON AMI cleaner ......... 191 
BONCILLA cream ......... 48 
BOND, flashlight cells...... 231 
1) ay > « SeOdiodde Go> « 116 
obesity cream ... 100 
BONNIE BEST salmon ..... 27 
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—point-brush ........... 194 
——— peuteecstae He 
lies, —— 190 
tran Fupolies, .. 14 
CLEAR-TONE ary vere s. 7a 
ks, electric ........... 156 
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CONTAX camera .......+-- 225 
CONTI castile soop........- 81 
—liquid shove ........-- 78 
—sunburn preventive...... 83 
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COOLERATOR ice boxes..... 181 
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DD scteececcedét 25 | 252 
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EVER-READY household on. . 207 
emaRP fountain pen. - 
puakta « b acesteeteesi yes 
EX-CEL tooth bleach ...... 55 


EXIDE storage battery. ...... 145 
-LAX loxative ........ 89, 93 
O-NOX moth preventive .. 206 

EXPELLO moth preventive... 

meters, photographic 226 
QUISITE apricots ........ 14 
STD. creccducesecances 20 

weedaeoccene ot + 
neces de subaueeta 

EXTAN NE cleaner .......... 200 

EX-TARTAR tooth bleach. . 55 


Eyelash and eyebrow prepara- 


tions “ Ge deatistaaede Fo 
COTE OF 2. ccc cw wnune 

ey tee | etnannedindieaal 56 

Fo ieee. viies cose dee 15 

D obesity cure ......... 00 

FAIRBANKS MORSE refriger- 179 

FAIMMONT ‘iometess 21... 23 
FAIRWAY tomotoes .......-+ 

FAIRY seep ...ccccnvdscss 81 

tae 

211 

58 





AYRO ony cure 
FEATRENDOW. toilet paper 215 
FEEN-A-MINT loxotive 93 


oe .apeadeus A 94,1 
FELS-NAPTHA soap “105, 1 
FEM toilet poper .......... 215 
CUMNOUE . - och ¥edebe tees 102 
Feminine hygiene .........- be] 
ERN MD. cccedeuvene 20 
FERRY MORSE seed ....... : 234 
FERRY’S seed .........-.5- 235 
Fertilizers andvelll aGweie evs 231 
FIFTH AVENUE. fountain pen 247 
FIGHTING salmon ......... 
FIGUROIDS obesity cure 100 
Fr oe epebins 1 

Sabet fades, £204 20, 21 

Weeehenadoate 23 

FIRESTONE inner tubes : 151 

GD cévczbevi sen 148 

BD. evocescteS0ee ed 140 

Pee, GENONE .. ccvcccc ccutbe 4 

FISK inner tubes fivsakbs de 151 

FIT F ton A KING coffee .:.: 31 

FITCH’S hair tonic ........ 62 

FIVE orett icy sicewA A 
GLO lipstick... 








ee eee eee eee eee 


FLEAD insecticide ....... 
icides for... .206, 207 
FLEI MANN’S gin ...... 24 
Flies, insecticides for.204, 206, + 207 
gs Sil gee tae 176 
FLORIDA at fl am - 
MICE «nc cuue 
FLORSHEIM beddvctéid i‘. 
FLOSS TEX int paper ia. 215 
FLOTEX anti- voll ad bday s 139 
UU: GE sictoaceeccsaee = 
ROE occ vcvessdades 
ree 36 
—_ of sulfur ......... = 
Re Oe: 
44 “ fly 04044. 6st edd s 
- oe ie 
GER’S coffee .......... 32 
Perr for 12 
SS er rT 39 
ge ee ee 234 
FORCE cereal ............. 29 
FORD cars am « ) ..142, 143, He 
FORESITE tooth —* Abs. ‘S$ 
FORHAN’S toothpaste ...... 53 
th powder .......... 52 
anaes eds ade 68, 195 
FORMULA 37 hair tonic .... 1 
T ORANGE toilet paper.. 214 
FOTN DERBY comeras ..... 
ores ER exposure meter 226 
‘ountain pens ............ 
coun ROS whiskey ....... 241 
SET ae - 
eye @rower ........ 
an sey etiede 44304 66 
FRANKLIN sewing 
i$ anne dais d 183, 184 


removers 
FRED PERRY tennis rier 256 
FREE a 


—? oy p dbee ss 184 
— apricots ........ .. 
SR CONE er | | 

D'S baked beans ..... 19 
FRIGIDAIRE me tor .... 179 
FROSTILLA lotion 63 


FROST'S MYSTIC cleaner ... 200 


ee Rr a 39 
Fruit, conned ............ 12 
dines «detuned 37 
anartadac > sede 39 
pu “INDUSTRIES wine y 





eee eee eens 
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FRUITOLA awe $968 twat 
gee nes SNe ede | 
FULLER toothbrush Se cceends 8 
FULLERTON paint ......... 210 
Fumigation ............ 195, 204 
SEED ovsccccccete cbueee 
PURIND © 5c cds Hes dsecedbsc 171 
Gee suits, men’s ........ 116 
GLF PENN motor oil. 148, 149 
G. WASHINGTON coffee 33 
GABY suntan lotion ....... 
GAMBLE’S _ Se eore 210, 211 
GANTNER bathing suits .... 107 
GARCIA GRAND om 229 
Garden me a 

 peneng Scscoe duce 231 
ON ER... 106 
GA REIT & CO. wines ..... 239 
Gas, heating os cooking = 

-range appliances ..... 
GRGNOE oc nc cbieds cease 146 


GAUZETS sanitary napkins... 73 
GENERAL flashlight cells ... 231 


ey inner tubes ...... ‘3 
GENERAL ELECTRIC clocks.. 157 
—exposure meters ....... 
——— whol chee os owls 159, + 
eating pods .......... 

a op 3 -apherapheye fer 164 

OUND. ccccecccs ssid 

—refri ae ee 178, 179 

—sun lomps ............ 

—vocuum cleaners ...... 186 

—washing mochines ...... 188 
Se GES esccccescedé 20, 21 
GERBRO corm ..........055 20 
GERMAN insecticide ....-.. 
— ra moth preparation. 206 
GILBERT coe clocks ... 158 
LU SGD bib eb 0 vod cc's 243 
GILL BR ” anode adverse 

ert rozor blodes 72 
GIRARD ee 
ane RA silver polish 192 


eee eee eee eee 


GLY-CAS loxotive ......... 

SouD DUST weshing’ powder. i” 
w 

GOLDEN BEAR —- & ovbeal 


GOLDEN SHELL motor oil .148, 149 
GOLDEN SHORE salmon .... 26 


eeeeweee 
eeeee 

eeeeeee 

eee eee ee wee eee 





EN ONO DAS OCOSNOS IO 


a a a a ae 





GONORRHEA—HERMITAGE 269 


, treatment of .... 106 


Dd 
GOOD PENN motor oil ..148, 149 
yt oy hot woter bottles 167 


eee eee eet ee eeeeee 


ga6coedbbecanven 167 
Hh DEG S ccckactebh 151 
SS, ee 13 
acne batteries ...... Lb. 
GOOSESKIN raincoot ...... 120 
GORDON stockings ........ 1 
GORDON’S gin ............ 243 
GORHAM CREAM silver een 
GOURAUD bleach ......... 79 
GRAFLEX camera ...... 221, 224 
GRAHAM cars (used) ..... 143 
GRAMERCY blankets ...... 108 
GRANADA foilet paper 215 
GRANDEE toilet paper ..... 214 
GRAN shorts, men’s ..... 114 
. ae ooubeten 2 
GRAND UNION apricots 3 
MeN ec ee cdococscaste 21 
—peoches .....6...ceese 16 
NED ~ wovescacecniccces 21 
—tomotoes ...........4. 
bye fetes wwenageo cnabad 101 
POT “studwreces sé eo 
GRAPE-NUTS FLAKES ...... 
epee uice, canned 15 
YBAN Tt Peow 
Grease it powders 193, 200 
GREEN GIANT peos ...... 21 
EEN RIVER, whiskey 240, 241 
et i. +6 cclleeede 1 


+eeeeeee 


adie < 87, 89 

GRUNOW -* ot 248, 249 

DE. 0+ ¢6n00ee% 179 

RDIAN motor oil ...... 149 
UBE motor oils .. 

IDE motor oils ..148, 149 

core of 50, 51 

sunburn preventives 82, 83 


H 6D ably SPRAY 


disinfectant ........... 57 
ae. motets grower ....... 57 
UR = 
HAIG G nas his . 241, 242 

Ts oan» 6 6 Sane iS 

ME vctvreccoccdeeuns, Ut 
ee “"s'eocceseeteds 59 


let JG tee 60 
—tr DO | wee Penh De 60 
HALEY’S M-O loxative ..... 2 ; 
HAMILTON BEACH’ vacuum os 
HAMMOND eaipesonccete 
é've'edb sabes 157, 158 


eee eee eee eens 


H ond lotic 
HANDIBAG hot-water bottle 167 
HAND-O-TONIK hand lotion 63 


e335 «£.%2 Fh. 03> 75 
HANOVIA. sun fomp ...... 104 
HAPPY VALE salmon ...... 27 

—tomotoes .......6.-00% 23 
HARPER lotion ............ 46 
HARPER METHOD hair . 62 
HARRIET HUBBARD AYER’ 

Re EFS AY A 48 

—hand lotion .......... . & 

—lipsticok .. 2... ce ceeenes 65 

DEP ‘oo we ane eked ede 70 
HARRIS seed ...........+- 233 


cinanidie thos cae 116 
WARVARD * sean SH Ee ye 228 
Ses URN nin ad wo cheep 00s inal 
HAVANA CLUB rum ...... 242 
HAVANA RIBBON ci h- 
HAVOLINE motor oi! ..148, 149 
H er, treatment of .... 101 
HAYNES towels ........... 128 
HAY’S hair tonic .......... 





—toma 23 
HELENA RU INSTEIN cream. 49 
—hand lotion ........... 63 
one =» éwitcheacee ee | 
burn preventive .... 83 
HENDERSON gee ae 234 
re eo re 58 
ee MED .0c0 scene uhhh 58 
HENNESSY’S brondy ....... 242 
SE WES. \c'ctevbiacds ete 2 
Hr See > aaltes a +4 
ERM asparagus 
S=QRONTUED © bc cc ccccscccas 15 
S—QOSENES occ cccccccsahs 16 
SaQORS seen ccciectss Ve 
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HEXIN 

HEXYLRESORCINOL S. T. 37 8s 
HIGH STANDARD paint .... 
HILDICK brandy 242 


eee meee wee eee 


eee eee eee ee 





eee eee erent eeee 


Cee eee ee eee 


PoP eee ee eee ee eee) 





ee eee eee eee ewes 


Ice 
ICE-O-MATIC refrigerator .. 179 
ICE-O-METER thermometer... 170 


ICY POINT salmon ........ 

L comeras ......... 220, 221 
IDEAL moth block ......... 
IKOFLEX comera .......... 224 
IKONTA camera ........... 222 
1. MILLER shoes ........... 126 
IMPERIAL mottress ........ aa 


IMPERIAL tennis arn. « 257 
all WALK shoes 126, 127 


ee ee 


INECTO ‘he OR GD on cccettare 
pape I 


INGRAM’S cream .......... 49 

vi wos uh cheba 77 

Inhalonts, — eee 88, 89 
—for coughs ........... 


INK-D- cATOR fountain pen. 247 
INKOGRAPH fountain on -. 247 
INNER-CLEAN loxotive ...91, 92 


See GUNG ncaneucehes 24 ééis 1 
Insect and disease control, 

GER. cdnsawdtcotees 
—— .. 200: eeetnb mee 204 
Insomnia 


97 
INSTANT CLAIROL, Rd dye. 58 
INSTANT DEW deodorant 69 
INSTANT ODORONO 


eee eee wee 


59 
INTOSCOPE en meter.. 227 
INTERIOR ces 


exposure meter ........ 227 
INTERWOVEN socks ....... 117 
Insulation, house ...... 175, 176 
IODENT toothpaste ........ 53 
SN eo cccbebibccevedocs 8s 
See GREP. vcuceCbccccon 44 
WONA apricots ........... 4 

SPQ das anda e eden 6 ot 20 
—peoches .......cceeeus 16 
SORTS 6 cncc cpaleed o oetu 7 
POORER ben ccc dtd svete 21, 22 
—souerkrout ............ 
—tomatoes ............. 23 
—tometo juice .......... 
IPANA toothpaste ........ 53 
ph eae 26 
IRIS sanitary napkins ...... 74 


IRONIZED YEAST ......... 


Pee eee eee eee eee 
seen 


nn ees tts tet Ses Skeets. Ge 
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Dice rrost ker .... 154 
coffee moker 
JACK SPRAT corn ......... ‘ 
aqegerense: a a 
tl ie ipa 92, 100 
JALMA laundry soap ...... 197 
JANTZEN bothing suits... 107 
JAPANESE OIL hair tonic .. 62 
DOMES cs cud Gow o wep 81 
hand lotion ...... 64 
JEWEL pain 222022 210 
jeveler BIBI he he 191 
NNIE WALKER whiskies, 
ion nt, 22 
JOHNSON’S cieanes sone dua 
NSON’S creom ......... 
JOHNSON’S ‘Sheer polish 192 
CFOOM 2. nc wcneeuee 


EMAN, E. P., tennis 














oe gpl E EEN coffee ..... 33 
WUSTRITE insecticide... |. 206 
K. boki ae B) 
(eee 160 
-R-O ROO LB 206 
KA-BO whitener ..... zit 
KAFFEE HAG coffee ....... 3 
KANTLEEK hot-water, bottle. 167 
KAUFMAN hots, men’s ..... 112 
KAY DUNHILL ‘heene “diess. 131 
KAYSER , women’s . 132 
ey 9 RARE 34, 135 
is oss bweee Gane 257 
~~ oer 29, 30 
KELVINATOR “refrigerator oe ie 
y-SPRINGFIELD i inner as 
occetheccaccercok wan 
KEMP’S poe t juice 15 
DB assaMende 
IDALL motor olf ..... 148, 149 
E sewing mochines. 183 
-RAD radio tubes ..... 255 
tennis rocket ........ 256 
D blonket ........ 108 
—snow suit ............ 109 
as . 204, 205 
—for cleaning ...... 190, 194 
—for cooking ........... 202 
Sebsts akan 277 
“PEE lotion .......... 46 
BRAND masertetse +0 aR 
san napk sy 
KICKERNICK shorts, " 
ae rrr 132 


HE a ai) 
ING kee boxe. **** Tez 
KING D cigars ..... 228 
KINGSBERY’S lotion.. 79 
KINNEY’S solmon ......... 
KINTHO bleach ........... 
KIOMIN loxotive .......... 1 
KIRKMAN’S cleaner jee ig 4 
_—wW Rens Ne 
angen ROOF lipstick... 
ITONEN bond istion’ 27) 
-RITE 


KLEEN toothbrush .... 84 
KLONDIKE ice box ........ 181 
KLOR-O-WASH disinfectant . 196 
pio Aa juice extractor .... 168 


KNOX hots, men’s ......... 
KODACH > eee 
KODAK cameras, 

217, 220, 222, 225, 226 
KOHLER’S ANTIDOTE ...... 102 
oe eee hair dye ...... 3 


K 
KONATE moth preventive .. 205 
KOOLMOTOR motor oi] .... 148 





eee re ee ew we eeee 


KREML hair tonic...) * |: 
shorts, ¥ 44 13 
KRUMBLES Cereal... 29 
RUSCHEN SALTS |....: 92, 100 
KUNER’S corm ............. 20 
ree... Sdanctiasdeenal 2 
KURLENE jh grower... 57 
KWICR WAT’ sche ron <-. 18 
KYANIZE point ........... 210 
abor conditions ......... 9 
LITE ** 196 

LA CORONADA cigors ..._- 228 
LA CREOLE hoir dye |... 2 
DOGA se cee 
LADY DOUGLAS shoes... 126 
LADY DOVER electric 163 
ER cream ....... 47 

ligt ........0...., 66 
FAIR mottress ....... 111 

LADY PEPPERELL sheets 123, 124 





LAFAYETTE cars (used) .. 143 


LAFAYETTE 255 

Rs - 1 ; 4 
Sh. e>¢cneens 

LA GLORIA soap .......... 81 

GRANDE sanitary 

ae eeCdatoesns Ses 74 

LAIR SE sp ek poimeae 242 

me otic’ Guna name? bana 42 

FMP he sg Ie te 156 

LANDER’S hond lotion ..... 63 

RY. FMS , 63 

LAPACTIC laxative ........ 92 

A ree Gis tn 6s 002 Eo 
cigars ..... 

LAROS VEEN pte 102 
aaah hana o> ae 

LARVEX moth 206 

LA SALLE cars (used) 143, 144 

LASH-LUR PO 

LATHERALL cream.. 76 

LATHERLESS shaving cream. es 


oe eee ee owe 


OeRe eee ee eee 


—for colds ........... Pat . 4 
as tele Oe 
LEE hots, men’s ........... 112 
LEE inner tubes ........... 151 


ae ee eee 


—tires 140 
HARRY C., tennis racket 256 
LEICA miniature camera. .223, S 


Lemon 4 oe 
LEONARD oe maine Rey eee 
LERNER stores 1 
LE SAVOY undersh s 115 
LESSER SLIM FIGURE BATH 101 
Lewcorrhea .. 1... eee en eee B 
LIBBY’S epricots a ete 14 
mat ~~ p eae | 
—cherries .... 0... ccuue 15 
—<cormm ..... 3 goo e saapame fe 
—peaches ee ee ae 
Ct Pa jad 
Sfalimon 9 2220025:28; 26, 2 
CE. | 
—ftomoto juice ........«+ 23 
Lice, extermination of ...... 207 
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LINCOLN cors (used)...... 144 
LINCOLN ZEPHYR cars 

re “avétaesettpa 43,144 
LINHOF comera ........... 220 
LIN-TEX toilet paper....... 215 
Het HEAD motor oil...... 148 


Lipstick 64 
iD ry ad hair tonic.. 62 
u UID LASH LUX 56 


ae ae’ ‘cannes 
—toothpaste ........... 33 
—tooth powder .......... 52 
Se aa) Shee wetms cpais 43 
LOG CABIN syrup.......... 41 
LOOMCRAFT slips ........ 134 
RADO hot-water bottle... 167 
LORD > ern. shirts, - 
Loris fash dye ........ 57 
Peo Se lotion cine atraneni y 
pa aha oda valdécuana 62 
SHOVING «6 ween eens 78 
LOTUS "NORRIS "e ood 73 
ee en - pares dye | 
es ave aes ere” 148 
in 6 2 elihal ate an hie 5, 176 


17 
LURLEYE LASH DEVELOPER... 57 
LUX hf ~ 197 


Sty , + 6dacttees ¢Pneite 44 } 

LUXOR powder ............ 70 

LUXURIA cream .......... Ss 

LUXURY eyelash dye........ 57 

LYDIA PINKHAM + able i 
—vegeta compow 

BEES GU es o dy baaen Fetes 9, 195 


Maw THOM shoes. . .126, 


McGOVERN’S salmon eae 
McKESSON’S gin .......... 
McLAUGHLIN ” ethtes ‘ 33 
MACY'S apricots .......... e 
ed beans .......... 9 
—boking powder ........ 3 
<—— tO Ataf ligh sony 2 
DE)  « cinclenaconbese pi 
EO  . caamuncien nae 
electric shaver ........ 
SOE chivtnadabe o0tdn 36, 37 
—hand lotion .........-. 


ee eee 





.-. eee ——— -— ko 





MACANSISUSS & 


NONI ABANG ANAS 


2a RANRISRSSs 


AsS—CSanw 
—“weanw 


SRN =IASSEIA 





SS See 126, 12? 
—shorts, men’s .......... 
—shorts, women’s ........ 132 
—stocki women’s 137 
—sunburn preventive .:... 83 
aD \a-eled eee 6 Gene 23 
—tomoto juice .......... a 
enabae se aneae 259 
—undershirts, men’s...... 114 
MAGIC AIRE vacuum cleaner, 
185, 186 
MAGIC polish ............ 192 
MAGIC shaving powder..... 
MAGNAN tennis rocket... ... a 
MAJESTIC electric shover. BA 
MAJESTIC sewing ine 
rte shoe — 212, Pe 
MANATIA cigars .......... 228 
MANHATTA Fas men’s. 113 
cnesee 
MANISTEE salt ............ 


MANSBROOKE roaincoct .... 120 
NSCO shorts, 


men’s...... 114 
men’s...... 15 
DE «dXnnné taasinn > oe 41 
GED “crccctecencecs 40 
asporagus ......... 18 
tt ~o+occetsaner cette 21 
—POOCheS ....6..-cceees s 
MARIPOSA bionket ........ 108 
MARLIN razor a Pei) A a 
MARQUIS DE USSADE 
MARTELL brandy .......... 
TEX ‘ee 128, 129, 130 
MARTIN'S ny. Bye soy ws 1 
MARTIN’S Vv. ©. whisky... 241 
MARTINSON’S coffee ...... 31 
MARVELOUS cream ........ 48 
SEE” ncdccepesenecs S 
MARY T. GOLDMAN’S hair 


56 
MASCOT hot-water ots 4 
re eyelash color ..... 
MASTER 


o60 80 pemenade Gna 1 

MAX FACTOR’S lipstick. . .65, 6 
_ sl cream ...... 47 
MAXIMAR comera ......... 220 
L HOUSE coffee... 32 
MAYBELLINE eyelash dye.. = 
MAY-FIELD corn .......... 20 
YFLOWER house dress.... 131 

YFLOWER towels ....... 


MACY’S—MODERNE 273 
MAYFLOWER whiskey ...... 240 


MAYTAG machine... 189 

MAEDA, fiesttght Geite. ».-. £28 

MAGE cSdnancescvecannste Can 

ee oR 39 

Mechonical pencils ........ 7 

Vecdecarat. ae 

Medicin cabin sprnsetts: 38 
SUIT 2 nn cuee 

children’s .. 110 
MELLO-WHEAT cereal ..... 

eases hay re ey 112 

creom 

lotion Soles is. 108 

TUM cintment ..” 89 

MERCOLIZED WAX ........ ” 

MERIT flashlight cells...... 231 

Metal amen y polishes... 191 

METANIC Jetty OM et ondne 86 

METHAZONE onti-freeze.... 139 


MIAMI sunburn preventive. . 82 
Mice, extermination of 


. 207 
MIDDISHADE | suits, is, 26, in 


MIDDLEBURY electric clocks. 158 
D CO-OP motor oils. 149 
MILANO castile soap ...... 8! 
Milk, condensed .........-. 39 
eee eee 38 
a easit taciknaite: 7” 38 
MILKOATO cereal .......-. > 
MILK OF MAGNESIA ~ tooth- 
mutonno deel 222200... Be 
MILKWHEATO cereal ..-... 2 
MILLER fires ........---++ 140 
MILLER, |., shoes .......-.- 126 
MILSHIRE Pl veer eerie 243 
jnerol oil .......... 96, 91, 92 
Mineral oil nose drops... .. 87, 89 
Minerals in food .....----. 34 
MINIFOTO cameras ........ 223 
MINI PHOTOSCOP exposure 
OT  etencns thes edeoe 227 
MINITMIX. biscuit flour. .... 36 
MINNESOTA machine 184 
MINNESOTA VALLEY pecs.. 21 
MIRACLE elect electric shover.... iB 
MIRRO.CLEAR-DRIP coffee a 
MISSION Paunnnnn ose aeee 18 
VANITY slips... ....- 134 
MOBIL FREEZONE onti- “ 
MOBILOIL motor oils... . 148, 150 
MOBO window cleaner...... 193 
MODERNE heating pod...... 162 








MOHAWK sheets .......... 124 
MOHAWK inner tubes ...... 151 
MOLLE, sh aving | cream ..... 7 
beet fee eo 
Cherries... cee cenes 15 
0 bs sok taenes i9, 21 
Wo cascces 
ae er 9 211 
peaches 2. cece wcucens 16 





MORLEY stockings 137 

Mosquitoes, “insecticides ‘for, ed 

205, 207 

Guat WEEE. sc camectansones a 205 

SE lee cesece sedeceses 206 

sedis baueee we 206 

as wieane> ms 206 

MOTH-PRUF cabinets ...... 206 
SE. WE bee socee co cas 
kL Rar, 

me foothbn mechanical 


NET GED ciacecececes chao 

MOTOROLA auto radio. .253, 354 
MOTOSHAVER electric shaver 76 
MOUNT VERNON whiskey... 239 
Mouthwashes 66 


eee ee 


200 
se came 


onbudh othe ceca 132 
hen adniie as ie 135 
Mantle” csi Pew ET y- e 
MUSTEROLE ...........--- 89 
GENTE . 0 cb asodeuece tonnte 42 
MYCO rozor biades........ 72 
YER’S PLANTER’S PUNCH we 
MYSTIC cream ............ 48 
ey A St in aig 59 
—hand is 40m 6 ener ess 63 
sunburn preventive ..... 82 
IN apa-mas hair dye .... 59 
NADINOLA cream ........- 49 
wee ae Simaeeeee ° + 24 
NANCY LEE lotion ........ 46 
cors (used)... ...143, 144 
NATIONAL corm .......... 
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NATIONAL sewing machines. 

NATIONAL UNI radio 
OE ER ee tip ee 

NATION WIDE sheets ...... 

NATURAL BLOO. 

stot REMEDY NR 


eee eee eee eee 
Sete eee ee eee ee 


NEET latory 
NELLY N house dress.... 
Neosilvol 


N 
NEURODYNE 
NEW HOME s electric clocks. 


NEW PEBECO” toothposte... 
NEW PROCESS CO. shirts, 
inne 


eater eee ee ee ee 


TEXACO motor oils 148, 149 


NEW WILLARD sewing ma- 


ee oho tke ts +5 ecetaen 184 
New York City Block List.. 79 
ope YORKER suits, men’s... 116 

. Sone oy a Bee 
NICKEL: PAK toilet paper.... 215 
a a tennis strings. oar 

sunburn preventive. 

NO MEND stockings........ 1 

|, ea ae 
NONE-SUCH tomotoes...... 23 
at. intaauh 69 
nn Poraee 178 

NOROL- Kon a OD weenen 

NORTH. BAY salmon ...... 

NORTHERN cleaner ......-.. 
NORTHERN LIGHTS light és 
NORTHRUP KING seed ..... 234 

B shoe whitener...... 212 

NOR’WAY anti-freeze. .... 139 

lg a oo preventive 83 

Co Ae sprays. ...87, 89 
NOURISH NE hair dye...... 4 
NOXZEMA sunburn ao Sees 
NU EVE 32 
NUMBER 27 CARL U UPMANN 

See anaes reams: oe 228 
NUNN-BUSH shoes ......... 126 
oo de ay “et oe? 5 

- sanitary napkins . 
NYAL cleaner ............ 200 
NYE’S household oil........ 207 
0. H. tooth powder ....... 3 
OAKITE Gedeer” ee oat aia tee 1 
OAKLAND cors (used)...... 144 


Obesity ¢ 
occy- CRYSTINE loxotive .. 
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gd by gd soap Bajomes, <6 ebaiien 
S BUSS 4 oneane 59 PAL-LO cleaner .......-«-. 191 
VARS RSY SSIS cyte PALMER mo Rpg Ae ty 
Se ti PALMER’S skin whitener re 
1AL GIRL ‘Scout PALMITAS cigars .........- 229 
tec céene men 26 PALMOLIVE soop .... 197 

Y salmon ......++++» —shoving cream .....+..+. 
Pitcanveiatraas 201, 203 —shaving lotion ......... 78 
SE or 147 —shaving soop .......--- 78 
bi uensstohesnell 175 —toilet soap ........--. 80 


Pancake flour 
of ae ERM 55 PARAGON hoir dye .......- 58 
DRUM a. HW Lid 24) PARK G TILFOR lipstick .. 65 
DUTCH CLEA SER .... 191 PARKE-DAVIS cream ....-. 47 





GOLD ee bcos oamne 33 PARKER fountain pen ...... 247 
JUDGE salmon .......- 25 PARKER’S hair dye .......- 59 
SOTHUSALEM whiskey 241 PARKLEIGH suits, men’s .... 116 
MR. BOSTON gin...... 244 PASTEURIZED cream ....... 49 
wae whiskey .... 240 Pastries, commercial ....... 
wr He bs 240 PATTERSON’S CEDAREX 
ENLEY a 240 Ry ed i 
ILE cors “laoed 142, 143 PAUL JONES whiskey ...... 241 
IVE OIL creom .....----~ 47 PAVEWAY sewing crochions. 184 
oil, for burns.......-- 86 Peaches, conned ........+- 15 
wd yd poe bo ama 60 Peors, canned .......+-+«+- 16 
Lat, & 62, eas, ca Tinie ais ¢ haus. 
ae 81  PEBECO toothpaste ........ 5 
Ga STAcWniTE shoe —tooth powder ......... 
ckabeccamede 212 PEDIFORME shoes ......... 127 
er | 196 EE shoe whitener 213 
WHITE shoe whitener. . 3 Pencils, mechanical ........ " 
ALINE oils. .. . 148, LE ce cennecmeaden> 123 
dha a7 PENH CO-OP motor a iis, 149 
squeezers .~...-+5+> motor 
SD SOG cc coc cc mccecs 80 -CRA “ty 
NOG cigars Re = 229 
COM ND hoir dye 59 
INE freckle cream...... 79 
BREAKFAST coffee. .... 33 
bes FAMILY salt ......-.- 45 
GiR 48 
NE S 
ALTINE ci eaieree ars 8 
thermometers .... 171 
N inner tubes 151 
ER pt a 131 
eo cees anaes ame 198 
“FE 43 
Pp —sheets 
DQ loxative ........--- 93 PEP-R-MINT toothpaste .... 
PGG asporogus ........---. PEPSODENT Y TY > 85 % 


eee eee eee neee 
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eanseneceseeemesiatn ~~ af ee. 28 Bee 


eee eeeeeeeee 


P ration suppressors .... 


eee eee eee eee 


pedeaead cones 92 
N’S on ee 29 
PHANTOM BROW eyelash 9 
PH 1LIN loxative ..... 93 
loxotive ....... 
PHILCO auto rodios ....... 
— sets ..... 248, 348, 330 
PHiLiPa. COUN noc cumeoves Fit: 
toilet paper ...... 
PHILLIES cigors .....-.... 
ea <A 1LK OF MAG- 
NESIA creams ....... 48, 49 
—loxotive . 2.22... ecnees 97 
—tablets .. 2. ccc ccecees 3 
PHILLIPS baked beans » 
ee ilenate ba taihe 21, 22 
Gh ey MIE 23 
aaah omies 22 
PHOENIX stockings ..... 136, 137 
t] ‘apy hee fos 
Pi PIPER shoes ......... 1 
PIERCE ARROW cars (used). | 
PILLSBURY’S cereals ..... 29, 30 
andes mene oro 35, 37 
PILOT camera .........5+. 4 
Pine-oll disinfectonts ...... 195 
PINEOLEUM nose drops . 89 
ER point ........... 209 
PIPPIN cigars ..........++- 228 


ee eee 


DLEUEEE nen ceceses 55 

POMPEIAN lipstick ....... 65 

fee = ed ny we canned 70 

PON OS kk cions tenes 48 

Ne. eee * 
AC ebebom”s 

4 142, 143, 8 
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POUDRE D’ILLUSION 


PS a oR Sib agente) Hy 
hg ST el Rt EE 
ced c aaee ¢ eeee 69 
SeMMEMED. oceeccce sce cent 7 
“+ sede cennennswee 4 
exposure 
Precipitated chalk ........ 5) 
PREMIER apricots ......... 3 
RE OF 
od i oo usb cineee 9 
SD <«sicmoce canens 1 
ee eee 20, 2 
am@GRGS .. «cance cedees 16 
MED. “Uscccadencee ener 7 
Ot >. wcdeanpegscpe 26 
—souerkraut ......6+e05 22 
——fomotoes .... -eccnccee 
PREMIER vacuum clecter 186 
HS motor oil ..... si is 
exposure meter ’ 
Ty > >onaednenenee 
3 peal ay oi A oes ons al 196 
PRIDE OF OF: ba touts flour. . 3 
PRIMROSE PNOUSE is li stick. 66 


eee eee een eeee 


— pone 7! 
PRINCESS COLOGNE soap .. 8) 
PRINCESS PAT cream ...... 48 
—lipstick 


ee eee eer en wee 


PRINCESS ROYAL peas .... 2) 
PRINCESS STRIDE slips .... 134 
PRIZE motor oil 149 


ee ene ene 


—electric toasters 
PROGRESS vocuum cleoner . 185, 197 
PROGRESSIVE CLAIROL hair 


ickgnkeecedeaane 58 
PRO-KER Gente: ....< kane 62 
PROPHYLACT 1C toothbrush... 84 
pov ne rt [inh naet andl 106 
PRUN nn coves conaa 106 
ceenotes loxotive ........ 93 

ET ono ke headcouan 91 
FFED. RICE cereal ....... 30 
PUFFED Maeol cereol ..... 29 
PUGET sour ; anal 234 
ss RRR ee 134 


PUREPAC precipitated A saaai 51 
PUREX precipitated chalk .. 51 
PURITY HI-TEST cleaner 200 
PURSANG LAXATIVE PILLS. B 


PUT dry cleaner ........... 
PYCOPE toothbrush ........ 
SEE. ve ¢bas cd 0w ote va Be 50, 51 
PYRAMIDON — ... 2. cece eee 1 
PYRAMINAL .........05055 102 
Pyrethrum dusts and sprays. 205 
PYRO anti-freeze .......... 138 


PYROZIDE tooth powder .... 
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-BAN A ove obedanne 59 
ER cereals .......... 29, 30 
ER Srate motor oils, 

148, 150 
1-REST mottress ...... 11 
ITY RSE Heite 
hot-water bottle 167 
UAKER OATS 


iCK S 
ICKEES wu ear, 
idren’s 


Radio sets, 1938 .......... 248 
SE? 4, Cadoesdndscn ent 251 
—outomobile ........... 252 

PD  cosacccbeceekts 251 
—communiceations type 252 

OD SS See 254 
RAHNEE latory ........ 60 
RAIN-BO-FI raincoot ... 121 
DP hocessndsdcdeces 119 
RALSTON cereals .......... 29 

eres 

cor | G&G RANDOLPH’S 

th bleach .......... 
RAPIDOL hoir dye ........ 58 

Rots, extermination of ..... 
205, 206, 207 

mrceest pe sv Mapesy y 


RAYNSTER 120 
tay.0. VAC *Hloshlight —_; 231 
tubes . 255 


RAYTH radio 
Razor blades ............. 
Rozors, electric ........... 75 
4 ED é6hsbecce seas 1 
CAP razor biodes ..... 72 
24 CIRCLE coffee ........ 1 
CLOVER toilet paper .. 215 
RED CROSS shoes .......... 126 
CROSS toilet paper 214 
FEATHER salmon ...... 
4 hy - | Ler = 
asporogus ...... 
—cherries ..........44:; 15 
—peaches ........-..45. 16 
—fometoes ..........+.-. 23 
= Ay toilet paper 214 
ae bitters tade 
He 0 PW. 2d Sods 1 
RED Reducing 9 apricots ..... 14 
—boked beans .......... 13 
pa ‘ Bea oe 8 ah 3 
i orapetve RA ae 
—peaches .............. 16 
SS eee ee 17 
Se ie ie 22 
—saolmon .........-50055 26 
EE seceds cUCbe tu dene 45 


Q-BAN—RITEWAY 277 


—souerkraut .......--+-. 22 
DUG * cntnads ooh? 06 24 
—tomato juice .......... 22 
QE GED ccc tc ccuctes = 
—tice cereal ........«.+. = 
REFLEX-KORELLE camera 224 
efr’ tor 1 
poet ne i nee nae 177, 180 
REGAL inner tubes ........ 150 
REGAL 3-4 Shamhas eoanel yo 
ilet paper ........ 
RE ST otha sane c omh 
He ee raincoat. 121 
py 2 ~ ©. a eae ata ta 115 
REJUVIA lipstick S comes aie 65 
RELIABLE —~ dees tae 21,22 
REMINGTON typewriters ... 259 
REMINGTON RAND electric Zi 
REMY MARTIN brandy ..... 
RENGO FRUIT aay Soy 
RENTON’S wee E 102 
REO cors (used) ...... 3, 144 
REPEATER ~ <4 FTF. 
RETINA comeras ....... 222, 225 
REVA hair dye ............ 5 
a, inner tubes ........ 151 
REXATR vocuum cleaner. .185, 187 
REXALL nasal spray ....... He 
REXLIN toilet paper ....... 215 
RHUM DES PLA ATIONS 
Wee: SL ns « caan Ge 243 
RHUM-SARTHE ........... 243 
MD" < cosmo nul eden 134 
Oe et RE Hess P+ 30 
OS ae ee 28, 30 
mn tb od Ss titamenane 30 
RICE KRISPIES ............ 30 
RICHARD HUDNUT cream 48 
—lipstick ............. a 
RICHELIEU apricots ........ "14 
asparagus ...........5. 18 
—cherries .......0.004: 15 
eM odd cbdc kas meas 20, 21 
af. Pan adie dead 16 
PORE ATs ce ccctotctece 17 
MDs 555056 ce hbaeectt 22 
sete deacdh de chine Ps, 
RICHFIELD motor oils ..148, 150 
RICHMAN suits, men’s...... 
Rickets, treatment of ...... 108 
RICORO cigars ............ 228 
RIGHT G READY salt....... 45 
RING-FREE motor oils... .149, 150 
, ae 198 
RITE-RITE pencil .......... 245 


"RITE-WAY shoe whiteners .. 213 





eee eee eee 


eeeeeeeeeee 


eee eee eenee 
see eee 


eee eee nee 


ROCKFORD sewing machine. . 
ROCKNE cors (used)........ 
control of 


RAL el 204 
fhdprn 223 
Ft fhe 223 
ROMA. WINE CORP. wine.... 239 
RON BACARDI ............ 243 
RON eek, a tt, 243 
EEA on cetastscsee i75, 176 
R T peaches ....... is 
ROSE-DALE apricots ......- 4 
tO 4 Sig epee 6 
~—POGCheS .. 2... ence vees ‘S 
Solon *222250505025.128, 26 
ROTHSCHILD cigars........ 23 
IX ash dye os. 56 
ROVAL a eat cals... 231 
mov - = 258, 259 
ROYAL JEWEL coffee....... 32 
ROYAL ROCHESTER tooster.. 166 
ROYAL SCARLET apricots ie 
Sn eee aaa 
—ChOFTIGS occ cc ceeeraes 15 
~~ COPIED. 6 o.csic vescviccscey 32 
eR 6s ogee c due vary > 20, 21 
—POGChes . 2... cee enenne 16 
LE ' clsapeinandhat9) Hy 
ee te 
ae dithlpas 24 
footwear ......+-.+- 121 
RUB-LESS metal cleaner. . 191 
es 17 
RUM CARIOCA 2.2.2.2. 77: 283 
RUMFORD boking powder. . ait 
Ree aca’ bleach” 79 
CME coc ceatenaten eve 101 
S T. 37 toothpaste....... 


eee ee eeeeee 


eee ewer ee eer renee 


eee eee ee eee ee | 


eee erent eeee 





ENED .concscvearde ae 
salt, iodized .............. 
salt, as dentifrice.......... 

as loxotives ........ 90, 92 

SAMOA OIL sw 
gh ep Se 82 
Ss. electric fan ...... 159 
—heating pod .......... 161 

ORT eb beecne codes 0% 166 
SANI-CLOR Cones cae e 196 
SANI-FLUSH cleaner ....... 194 
cat henge ice “y ry Pfc a - 
SANITI BE ointment ........ 1 


nopkir 74 
SAN-NEAT sanitary napkins. 74 
SANOVAL hot-water bottie.. 167 





ro rt aed napkins. ...... 74 
SANOVAN deodorant ...... 196 
SANTOS NROYALE coffee 32 
SARA “ve ain 0 pin’ Obra 91 
Souwerkraut, conned......... 22 
SAVABRUSH peiat- brush 

GEER sccevetnbens & 194 
SAVAGE lipstick .......... 65 
SAVE light bulbs .......... 164 
SA peo cleaner ........ 196 
SAVOY salmon ........... 


nares ge T powder VW 


SCHOBLE hots, men’s ...... 112 
sClentiFic a eee 206 
SCIENTIFIC tooth ; a 
SCOTTISSUE Toilet | poper.... 214 
SCRIPTO pencil ........ 244, 245 
Seafood, canned ........... 24 
SEAGRAM'S gin 6.0.6. 0s 24 
SEAMPRUFE slips... ;.: 133, 134 
SEARS’ ee bevioadnd 139 
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—electric shaver ........ 
+ GUD cc cecdas 231 
—fountain pen .......... 
—hot-water rbottie o0agek 167 
Soe chases 208 
ee i% 
—ju GEOUNET ”« ccsoace 
~s ~ Saye 18 \* 
—paints ...........;- ‘ 
PP SE 249, 250, 252 
—radio tubes ........... 
—aincoct ........6++5+: 1 
—tazor blodes ......... 72, 73 
en hetated 178, 180 
—shaving sOGp .......... 
*. Dy Seer 123, 124 
irts, ‘s 


i me . esa 1 
SECRETARY fountain pen 247 
SEDA toilet poper.......... 214 

nt. chee aamalee &? ao 98 

at aahs.oaeehtnees 4 98 

RB Be go I! 233 
Seed treatment and special 
— oennase mmede 
Sek 308 ake on9°7 io 
itz powders, U.S. P 91 
INOLE foliet poper...... 214 
CETA slips > aanwenbe oe 133 
Ree 210 
UTAN loxotive ........ 91 
no oy ree! 156, 157, 158 
SEVENTEEN lipstick ....... 
BatO-4 COGS .. cc occccess 
mochines ........... 182 
APELEY'S | PRESCRIPTION. 106 
queue . Fandbenaaa 76 
vibebeahs ¢antenn S 
SHEAFFER fountain pen 246, 247 


onan cccr-secnece 4 
oy raincoat ... oe 


EPHERD bothing suit .... 197 


raincoat .......++- 1 
ERWIN Wi AMS points 
EWAN-JONES wine ...... . 239 
INOLA shoe ee: -212,2 13 
iRY-Ebz. un nee men’s a 


GressingS ......-ss++5 211 
Shoe whiteners ............ 211 
men’s, women’s, chil- 

Ty sbece cde caakans . 124 
—COPPECtiVe . cc eee enee 125 
an, PL ETTET ITT 257 

SHORT-EEZ shorts, men’s. 114 
ey 13 
ie aa klthe bp ake od 131 
SHREDDED WHEAT ........ 29 
ST Cena be oad leoas 43 
SHU-MILK shoe whitener 
212, 213 
SHURFINE salmon ......... 25 
SHUR-SHOT comera ....... 219 
SHU-SHINE shoe whitener 213 
SHU-SNO shoe whitener 212 
SIGNAL electric 1 60 





vent 
ave COL nose 
LVER CREST Bh Seer 





ve DALE tomatoes .... 24 
SILVER DUST .........-+-«> 198 
SIL-VER-ENE silver polish... 192 
Silverfish, extermination She 
7 
SILVER MOON coffee ...... 32 
polishes ......++-++6> 191 
—e PSENTRY tarnish pre- 
SILVER SWAN ‘toilet | paper... > 3 
> 
ee Ae 68 
SIMPLEX hair dye ......... 
SINCLAIR motor me. . 148, 149 
SINGER household oil....... 
—sewi ty . 183, 184 
os ae ain cleaner....... 
in bleaches ...........-. 


eee eee ee eee 





SKOL preventive.... 82 
SLAZENGER tennis balls.... 257 
Sleeping garmen mano’ 4 
SLE ND SALTS 

ee wpead pAb ohede conan 
SLENDORITA cigars ....... 229 


gg REDUCING GUM.... 100 
women’s 1 


ee ee 


SNIDER DER, catsup hit A “n 
sid te’ sabe fee 2 
NOVY WHITE tooth bleach f 
SNOW SNUG snowsult .... 2. 109 
Snowsuits, children’s ....... 1 
OS aera. 197 
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so teeth ohio 33 

Sodium lorite, U.S.P. 85 

Sod. te, as mouth- pa 
sme? staueenstpsts 

Sodium “x oad 
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+e eee ener 
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eee eeeee 
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“see 
eee eee eee 
etme eee ewe 
eee eeeee 


ee eee ee ee 
eee ee eeeee 


eee tee ewe eee 


eet eee ee meee 


Sei scgeumant Of... .-«: 
Stockings, women’s ........ 


ee ee 


eer eenee 
eee eet eee nne 
eee eee eeeeee 


eee enene 
eee eet enee 


eee eee 


STUDEBAKER cars (used) 


142, 143, ae 

STYLEPARK hats, men’s..... 112 
Suits, children’s Gthcncens Hs 
hams aamale 2 trnete ot5t 37 
SULTANA salmon ........ 25, 26 
NBEAM asparagus ....... . 
aa preremeeeecperaae 15 
SUNBEAM rote, ie 163 


. sunburn - B.S 


SOB. Spry igi 2 1 
D cereols ..... 29, 30 
ie ‘s¢oatetaue dan abe 5, 36 
UNOCO motor oil ........ 149 
SUN PROOF paint ......... 


210 
SUNSHEEN tennis strings ... 256 
SUPER BALDINA camera .. 
SUPER DURATEX anti-freeze 139 
SUPER IKONTA comero 
a5, 


221, 
SUPERIOR toilet he 
SUPERIOR towels = wivac 
SUPER JUICER juice 


extractor 
SUPER NETTEL camera .... 225 
SUPER PYRO anti-freeze ... 139 
SUPER SPECIAL tennis strings 257 
PER a" DOLLY camera 226 


ff Reg tha fate 198 
PER THERMO anti-freeze 3 
SUPREME fountain pen ..... 247 
SURE TO GROW seeds ..... 235 
SWANK foilet poper ....... 214 
SWANS DOWN flour ....... 36 
SWEET GIRL corm ......... 20 
PR Re 16 
Ml. seéndehsen chase 7 
PP ey: 23 
SWESTREART seep or. 81 
SWIFT'S butter ........... 12 
Swiss. <a loxotive ...... 91 
SYLVANIA blanket ........ 1 


SYLVANIA rodio tubes .... 
SYL E obesity cure .... 101 
SyMeOL hot-woter bottle .. 167 
grenii, 06 
Syrup 


treatment of 











ttt eee 44s SA 


A 2.2 bw Bee hee lhe Bh 


ean Ow —W 7 —_— -_- — i — — —_ 
SHOAL AVADSAGONGS BLA BANRSSAOUWAN—- AKAN DAR UASE 





ALL’S FEMALE TONIC.... 106 
TAMPA NUGGET cigars .... 229 
a 


eee eee eee eee eee 





oy Cena k oer, cae 65 
te SR EAR 70 
tate itot DIFUSOR 
METHOD (moths) ..... 206 
TANLAC tonic ........... 106 
Tannic =: Be - HY PRE 86 
Tarnish preventives ........ 192 
TARNIS fnisist silver 
sentindedes wcdce 192 
tarda | heir tanks hak SP 62 
TARTAROFF “en fr  * 
TATTOO | Mipetick 0.00. 66 
Taxi th bleach ........ 55 
TAYLOR Ne on RE 239 
TAYLOR thermometers ..170, 171 
TEACHER'S , HIGHLAND Page ah 
Tests, Blecches’ Kee 
roe oe AE Fi = 
Teth artificial, clennsre Get 34 
TEFRA ~ R 
TEK toothbrush ........... 
TELECHRON electric clocks 
156, 157 
a oy ys FR 255 


Termites, Sievnisctinn of.. 207 
TERMOX moth Lay mee 206 
TERRAPLANE cars (used) 

Rin 143, Bh 


een eee ee eeee 


TET cleaner 
TEXAS —— CRYSTALS A. 


TEXLIN toilet paper ....... 
THE FOOD THER MONETER 
(Woolworth’s) ........ 170 
neem tag inhalant 
, clinical ..... 169 
Py  .sneahtecsaeaee 170 
—OURGOOF . 2. enc seeess 169 
ies =) [ieseese eo ten i 
THERMO ROYAL anti- “poem 138 
THIN-FLEX razor 
THOMAS’ SYSTEM hair 
DEE »+06dtceeeas 62 
McAN .126, 127 


te troweRs cream..... 48 


nist ail , 100 
tennis strings ...... 257 

of green soap..... 61,85 
TIOLENE motor oils -++ 148, 199 
ee OP 141 


TALL’S—USALITE 281 


TIS-GON depilotory ....... 60 
Ne agi ae -ZINC paint ...... tL 
rent. Royyonee- 186 
Toitet-bowi cleaners ....... 194 
the AF A SEES 213 
Tomete catsup (ketchup) 27 
Tomato juice, canned ..... 22 
Toma | PAE 23 
TENG. Rin obo oda akns cnoo te 106 
, a” IR ee ee 60 
Tooth bleaches ........... 54 
eT 83 

e—GOGRORONS nin n cc cccccece 55 
POSTS... eee eee eeeee Fa 
Too drops and waxes.. 55 
—treatment of ....... 55, 102 
TOP HAT raincoat ........ 120 
VOPS  CRGTE nv nee cans cate 228 
Towels, athletic ........... 129 
ORS Sy ee 127 
GeGT GUbewosccscre teed 130 
SS SR ee 129 
TOWN TAVERN 240 
Lee motor by 4 147, 149 
TRIAD rodio tubss ........ 3 


TRICOLATOR coffee maker.. 154 
Trisodium phosphate (TSP) 


190, 194 
TRITON motor olf ......... 1 
pA pate hats, men’s. ne 
Wine delle cor crt 3 
pI TR yo ihe 
TUNG-SOL radio tubes ..... 
TURBINE egg beoter ...... 155 
Li 5 a eee es onan 
TUX rozor blodes ...... 72 
TWIN WEAVES slips ....... 1 
TYDOL motor oils ...... 146, 18 
Typewriters, portable ...... 
Us Da 
U. 3, RO AL inner tubes ... 151 
a roe pe nfl as eceys = 
Ae 
Undershirts, men’s ber tales 
, Children’s ...... 1 
SOGNONTS . 0.00 cranes cHbUied 113 
1 ee tere 131, 133 


UNITED SPORTS cigars ..... 229 
UNIVERSAL electric iron ... 163 
—heoting pod .......... ran 
cleaners ....186, 187 

mochine ...... 1 
UNIV L JUWEL comeras. 221 
USAL flashlight cells .... 231 








GE  ccbstdesects eyes 141 
UTICA sheets ............. 124 
V cccines for colds ....... 86 
Vacuum cleaners .......... 185 
VALAZE hand lotion ...... 63 
VALLEY BELT asporagus oan 


VALOX disinfectant ....... 196 
VALVOLINE motor oils... 148, 150 
VA-MO-CO towels 128 
VAN CAMP’S boked beans... 19 

SEGRE seébccecc caseee 28 

Dns onnaemes 23 
VAN HEUSEN shirts, men’s... 113 
VANITY FAIR shorts, women’s 

VANIVA shaving cream..... 
beat RAALTE 
VANS 


VAPEX 
VARADY OF VIENNA lipstick 66 
VARSITY shorts, men wes 


men’s...... 114 





VICTOR tennis strings 257 
VIKING toilet poper ....... 215 
VILAS BROS. point ........ 210 
VINCE — sbetsaves ¢ 

household oil ....... 207 
gp coffee moker ..... + 
VITALAIRE ice box 2.2... . 18) 
VITALIS hoir tonic T . cteinah 62 
Vitamins, general 


28, 34, 39, 7, 100 


orerrreee 


282 USED CARS—WEBSTER 






aduenabe Coeenenere 34,79 

nr” sedtechpevesc seus 79 
an path 6 oan ea s8 alae 34 
VASAT geen geankec oak % 


Se a ar 132 
VOIGTLANDER cameras 

219, 223, 4 

VULCAN inner tubes ........ 151 


W souare percit ...... 244 


WAHL VERSH RP Necatts 
pen gc crcesgasctnane=s 247 
—Pencil ...-ccnuncue . 
WALDORF toilet paper...... 21 
WALGREEN hot-wa bottle 1} 
WALK-OVER shoes ........ 126 
WALNUTTA hoir dye....... 59 
WARD'S anti-freeze ....... 139 
—auto radio ............ 254 
—e SG; BOD. -s « nc canes 160 
—flashlight cases ........ 229 
—flashlight cells ........ 3 
ting pod .......«+. 
—hot-water bottles ...... 167 
mner tubes ........... 
—motor oils ......... 147, 149 
—paints ......-eee-s 210, 211 
—fedios ........ 249, ae 
—raincoat .........656. 120 
—razor blodes .......... 72 
—tefrigerators ....... 179, 4 
—shaving soaps ......... 
adoncnia sheen 123, 124 
dh Gaede soak 126, 127 
—shoe whiteners ........ 2 
—socks, men’s .......... 7 
-——torage bottery ..... a» 146 
——foosters .... cae eens 166 
—toothbrush .......... $3, 84 
-—toothpaste ...........+. 
— children’s ‘.. 110 
uw 's 
a cleoner Appl Sa 13 


Lee pres By, electric 87 
veo on Pee) 199 
fountain pens : 
246, 247 
wees washing 
ons ek aed 187, 188 
WATRINS "poking powder ... WI 
WEAREVER pencil ...... 244, 245 
WEAR-EVER con opener..... 153 
—coffee moker ......... 1 
—juice extractor ........ 188 
WEBB towels .......... 129, 130 
WEBSTER cigars ........ 


ee ee 





<< <<<2£= = 


<itetstststttsssts 


| en de an ae — la 


COxt——SSseeRn4uns F&F “3 S VSFIIS 


——_— ve eee SNS BONN OH ONW EAGAN SAONONOUS 





WELCH PP PTeTT 101 
oy P  eahegegaten 23 
ahi is pOddeded bh ceeds 102 
ME re meter.. 226 
WELL’S hair dye .......... 59 
WELT! comera ..........- 
OX electric clocks 
157, 158 
N window cleaner.. | 
WESTINGHOUSE electric 
—electric fons ......159, 160 
—electric irons ......... 
a bawedovses 3 
s~ - Mn 2 TT i78, 179 
sewing mochines ...... 184 
—GUMIOMPS .. cnn ee eeeees 104 
—toosters .....6e-04- pee b 
WETHERILL tooth blecch ... 
© cieccdadens 28, 29 
Dunas cone oe wenswe de 
WHEAT KRISPIES cereal... 29 
wn Stine eoeescerveoeseos 


WHITE ROSE apricots ...... > 
—Seked ‘beans 00ébs coeds 19 
DEED . cobecccoccedss 15 
DEEUED  cocciscsececees 32 
i 19, 21 
—mople syrup ......++.. 40 
—peoches .. 1c. eeeeuees 16 
Ce, Y 
MUMNOED cccccccccccsccces 
—GOIMOR . 0. cece ee eeee’s 25 
—sowerkrout .........5+- 
—toilet paper .......... 215 

BEER beanccoccctdoe 24 
Se 23 

WHITELEY’S KING’S 
RANSOM whisky ...... 241 
for cleaning ..... 191 

WIKIES bathing s 107 

WILD GOOSE ag E 215 

WILDROOT hair 62 

WILKEN FAMILY - WS 241 

WILL, O. H., seed ......... 234 

1) Serene 145 

WILLCOX G GIBBS sewing 

MD Sse decseveced 184 
WILLIAMS shaving creom 77 
GOED cccccceses 78 

—toillet soop .......+.+. 

WILLYS cars (used) .142, 143, 144 

WILSON men’s shorts ...... 

WILSON bolls ....... 
—tennis rockets ......... 

WILSON’S iskey ......+- 

WILTON shoes .........+- 127 


 ueapabeshedect¥e 114 
WINDEX window cleaner 193 

CIOGREIS ccccccccss 1 
WINDSOR whiskey ......... a8 
wine Bone = SCSI Eda's 000s 


eee eee eee eee eee 


INSIN seed .....+..-; 
Witch BEA. swodemduar 46, 78 
4 a onennees4 tes R 
HEAD motor ~*~ 


WONDERENE disinfectant .. 196 
WOODBURY’S 


Y’S cream ...... 48 

—hand lotion ........... g 

=e Suidh che ouddhin’ 70 
URED: “cooccccccccsnetes 

WOODRUFF seed .......... 234 


—toothpaste 
bp Seg M. 5 i aon men’s.. 116 
. 248 
waicnT” 4 DITSON tennis. 


eee eee eee eee eee 


vackets ........ 
WRIGLEY’S toothpaste ..... 53 
X -sazin aceee 60 
coy for hair removal ..... 59 
XERVAC scalp treatment ... 61 
Y arvuty WUT cacnccces 49 
Pre % 
BaD an ccosbapece’ cl 
ME tite wt adalat 102 
YELLOWSTONE tomatoes 24 

YOLANDE slips ........... 1 

YUBAN coffee ............ 
VOD Sccccvcsccestesocccs 102 
Z x - cleaner ...... 138 
Tere qomeres 2... 22 226 
ZENITH rodios ......... 249, 250 
ere 255 
ZERBEE mechanical os 
ZERONE onti-freeze ....... 139 
im tooth powder . 52 
ZONITE ..... 67, 85, 95, 131, 195 

ZORITE ieedee 








Membership Blanks 


As noted in the Introduction, this Buying Guide is 
for the confidential use of Consumers Union members. 
Your friends are not permitted to use the Guide, but 
they can get their own copies by becoming members. 
The application blanks which follow can be torn out 
and given to any who wish to become members of 
Consumers Union. 
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